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A. REASONS | 


-They mean money ul YOUR pocket 


BETTER DISPLAY PACKAGING BETTER FACILITIES 


# 


INTELLIGENT SERVICE CONSISTENT ADVERTISING 


The Webster salesman 
is qualified to help you 
sell more carbon pa- 
per. He is trained in 
merchandising. He will 
make available dealer ‘ 
aids which really sell. 
Remember this: A 
sale is never an , . 
salesman is never — Year after year, we have built up a demand 
better than the lines - 

; for Webster products through advertising. 
he carries. Micromet- wwe : ; 

The Webster Company is the only carbon 


ric has 5 extra sales 
features. paper manufacturer consistently to do so. 


FS. WEBSTER CO. 


1.3 Amherst Street. Cambridge, Mass. 


The MultiKopy Mi- 

crometric’*Cellophane”’ 
wrapped pack won the 

honorary Wolf Award 

in the visible display 

division in New York 

in competition with al- 

most a hundred other If you carry the Webster line, you always 
packages. This—plus ; ; 
the five extra sales 
features of Micromet- 
ric—means more pro- 
fits for you! 





know you can satisfy your customers. Our 
modern equipment stands behind you. This 
means better products, faster service. 




















"OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


"No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it wiil give prompt and 
earnest consideration. 
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These advertisements present the produ ts of the leading manu 
facturers in each division of the industry. Because of the ground 
for honest differences of opimon, the publishers obviously can 
not undertake to guarantee transactions between advertisers and 
ustomers. They do, however, offer their service in resolving 
my disagreements which result from relations established 
through the tourna 
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For the benefit of the subscril 





ers the lines advertised are 








here 


classified. Many of the requirements of the modern business 
fice are represented. Should subscribers be interested im any 
rticle of office equipment not listed he re, they are cordially in 
wited t ymmunicate with the service bureau, through which 
the information will promptly and cheerfully furnished by 
letter, without obligation 
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Postal Seales 


Hanson Seale Co. 131 

Triner Scale & Mfg. Co. 133 
Pressboard 

Case Brothers, Inc. ... 106 
Publishers 

Methodes . we 132 
Punches 

Acco Products, Ine i.e se 

Globe-Wernicke Co. . saan ae 
Push Pins 

Moore Push Pin Co... 131 
Ribbons and Carbons 

BE ick on 060 5 06d%0' 121 

Codo Mfg. Corp. .. ol .128 


Columbia R. & C. Mfg. Co.. 88 
Crown Ribbon & Carb. Co. .132 
Imperial Mfg. Co. 124 


Manifold Supplies Co. .... 68 
Mittag & Volger, Inc...... 93 
Neidich Process Co. ....... 90 
Pacific Carb. & Rib. Co. .105 
Phillips Process Co. .. . ..130 
Rockwell-Barnes Co. seen 


Royal Typewriter Co., Inc. .134 
Ruxton Products, Ine. &2 
Smith, L. C.. & qanene Tws. 69 
Storms, H. M.. sty 107 
Underwood E > . Back Cover 
U. 8S. Typewr. Rib. Mfe. Co..126 


Webster, i ie Webs ececcen Se 
Rubber Bands 

Faber, A. W., Inc. ‘ a 
Rubber Stamps 

Meyer & Wenthe . 129 
Rubber Type Outfits 

Fulton Specialty Co. .. - 283 
Safes 

Art Metal Construction Co.. 79 

General Fireproofing Co. .. 72 

Globe-Wernicke Co. TT 

Schwab Safe Co., The... 120 

Victor Safe & Equip. Co. 128 

Yawman and Erbe ....... 103 
Scales 

Hanson Scale Co. . ; 131 

Triner Scale & Mfg. Co... . 133 


Sealing Wax 
Higgins, Chas. M., & Co...114 
Seals, Notary and Corporation 
Meyer & Wenthe ......... 129 


Secretary Desks 


Art Metal Construction Co... 79 
General Fireproofing Co, ... 72 
Globe-Wernicke Co. rs oweve 
Wabash Cabinet Co. .... 111 
Shelf Boxes 
Art Steel Co. .... 17 
General Fireproofing ‘Co. . 4 
Globe-Wernicke Co. . = 
Ween BEM. GO. ccc. 3,4,5,6 
Shelving 
Art Metal Construction Co.. 79 
Art Steel Co. . (eee 
General Fireproofing ‘Co. 72 
Globe-Wernicke Co. . re 
a Pads 
Fulton Specialty Co. ......121 
Meyer & Wenthe oan 
Rockwell-Barnes Co. .115 
Victor Safe & Equip. Co... .128 





requests for catalo 
or to replace the 





THRE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list ot 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
ues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


In the execution 


desirable agents and 


Subscribers 


Subscribers’ 





Stands for Office Machines 


Art Steel Co. ...... 117 
General Fireproofing Co. 72 
Globe-Wernicke Co, ... 91 
Harter Corp., The 4 
Metalstand Co, ....... 126 
Sherman-Manson Mfg. Co.. .125 
Sturgis Posture Chair Co...131 
Toledo Metal Furniture Co... 108 


Staples (Paper Fastening) 


Ace Fastener Corp. ... 104 
Acme Staple Co. . 130 
Compo Mfg. & Sales Co... .119 
Hotchkiss Sales Co. ......120 
Neva-Clog Products, Inc.... 70 
Parrot Speed Fastener Corp. 108 
Vail Manufacturing Co. ...107 
Stationery, Embossed, Engraved 
American Embossing Co, ..127 


Engraved Staty.. Buffalo ...127 
Wiggins, The John B., Co... .129 
Stencils, Brass 


Meyer & Wenthe ..... 129 
Stenographers’ Note Rooks 

Rockwell-Barnes Co, .....115 
Stools 

Harter Corp., The . coo 


Sturgis Posture Chair Co.. .131 
Toledo Metal Furniture Co..108 
Storage and Transfer Cases 
Art Metal Construction Co... 79 
Art Steel Co. 
Bankers Box Co. ‘ 
Columbia Steel Equip. Co... 89 
Corry-Jamestown Mfg. Co. .113 
General Fireproofing Co. .. 72 
Globe-Wernicke Co., The... 91 
Guide System & Supply Co... 98 


Oxford Filing Supply Co.... 76 
Pronto File Corp. ... 114 
Rockwell-Barnes Co. . 115 
Weis Mfg. Co. .. a3. 4.5.6 
Yawman & Erbe Mfg. Co... 10% 


Store Fixtures and Equipment 


General Fireproofing Co. ... 7” 
Globe-Wernicke Co., The... 91 
Swinging Typewriter Stands 
Globe-Wernicke Co. ....... 1 
Tables a 
Art Metal Construction Co.. 79 
Art Steel Co. .. er ty 
General Fireproofing C4 Y hid 


Flobe-Wernicke Co., The... 91 


Tablets af 
Rockwell-Barnes Co. ... .115 
Telephone Accessories 
Meilicke Systems, Inc. ....11° 


Victor Safe & Equip, Co... .128 


Telephone Stands 2 
Art Metal Construction Co. 79 


General Fireproofing Co. ... 72 
Globe-Wernicke Co., The ... 91 
Yawman and Erbe ....... 103 


Thumb Tacks 


Graff, George B., Co....... 128 
Moore Push Pin Co... . 123 
Oakville Company ........ 1°79 
Vail Manufacturing Co. ...107 
Type, Typewriter 
pr, riting Machine Co,.101 
Ames Supply Co. ......... pe 
Shipman-Ward Mfg. Co. ... 95 


Typewriter Cleaning Material 
Amer. Writing Machine Co..101 
Clarotype Co. 129 
Martens Type Cleaner Co... . 130 


Webster, F. 8.. Co......... 3 
Typewriter Cushion Keys : 
Munson Supply Co. ..... 122 
Peerless Key Co. ........+> 115 
Speed Key Mfg. Co....... .130 


Typewr. Cushion Knobs and Feet 
Amer. Writing Machine Co.. aot 
Ames Supply Co. 
Peerless Key Co. 

Typewriter Parts and Tools 
Amer. Writing Machine Co. .101 
Ames Supply Co. 92 
Shipman-Ward Mfg. Co. ... 95 
Wholesale Typewriter Co. .. 99 

T writers, Mfrs. of 

"Americ an Auto. Typewriter ass 
orona Typewriter ........ ¢ 
Royal Tyoawriver GO. ogee 134 
Smith, L. & Corona Tws. 69 
U cated E F. .87, Back Cover 


Typewriters, Rebuilt and Used 
Amer. Writing Machine Co..101 
Premes. BOS. .ccvrccecusess 120 
Reliable Tw. & A. M. Corp. .131 
Shipman-Ward Mfg. Co..... 95 
St. Louis Typewriter Exch. .1°8 


Wholesale Typewriter Co. .. 99 
Visible Systems Equipment ni 
Acme om oa a, 
Aigner, G. J., C0.....+.+:5. 131 
Art Metal fF “E SEYER Co,. 79 
Globe-Wernicke Co. ....... 91 
Sheppard, The C. E., Co... .116 
Victor Safe & Equip. Co... .128 
Yawman and Erbe ........ 103 
Wardrobes - 
Art Metal Construction Co.. 7 
Be Gee Ge. 6. ku cue eens 117 
General Fireproofing Co. ... 72 
Globe-Wernicke Co. ....... 91 
Waste Baskets 
Art Metal Construction Co., 79 
Art Steel Oo. ...cccccoces 117 
General Fireproofing ae 
Globe-Wernicke Co., The . 











OFFICE APPLIANCES 


WANTS AND LOR SALE 


The rate for classified advertisements is 


SITUATIONS WANTED 


SALESMAN and manager available; 


OFFICE EQUIPMENT 
appliance and supplies field 


fifteen years’ experience in office 
ten years as store manager Can manage office appliance de 
partment or entire store and put it on a profit basis First class 


references Address H-110 care Office Appliances, Chicago. 


MECHANIK Sixteer years’ experience typewriters and re 
lated machines, desires permanent connection with progressive 
organization Can handle repair department Young man 
good appearance ind references Address H-109, care Office 
Appliances, Chicago 

WANTED Position as Superintendent of Manufacturing in 


Wide experience in all lines 


Carbon Paper and Ribbon plant 
Address H-108, care Office Ap- 


Capable of taking full charge 
pliances, Chicago 


SALESMEN WANTED 


SALESMAN with established trade may connect with old 
manufacturers of ribbons and carbons to sell large consumers 
in New York City Profit sharing basis. Territories also avail- 
ible in Pennsylvania and New England Address W-104, caré 
Office Appliances, 100 E. 42nd St., New York City. 


EXPERIENCED LOOSE LEAF MAN wanted for Chicago ter- 


ritory An attractive arrangement for some one who is thor- 
oughly grounded in loose leaf and equipped to sell direct to 
large concerns Commission on sales, with certain expenses 
paid by home office Send complete information to W-110, care 
Office Appliances, Chicago 


OFFICE SPECIALTY MANUFACTURER has opening for field 
salesman, preferably experienced in accounting machines. Must 
be a man who can work with dealers and agents and help them 
in their sales work Territory in the Middle West Give full 
record of experience and other qualifications. Address W-111 
care Office Appliances, Chicago 


several office appliances 
protect salesmen 
lines car- 


CONTROLLED 
selling from one to five 
in a specified territory 
ried Reply W-109, care 


LINES"’—We have 
dollars on which we 
Give references and other 
Office Appliances, Chicago 


FIVE REPEATERS for men selling direct to offices. Specify 
lines now handled Address W-103, care Office Appliances 
Chicago 


MECHANICS WANTED 


with ex- 
Chicago 


ELLIOTT 
perience or 


Office 


FISHER Mechanik Must be A-! One 
other makes preferred, but not essential. 
Appliance Co 933 So. Dearborn, Chicago 


REPRESENTATIVES AVAILABLE 


PACIFIC COAST DISTRIBUTOR of Office 
exclusive factory connection for new line Will consider rep- 
resenting line Northern California or Pacific Coast territory 
Qualifications: Fifteen years in specialty promotion field with 
thorough knowledge of consumer and dealer trade and am 
widely known in Pacific Coast territory Direct participation 
in recent introduction of line with National prominence. Ad- 
dress H-112, care Office Appliances, Chicago. 


Specialties desires 





SALES ORGANIZATION selling line of filing supplies in mid- 
dle western territory with headquarters in Chicago, seeks one 
idditional line Interested particularly in device or equipment 
which builds up repeat business on supplies Two principals 
formerly branch managers for leading office specialty houses. 
Will consider any article of mertt whether mechanical or other- 


wise Address H-113, care Office Appliances, Chicago 
REPRESENTATIVES WANTED 
I Ss. REPRESENTATION WANTED A German manufac- 


turer of precision equipment wishes to make contacts with 
American manufacturers for the purpose of establishing ex- 
clusive agency arrangements for a drawing machine, a drawing 


table, a paper or document edge reinforcer and a name imprint- 
ing or engraving machine The last named machine is for 
imprinting names or messages on fountain pens, mechanical 
pencils, et Copies of descriptive folders covering the several 


ivailable in the United States Address W-112, 


Chicago 


machines are 
care Office Appliances 


OFFICE SPECIALTY MANUFACTURER seeks a live sales 
producer to serve is Chicago representative The line has 
been established in Chicago for a number of vears and is ripe 
Give complete record of qualifications 
W-102, care Office Appliances, Chi- 


for expansion progran 
ind experience 
cago 


Address 


eight cents a word, minimum charge, $1.60. 


SALESMEN with following among Stationers and Dept. Store 
offer our good selling line of popular priced desk 
commission basis, state 
Appliances, Chi- 


buyers, we 
pads and desk sets, excellent side line, ! 
full particulars Address W-105, care Office 


cago 
IF YOU SELL DIRECT TO OFFICES you can sell our high 


grade Typewriter Specialty profitably Liberal profit on each 
sale Protection given. Quickly becomes a major line Write 


for details giving territory you cover Address W-108, care 
Office Appliances, Chicago. 
WE ARE SEEKING efficient distributors for a high class line 


Experi- 


of duplicating supplies that will bring repeat orders 
Excel 


enced salesmen also write for excellent proposition 
Stencil Corp., 11 West 17th St., New York City 


BUSINESS OPPORTUNITIES 


to purchase a sta- 
preferably in Min- 
salary connec- 


EXPERIENCED SALES LADY would like 
tionery store or an interest in such a store, 
nesota or Northern Wisconsin Will consider 
tion in store with opportunity to purchase interest late! Ad- 
dress W-112, care Office Appliances, Chicago 


Proven articles of merit for stationery trade, office 

use. Exclusive royalty only Our progressive 
and merchandising facilities established over 
Address W-106, care Office Appliances, 


WANTED 
and factory 
manufacturing 
ten years can help you. 
Chicago 


FOR SALE—Established stationery and office supply business 
in one of the smaller cities of the Central West Business on 
good basis with excellent standing in the community The 
passing of the principal owner is sole reason for selling. A 
fine opportunity for some one Address W-101, care Office 
Appliances, Chicago 


WAN TED—tTo add to our established line of stamp pads and 
office specialties, new patented articles. Exclusive royalty 
basis only. Address W-107, care Office Appliances, Chicago 


FOUNTAIN PEN REPAIRING 


ALL MAKES FOUNTAIN PENS REPAIRED for the trade 
since 1904. Standard Prices—regular trade discount All work 
guaranteed. Prompt service. Send all makes to one place— 
saves postage and time Send a trial package today. Welty 
Pen & Repair Co., 38 S. State St., Chicago 
FOR SALE AND WANTED TO BUY 

DICTAPHONES, EDIPHONES—Rough or _rebuilt—special 
prices to dealers Increase your sales and profits—write us 
American Dictating Machine Co., 1141 Broadway, New York 


City 


MODEL 10 DICTAPHONES, Ediphones, 200M series offered 
to dealers at prices that will make real profits Visible filing 
equipment, all makes bought and sold. Hanover Office Equip- 
ment Co., Inc., 80 Greenwich St., New York City 


ADDRESSOGRAPHS, Multigraphs, Dictaphones, Folders, Seal- 
ers Write us, Save money Pruitt, 166 N. La Salle, Chicago 


Guaranteed work, 
144 yard reels 
specialty. 
S5la 


MULTIGRAPH RIBBONS re-manufactured. 
quick service. Send us your old ribbons today 
of typewriter ribbon fabric, with handy winder, a 
Also two grades of excellent duplicator ink Lewis Co., 
N. 4th St., Milwaukee, Wis. 


PRESS—BARGAIN—Simplex Model D 

Used 30 days. Sold due to discontinu- 
Sale price, $80.00 F, O. B. Canton, Ohio 
Canton, Ohio 


STAMPING 


$155.90, 


GOLD 
original cost, 
ing line of products 
Dura-Products Mfg. Co., 


Adding Ma- 
Chicago Office 


ELLIOTT-FISHER MACHINES, typewriters 
chines, all office equipment, bought and sold 
Appliance Co., 533 So. Dearborn, Chicago 


models 


BILLING AND BOOKKEEPING MACHINES, large 
Elliott-Fisher, Underwood, Burroughs, etec., bought and sold 
Maloney. Gilmore Co., 508 S. Dearborn St., Chicago 
ELLIOTT-FISHER machines, bought, sold and rebuilt R. E. 
Ryan Company, 53 West Jackson Blvd., Chicago 
ELLIOTT-FISHER BILLING and bookkeeping machines, also 


all office machines, bought, sold and rebuilt Teeter-Warsh 
Co., 309 W. Kilbourn Ave., Milwaukee, Wisconsin. 


Comptometers (Models 


WANTED—Kardex, Acme, Post Index 
Universal Office 


F-H-J.), Remington 23 Bookkeeping machines 
Equipment, 396 Broadway, New York City 


WANTED—Sixteen 
pockets Colonial Office 
Newark, N. J 


Cabinets 5x8, old style 


drawer Kardex 
Furniture Co., 174 Washington St., 








AUGUST, 1934 








PATENTS 


Copies of ents shown here can be obtained 

from the Commissioner of Patenss, Washington, 

D. C., for ten cents each in cash, postofice 

money orders or certified check. Stamps and 
personal checks not accepted. 





typewriting machine. Herbert 
E. Bridgewater and John C. Connolly, Syracuse, N. Y. 
(assignors te Remington Rand inc., Buffalo, N. Y.. a 

Application March 2, 1934. 
Serial No. 50,930 


92,534. Design for a pencil. Joe D. Hale, Brattle- 
boro, Vt. (assignor to Rite-Rite Manufacturing Com- 
pany, Chicago, til., a corporation , werner. Appli- 
cation August 21, 1933. Serial No. 

92,705. Design for a combined : ane advertis- 
ing device. Frank C. Dethi, Chicago, Ill. (assignor te 
Autopoint Company, Chicago, Ill., a corporation of 
illinois). Application Jan. 8, 1934. Serial No. 50,350. 

92,791. Design for an erasure guard rule. Raiph L. 
Burgess, Denver, Colo. (assignor to Brown & Bi ¥ 
St. Paul, Minn., a corporation of Minnesota). Appli- 
cation April 30, 1934. Serial No. 51,583. 

1,963,126. Mould tor ducing type carriers or shut- 
tles for typewriting machines. Charles A. Fuchs, Hol- 


92,517. Design for a 


corporation of Delaware). 


lis, N. Y. (assignor to Ralph C. Coxhead Corporation, 
New agg N. Y., a Delaware sreeeten. Applica- 
tion Oct. 2, 1931. Serial No. 


1,963,158. Line lock mechanism, ecu ringing means 
and margin release for typewriting machines. Frank 
rego, New York, N. Y. (assignor to Ralph C. 
Coxhead Corporation, New York, Y., a corporation 
- om Application March 22, 1930. Serial No. 
437 
1,963,261. Auxiliary well for ink bottles. William 
R. Cuthburt, Fort Madison, lowa (assignor to W. A. 
Sheaffer Pen Company, Fort Madison, lowa, a corpo- 


ration of Delaware). Application Feb. 20, 1933. Serial 
No. 657,565. 
1,963,285. Computing and writing machine. Oscar 


tegstoner te Reming- 


Woodward, Forest Hills, N. v.. 
« &@ corporation of 


ton Typewriter Conpaey Ilion, N 
New York). Application Dec. 7,” 1927. Serial No. 


1,963,445. Bookkeeping machine. William |. Nichol- 
son, Jr., Tulsa, Okla. Application Jan. 29, 1927. Se- 
a No. 164,594. Renewed Nov. 25, 1932. 

1,963,806. Visible index file panel. Benjamin G. 
Rand, North Tonawanda, N. Y. (assignor te Reming- 
ton Rand Ine., Buffalo, N. Y.). Application May 5, 
1932. Serial No. 610,159. 


1,963,812. Library card printing machine. George 
Van Dusen, Syracuse, N. (assignor to Gaylord 
Bros., Syracuse, N. Y., a corporation of New York). 


Application Oct. 17, 1932. Serial No. 638,168. 
-963,954. Drawer latch. James R. Clark, Rochester, 
nw. Y. (assignor te Yawman and Erbe Manufacturing 
Company, Rochester, N. Y., a corporation of New 
ve. Application “april 7, 1933. Serial No. 664,920. 
. 154. Selective mechanical pencil. Louis gt 
m Hertz, Shaker an Ohio. Application Sept. 





sons. ae No. 

Calculatin hi Austin A. Over- 
eure. West Orange, N. J. = to wy — 
culating Machine Company, Oran a. 3.. : 
tion of Delaware). Application ‘Sept. 22, i932. Serial 
No. 634.297. 

1,964,252. Loose leaf binder. James C. Dawsen, 
Webster Groves, Mo. (assignor to Elma N. Dawson, 
Webster Groves, Mo.). Application Dec. 27, 1932. Se- 
rial No. 648,915. 

1,964,346. Index container. Charles A. Finiey, 


Y. (assignor to Remington Rand 
Application June 10, 1910. Se- 


North Tonawanda, N. 
inc., Buffalo, N. Y.). 
rial ae 543,468. 


Underwood Elliott 


(assignor to 
Y., a corporation of 


Fisher Company, New York, N. 
Application Aug. 24, 


Delaware). 1929. Serial No. 
388,068. 
1,964,422. Metallic partition. Philip F. Bender, 


Jersey City, and Charles C. Waite, Roselle Park, N. J. 
(assignor to The E. F. Hausermann pomeany. Cleve- 
land, Ohio, a corporation ¢ Ohio). Application Aug. 
30, 1929. Serial No. 389, 

1,964,478. Calculating _- Austin A. Over- 
bury, West Orange, N. J. (assignor to Monroe Caicu- 
lating Machine Company, Orange, N. J.. a corporation 
+ ~ tea Application Dec. 3, 1932. Serial No. 

1,964,498. Sheet feeding device. Ernest J. Brasseur, 
Chicago, Ill. (assignor to A. B. Dick Company, Chi- 


cago, Iil., a corporation of iitineis). Application Oct. 
30, 1931. Serial Noe. 572,1 
1,964,499. Apparatus for making stencil 


sheets. 
Ernest J. Brasseur, Winnetka, Ill. (assignor to A. B. 
Dick Company, Chicago, Ill., a corporation of Iili- 


an. Application Jan. 16, 1932. Serial No. 587.116. 
4,552. Cash register. Charles H. Arnold, Day- 
on “Chie (assignor to The National Cash Register 


Ohio, a cepereee of Maryland). 


1929. Serial No. 360,525. 
soneee and this application Dec. 22, 1931. Serial No. 
1,964,578. Fireproof record desk. David E. Hunter, 
Muskegon, Mich. (assignor to The Shaw-Walker Com- 
pany. Muskegon, Mich., a corporation of ene. 
Application Oct. 16, 1933. Serial No. 693,7 
1,964, Loose leaf binder. Paul 0. Sener, Glen 
Ellyn, ti, (assignor te Wilson-Jones Company, Chi- 
cago, Ill., a corporation of Massachusetts). Applica- 


Company, Dayton, 
Original application May 4, 


tion May 26, 1932. Serial No. 613,607. 

1,964,748. Tabulating mechanism for fvomerttion 
machines. Frank H. Trego, New York, N. Y. (as- 
signor to Ralph C. Coxhead Corporation, New York, 
N. Y., a corporation of Delaware). Application Aug. 
9, 1929. Serial No. 384,603. 

se 1. Process of making safety paper. Frank 

ood, Quincy. Mass. 3 illustration. Application 
Ay 22, 1931 rial No. 550. 
964.9 Typewriting ann so Lewis C. Myers, 


mm a to Royal Typewriter Com- 
. Y., a corporation of New 
Application “Ane. 16, 1932. Serial No. 629.056. 
964,975. Calculating machine. Edwin F. Britten, 
Jr., Maplewood, N. J. (assignor to Monroe Calculating 
Machine Company, a corporation of 4 Soeeere). Appli- 
1933. Serial No. 682.5 
1,965,296. Money chest. william: C. Miller, Canton, 
Ohio (assiqnor to The Diebold Safe & Lock Company, 
Ohie, a aan of Ohio). Application 
Jan. 28, 1931. Serial No. 893. 
Multiple copy rack. Ha M. Biele, 
. (assignor te The Associated Press, New 
York, N. Y., a corporation of New York). Applica- 
Ot at 14, 1932. Serial No. 622,398. 


Freeport, a 
. Inc., New 


cation July 28. 


965,546.’ Combination tool for loose leaf binders. 
oman '. 
4, #932. 


Gawlik, or Texas. Application April 


Serial No. 602,9 






196 32 es 
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92,534 


























1963, 806 
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(96437! 








1964346 we : 
[965597 











1966928 


1,965,578. Paper feeding mechanism for printing 
machines. Peter M. Colquhoun, Lakewood. Ohio (as- 
signor te Multigraph Company, Cleveland, Ohio, a core 
poration of Delaware). Application May 30, 1930. 


able partition. Elmer Edward 
Ohio (assignor te The = 








Company, Cleveland, Ohio, a corporation of Ohio 
Application Feb. 8, 1932. Serial No. 591,672. 

1,965,610. Pencil —— device H. 
Steinke, Stamford, Conn. Application Oct. . 1931. 


one No. 567,841. 

1,965,626. Twisting filler fountain pen. Gerald L. 
Bassett. Toledo, Ohio (assignor to The Conklin Pen 
Company, Toledo, Ohio, a corporation of Ohie). Ap- 
ant Feb. 9. 1934. Serial No. 710,448. 

ne 879. Caleulating machine. Edwin F. Britten, 

N. r) to Monroe Calculat- 
fon machine Compa 


pan N. J., a corporation of 
Delaware). Applicat on 
715,293. 





: Go 
March 13, 1934. Serial No. 
1,965,890. Stand for duplicating machines and the 

like. John J. pone Oak P 1, (assignor to 

Vivid, Inc. a poration of Illinois). Be ap- 

plication July 0. "931. Serial No. 553, Divided 

and this application Aus, 10, 1933. se te. 684,541. 
1.966.207. Mechanical pencil. Herbert H. Lang, 

Wilmette, 11. poration. to Rite-Rite Manufacturing 

Company, a cor n vy A en Application Feb. 

=, 1932. Serial No. No. 

1.966.464. 


Printing. en George S. Rowell, Etk- 
hart, Ind. (assignor to Multigraph Company, Wii- 













































1966689 







392,791 


mington, Del., o, conperaiee of Delaware). Applica- 
tion Oct. 21, 1929. Serial No. 401,105. 

-966,555. Ra Leo ‘LeF ebure, Cedar Rapids, 
—_ we te LeFebure ‘Corporation, Cedar Rapids, 
low poration of lowa. Application Nov. 4, 
1929. Serial Ne. 404,574. 

584. Calculating machine. Clyde Gardner, de- 


ceased, late of Eben . Penna. i acolgner to Gard- 


ner Company, Orange, N. J., a jon of Dela- 
wns. Application july 12, 1932. Serial Ne. 622,033. 
1,966,656. Phonograph. A, -- F. Feyrer, Bridge- 





assignor ne ation, 
Bridgeport. Conn. corperation ot New York). Ab: 
plication Nov. 26, 1927. 235, 
i, . Printing wicvice - “printing “machines. 
Harmon P. Elliott, Watertow ass. Application 
April 6, 1932. Serial Ne. 603,56 
\, . File cabinet anaae, Joseph C. Ont. 
ronnie it. Application Feb. 5, 1934. Serial No. 


1,966,742. Card index. Morris ee Detroit. 
Mich. Application Feb. 6, 1933. Serial No. 1,966,742. 
1,966,928. Collapsible shelving. Arthur C. Friedel, 
Syracuse, N. Y. ( nor to J. F. Friedel Paper Box 
Syracuse, . Y.). Application June 29, 


678,008. 
7,064. Anvil for stapling mgrhinn. Fridoltin 
Polzer, South Norwalk, and Rf E. ast 
Norwalk, Conn. (assignors to e E. a Hotchkiss 
Company, Norwalk, nn., a corporation of oe. 
coetenty. Application Dec. 10, 1931. Serial No. 580, - 
$22. 








ee 





OFFICERS AND DIRECTORS OF THE NATIONAL TYPEWRITER 
AND OFFICE MACHINE DEALERS ASSOCIATION, 1954-1955 


Counter-clockwise, starting at the top: 
C. Elmer Anderson, Anderson Typewriter Company, Pasadena, 
Calif., President 
W. F. Clausing, International Typewriter Exchange, Chicago, II1., 
Vice-President 
W. 7. Corney. Thomas & Corne ¥, Toronto, Canada, Director 
A. H. Kellstedt, Peoria Typewriter Company, Peoria, Ill., Director 
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WE DO OUR PART 


EDITORIAL 


Typewriter Dealers’ Annual Convention 
G24 \\ hen the selection of a meeting place came up 
for discussion in 1933 at the Chicago convention of 
the National Typewriter and Office Machine Dealers 
Association there was an impression in some quar 
ters that the selection of (\ngeles for the 1934 
meeting would prove to be a mistake. There was a 
feeling that the Pacific Coast was too remote from 
the main centers of population, and that the time 
and expense involved in getting to Los Angeles from 
the eastern and central sections of the country would 
materially cut down the attendance. But seldom 
have prophets of woe been more emphatically re- 
futed. The attendance at the Los Angeles conven 
tion aproached the high water mark set at Chicago 
the year before. This is taken as proof of two 
propositions, viz., that California’s metropolis is a 
magnet that stirs the imagination of people in other 
sections, and that present low rates of travel make 
it possible for many more people than in other years 
to undertake the expense of a transcontinental jour 
ney. Relatively to the rest of the country the Pacific 
Coast is cool in summer and warm in winter 
one section which’ offers resort attractions 
throughout the entire year. To escape the inconven- 
ience of excessive heat even for a few weeks is a 
happy thought, and no doubt California’s justly 
celebrated climate was a factor to be reckoned with. 

The trip to the convention and return was by no 
means uncomfortable. Some of the cars were air 
ee snc The weather was hot in places, giving 
way to long stretches of grateful coolness. 

He lnnport int factor in the attendance record, 
course, was the meeting itself. Vital action was i 
be taken for the benefit of the industry, hence many 
members attended on that account alone. The code 
of the dealers, on which so much has been done, 
was discussed and adopted preparatory to submis 
sion before the Code authorities. 

Arrangements were made for a closer tie-up be- 
tween the local and national associations, making 
possible a reduction of dues except in cases of indi 
vidual membership. 

A strong staff of officers was elected, and it was 
decided to hold next year’s convention at Wash 
ington, D. C., Los Angeles’ closest competitor last 
vear. 

Many took advantage of the 


Los 


visit to Los Angeles 


to see other interesting places in the far west on 


their way home, agreeably combining a _ business 
trip with the pleasures and advantages of a vacation. 

Throughout the convention the weather was ideal. 
\While the east was sweltering, Los Angeles’ maxi- 
mum temperature was 80°. The hotel, its cuisine 
and service left nothing more to be desired, and the 
typewriter and office machinery people of Los 
Angeles and environs were untiring in their hos- 
pitality. The convention was remarkable for good 
attendance, for the work achieved and for the un- 
usual and delightful character of the entertainment 
provided by the Los Angeles contingent. 

Kverybody who had to go somewhere else to get 
home wanted to come again. 

— 

Differential on Used Machines Diminishing 
@@A scarcity of used calculating and accounting 
machines in the domestic market is said to have 
reduced the differential between new machines and 
reconditioned mechanisms, This has enabled sales- 
men of new machines to get closer to prospects than 
has been the case for several years. 

Wholesalers of used machines have found them- 
selves unable fully to care for the demand from 
office machine dealers abroad, who have had good 
prospects for the sale of used machines, owing to 
the import duties on new equipment. 


oe 


Read the Contract 


@SThere were recently brought to our attention 
two instances in which dealers signed contracts with 
merchandising organizations on the assumption that 
the contract substantiated the statements made by 
the salesman. In each case it was disclosed that the 
contracts were not carefully read and analyzed be- 
fore signing with the result that the dealer found out 
too late that the statements in the contract and the 
statements of the salesman did not agree. 

In one case a stationer signed a contract on the 
assumption that certain benefits would accrue but 
later discovered that he had purchased coupons only. 
According to the terms of the contract for each 
coupon purchased a certain amount of merchandise 
would be reserved by the contractor. The coupons 
were to be distributed to the customers of the sta- 
tioner and the customers in turn would obtain the 
merchandise reserved upon sending in the coupon 
and a small fee. Upon receipt of the coupon and the 
fee the contractor sent the merchandise to the sta- 
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tioner’s customer and rebated the amount invested 
in the coupon to the stationer. It would appear that 
the stationer could not hope for any more than an 
“even break” on the money he invested in coupons 
and percentages were against him because if any 
coupons were lost or not turned in for some reason, 
the stationer was the loser. Except for some sample 
merchandise sent him for demonstration and display 
purposes, merchandise upon which he might realize 

little cash, the stationer could hardly hope to re 
ceive any more than the amount of money expended 
in the coupons. 

The other case was also concerned with coupons 
providing for the gift of certi iin things with the pur 
chase of a given amount. “A pretty smooth silos 
man,” says our informant, “tells the dealer of things 
he will get but when the dealer reads the fine print 
in the contract, they are not there.” 

[In one of the contracts is a clause in conspicuous 
type to the effect that the selling company is bound 
only to the terms of the printed contract which it 
will fulfill to the letter but that it is not to be held 
responsible for any other terms or representation 
made by any salesman. 

In a disappointing transaction one may suspect 
that such a clause was included to anticipate ex- 
pected misrepresentation but the phrase must be in- 
terpreted—as it would be in law—as protection to 
both buyer and seller. 

There is no eloquence so persuasive as that which 
appears to offer something for nothing. But while it 
is impolite to look a gift horse in the mouth, a gaited 
thoroughbred tendered much under market value 
should be examined for symptoms of blind staggers. 

Faith in strangers is a fine thing but nearly every 
one, at one time or another, has felt the repercussion 
of “con” in confidence. 

Nation-wide Chorus 


“You're telling me!” 


-?-> 


NRA Stays Government Price Order on 
Business Furniture 


@@ Manufacturers of business furniture, storage 
equipment and filing supplies need not quote prices 
and terms of of their products to governmen 


Ti 

HEN YOU sell your prospect, 

sell him what he needs and as 

much as he needs to do his work as it 

should be done. To do less is an in- 

justice to him and an acknowledgment 

to yourself (whether made or not) 
that you are a sales weakling. 

Between what you know he should have and 
what he decides he can afford to buy may 
stand a matter of a fair amount of money. 
Rather than lose the order the salesman who 
skids slides down to a lesser amount. 


Yet if this prospect had to have an opera- 
tion performed for appendicitis, can you 


sale 


imagine this conversation taking place with 
his doctor? 

(Doctor) “You will have to have your ap- 
pendix removed. 
$200.00.” 


The operation will cost 
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tal agencies as favorable as those permitted any 
commercial buyer for like quantities, under an ad- 
ministrative order issued on July 12 by Recovery 
Administrator Hugh 5S. Johnson. 

Action by Recovery Headquarters was embodied 
in the July 12 order staying subparagraphs (a) and 
(e) of Administrative Order No. X-48. Paragraph 
(a) related to prices to government agencies while 
pars graph (e) provided that prices should be quoted 
f. o. b. point of origin and/or f. 0. b. destination. 

Request had been filed with NRA June 29, by the 
National Emergency Committee of the business fur- 
niture industry, that paragraph (a) of Administrative 
Order X-48 be immediately stayed. Contention was 
made that execution of this paragraph would make 
it impossible “for any dealer, agent, or other resale 
unit of distribution to compete with direct factory- 
to-consumer’s sales to Governmental Agencies, since 
more than 60% of the products of the various divt- 
sions of the Industry are distributed through resale 
channels.” 


claimed, situation 


This would create, it was 
which would be “particularly disastrous to the large 
number of smaller members of the industry who 
depend exclusively on resale distribution.” It was 


pointed out that governmental agencies represent 
“the largest single market for our industry.” 

A week earlier the industry’s committee had peti- 
tioned the NRA for stay of execution of paragraph 
(e) of the above administrative order insofar as gov- 
ernmental purchases are concerned, on the grounds 
that it “would abruptly disrupt the easy flow of busi- 
ness through its well-defined, orderly and logical 
channels,” and would constitute “discrimination as 
between the large commercial buyer and any govern- 
mental agency.” The request pointed out that since 
effective date of the code all prices had been quoted 
on a delivered basis, and it was urged that “the very 
character of our business emphasizes the necessity of 
this procedure,” since, it was said, “in practically 
every case our products are delivered and installed.” 

Officials explained, however, that a previous ad- 
ministrative order gives the government benefit of 
land grant freight rates in connection with filed 


prices f. 0. b. destination, 


Talks 


, (Patient) “I can’t afford to pay 
that much for the operation. I know 
, I should have my appendix removed, 


but I can only pay for part of the op- 

eration now. Remove as much as you 

can for $50.00 and later on, if I find 
my condition improved, I will have you re- 
move the remainder.” 

Curtain! 

When you make a diagnosis of a business 
from the standpoint of the application of your 
products or systems you are the doctor, and 
you know its ills. Remember the patient’s ap- 
pendix of preventable losses cannot be satis- 
factorily removed piece-meal. Make the op- 
eration complete, as your experience directs. 

Dissect that! 


TIM THRIFT. 











1] 


NINTH CONVENTION OF TYPEWRITER DEALERS 


IMPORTANT 


Code Adopted for Submission to Washington—Dues 
of Local Association Members Reduced—Good At- 
tendance Justifiies Successful Work of Los Angeleans 
as Hosts—Fine Addresses and Worth While Debates 


IGH spots of the ninth annual con- 

vention of the National Associa- 
tion of Typewriter and Office Machine 
Dealers held at the Biltmore hotel, Los 
Angeles, June 25-27, included the dis- 
cussion and adoption of the Typewriter 
Dealers’ Code preparatory to its submis- 
sion to the Washington authorities fol- 
lowing the official approval of the manu- 
facturers’ code; adoption of the report 
of the Committee on Resolutions given in 
full on another page; discussion of rela- 
tions between local and national associa- 
tions, the fixing of dues at a lower rate 
for members of locals affiliated with the 
National association; addresses of excep- 
tional interest by the Hon. C. C. Young, 
former governor of California; the Hon. 
Frank L. Shaw, mayor of Los Angeles; 
W. A. Metzger, manager of the portable 
department of the Royal Typewriter 
Company, and by Otto Kretchmer, presi- 
dent of the Peerless Key Company. There 
were the usual reports and addresses by 
officers, election of officers and floor dis- 
cussions of more than usual interest. 

The opening session of the convention 
took place on Monday morning, June 25. 
It was called to order at 10:10 in the 
morning by C. Elmer Anderson, presi- 
dent of the Southern California Type- 
writer and Office Machine Dealers Asso- 
ciation, who expressed sentiments of wel- 
come to dealers from other states visiting 
southern California and Los Angeles. He 
expressed the appreciation of the citizens 
of the city and of the typewriter trade in 
particular over the fact that so many had 
come a long distance to attend the con- 
vention. 

Mr. Anderson then introduced the 
Hon. Frank L. Shaw, mayor of Los An- 
geles. The audience arose and applauded 
and Mr. Shaw presented his welcoming 
address, which is given verbatim on an- 
other page. 

Following Mr. Shaw’s address, Mr. 
Anderson brought up the subject of reg- 
istration and urged all to register as early 
as possible, because elaborate preparations 
had been made by the general chairman 
for the comfort, convenience and pleasure 
of guests. He here announced the enter- 
tainment plans and after a few words of 
introduction, presented Ernest E. Thorn- 
ton, general chairman of the convention 


committee. Mr. Thornton responded 
with words of appreciation. He voiced 
the sentiment of the southern California 
dealers who thoroughly appreciated the 
excellent attendance at this convention. 
Mr. Thornton then announced the events 
of the day as scheduled in the program. 

The entertainment events are recorded 
in another part of this report. 

At the conclusion of Mr. Thornton’s 
remarks, Mr. Anderson introduced Na- 
tional President William F. Clausing, 
who, amid applause, took the chair. He 
said that it was the desire of a great many 
delegates to take the trip through the 
studios, therefore, the day’s work will 
have to be done in the forenoon. Presi- 
dent Clausing then presented his address 
which appears in full elsewhere. This 
was followed by the report -of the treas- 
urer, after which the president announced 
the code committee, consisting of Mrs. 
Jessie I. Taylor, New York City; R. E. 
Huffman, Aberdeen, S. D., absent; C. E. 
Anderson, Pasadena; W. D. Jackson, Los 
Angeles. 

Nominating committee: W. T. Cor- 
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ney, Toronto; F. C. Waltz, Cincinnati, 
absent; G. W. Boyce, Pueblo, Colo.; La- 
mont H. Wood, Kansas City; E. E. 
Thornton, Los Angeles. 

Resolutions committee: C. E. Gleason, 
San Diego; J. C. Mitchell, Pontiac, 
Mich.; J. Arthur Lyons, Chicago; D. B. 
Doane, Portland, absent; A. L. Young, 
Oakland. 

The foregoing committees were directed 
to report on Wednesday morning. At 
this point, Mr. Thornton announced a 
dinner dance to be held on Monday eve- 
ning, after which President Clausing in- 
troduced W. A. Metzger, sales manager 
of the portable division of the Royal 
Typewriter Company, who presented an 
address which is given on another page. 
The excellence of this address and its prac- 
tical application to the affairs of type- 
writer men caused the suggestion to be 
made that it should be printed in pamph- 
let form and generally distributed. 

After a few announcements by Mr. 
Anderson and a word of advice by Presi- 
dent Clausing to chairmen of the various 
committees to get in touch with Mr. 
Ward before taking up their respective 
labors, President Clausing introduced 
James P. Ward, Sr., as one of the best 
known typewriter men in the United 
States. Mr. Ward took the chair amid 
applause. He immediately called upon 
Mr. Gleason of San Diego, chairman of 
the resolutions committee, who presented 
the following resolution for immediate 
action: 

“Whereas, our good friend, Mr. 
George Button, of the Wholesale Type- 
writer Company, New York, while en- 
route to the convention met with injuries 
in an automobile accident which will make 
his attendance impossible during the con- 
vention; and 

“Whereas, we will miss his counsel and 
fellowship; therefore, be it unanimously 

“Resolved, that the delegation at this 
time express our deep sympathy to Mr. 
Button and wish him speedy recovery; 
and, furthermore, that a copy of this res- 
olution be spread upon the minutes of 
this convention and that our president 
and secretary be instructed to express our 
sympathy and hope for speedy recovery 
by telegram to him.” 

On motion of Mr. Gleason, seconded 
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by Mr. Young, the resolution was 
adopted unanimously. 

The secretary was instructed to pre- 
pare and send the telegram. This action 
was followed by a discussion of Mr. Metz- 
ger’s talk. Chairman Ward said he was 
much pleased to note the attention paid 
by dealers in Los Angeles to window dis- 
plays and the excellent results they appear 
to achieve. 

A message was received from the Or- 
der of Cardinals, requesting that the nom- 
inating committee be turned over to them 
for treatment in secret session. This 
caused some amusement. The chairman 
said that after the dinner dance there was 
going to be an initiation of the Car- 
dinals, whose organization is mentioned 
in another portion of this report. A tele- 
gram was read from R. H. Preston of 
Knoxville, Tenn., announcing that sick- 
ness in his family has prevented his at 
tendance at the convention. 

The following committee on relations 
of local associations to the National As- 
sociation was then appointed: C. E. Glea- 
son, San Diego, chairman; F. E. Marin, 
Chicago; Samuel Hutter, New York; 
Earl S. White, San Francisco, and Art 
Young, Oakland. 

R. C. Hutchinson was added to the 
resolutions committee and R. A. Tiernan 
to the code committee. 

Mr. Ward here brought out in detail 
the extreme hospitality of the Los An- 
ge'es contingent. 

Following the discussion on Mr. Metz- 
ger’s talk, Chairman Ward related some 
incidents which emphasized the moral of 
concentrating the customer’s attention 
upon a single point. He noted the policy 
of the Cash Register Company where the 
customer is asked about his business, 
number of clerks, etc., and is then taken 
to a room fitted with a table on which is 
a cash register. Over the machine is a 
reflected light and in front of the table 
is a chair. There is nothing whatever to 
distract the attention. Even the sales- 
man is invisible. This is the way they 
concentrate the buyer’s mind on the one 
particular machine which best fits his 
needs. Mr. Ward’s remarks were fol- 
lowed by the reading of a resolution by 
James P. Ward, Jr. This resolution was 
approved by the members of the Southern 
California Typewriter and Office Ma- 
chine Dealers Association on June 18. Its 
text will be found elsewhere. The reso- 
lution was adopted. 

The chairman then urged that all 
dealers take time to visit the booths dis- 
tributed around the room. He urged 


that every booth be visited because each 
one deserved the attention of office ma- 
chine men. 
The session adjourned at 11:50 A. M. 
The afternoon was devoted to luncheon 
and entertainment. 








THE NEW PRESIDENT 


C. Elmer Anderson, the new presi- 
dent of the National Typewriter and 
Office Machine Dealers Association, is 
one of Pasadena’s most enterprising 
business men. He is president of the 
Southern California Typewriter Deal- 
ers Association, an office from which 
he plans to resign in the near future 
so as to have more time for the na- 
tional organization. He is a past presi- 
dent of the Merchants Association of 
Pasadena, and is vice-president of the 
Pasadena Tournament of Roses Asso- 
ciation whose annual New Year's pa- 
rade is carried out on a scale so large 
that it is difficult for anyone who has 
not witnessed it to comprehend. It 
includes immense floats, each por- 
traying some definite theme and 
worked out to the minutest detail in 
flowers. Nearly all the Southern Cali- 
fornia cities participate. Mr. Ander- 
son was chairman of the parade com- 
mittee last year which arranged for 
the parade held January 1, 1934. After 
the convention he went to Santa 
Barbara to look after a boat entered 
by the Tournament of Roses in the 
water fiesta held there on the Fourth 
of July. 

Mr. Anderson is aggressive and has 
a wide circle of friends. He will give a 
good account of himself to the asso- 
ciation during the year he will head 
its activities. 








Wednesday Morning Session 

This session was called to order at 
10:25 A. M. by E. E. Thornton of Los 
Angeles. Mr. Thornton said that Mr. 
Clausing would be presently on the job 
as presiding officer and mentioned the 
fact that the problems and the answers 
have been worked out by the executive 
committee relative to the code. This rep- 
resents a little over a year and a half of 
work and the opinions of dealers through- 
out the country are incorporated therein. 
Something this time has actually been 
accomplished at a convention. The 
speaker referred to two resolutions which 
were to be presented for discussion. The 
dealers are assured by the manufacturers 
that they will do certain things for the 
dealers and the dealers in turn will do 
certain things for the manufacturers. 

At this point the chairman introduced 
President Clausing, who announced that 
the code committee had just finished 
their work and had adopted a motion that 
the code be accepted in its entirety as 
about to be presented. 

Mr. Thornton told delegates about 
some of the work that had been done in 
regard to problems submitted in the Cali- 
fornia code. Mr. Thornton’s remarks are 
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given elsewhere. At the conclusion of his 
remarks, Mr. Thornton moved that the 
code be adopted unanimously by the con- 
vention. This motion was seconded by 
J. Arthur Lyons of Chicago, the motion 
being that the code be adopted in its en- 
tirety and again presented to the authori- 
ties in Washington. A _ rising vote 
clinched the adoption of the motion 
unanimously. 

Some discussion ensued as to the right 
of members and non-members of the Na- 
tional Association to vote, but inasmuch 
as there was no opposition to the motion, 
it made no difference in the results 
whether the voters were all members or 
some non-members. To clear the record, 
Mr. Clausing stated that the members 
of the National Association and the local 
associations could vote on the subject. In 
response to a question, the president said 
that the National Association code would 
not be approved by the President until 
the manufacturers’ code had been ap- 
proved. The manufacturers’ code is not 
yet adopted by them apparently, but as 
soon as it is in such form as to be open 
for discussion, a committee from the Na- 
tional Association will sit in with them 
prior to the filing of the code in Wash- 


ington. 
Mr. Gleason read the report of the 
resolutions committee, which included 


among other things the resolution passed 
on Monday with reference to discounts 
in favor of government and other agen- 
cies. The report of the committee will be 
found elsewhere. 

A telegram was received from Mr. 
Button acknowledging the sympathetic 
message sent by the association and ex- 
pressing his best wishes for a successful 
convention. 

Mr. Ward, Sr., then moved that the 
resolutions presented by the resolutions 
committee be adopted as read by Mr. 
Gleason and that a vote of thanks be 
tendered to the committee. The motion 
was seconded by Mr. Hutter of New 
York and carried by a rising vote. 

President Clausing then read a cable 
from the Typewriter Trades Federation 
of Great Britain and Ireland, tendering 
greetings and good wishes to the associa- 
tion. Signed, Thomas, chairman. The 
president pointed out that this expression 
of good will has more than a little im- 
portance. 

The consumption of trade-in machines, 
said Mr. Clausing, by the American mar- 
ket is not sufficient to absorb all of these 
machines because there are a lot of ma- 
chines of odd types, wide carriages, etc., 
etc., for which the demand in America is 
extremely limited. Abroad there is a 
market for these machines but wholesalers 
doing a foreign business know that we 
have been handicapped by a change in 
the tariff of Great Britain which places 
the same duty on an old used machine 





AUGUST, 1934 


1. Mrs. Otto Kretchmer, Mrs. J. A. 
Treanor, New York. 

2. Jack R. Winder and Earl S. White 
of Ames Supply Company. 

3. Mareus Harwitz, Regal Typewriter 
Company; Mrs. E. E. Thornton, Los 
Angeles. 

4. Father and son: A. P. Stockwell, 
retired, for twenty-one years starting 1899 
Remington representative in Calcutta. R. 
H. Stockwell, Stockwell & Binney, San 
Bernardino. 

5. Joseph Hertzstam, S. T. Roberts, 
both with The Egry Register Company. 








valued at $5 as on a brand new machine 
costing $102.50. The president said he 
has been negotiating with the association 
abroad for assistance in getting that tariff 
changed, with the result that they have 
put quite a little pressure on, and not 
later than August 1, while we will not get 
the tariff revised, a permit will neverthe- 
less be issued to put machines in at the 
old rate. This is not a promise, the presi- 
dent said, but it is a forecast which it is 
hoped will go through. He then showed 
how this would help exporters of second 
hand and rebuilt machines. 

A cable was read from William Wat- 
son, agent for the Noiseless typewriter 
and other specialties in Glasgow, convey- 
ing greetings on behalf of his country to 
the president of the N. T. O. M. D. A. 
and wishing success to attend the work 
of the convention for the better develop- 
ment of the expansion of world trade. 

Another message of greeting and good 
wishes was received from the Typewriter 
Dealers Association of San Francisco. 
This message stated that the California 
code had finally been adopted. 

The subject on relations between local 
and National associations was brought up 
and the president requested James P. 
Ward, Jr., to relate his experience in the 
organization of local associations. Presi- 
dent Clausing told of an experience re- 
cently had, where in one place in forming 
their local they got the names of every 
individual, firm and corporation selling 
typewriters and put them in three lists, 
the first representing the names of dealers 
that came into the organization at the 
start. The second list consisted of those 
concerns that the association would like 
to have as members and the third repre- 
sented those they did not want at all. 
The list showed whether each firm men- 
tioned was a typewriter store rendering 
service, a department store, a man work- 
ing for a typewriter company earning a 
salary yet competing with the dealer. 
They picked out the most severe case they 
could find among the concerns they did 
not want and pressure was put on this 
concern to make it profitable for it to 
mend his ways. Mild violations are han- 
dled more easily. 

Mr. Ward, being introduced, described 
some if the problems encountered. The 
local association can do so much only. 
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They can get support from supply houses, 
but it is difficult to get that of the branch 
managers, because they do not have the 
say-so. In the local associations, only a 
percentage belong to the National, but 
the National can deal with the manufac- 
turers quicker than a lot of different lo- 
cals. The dues of the National Associa- 
tion have been ten dollars a year. Mr. 
Ward recommended that when local deal- 
ers join in a body, there should be a 
lower fee. He then told how the Na- 
tional can help the locals to place the 
business on a profitable basis and obtain 
the cooperation of the manufacturers and 
supply houses. 

Suggestions were made by Mr. Ander- 
son, L. D. Smith of San Francisco; Mr. 
Jackson of Los Angeles; Mr. Hutter; 
President Clausing; Secretary Ward; Mr. 
Wolowitz of Was ington, D. C., and oth- 
ers regarding the subject of dues among 
members of locals to the National. The 
proposition would involve an amendment 
to the constitution. It is important that 
all local associations be enabled to come 
into the National and be protected. “If 
this can be done,” said James P. Ward, 
Sr., “we shall have a wonderful organiza- 
tion and that is the idea of reducing the 
dues so that others will be more readily 
induced to come in.” 

James C. J. Martin of Seattle described 
the problems they had up there and their 
solution. 

Mr. Hutter said that the problem of 
his association when it started out on the 
new year was with reference to material 
gain. There was a tendency to ask, “what 
do we get out of it?” Finally, the presi- 
dent and other officers decided to give 
something in a monetary way, developing 
a plan whereby they saved the twenty-four 
members who went into it over $3500 in 
the cost of their ribbons and platens 
through cooperative buying. Mr. Hutter 
said he thought the locals as well as the 
National have missed an opportunity in 
cooperative buying. The proposition en- 
ables one to go to his regular supply 
house with a group order for platens, for 
instance, and obtain the quantity dis- 
count. The secretary will collect these 
orders, handle them in a group and save 
from thirty to forty per cent on a single 
item. “We figured out in New York,” 
said Mr. Hutter, “that if we keep this 
up, we will save the sixty dealers over 
$10,000 a year in parts and supplies 
alone.” Mr. Hutter said that eventually 
the New Yorkers expected to go into the 
buying of typewriters in a group. This 
has been tried for only a month but has 
met with very good success. He sug- 
gested that if dealers can buy parts, sup- 
plies and machines in groups at a sub- 
stantial saving, the matter of membership 
dues will not amount to anything. 

President Clausing, at the conclusion 


of Mr. Hutter’s remarks, called on Mrs. 
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Jessie Taylor of New York City, who 
made a neat and appropriate address. 
Mrs. Taylor told how many dealers, in- 
cluding herself, schemed and planned to 
be able to come to this convention and 
left the thought that the labor and plan- 
ning had not been in vain, for the meet- 
ing itself and the character of the enter- 
tainment abundantly rewarded every one 
for attendance 

President Clausing said that it was 
largely by reason of Mrs. Taylor’s en- 
thusiasm that the convention was not 
switched back east instead of coming west 
for, imbued with her spirit, he tore into 
the doubters and made sure of Los An.- 
geles for the convention. 

Mr. Ward, Sr., was called on and of- 
fered the suggestion that the convention 
stand for thirty seconds in quiet medita- 
tion and prayer for the late Mr. Mont- 
gomery of the Royal Typewriter Com- 
pany. 

This was done, after which Mr. Ward 
referred to the good treatment accorded 
every visitor by the Los Angeles organ- 
ization and advised again that visiting 
dealers should examine Los Angeles type- 
writer windows 

Henry Simler, vice-president of the 
American Writing Machine Company, 
New York City, made the suggestion that 
a note be sent to Mrs. Montgomery bear- 
ing the tribute to her late husband. The 
president instructed the secretary to send 
the note according to Mr. Simler’s sug- 
gestion 


The session adjourned at 11:55 A. M. 


Wednesday Afternoon Session 

The final session of the ninth annual 
convention was called to order at 1:45 
P, M. by President Clausing, who turned 
the gavel over to James Ward, Sr. Mr. 
Ward said that Art Young had a dis- 
tinguished guest to introduce. Mr. Young 
said that it afforded him a great deal of 
pleasure to introduce his old friend, the 
Hon. C. P. Young, former governor of 
California, who was stopping at the Bilt- 
more. “First,” said Mr. Young, “the 
convention had the mayor of Los An- 
geles, and now we are to listen to a for- 
mer governor, the greatest governor the 
state ever had, the man who left $31,000,- 
000 surplus in the state’s treasury four 
years ago.” 

Mr. Young was introduced amid ap- 
plause. His address is given on another 
page 

The address of Mr. Young was fol- 
lowed by an address by Otto Kretchmer, 
president of the Peerless Key Company, 
who spoke on Why Some Dealers Make 
Money. Mr. Kretchmer’s address ap- 
pears elsewhere 

The report of the special committee 
on the relations between local associations 
and the National Association was pre- 
sented by Mr. Gleason. The committee 
recommended that the constitution and 


6. A.C. Kienly and G. G. Ralls, Royal 
Typewriter Company. ; 

7. Louis D. Smith, The Typewriter 
Company, San Francisco; W. G. Cham- 
berlain, Wholesale Typewriter Company, 
San Francisco. , 

8. E. L. Lehr, Los Angeles; Jack R. 
Winder, Ames Supply Company; H. S. 
Foote, Harry’s Business Machines, Reno, 
Nevada. 

9. G. W. Boyce, Boyce Typewriter 
Service, Pueblo, Colo.; J. C. J. Martin, 
Mimeo & Typewriter Company, Seattle. 

10. Fred Schlador, Typewriter Equip- 
ment Company, San Diego, and C. Elmer 
Anderson. 








by-laws be so amended as to permit any 
local association so desiring to join the 
national in a body and that the dues to 
the National be set at $5 per member per 
year, and that further, the individual 
memberships remain at $10 per year as 
at present. It was also suggested that 
an association joining as a body may, if 
they so desire, elect a delegate to attend 
meetings of the National body and that 
such delegate shall represent the mem- 
bership of that local association. The 
committee further suggested that the 
president appoint a committee to study 
and present recommendations in this mat- 
ter. After much discussion, the report 
of the committee was adopted. 

The report of the nominating commit- 
tee came next, presenting the names of 
two candidates for president—Elmer An- 
derson and Art Young, both of whom on 
the first ballot received an equal number 
of votes. Other members having come 
into the room in the meantime, a second 
ballot was taken and Mr. Anderson was 
elected by a small majority. On motion 
of Mr. Young the election of Mr. An- 
derson was made unanimous. Pending 
the termination of the balloting, invita- 
tions were read from various cities asking 
for next year’s convention. 

Mr. Young automatically became a 
member of the board of directors, which 
consists of the following: R. E. Huffman, 
Aberdeen; A. H. Kellstedt, Peoria; Ted 
Schafer, New York City; W. T. Corney, 
Toronto; R. A. Tiernan, Santa Ana, 
Calif.; F. C. Waltz, Cincinnati; Lamont 
H. Wood, Kansas City; G. W. Boyce, 
Pueblo; W. H. Wolowitz, Washington, 
D. C.; E. E. Thornton. Los Angeles and 
James P. Ward, Sr., Chicago. 

It was decided after some discussion 
that the convention next year will be held 
in Washington, D. C., which was the 
closest competitor of Los Angeles last 
year. 

Mr. Harwitz of New York declared 
that the only way for dealers to make 
money is to lose a sale once in a while. 
The day of the super-salesman is over. 
One must have good merchandise and 
stand behind it. One must pay attention 
to one’s own organization and the people 
who contact the customers, circularizing, 
rendering proper service and giving a fair 
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price. Remember that even a chiseler 
cannot give something for nothing. The 
average man today is willing to pay his 
dealer a profit on what he buys. 

Here Chairman Ward introduced the 
new president and turned the gavel over 
to him. After brief remarks thanking 
the association for the honor conferred 
upon him, Mr. Anderson expressed ap- 
preciation of the many friends he had 
made in the typewriter business through 
connection with the association. He said 
that Mr. Alderson, secretary of the Cali- 
fornia Association, would supply copies 
of the association’s set-up whenever that 
will help in any of the local associations 
elsewhere. He suggested that the Na- 
tional Association should issue bulletins 
to go out to every member as soon as any- 
thing happens or is about to happen. The 
membership should be informed more of- 
ten than heretofore on the doings of the 
organization. 

The president then turned the meeting 
back to Mr. Ward, Sr., and there was 
some discussion as to the appointment or 
election of the treasurer. Past President 
Clausing said the treasurer is elected, but 
the secretary is appointed or can be elect- 
ed, either way. 

On motion, George Hammond of Sac- 
ramento was elected treasurer. The sec- 
retary will be appointed later. 

There was a lively discussion on the 
benefits of National Typewriter Week. 
Several dealers who celebrated that week 
achieved considerable success by using ma- 
terial of their own invention and some 
sent out by manufacturers. The success 
attending the special week indicates that 
the association will sponsor a similar idea 
in future years. National Typewriter 
Dealers Week was quite impressive in 
New York and several other cities and 
the results were helpful. On motion, it 
was decided to hold National Typewriter 
Week next year. 

After a few remarks by Mr. Boyce of 
Pueblo, Mr. Harnden of Hollywood sug- 
gested that a rising vote of thanks be 


given to Ernest Thornton, which was put 
in the form of a motion by Mr. Young 
and carried by a rising vote. 

After a short recess, Chairman Ward 
called the meeting again to order and re- 
quested Mr. Clausing to step to the plat- 
form where he was presented with a token 
of esteem by the ladies and gentlemen of 
the convention. This consisted of a beauti- 
ful decanter set with matching glasses. 
The gift was acknowledged feelingly and 
appropriately by former President Claus- 
ing and the meeting adjourned sine die. 


The Annual Banquet 


The annual banquet at the Biltmore 
provided an evening full of enjoyment to 
the 292 who sat down to the banquet 
tables. As in Chicago the year before, 
there was no toastmaster and there were 
no speeches, just concentration on an 
elaborate dinner and strictly high-class en- 
tertainment. 

Each table was supplied with paper 
hats, balloons and noise makers of various 
kinds as a preliminary to getting everyone 
in the right frame of mind. 

At the same time the typewriter and 
office machine dealers were holding their 
banquet, Marion Davies was sponsor for 
an elaborate dinner in the Biltmore Bowl, 
which is located in the same hotel. Hers 
was attended by many of the outstanding 
stars of stage and screen. The same 
group of entertainers was engaged for 
both dinners, appearing first at Miss 
Davies’ party, which started a bit earlier, 
and then coming down the Galeria to the 
convention dinner where they repeated 
their program. 

After the dinner there was dancing for 
a couple of hours after which some tried 
their abilities at the ritual of the Cardinals 
club. 


Entertainment 


The entertainment committees did their 
work remarkably well. For the first after- 
noon they planned a trip for the ladies to 
Hollywood, where they were to go into 


one of the studios and to other points of 
interest in and about Los Angeles. The 
program appeared so attractive, however, 
that instead of adjourning at noon for the 
customary hour or two for lunch, the men 
continued at their morning session until 
the day’s work was completed, so that 
they, too, were able to go on this trip. 
Three busses were filled with conven- 
tion sightseers. To many who had not 
been to Los Angeles before, the type 
of architecture of many of the homes, the 
large number of palm trees waving their 
fronds and the oil fields were of unusual 
interest. Universal City, where the party 
stopped to watch the filming and sound 
recording of a picture was the biggest at- 
traction on the trip. After ollie the 
picture making for a while, the party was 
driven through the lot and was shown 
many buildings which were familiar from 
their use in various well known pictures. 

From Hollywood the party went to the 
ocean and then back to the Biltmore arriv- 
ing there in time to prepare for the an- 
nual banquet. 

The principal attraction of the second 
day was the trip to Catalina Island. 
Busses took the crowd to the boat train, 
five or six blocks from the hotel, which 
left at nine in the morning making con- 
nections at the harbor to leave for Avalon 
at ten. After a pleasant voyage and a 
cruise along part of the island, the visitors 
went ashore at Avalon and had lunch at 
the St. Catherine hotel. 

In the afternoon, the party divided it- 
self in groups as different attractions ap- 
pealed to different people. Most of them 
took the ride in the glass bottomed boats 
from which they could see beautifully 
colored fish and a rich growth on the 
ocean floor which is a wonderful undersea 
garden. 

Some took rides around the island. A 
number went to the bird farm and on the 
way there saw the place where the Chi- 
cago Cubs have their spring practice. 

On the return trip, the boat went 
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through a school of yellow tails, a prize 
for any fisherman, the weight of a single 
fish being approximately twenty-five 
pounds. It was an impressive sight to see 
nearly two hundred of them as 
jumped through the waves. 

The island trip took the entire day 
Everyone will agree that the time was 
well spent. It is hard to conceive how 
the committee could have arranged for 
anything which would have been more 
satisfactory to the convention visitors. 


The Order of the Cardinals 


Cardinals held high sway at the Los 
Angeles convention. As they did in Chi 
cago last year and at Toronto the year 
before, mystic order was 
founded with Bill Corney of Thomas and 
Corney as Pope and Jim Ward, Sr., of 
Shipman-Ward of Chicago, as Secretary, 
which high offices achieved by unusual 
dexterity, good 
nerves, they still retain 

Most everyone wants to be a Cardinal 
and with the cardinal s stand. Many are 
called but because of inability to perform 
the ritual few are chosen 

The ritual! Aye! there s the rub! Good 
memory, the ability to concentrate and 


they 


where the 


memory and steady 


steady nerves against a barrage of such 


encouraging comments as Atta boy! 








A Column of Cardinals.—Top, Mrs. 
William A. Metzger starting on the Car- 
dinal ritual with the encouragement and 
assistance of her thoroughly efficient hus- 
band. 

Inset: Mrs. E. E. Thornton, the only 
person to go through the ceremony with- 
out a single error on the first attempt. 








Below: James P. Ward and Mr. and 
Mrs. J. Arthur Lyons. The report is that 
they were left behind somewhere in Utah, 
found a convenient stage coach and drove 
furiously to Caliente, where they over- 
took the train. The picture was taken 


under the shed at the Caliente depot, the 
train being in the background. 








You’re doing fine! You're going to 
make it! 


The candidate who recites the phrases 
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of the ritual under the circumstances has 
mastered the art of concentration. Fresh 
start may be made after error but repeti- 
tion generally leads to confusion while 
failure leads to penalty. But failure, while 
depriving the candidate of the prized pos- 
session of certificate of membership, is 
somewhat compensated by the pleasure of 
the penalty. 

The order of the Cardinals has no po- 
litical, religious or economic significance. 
It has no regalia, ribbons or buttons, nor 
any established symbols although mem- 
bers may develop a sentimental attitude 
toward the beautiful trailing hop vine or 
the old oaken bucket. 

Membership was at first confined to 
men but in appreciation of woman’s 
achievement of equality with man a 
broader spirit prevails and women are 
now eligible. Indeed, it remained for a 
woman, Mrs. E. E. Thornton of Los An- 
geles, to attain the highest honors of the 
order by being the first and only person 
to perform the entire ritual without a 
single error. By which Mrs. Thornton 
becomes Cardinal Extraordinary. Which 
would appear to prove that man has no 
advantage over woman in memory, nerves 
and capacity. As Benjamin Franklin put 
it (or was it some one else) “you've gotta 
hand it to the wimmin.” 








Center: Mrs. Elmer Anderson on the 
way to become a Cardinal assisted by her 
husband, now president of the National 
Association, with Bill Metzger an inter- 
ested spectator. 

Bottom: Cardinal Lamont Wood of 
Kansas City; Cardinal Mrs. Samuel Hut- 
ter of New York and Harry Carter, chief 
doorman of the Cardinal Club. 








Below: Four Waltz’s from Cincinnati, 
enjoying the ocean ride to Catalina 
island. To the left: Mr. and Mrs. L. P. 
Waltz. To the right: Mr. and Mrs. F. C. 
Waltz. F.C. Waltz and his son represent 
the Waltz Typewriter & Adding Machine 
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BILL METZGER and ELMER AN.- 
DERSON could not see enough of 
Catalina Island in the time available be- 
tween boat trips. They stayed two hours 
longer, returned by plane and arrived at 
the mainland before the remainder of the 


party on the boat. 
* 


JIM WARD saved the day after the 
convention by flying north from San 
Francisco while his party continued by 
rail. 

* 

The charms of Agua Caliente attracted 
a number who had automobiles at their 
disposal. It is a beautiful spot in old 


Mexico. 
* 


OTTO KRETCHMER, president. 
and JIM TREANOR, vice-president and 
sales manager of Peerless Key Company, 
with their wives, started to drive to Los 
Angeles shortly after the stationers con- 
vention in Buffalo. They took the op- 
portunity to see as many dealers as pos- 
sible on the trip west and also on the re- 
turn, which was by a different route. In 
order to give more time to the trade in 
Denver Mr. Treanor sent the party ahead 
and caught up with it by train at Omaha. 
He expressed his gratification to a mem- 
ber of Office Appliances staff who met 
him enroute at the fine response of the 
retailers he called upon. 

* 


BILL CLAUSING was detained an 
extra day in Chicago and did not arrive 
in Los Angeles until Monday morning 
about two hours before the convention 
was called to order. He was all business 
from the time he arrived until the con- 
vention adjourned. When not busy in 
convention sessions, he was occupied in 
committee work. The program moved 
along without hitch or delay. 

* 

The Biltmore houses the principal place 
of business of NATE MILNOR, who 
formerly was an outstanding success as 
a salesman for the Oliver Typewriter 
Company and later functioned well as 
sales manager for the Dictaphone Com- 
pany. He operates ten or twelve stores 
in southern California, selling imported 
articles of wearing apparel, objects of art, 
etc. Unfortunately, he was away at the 
time of the convention, thereby missing 
an opportunity to see a few old friends. 

* 


BEN TUFELD of Western Office 
Furniture, found the convention a profit- 
able affair. Ask anyone who was with 
him. 

* 

CLYDE JUNGBLUTH of the Un- 
derwood portable division, registered well 
with convention visitors. A case where 


still waters run deep. 
* 


BOB BASTOW of L. C. Smith & 
Corona Typewriters, Inc., and A. P. 
STOCKWELL of San Bernardino, got 
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together for a little chat on India in the 
St. Catherine hotel in Avalon. Mr. 
Stockwell went to India in 1896, and 
starting in 1899 was agent for the Rem- 
ington Typewriter Company in Calcutta 
for twenty-one years. Mr. Bastow trav- 
eled India as well as numerous other 
countries when in the foreign service of 
the company he now serves so well in the 
domestic field. 
x 

HARRY FERER was equally at home 
taking part in business discussions, re- 
citing Scripture and tap dancing to the 
lively music of the Mexican orchestra at 
Avalon. 

* 

Two dealers with their June brides 
picked the convention for part of their 
honeymoon. One was NATHAN RU- 
BINSTEIN of Addressing Machine & 
Equipment Company, New York, the 
other W. H. WOLOWITZ of United 
Typewriter & Adding Machine Com- 
pany, Washington. In addition to sell- 
ing himself to the attractive young lady 
who accompanied him, Mr. Wolowitz 
sold the convention the idea of going to 
the nation’s capital in 1935. 

* 

The train which carried the Chicago 
party to Los Angeles was a long one. It 
had fifteen cars. The air conditioned car 
in which were EDDIE SHEEHAN 
and other members, was near the head 
end. It is said that when Eddie decided 
on the second day to look for the observa- 
tion car, he mounted his bicycle and 
started for a point some blocks to the rear. 
All went well until he reached the next to 
the last car, where he suffered a puncture 
and was obliged to walk the remainder of 
the distance as well as all the way back. 

* 

Some en route to the convention were 
so impressed with the grandeur of Salt 
Lake City that they envied the sterling 
qualities of those who made the city 
famous. The thought of giving up tea, 
however, was too much for several. 
Nearly all who went through Salt Lake 
City took time to see the points of inter- 
est, including the Tabernacle and the 
Auditorium and to hear the interesting 
story of the guides. 


* 


It will be welcome news to his many 
friends in the United States and Europe 
that GEORGE BUTTON, president of 
the Wholesale Typewriter Company of 
New York City, is well on the mend from 
the injuries sustained in a recent unfortu- 
nate motor car accident. Mr. Button was 
enroute from Portland, Ore., to San Fran- 
cisco on the way to attend the conven- 
tion when the mishap occurred. Though 
seriously injured and confined for several 
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weeks to St. Francis Hospital in San 

Francisco, the news that he is convalesc- 

ing and will before long hold down his 

desk at 155 Sixth avenue, is gratifying. 
* 


B. E. HAMLIN, who was with Mr. 
Button when the automobile accident oc- 
curred, had four ribs broken and his scalp 
so severely cut that seventeen stitches had 
to be taken in it. It is reported that he 
is getting along very nicely and that the 
stitches have been taken out. The in- 
jured portions are still very sore but Mr. 
Hamlin’s improvement is quite satisfac- 
tory. 

x 

It was not until the Los Angeles con- 
vention that the real story concerning 
EARL S. WHITE'S trip to the Chicago 
convention last year came out. Mr. White, 
who directs the activities of the Ames 
Supply Company on the west coast, is 
known as “Little Kingfish” in San Fran- 
cisco. He has some wonderful friends 
and they are always ready to help him to 
do the right thing. Sometimes they are 
too helpful but they feel that they must 
do something to reciprocate for the fine 
service he renders them in business as 
well as in association work. 

When LOUIS SMITH discovered 
that Earl was planning to go to the Chi- 
cago convention wearing his woolen un- 
derwear, he took Earl into his back room 
and made a proposition. Earl is a hard 
man to change when he sets his mind on 
doing what he thinks is right. He admits 
that San Francisco has a wonderful cii- 
mate but to keep from having chillblains, 
rheumatism and a cold all the time, he has 
found it necessary to wear woolen under- 
wear. Whether or not this type of nether 
garment is protection against earthquakes 
and fire is not explained. 

Louis felt that Earl should not take his 
woolen underwear to Chicago. A tape 
measure indicated that Louis and Earl 
wore the same size underwear even 
though Louis Smith weighs 199 pounds, 
is six feet three inches tall and Earl 
weighs 220 pounds and is five feet four 
inches tall. 

“I will buy four suits of light weight 
underwear and you can wear them to 
Chicago and return them to me for credit 
when you come back,” said Louis. After 
considerable argument Earl decided to ac- 
cept the proposition but would not prom- 
ise to wear the rented garments until he 
had been in Chicago two or three days. 

It is reliably reported that the rented 
underwear was worn steadily while Earl 
visited in Chicago, a period lasting six 
weeks. On returning to San Francisco, 
Earl gave the suits back to Louis Smith 
and was charged a rental on the basis of 
“three suits for $5.00.” Inasmuch as 
there were four suits concerned in the 
contract, the price may have been con- 
fused with “three months for $5.00.” 


Whatever the outcome of the situation 
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was from a financial standpoint, we have 
not been apprised. 

As for comfort having traversed a 
goodly portion of the grounds at a Cen- 
tury of Progress Exposition with Mr. 
White, we are inclined to the belief that 
the only satisfactory nether garments for 
Mr. White in hot weather would be those 
having the absorbing qualities of blotting 
paper. 

Earl is a wonderful host, in which ca- 
pacity he is ably assisted by his wife. He 
is liberal in the use of his automobile to 
entertain business friends. He is a loyal. 
hard-working and capable business man. 
On inquiry he states that he has worked 
for the Ames Supply Company for 
twenty-four years and has never had a 
vacation. Perhaps that statement depends 
upon his definition of a vacation. 

» 

HARRY FERER of All Makes Type- 
writer Company, Omaha, was host to 
many convention visitors who stopped in 
Omaha, going to or from Los Angeles. 
He greeted all whom he was privileged 
to meet by playing the part of host to 
many of them. Among his visitors were 
BILL METZGER, manager of the port- 
able department of the Royal Typewriter 
Company; MARCUS HARWITZ, gen- 
eral manager of Regal Typewriter Com- 
pany, and JAMES P. WARD, JR., of 
Shipman-W ard Manufacturing Com- 
pany 

x * &* 

After returning from Los Angeles to 
San Francisco, W. G. CHAMBER. 
LAIN gave a party in honor of FRED 
WRIGHT, general sales manager of 
Underwood Elliott Fisher Company and 
JAMES P. WARD, president of Ship- 
man-Ward Manufacturing Company. 
Besides those mentioned. BILL COFF. 
MAN, manager of Pacific Coast territory 
for Underwood Elliott Fisher Company; 
CYRUS YOUNG, San Francisco man- 
ager, and several others were present. 

F. L. (RUSTY) REYNOLDS of 
American Writing Machine Company, 
Los Angeles, is no midget, although he is 
the shortest of several brothers. His 
height is six feet two. When he is not 
wearing a hat, one sees the reason for his 
nickname. 

* 

MARCUS HARWITZ loses little 
time in transportation. He flew from 
New York to Los Angeles in less than a 
day and returned the same way. 


* 


The enterprising local committee, of 
which E. E. THORNTON was chair- 
man, arranged for banners hung across 
Olive street between the Biltmore and 
Pershing square. These banners read, 
“Welcome Delegates Ninth Annual 
Convention Typewriter and Office Ma 
chine Dealers.” The banners were set 


ll. Front: Donald Pollak. Rear: L. 
Pollak, Idaho Typewriter Exchange, Po- 
eatello; George H. Stimson, Royal Type- 
writer Company; H. A. Ecclestone, Rem- 
ington Rand, Ine. 

12. James P. Ward, Jr.. Shipman-Ward 
Manufacturing Company; E. E. Thorn- 
ton, California Typewriter Exchange, Los 
Angeles; Henry Simler, American Writ- 
ing Machine Company. 

13. Mrs. N. Crane, A. W. Schlecht, 
Miss M. J. Winey, Typewriter & Supply 
Co., Cleveland. 

14. James P. Ward, Shipman-Ward 
Manufacturing Company; Mrs. J. Arthur 
Lyons, Mr. Lyons, Reliable Typewriter & 
Adding Machine Corporation. 

15. R. Bastow, L. C. Smith & Corona 
Typewriters, Inc.; Vern Priser, Priser 
Typewriter & Office Supply Company, 
Tueson, Ariz.; C. J. Harris, L. C. Smith 
& Corona Typewriters, Inc. 








off by attractively colored bunting hung 
on either side, giving the broad street a 
holiday effect. 

* 

The WALTZES of Cincinnati made a 
sightseeing trip of the journey west, driv- 
ing to Juarez and Boulder Dam among 
other places on the way, and making 
other stops on the return trip. 

* 


MR. and MRS. J. C. MITCHELL 
of Pontiac had Yellowstone Park as the 
next point of interest on their trip after 
leaving the convention. 

* 


A party of New Yorkers composed of 
MR. and MRS. GEORGE NEU- 
SCHAFER, MR. and MRS. SAMUEL 
HUTTER, MRS. JESSIE TAYLOR 
and A. P. POHL, JR., left New York a 
week before the convention. They 
stopped in Chicago and employed a guide 
at the World’s Fair to enable them to 
see just as much as possible without lost 
motion in a single day. They spent a 
day in Salt Lake City and another in 
Las Vegas, Boulder City and at Boulder 
Dam. After the convention their itin- 
erary took them to San Francisco, Seattle, 
Lake Louise, Banff, and other places of 
interest. 

* 

AUTOPOINT COMPANY, HEY- 
ER CORPORATION, and KELLY 
SPRINGFIELD TIRE COMPANY 
united in presenting to the men who reg- 
istered at the convention a Realite pencil 
with a screw driver at the end which or- 
dinarily holds the eraser. The supply 
melted away quickly. The ladies were 
given Realites finished in green with the 
regulation eraser. 

* 


The weather confirmed the best Cali- 
fornia advertising. The highest temper- 
ature reached during the convention was 
eighty degrees, and that was for only an 
hour or so on the last day. In the eve- 
nings the thermometer dropped to the 
low sixties or the high fifties. The days 
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began with a light haze which along in 
the forenoon gave way to bright sun- 
shine. 

* 

The entrance to the room where the 
business sessions were held was through 
the exhibit hall, so that everyone had 
ample opportunity to examine the manu- 
facturers’ displays. Those in charge of 
the exhibits were kept busy before and 
after the meetings. The registration and 
information headquarters were located 
in the exhibit room. Because of the num- 
ber who participated in showing their 
wares to the trade it was necessary to put 
several exhibits in the convention hall. 

* 

The local committees left nothing un- 
done in program or entertainment. Every- 
thing went off right on schedule and the 
entertainment was all that any one could 


wish. The men’s committee was headed 


by E. E. THORNTON. Associated 
with him were R. A. TIERNAN, 
W. A. HARNDEN, BEN TUFELDT, 
FRED L. REYNOLDS, C. E. AN- 
DERSON and FRED H. SCHLA.- 
DOR. 

The ladies’ entertainment was in charge 
of a special committee headed by MRS. 
FRED L. REYNOLDS. Her co-work- 
ers included MESDAMES R. A. TIER- 
NAN, R. C. HUTCHINSON, J. L. 
COLEMAN, W. A. HARNDEN, C. 
E. ANDERSON and E. E. THORN. 
TON. 


* 


H. A. ECCLESTONE, Los Angeles 
manager of the typewriter division of 
Remington Rand Business Service, Inc., 
who had charge of the Remington type- 
writer exhibit and participated in nearly 
all the convention activities, has had 
many years of successful experience as a 
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branch manager. He was interested in 
the sales suggestions of Mr. Metzger and 
Mr. Kretchmer and is himself the author 
of several articles on similar subjects. 

* 

With half of ERNIE THORN- 
TON’S force on the job at the conven- 
tion, it is a wonder that his business 
flowed along smoothly. Nevertheless 
when a representative of Office Appli- 
ances stopped for a minute at his store, 
the California Typewriter Exchange, two 


customers were receiving attention. 
* 


The YOUNGS were clannish. ART 
YOUNG of Fred Guy & Young Com- 
pany, Oakland, had EX-GOVERNOR 
YOUNG of California as his guest at 
luncheon on the last day of the conven- 
tion and introduced the former governor, 
who delivered a short talk, at the session 


which followed. 


Honeymooners ALL, THE Two Coupes in THE CENTER Just STARTING ON THEIRS, WHILE THE OTHERS Have Procressep FurtHER 


Starting with the center heart and reading clockwise: Mr. and 
Mrs. W. H. Wolowitz, Washington, D. C.. and Mr. and Mrs. 
Nathan Rubinstein, New York, who made the trip to Los 
Angeles a part of their wedding trip; Mr. and Mrs. A. L. Young, 
Oakland, Calif.; Mr. and Mrs. Samuel Hutter, New York; Mr. 


ON THE DELIGHTFUL JOURNEY. 


and Mrs. Harry Ferer, Omaha; Mr. and Mrs. J. C. Mitchell, 

Pontiac, Mich.; Mr. and Mrs. G. W. Boyce, Pueblo, Colo.; Mr. 

and Mrs. W. T. Corney, Thomas & Corney Ltd., Toronto; Mr. 

and Mrs. J. A. Treanor, New York; Mr. and Mrs. Al. W. 
Schlecht, Cleveland, Ohio. 
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REPORTS PRESENTED AT THE 


The Resolutions Committee, in addition to 
the resolutions that have already been passed 
by your body here in expressing sympathy to 
Mr. George Button who, as you all probably 
know, met with quite a severe accident in Kla 
math Falls, and in addition to the resolution 
passed in regard to the discounts on portable 
typewriters which we will open for discussion a 
little later—we have approved the following 
resolutions : 

First, RESOLVED, that a vote of thanks 
and appreciation be tendered to the manufac 
turers, distributors and exhibitors who have in 
any way contributed to the success of the Ninth 
Annual National Typewriter and Office Ma 
chine Dealers Association Convention. 

Second, RESOLVED, that an expression of 
appreciation be extended to the Southern Cali 
forma Typewriter and Office Machine Dealers 
Association for the wonderful entertainment 
provided, which in the opinion of the Com 
mittee has been outstanding; and further be ut 

RESOLVED. that our appreciation be ex 
tended to all of the Entertainment Committee 
who have labored fo long and hard to make 


the convention from a standpoint of entertain 


Annual 
June |, 1934 
De bits 
Book Balance from former 
Treasury $ 20822 


Cash Balance from 1933 
Convention 


221.70 


Membership Dues—paid 2,032.50 

Bank Dividend (from a 
bank that had closed) 60.41 

Total $2,522 83 
( redits 

Part of 1932-33 Balance 
not received > 22 

Bills—Paid as per instruc 
tions 1.264.53 
Salaries—John LaHift 518.00 
Jas. P. & ard, Jr. 550.00 


Report of 


Resolutions Committee 


ment so successful. Especially do we wish to 
convey that appreciation to Mr. E. E. Thorn 
ton, Chairman of the Men's Entertainment 
Committee and to Mrs. F. L. Reynolds, Chair 
man of the Ladies’ Entertainment Committee, 
and to all committeemen and women who have 
served under them. 

Third, RESOLVED, that a vote of thanks 
be extended to our National President, Mr. W. 
F. Clausing, and his able officers who have de 
voted so much of their valuable time the past 
year to the business of the Association, par 
ticularly in their work on the Code. 

This resolution was passed here Monday 
morning. We wanted to read that again in case 
some of you had not been here. 

‘To stabilize the prices of all portable type 
writers, retail dealers, distributors, 
and manufacturers to obtain a fair profit, and 

“To eliminate unfair trade practices by the 
allowance of discounts to purchasers buying for 


permitting 


Federal Check Tax 1933-34 42 
1934 Convention Expense 

Account (separate ) 31.30 
Bank Balance—First Na 
tional Bank at Pitts 

burgh 158.36 

Total $2,522.83 
H. T. SHILLING, 


Treasurer 


For this year we have concentrated on the 
idea of developing local organizations in the 
principal cities. In New York we did not have 
to worry about that because they have always 
been organized and they can always take care, 





CONVENTION 


personal requirements, and 

“To eliminate the selling of discounts instead 
of the selling of merchandise, and 

“To eliminate one major evil affecting each 
and every dealer in typewriters, be it 

“RESOLVED, that hereafter all portable 
typewriters shall be sold to the user at the 
manufacturer's current published retail price. 
This shall apply to each and every class of 
merchant offering portable typewriters for sale 
to the user: and be ut 

“FURTHER RESOLVED, that to effectu- 
ate this program all manufacturers of portable 
typewriters shall so instruct their respective re- 
tail sales stores, and to assure the adherence of 
all retailers, the manufacturers when accepting 
orders for portable typewriters from retail deal 
ers, shall have printed on each order blank a 
proper clause stating that such order is accepted 
with the understanding the purchaser agrees to 
maintain the manufacturer's current published 
retail price list at all times. Violation of such 
agreement by the purchaser shall give the manu- 
facturer the right to re-purchase all salable 
stock on hand at dealer's original purchase price 
and cancel further selling arrangements.” 


Reports of the Treasurer and the Secretary 


but in sections down in Illinois, getting away 
from the cities, we developed the idea of organ- 
izing different small sections, not real small, but 
principal points where the local business is, and 
it has worked out very well. We have de- 
veloped about thirty-four Locals. 

Now the point is, there has been no coordi- 
nation between the Locals and the National As- 
sociation and there has to be some method 
worked out whereby the National and Locals 
are coordinated so we can present an united 
front. 

A little later I should like the President to 
appoint a committee to work that proposition 
out. 

JAMES P WARD, JR.., 


Secretary. 


CONVENTION ADDRESSES 


It gives me a great deal of pleasure this 
morning to extend to you and your families the 
greetings of the City of Los Angeles. We hope 
you are here not only on a convention of busi 
ness, but one in which you can join in and en 
joy our hospitality. We hope when this con 
vention is over, you will have accomplished 
something that is constructive and that you can 
take back to your different communities some 
thing of a business nature that will be of per 
manent benefit to the nation 

We also wish and hope that while you are 
here, you will enjoy yourself so that in years 
to come, you can look back on this convention 
not only from the business point of view and 
from what you have gained from your associa 
tion here one with another, but from the point 
of pleasure that you have had in Los Angeles 
and Southern California 

California and Los Angeles are known world 
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wide for their hospitality, and from the number 
of vacant chairs which are here this morning, 
some of them must have started in early. 

I know, my friends, that you have come from 
all parts of the United States. However, I 
have often in gatherings here in Los Angeles 
asked those who are over eighteen that were 
born in California to hold up their hands, and 
may I say not long ago in a gathering of almost 
1,000 people, there were only four who were 
born in California. The rest of them came here 
from our sister states and from other nations. 

You know, a convention to us means much. 
It means that we have the pleasure of helping 
those throughout the United States enjoy them 
selves while they are here. It also means to 
us that we have in that gathering many potential 
future citizens I do not believe that a con 
vention ever came to Southern California, I do 
not believe one has ever come to Los Angeles 


but what sooner or later many of those who 
gathered here on business, came back to make 
this their permanent home. And, my friends, 
that is what has made Los Angeles and South- 
ern California. 

Again I extend to you the City’s greetings 
and our best wishes. Enjoy yourself while you 
are here, and if there is anything the City Gov- 
ernment can do to help you to enjoy yourself 
and to make you happy while here, we are at 
your service. 

I want to congratulate you for the great work 
you have done. It seems only yesterday to me 
when we sat at a high desk and used the pen. 
Telephones were almost unknown. Typewriters, 
there were none, and yet today in a few minutes 
we accomplish with your modern office equip- 
ment what it used to take us days and weeks 
to accomplish. 

My friends, I congratulate you again and 
extend you the City’s best wishes 
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Ten months ago at the last convention which 
was held in Chicago, those of you who were 
present will remember that there was a great 
deal of anxiety among the delegates particularly 
as to the code of the manufacturers, wherein 
they were discussing the exchange of machines 
which would have given each manufacturer the 
control of his own machines. A great many 
of the dealers were skeptical as to the sincerity 
of the manufacturers in handling that particular 
problem; they had a right to be. It meant this, 
that if the machine got in the control of each 
one of the original manufacturers, they could 
have done as they saw fit. They could have 
charged prices for them as they saw fit. 

That has been eliminated. On taking office, 
there were three points that we had to start 
from. One was, we had to get recognition from 
the N. R. A. The amount of Locals that were 
in the National Association at that time, if I 
remember correctly, was about eight. Today 
we have thirty-four. 

Another thing, we had to get some working 
arrangement, some understanding with the 
manufacturers. This was accomplished by call- 


ing on the officials of the Typewriter Manu- 


This is a little unpremeditated as far as I 
am concerned. I was just told I was to make 
my speech later on this morning instead of this 
afternoon and I am just a little bit ahead of 
time. However, the topic of the talk I am go- 
ing to make is, “If I Were a Dealer,” and I 
expect to hear now a great big “Oh yeah?” 
from the audience because for a manufacturer 
to tell a dealer how to run his business has al- 
ways been one of the things that is not done in 
this business. 

However, I feel that greater attention should 
be given at any of these conventions to discuss- 
ing general methods for improving the busi- 
ness, for developing the markets and for mak- 
ing greater sales than has been given to them. 
I feel as a manufacturer that more attention 
should be given to this thing than to eliminat- 
ing a little chiseling here and there, because, 
after all, the main purpose that we are in busi- 
ness is to make more money, and if we know 
how to make more money, that is what we want 
to do, and if we can find out how to do it by 
general discussion, we certainly should do so. 

We are in a little bit different position today 
than we have been in the past as far as busi- 
ness is concerned. Whether we like it or not, 
we are going to have code of some sort or 
some type. President Roosevelt has said codes 
have come to stay. I want to bring out the 
fact now that merchandising under codes is go- 
ing to be something entirely different from 
what it has been in past years when we have 
had a laissez faire policy of carrying on our 
business, and there is going to be greater em- 
phasis placed in this new condition upon mer- 
chandising and upon carrying on a business in 
the proper way and aggressively going after that 
business. 

Codes have a tendency, regardless of the fact 
that price-fixing has been eliminated by the 
Government, to establish a firmer basis of 
prices, one upon which people can make more 
profit. They stabilize and permit fair compe- 
tition among businesses of various types. Less 
emphasis is placed, under such a code condi- 
tion which we are approaching, upon price than 
there is upon merchandising and modernized 
selling methods. Codes have a certain effect 


on business in general and before I get into a 
general discussion of merchandising and adver- 
tising, I think I ought to bring out these new 
points which we have to face in our business. 
This is a particularly appropriate convention in 
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facturers and explaining the details and _prob- 
lems of the dealer and getting their cooperation. 

After having called on these manufacturers, 
we attempted to file the code that was drawn 
up at the last convention, but the Deputy Code 
Administrator referred this code back to the 
Manufacturers, who in turn had not appointed 
their Code Committee. Last November this 
Code Committee of the Manufacturers held a 
meeting in New York City at which time the 
possibilities of recognition were discussed and 
at that time it was brought out by the Secretary 
of this Code Committee for the Manufacturers 
that the dealers should operate under their own 
code. 

When we received that information from the 
Secretary of this Manufacturers’ Code Com- 
mittee, we went back to the National Recovery 
Administration and forced them to accept the 
code which we had presented, covering hours 
and wages, but they sent back to us the Code 
of Ethics, stating that it would be considered 
when, as and if the Manufacturers presented 
their Code of Ethics. 


If I Were a Dealer 


By W. A. Metzger, Manager of 
the Portable Department, Royal 
Typewriter Company 


time since codes shall not be as greatly dis- 
cussed at this meeting as they were last year. 

The purpose of a code is to create first a 
greater trust, and the effect of it is to create a 
greater trust between dealers, for instance in the 
typewriter business, and also not only between 
the dealers themselves, but a more mutual re- 
spect between the manufacturer and the dealer 
and vice versa from the dealers to the manu- 
facturer. 

Codes will also permit something which has 
not been possible in this country before and 
that is an exchange of information between 
companies and dealers and outfits doing the 
same type of business, and this exchange of in- 
formation will result naturally in the better 
methods surviving. It is a matter of the sur- 
vival of the fittest, and those dealers or organ- 
izations who take advantage of the better meth- 
ods which are presented and which they can get 
from their fellows will be the dealers who will 
actually survive and do the business under the 
code, not the merchant who relies solely on 
price in order to get what business he can. 

Another thing that codes will do is to permit 
an exchange of information about costs of do- 
ing business. Now that proposition has come 
up to us from time to time and I find out that 
people have under-estimated their costs in run- 
ning a business. A proper allowance should be 
made for advertising and for promotion ex- 
pense in running a business. 

The Government made a census in 1930 and 
they found out, for instance, that among type- 
writer dealers (they took, I think, 875 of them) 
the actual cost of doing business in comparison 
with their total sales was 42.24 per cent. Of 
course, if you buy merchandise at a margin of 
approximately 40 per cent and add on to that 
whatever income you make from repairs and 
from rentals and things of that sort (which 
is small in comparison with your cost of doing 
business), you ought to make a sufficient profit. 
You should not sell things at, say, ten per 
cent above what they cost you because it costs 
42 per cent to do business and you are not go- 
ing to have any option or any opportunity to 
do any advertising or any aggressive promotion 
unless you keep your prices sufficiently high to 


That is where it stands today. Until the 
Manufacturers themselves can agree on prob- 
lems that will surround their own industry, there 
is no hope for the dealers to put the Code of 
Ethics through, because the interlocking prob- 
lems are such that they have got to a con- 
sidered by the Deputy Administrator at one 
meeting. 

But we are operating today under the Code, 
a copy of which has been mailed to all of you, 
and there is no need of any of the dealers join- 
ing this Retail Code. Our Code as it is now 
filed covers everything that is necessary to op- 
erate a retail typewriter establishment. 

Now there is one other point that I wanted 
to bring up and that was the condition of the 
industry a year ago today when the typewriters 
were at a lower level than I have ever seen them 
before. Since then, we have been able to bring 
the industry around into shape and I think we 
are one of the first to come out of the low 
depths to which business had sunk a year ago. 
There is no surplus of machines, no great sur- 
plus, and the prices are apparently where they 
were in 1927. 


cover that cost of merchandising, and cost of 
doing business generally. 

What is the chance of the retailer under this 
new scheme? More attention will be given to 
closer personal contact in the territory that the 
dealers cover. I believe the retailer and the 
actual retailer in our business particularly will 
be more important in the typewriter scheme of 
things as time goes on simply because of his 
closer contact, his localized contact and because 
of the lesser emphasis upon cutting prices and 
things of that sort. 

We come into the typewriter business now 
under this general code and we find out the 
typewriter market should generally expand. Let 
us look at it from this viewpoint. The people 
are going to have more leisure time. The 
whole purpose of the Government in making up 
this code proposition and putting the thing over 
the way they have, is to permit the people to 
have more leisure time, to let more people have 
work. 

Well, until the readjustment comes about in 
wages and salaries, this smaller number of 
working hours is going to result in less income. 
People, therefore, will try to find some way of 
increasing their income. Most people have in 
their system a desire to write a book. I think 
a very natural increase in the typewriter business 
will come about through people having more 
time to write that book they have been wanting 
to write, and, therefore, they will have to have 
a typewriter and they will want to buy a - 
writer. There is going to be a great deal of 
that business. 

In addition to that, there is going to be more 
writing by people that have sufficient money 
and who have not had an opportunity to do 
much in the way of writing. Writing is a very 
gocd form of recreation. I have found it so 
myself. 

By promoting that business properly, we can 
get a good deal of typewriter business not only 
in the portable but in the rebuilt and used ma- 
chines, by advertising for people to use their 
leisure time to develop themselves in a creative 
way by writing. 

There is one other factor which this very de- 
pression we have been through and our emer- 
gence from it brings to our attention, and that 
is the use of typewriters for educational pur- 
poses, particularly portable typewriters. The 
typewriter companies have spent in the past four 
years right through this depression a total of 











about $450,000 in making a survey through a 
great number of primary schools throughout 
the country. You have all read about that 
You have had material sent to you and books 
sent to you on the subject, but it has been def 
initely established that the typewriter will speed 
up education of younger children approximately 
twelve per cent. 

You can see what that means to a muni 
ipality. They have found out they are not go- 
ing to get as much income from the people 
living in their municipality as they have in the 
past. An emphasis has been placed, particu 
larly by business men in the East (I do not 
know how it has been in the West), upon the 
necessity of cutting the costs of education. One 
way of cutting the cost of education is to bring 
children through the schools a little bit faster 

They say it costs about $240 a year to edu 
cate a student. If we permit him to be twelve 
per cent faster in that, there will be about $30 
saved on the education of that student in a 
year. That is the cost of a portable typewriter, 
practically. You can spread that over a great 
number of students and you will find portable 
typewriters will not only be an aid to education, 
but actually will be an aid to cutting cost in 
the school system. 

I think it is about time the schools got wise 
to that and I think they will get wise shortly. 

That is as far as institutions generally are 
concerned. As far as people are concerned, 
this publicity that has been permeating the 
homes has emanated from the Typewriter Re 
search Bureau. It has been getting into homes. 
We have had pictures of children using type- 
writers and there has been a lot of publicity on 
how the typewriter aids in education. So peo- 
ple, naturally, with the idea of giving their chil 
dren a better chance in a world where competi 
tion of men is greater than it has been before, 
will want to find some way of increasing that 
child’s chance. The logical way, as we can 
prove to them, is to make it possible for him to 
get ahead of his fellows. It is a selfish aim, 
but it can be done; so if you can convince peo- 
ple of that, they will buy a typewriter for their 
youngsters. That is another part of the market. 

Now there is still another one that we have 
not considered in the way of markets. There 
has not been much typewriter trade-in business 
on portable typewriters, yet portables have been 
on the market for approximately twenty-five 
years and the large sale of portables has been 
for about ten years. In the last four years 
there has been very little replacement business. 
They were good enough to have if it worked 
all right. Now, under the new scheme of 
things, I think there is going to be a little more 
money available and I think people will begin 
to trade in their portables. 

Through my national advertising for the 
Royal Typewriter Company I have found a 
greater appeal is coming from coupons on 
trade-ins. For instance, we say, “Give us the 
serial number of your typewriter and we will 
give you a figure on trading that in.” We 
have received more returns on that type of 
coupon than on any other type of coupon, 
showing that the replacement market is now 
beginning to develop. I think there is an over 
supply of second-hand, overhauled typewriters, 
and when they begin to come in, you will have 
a nice turn-over on those machines and you 
should, therefore, push the idea in your own 
local advertising of trading in the old machine 
for a new one. The time has come. 

Now let us consider the matter of the dealer 
individually for a moment, and I want to take 
up the dealer’s possibilities of advertising and 
merchandising and to give you some suggestions 
on what a dealer can do to increase his busi 
ness. In the first place, I said, “If I Were a 
Dealer.” 

If I were a dealer, one who has been estab 
lished for a long time, I would have certain ad 
vantages and certain disadvantages. My ad 


I would 


vantages would be, first, permanence 


have been located in that place for a long time. 
I would have a wide acquaintance list with a 
lot of people and they would know me and 
they would do business with me. On the other 
hand, I would have a certain disadvantage there 
and that would be this: I might have an over- 
confidence in my store and its location. I might 
have been located there for a long time and 
business might have moved away from me. I 
think those things should be taken into consid- 
eration. 

Another thing is, I might have an upstairs lo 
cation; people have not been seeing my store. 
Maybe I have been satisfied with the business I 
have been doing; yet I might be able to do 
more business. The thing is to make a survey 
and find out how you are standing in your city. 

Suppose we want to start a new business or 
we want to find out what we can do to increase 
the business. First, there is visible means and 
then the invisible which are called consumer ad- 
vertising. Among our visible means of doing 
business, we have, of course, first, our location 
or our store. 

Suppose we are going to rent a store. We go 
out and look at a few stores around town. We 
may have an idea possibly that a certain, par- 
ticular store is a good one because it looks 
good; it has a nice front and it seems as though 
it is the nicest location in town. Yet on the 
other hand that particular store might be wrong 
from a traffic viewpoint. 

The thing to do is go out and get these little 
counters and either you or someone else in your 
organization stand there and count the passers- 
by. I have known one dealer to do this and 
the one location he thought was best, proved to 
be worse from the standpoint of passers-by. We 
have one important asset in our business and 
that is our windows. We can go and stand 
there day and night to find out the day and 
night circulation. Stand in front of the store 
and count the actual people that go by the 
store. There may be one hour a day when 
there are a lot of people who go by. On the 
other hand, the rest of the day may be worth 
nothing because of a theatre location or perhaps 
a certain building in the district. 

Generally, we have found from the view of 
the sale of typewriters, it is not wise, for in- 
stance, to follow all the typewriter dealers of 
the community, but actually try to follow the 
retail trade. For instance, in New York City 
we have a very important part, the center of 
the city, that has never been thought about from 
the typewriter viewpoint where actually every- 
body goes shopping. It seems to me a good 
typewriter store might be located there since 
portable typewriters go into the home and the 
people in that section are passing by these stores 
and yet are not passing by the places where most 
of the typewriter dealers are located. That is 
one thing that must be borne in mind as far as 
that condition is concerned. 

Suppose we found a good place and found 
good trafic day and night. Maybe there are a 
few theatres in the community and the type of 
people passing by may not be workmen. That 
is another thing. A lot of people going to work 
in the morning does not mean good traffic. You 
have to get the woman in the home and the man 
of business. That is an entirely different type 
of traffic from the man who works in a factory. 

We see the window of the store. We have 
found in the typewriter business we require a 
good sized window and there is our first visible 
means of securing business. That window 
ought to be fairly high. There should be a 
platform in it between 24 and 30 inches in 
height. Generally, I find a very low window 
is not a good window from the typewriter view 
point because typewriters are naturally viewed 
from your middle, looking at it about thirty 
inches high, and that is the best viewpoint for 
good display and for good typewriter windows; 
so that if that window has a low platform, it 
ought to be built up to give it the proper kind 
of atmosphere. 
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Before I go further, I want to say one other 
thing and that is on this location of stores. 
There is one city that I visited particularly (1 
will not mention the name) where within two 
blocks there are nine typewriter stores. The 
natural result is that all the typewriter busincss 
is on that street. 

People walk up and see the typewriter stores. 
They go into one store, look at something and 
say, “Well, maybe I can do better.” Natural 
ly, the weakest fellow on that street who cuts 
the price the most gets the business. So from 
that viewpoint it is desirable not to have too 
many typewriter stores located in exactly the 
same location. It is human frailty to say you 
can get a better price and force somebody down. 
Naturally water falls to its own level and before 
long the price structure is beaten down and 
unless one dealer is strong enough to stand out 
among them, the whole typewriter situation in 
that city is gone. 

Therefore, I say do not locate too near an- 
other typewriter dealer if you can possibly do 
it and still get traffic. 

To go on with this matter of windows. Sup- 
pose you have the window now built up. You 
want to do something with that window. I 
would say offhand that there is one prime, car- 
dinal principle of window display and that is 
motion. I have always been a very strong ad- 
vocate of motion, something moving in a win- 
dow. People passing by day by day will take 
one glance at a window and say, “I have seen 
that window.” They think it is always the 
same. 

On the other hand, if you develop some 
form of motion in that window which will 
catch the attention of people going by, that is 
going to help sell from a visible viewpoint in 
that window. 

I have seen various ideas carried out. Some 
dealers have done this: They have gone down 
to a second-hand place for cars and have 
bought the front wheel of a Ford car and the 
housing, which you can take off and on and 
which runs very freely you know; it has the 
ball bearings. They have built a good sized 
turntable, always a good thing, either a flat 
turntable or a vertical one. You can make a 
vertical turntable in the form of a wheel. 

There is a dealer in Philadelphia who I be- 
lieve is the great disciple of motion in windows 
and he has all sorts of things in the way of 
motion displays. One of these things is the 
method of building a large turntable and 
mounting on that a number of typewriters. 
Actually you do not have to have a lot of ex- 
pensive mechanism to run such things. You 
can take an ordinary fan and set two typewrit- 
ers on it and cover it with cardboard, and the 
balance of the Ford wheel, the flexibility of it, 
will permit you to take a fan and blow on those 
typewriters and that wheel will continue to turn 
just simply from the blowing of the fan against 
this turntable. 

The same thing applies to the vertical turn- 
table. Have your mechanic build out paddle 
wheels on this proposition and put your portable 
typewriters on there with signs; fasten them on 


with wires and screws and let it turn. That is 
particularly desirable for a small, narrow 
window. 


Sometimes you have a small and narrow win- 
dow. A good thing to do with a narrow win 
dow is to use some type of motion in that win- 
dow. So build one of these paddle wheels on 
a Ford wheel that you can buy for fifty cents 
or a dollar and the mechanic will not have 
much difficulty in building the paddle wheel 
on it. 

That is one form of motion that you can use. 
Another form—some men are quite ingenious 
in making the typewriter mechanism work a 
typewriter itself. That has proved to be one 
of the most effective means of getting motion 
pulling certain bars, writing just one word or 


writing your own name. Let the typewriter 


AUGUST, 


19 


34 





16. The New President and His Fam- 
ily: Barbara, Mrs. Anderson, C. Elmer 
Anderson and Donald. 

17. F. C. Waltz, L. P. Waltz, Waltz 
Typewriter & Adding Machine Company, 
Cincinnati; Harry S. Foote, Harry's Busi- 
ness Machines, Reno, Nev. 

18. W. F. Clausing, International 
Typewriter Exchange; Frank Marin, 
Typewriter Sales & Service, Chicago; J. L. 
McDonough, Royal Typewriter Co. 

19. R. H. Stockwell, Stockwell & Bin- 
ney, San Bernardino; Mrs. Stockwell; H. 
A. Homeyer, Sherman-Manson Manufac- 
turing Company. 

20. Harold L. Nason, Otto Kretchmer 
and J. A. Treanor, all of Peerless Key 
Company. 








write a sentence about your store or write just 
a word or your own name, but while that type- 
writer is writing, you get a gang of people 
around that window all the time. 

You can also have moving signs and there 
is a very inexpensive way of doing that. You 
can take a sign and put it in the window and 
mount a little slide pulley on the top and one 
on the rear and run a cord from that and 
again use your old electric fan that you have 
in the store and connect it to the fan; as you 
push one sign up, the other goes down. So 
you have a form of motion which is not a mo- 
tion of the product, but a motion of the sign. 
Consequently you get attention from people 
looking in the window. 

Here is a third way of getting motion. This 
is the most attractive of all. I have a friend 
in the refrigerator business and he has a wide 
acquaintance. One day he went to a friend of 
his and borrowed a few puppies out of the pet 
shop and put them in the window and put an 
appropriate sign up. I can picture your doing 
it with a typewriter. 

You can take a few puppies and put them 
in the window with a few typewriters and you 
can put a sign up there and say, “These little 
fellows cannot use a Royal Portable but you 
can.” The idea is that anybody can use a 
typewriter. These puppies play around in the 
window and everybody stops to see the pup- 
pies. It is very easy to do. You can find some 
friend and he is glad enough to give you the 
puppies just for the idea of putting them in 
the window. 

One of the typewziter dealers has worked 
that up in Boston. He had the greatest suc- 
cess. In fact, they had to call out the Police 
Department and tell him to take it out of the 
window. He has always had for his trademark 
a sort of a beehive. So one day he conceived 
the idea of getting a hive of bees and putting 
them in the window and putting some sugar in 
there. He put a sign in the window with his 
own trademark—“We are as busy as these 
bees. Come in and see a typewriter.” He put 
these bees in the windows and people were 
standing around watching those little fellows 
work in there making honey, and he did more 
business that week than he did Christmas 
week. 

We want to measure advertising by the value 
to our business. This dealer tells me he did 
more business that week than he did in Christ- 
mas week and that was in January or February 
when business is usually quite slow. 

That is another way that you can get actual 
benefit of your windows by motion. 

Now I would not keep motion in the win- 
dows all the time, again saying that if the peo- 
ple passing by see the same thing happening 
all the time, they will not look at that. I would 
vary them. I would put a nice stationary dis- 
play in there. If you make a good purchase 
of typewriters of a certain type, put a display 
of them in the window. I am not an advocate 
of having just one type of typewriters in the 
window. Of course, it is my job to get you to 
display Royal Portables. On the other hand, 
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if you make a big purchase of machines and 
you want to spread it out, put a big streamer 
across the front of your store. This is a show- 
manship business just as much as the show 
business itself and you want to watch your local 
theatre and watch the clever fellows that do the 
show business advertising. 

Spread a big streamer—“Made a real buy” 

with a special price on it, a small portable 
or rebuilt, and crowd your window with those 
machines. Leave it in a week and snap it out 
and put something else in that is different. 

But those windows of yours can actually be 
made to go to work for you and do more in 
selling your typewriters than anything else pro- 
vided, of course, you have the proper traffic by 
your store. 

Windows are not hard to fix up. They do 
not cost a lot of money, but you can put some 
of these little thoughts to work in those win- 
dows and make them work and get business for 
you. That is one of the visible means. 

The second visible means is the inside of 
your store. I have had an opportunity over a 
number of years to examine the inside of a 
great number of stores. Mr. Spencer made a 
very interesting talk, I think two or three years 
ago, at one of these conventions on the interior 
of his new store and how he developed it. 

I have formed certain perhaps prejudiced ideas 
on what the inside of a typewriter store should 
look like and as I again say, if I were a dealer, 
my store would look like this: I would have 
cases on the sides as you come into the store 
but I would not have too many cases. A lot 
of typewriter dealers line the whole store with 
cases. I think I would do what Frank Marin 
has done. He has a lot of room between the 
cases. He has a nice mirror for a background 
and in that he sets displays and cards. In 
other words, he makes the inside of the store 
work for him just as a window and carries out 
similar displays. 

For instance, manufacturers send out an im- 
mense amount of this type of window display 
and you can find additional use for the display 
material which is oftentimes expensive, often- 
times good and sometimes not so good, but you 
can find a place for that material in the inside 
of your store. 

I think also that motion can be used inside 
the store quite effectively to bring people into 
the store. I know a dealer in Newark that 
takes the Royal motion girl—the girl moving 
her hand on the typewriter—and places the 
sign on the top: “Come in and try this your- 
self.” He stands this right inside the door it- 
self. It is a puller into the store and I think 
it is a very effective idea from that viewpoint. 

In addition to that, there should be counters 
in the store. I am not an advocate of glass 
counters. It is distracting, when you are dem- 
onstrating a typewriter, to set a machine up on 
the glass counter and let the prospect look down 
and see a lot of supplies. I think a nice wood 
counter, a little bit lower than the average sales 
counter, is better than a glass counter to try a 
machine. 

If you insist upon having a glass counter, the 
thing to do is what Walter Prior did in Tren- 
ton, New Jersey. He has the front part of his 
store quite often with just a few cases and the 
same sort of display idea that I mentioned be- 
fore, and he tries to bring them far into the 
store so they cannot take a look at the type- 
writer and ease out. He brings them far into 
the store and in the rear he has a little, com- 
fortable display room arranged with attractive 
metal tables and a settee and a few wicker 
chairs, but arranged in a comfortable way so he 
can bring a man in and ask him to sit down 
and he can demonstrate it without having the 
people that are walking back and forth in the 
store to buy a ribbon distract attention from an 
important sale. 

Naturally, a typewriter sale is more impor- 
tant than a supply sale and you have to con- 
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21. Mrs. C. E. Anderson, Pasadena; 
W. A. Metzger, Royal Typewriter Com- 
pany; Mrs. Metzger; James P. Ward, Jr. 
Front: Jean and Joan Metzger. 

22. Harry Ferer, A. P. Stockwell, San 
Bernardino; Bob Bastow, L. C. Smith & 
Corona Typewriters, Inc. 

23. E. E. Thornton, California Type- 
writer Exchange, Los Angeles; Mrs. Jes- 
sie Taylor, Globe Typewriter Exchange, 
Inc.. New York; W. F. Clausing, Inter- 
national Typewriter Exchange, Chicago. 

24. Miss M. J. Winey, Mrs. N. Crane, 
Cleveland, Ohio. 








centrate greater attention on it in order to give 
a proper demonstration and make a proper sale 
So that a thing of that sort is usually very at 
tractive 

The walls, to my mind, should not be 
crowded inside of a store with a lot of advertis 
ing material The most attractive dealers’ 
stores that I have seen have had good looking 
pictures on the wall and they have given an at 
mosphere of quality and class. Your store it 
self is what makes people believe that they can 
chisel you or not 

If they come in and the store looks like a 
junk shop, they are going to say, “If I buy 
something here, I am going to make sure I get 
a nice cut.” On the other hand, if they go 
into a place which looks attractive and has an 
atmosphere of quality, they will not believe so 
much they can chisel for price and try to get 
you down. They will give you the price you 
ask for your product. Selling is frankly some 
thing which is needed in dealers’ stores. I am 
going to digress another moment and suggest 
that regardless of what you do, you do not act 
like a grocer to this extent 

I have, of course, a selfish motive in saying 
this, but I do not care if you concentrate on my 
machine or another machine, but it is a good 
idea to train your clerks and to make up your 
mind yourself to sell one product. Have one 
product that you push in that store. Decide 
it is a good one and then make up your mind 
to sell it 

Selling is something which has not come 
enough into the dealers’ business but it is some 
thing that could be used in connection with ad 
vertising and promotion to a good extent 

If a person comes into your store and you fish 
out a lot of typewriters and set them down and 
say, “They are all good; take your pic k,” the 
first thing that happens in department stores 
and why most department stores are not success 
ful in selling typewriters, ts that people are un 
decided. “What do you think?” 

“I don’t know; one is as good as another 
Take your pick.” 

“IT will think it over and bring Susie back to 
see it.” 

That is one of the things that happens in a 
lot of this typewriter selling and, as I say, one 
reason why department stores do not make good 
typewriter outlets as a general rule. 


The atmosphere of salesmanship should fol 
low the bringing in of people to your store to 
such an extent that they know you are enthusi 
astic about something and that you have a real 
business where you are pushing some product 
That has been the experience in the radio busi 


ness 


So I will get away from the visible means of 
promotion and I will try to talk about the in 
visible means of promotion. Invisible means 
are advertising and advertising 1s something on 
which a lot more education could be used 
among the typewriter dealer fraternity as to 
methods of doing advertising in order to get 
business. Now we have dealers here from 
large cities and we have dealers from small 
cities. We find generally in the small city that 
the local newspaper is the finest possible me 
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25. W. T. Corney, Thomas & Corney 
Ltd.. Toronto; Lamont Wood, Midwest 
Typewriter Company, Kansas City; Mrs. 
Nathan Rubenstein; Mrs. Corney; James 
P. Ward, Shipman-Ward Manufacturing 
Company; Nathan Rubenstein, Address- 
ing Machine & Equipment Company, 
New York. 

26. Mrs. Jessie Taylor, Globe Type- 
writer Exchange, New York; George A. 
Neuschafer, Neuschafer & Jacobs, New 
York; Mrs. Neuschafer. 

27. A New York group. Front: Mrs. 
Neuschafer, Mrs. Hutter, Mrs. Ruben- 
stein, Mrs. Taylor. Rear: George Neu- 
schafer, Samuel Hutter, Nathan Ruben- 
stein and A. P. Pohl, Jr. 

28. Joseph Clarke, Peerless Key Com- 
pany; Mrs. James Treanor, Mr. Treanor, 
Peerless Key Company; Otto Kretchmer, 
Peerless Key Company, Mrs. Kretchmer; 
Mrs. E. E. Thornton, Mrs. Fred Reynolds 
and William Reinheimer, American Writ- 
ing Machine Company. Picture taken at 
Universal City, Hollywood. 

29. Front: Mrs. Romano, Mrs. Ham- 
mond, Mrs. Colwell, Mrs. Hustedt. Rear: 
J. D. Romano, Valley Typewriter Com- 
pany, Fresno; G. N. Hammond, George 
Hammond Typewriter Company, Sacra- 
mento; T. N. Colwell and F. W. Hustedt, 
Royal Typewriter Company. 

30. Art L. Young, Fred Guy & Young 
Company, Oakland; W. G. Chamberlain, 
Wholesale Typewriter Company; Clyde 
Jungbluth, Underwood Elliott Fisher 
Company. 

31. Harry Ferer tap dancing to the 
lively music of a Mexican orchestra on 
the dock at Avalon. 

32. Louis D. Smith, The Typewriter 
Company, San Francisco; Mrs. Smith; 
Bill Reinheimer, American Writing Ma- 
chine Company; Manya Norment, Cata- 
lina guide; Earl White, Ames Supply 
Company. 











dium of advertising because practically every 
dealer can afford to do advertising in the news 
papers. 

The type of advertising that can be done 
generally is a small amount of advertising, pos 
sibly a hundred lines or six or eight inches on 
two columns or something of that sort, a nice, 
small ad consistently in the newspaper. You 
can get a much better rate than the manufac 
turers can as a local outfit and keep your nam: 
in the newspaper and establish yourself as a 
local contact. 

On the other hand, take the large city and 
you find a small dealer in a large city has 
quite a problem because the rates run very 
high. For instance, in New York City you 
would have to pay the daily newspaper pos 
sibly $2,000 for a page of advertising, and in 
a lot of other cities, out here, for instance, you 
pay fifty cents a line for advertising in some of 
the papers here in Los Angeles. Well, it is 
much too high for the dealer to afford so he 
has to seek some other means of advertising 
which will give him the same kind of publicity 
as the newspaper offers and then we turn to the 
next logical medium and that is direct mail. 

The established dealer in this particular case 
has the advantage of lists of prospects to whom 
he has sold machines previously. You can 
take the list and work on the trade-in campaign 
possibly with some sort of circular or folder or 
anything of the sort and mail to these people 
with a return card. Always with a return card. 
I find in advertising that is very necessary. 
People do not like to take the trouble to write 
a return card themselves and if they can just 
drop it in the post box, that is the thing they 
want to do. 

I have had experience in the return card 
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business in the manufacturer's end and I always 
find it is desirable to write, actually write the 
mame and address of the party that you are 
sending the letter to on the return card so he 
does not even have to do that. And get the 
return privilege post card that the Government 
gives you where you do not pay anything until 
it comes back to you. The only thing necessary 
for the person to do, is to drop it in the mail 
box in order to get certain information. You 
can have him put the serial number of his ma- 
chine on the card or whatever you decide to do. 

That is very effective, that type of mailing 
campaign, generally in the sale of new ma- 
chines. The thing to do would be to make a 
proposition for some sort of a repair deal—“We 
will overhaul your machine for a few dollars” 
if it is to a list of old typewriter users. A lot 
of dealers have used this plan successfully. 
They say, “I will bring it down to your store,” 
or “You call for it,” whichever way you want 
to arrange it. That is where your mailing list 
comes in. 

When that machine comes in for repair, if 
the thing is quite old, as it is likely to be 
among portables and second-hand typewriters, 
you bring your salesmanship into force and sell 
a $45 portable typewriter. Say, “You can 
spend this extra $3 or $4 a month for twelve 
months,” and they will buy a portable type- 
writer. 

Of course, if you do not have those lists, you 
want to find some other way of doing it and 
here is a suggestion I am going to make to you 
that I think every one of you will want to try 
out and you will find it brings results. 

There is a dealer in Michigan who has been 
doing a moderately good job. I went to see 
him. We discussed the matter of doing some 
type of advertising and we tried to find out 
what lists were available. He had a friend 
who is in the schools up there and he said, “I 
can get you a list of the commercial school stu- 
dents.” There is one great prospect list that 
you can work on—the commercial students in 
your town. 

Mr. Hoffman simply got some one cent 
Government post cards and he made up four 
post cards on the Mimeograph. I will be glad 
to give you people those cards if you want to 
see what he did. He made up four cards on 
the Mimeograph and he mailed those cards to 
this list of commercial students two days apart. 
He sent the first card and two days later an- 
other and two days after another and the fourth 
one, which was a clinching card, two days 
later, and the idea he used in these cards was 
the use of a typewriter for practice purposes. 
“This particular portable has a ounlend key- 
board and has exactly the same spacing as a 
standard typewriter.” He sold the idea of hav- 
ing a typewriter during the period the student 
is in school. This mailing was done in Oc 
tober and February. 

He mailed those out, and out of a list of 
300, he got 51 sales. If that isn’t advertising, 
I want to know what is. Fifty-one of those 
students out of that list of 300 bought portable 
typewriters from him for practice purposes as a 
result of this four cent mailing campaign. I 
think when you figure it up, it cost him about 
$12 for the cards and maybe $3 or $4 for 
Mimeographing and he made 51 sales to the 
list. 

There are other methods. You will develop 
them yourself as you go on. You will get 
other lists of people, for instance, students in 
the high school. Suppose you want to get a 
list of high school students. Here is a good 
way to do that. Have a boy distribute a little 
card in front of the high school when they 
come out in the afternoon. Say, “A free touch 
typewriting system for you if you come down 
to our store.” All of the companies distribute 
the touch typewriter system. Pass out the little 
card. You will have a lot of youngsters come 
in. And say, “If you want to typewrite your 
theme, come in and we will be glad to have 


you do it free of charge. Bring this card with 
you.” 

Students are particularly good prospects for 
portable typewriters and can be sold in that 
way. Try to get them into your store and get 
their names and if you cannot sell them, there 
will be an opportunity to visit their parents 
some evening and you will find some other way 
of getting them. This is a satisfactory way of 
building up a list. While those lists are not 
quite as responsive as a commercial school list, 
they will be just about as good. 

You can vary the commercial school list if 
you want to and work this same idea of dis- 
tributing a free booklet of some sort or a free 
eraser or pencil. You can work it out your- 
self. It will not cost you much money. Have 
your boy stand in front of the commercial 
school and when the pupils come out, have this 
boy give this card out to them. 

I have found generally that cards and small 
printed mailing pieces work out better than 
very elaborate folders and things of that sort. 
I have made plenty of mistakes while I have 
been the advertising manager of the Company 
in trying to figure from New York how to help 
the dealers sell, and out of those mistakes I 
have found some pretty good ways of doing it. 
I find the expensive circular, even if it is per- 
sonally delivered, is not nearly as effective as 
something which looks quite home made, which 
looks as though you as a personal dealer had 
gotten it up and sent it out. You can get up 
a short letter and Mimeograph it. Beautiful 
Mimeograph work is done today. In this letter 
invite them to come down to your store for a 
special sale. That is one way of working on a 
list of that type and it usually works out very 
well. 

I am going to take up too much time if I 
tell about all the little propositions of develop- 
ing business. There are so many that you can 
work out yourself. 

I have now mentioned two methods, the 
newspaper and the direct mail. A third meth- 
od is again to make use of your window to 
build up a mailing list, particularly on trade-in 
typewriters, in this way. You can set a ma- 
chine in the window and invite passersby to look 
at the serial number, of their machine. Put a 
card in the window and offer an opportunity for 
reward for leaving their serial numbers with 
you. You can use a little snappy advertise- 
ment in the newspaper to tie up with it. They 
will come by your window and see this and they 
will go home and look at the serial number, of 
their machine. So you can build up quite a 
sizeable and nice mailing list of that type from 
that particular type of promotion. It is a 
very effective and good mailing list because you 
have actually secured the serial numbers and 
you can go to them and make a proposition of 
a trade-in of the machine. It works out in 
fine style. 

Another way of getting some business of 
that sort is this. Suppose now that you have 
tried out a lot of these promotional methods 
and you want to try something new. Here is an 
idea which has been worked quite successfully 
by a couple of dealers. One of the dealers in 
New England has done this very well. Go to 
your local business school, and maybe you know 
the fellow who has charge of one of the business 
schools, and tell him you will make a proposi- 
tion to him which will be a very good one for 
him because it will develop prospects and do it 
in this way. 

Tell him you are going to put a card in your 
window and say, “For every portable typewriter 
sold, a free course of five lessons.” We find 
generally people do not know how to use the 
typewriter and that is one of the stumbling 
blocks, and therefore this big demand for touch 
typewriting systems. You give them five les- 
sons. You go to the school and tell the school 
people they can have these prospects in there. 
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There are a certain number of prospects that 
are going to take courses in the school in short- 
hand and typewriting when they get through. 
As a matter of interest they will be glad to give 
five preliminary lessons to the purchaser of the 
portable typewriter and later they might be able 
to enroll that person as a student. 

That has been found to be quite successful 
in a number of places. It is something entirely 
new. It is giving a premium and it does not 
cost you anything to do it. It overcomes one of 
those difficult things as far as the use of the 
typewriter is concerned on the part of people 
generally and I can tell you it results in sales. 

Now there are other forms of advertising 
which do not affect the typewriter dealer very 
much and yet some of them are quite effective 
if they are properly employed. I am thinking 
first of the telephone book. The telephone 
book in this business has been one of the best 
means of advertising. I certainly highly rec- 
ommend the use of the telephone book because 
that apparently is the place where most people 
turn to for repair and rental of typewriters. 
They go to the classified list or telephone direc- 
tory and try to find a reliable dealer through 
the ads. Usually such an ad is better arranged 
if you use plenty of white space. Telephone 
books are naturally crowded with lists of the 
different companies, so get a little larger ad 
than you expected to get, leave a large white 
margin around it and they will see that ad a 
lot better than if that ad were completely filled 
with printed matter and if you tried to de- 
scribe every single item in your store. Just use 
an ad and leave plenty of white space. 

That same admonition goes for newspaper 
advertising. Copy crammed with too much 
printed matter and insufficient white space, does 
not go over very well. 

Another thing that has been used in this 
field is car card advertising. Generally the car 
card companies are pretty hard and yet it is a 
pretty good medium in spite of the fact that 
people are riding automobiles. The fact that 
people are riding street cars to a lesser extent 
has detracted from car card advertising to a 
certain degree. 

There is one thing you can generally do with 
the car card companies, if you want that type 
of advertising. It acts like a billboard because 
the actual frequency of sight is the same as a 
billboard. In other words, you sit down in the 
car and it is like looking at a billboard fifty 
yards away. The size of the card acts just the 
same as billboard advertising. The things we 
found to work best in car card advertising are 
rental ads. People find they can do better 
with rental car cards. I think that has been 
generally the experience with dealers. 

In order to get the car card advertising, it is 
not always necessary to pay money for it and 
I am going to suggest the same thing on local 
radio station advertising. Go over to this fel- 
low and try to make a deal with him for tak- 
ing care of his typewriters or repairing his ma- 
chines or loaning him machines or giving him 
supplies. By that means he is very glad gen- 
erally to have his machines taken care of and 
you can work out the basis of pay along the 
lines of merchandise. 

A lot of advertising can be taken care of in 
that way. You will be surprised at some of the 
media the typewriter dealer can get without ac- 
tually laying out cash and still get a good 
amount of advertising. 

Suppose you are in a town where there are 
three or four small cities around with small 
newspapers and you want advertising in the lo- 
cal newspapers. You can either treat with them 
on the repair stuff or go around to them and 
say that you will give them a small commis- 
sion on the sale of any typewriters that result 
from ads in his paper. We have worked that 
with standard machines and it has been suc- 
cessful. These fellows find a lot of space in 
their papers and they are delighted to put an 
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ad in for you if they get a commission. That 
has been found to be quite an effective means. 

Of course, we all try to get our advertising 
for as little money as possible. I want to say 
a little bit about radio advertising. Radio to- 
day is taking the bulk of national advertising. 
I got away from my set speech a little bit talk- 
ing about these different ideas, but actually 
radio today is the principal medium for adver- 
tising. 

For instance, there was $345,000,000 of ad- 
vertising done in this country last year and 
thirty-five per cent of all that advertising was 
done on the radio, so you can see it is taking 


This Code represents a lot of careful thought 
on the part of your present administration and 
membership and advice from men high in office 
of the United States Government and some of 
the best legal brains that we have in the Middle 
West. 

There are provisions made in this Code 
which, without question, are going to be picked 
out or picked apart by the Code authorities. 
We expect that. We anticipate it. In fact, we 
almost know it is coming. 


But for each thing 


up a great portion of national advertising. 

That radio can be used for the small dealer 
just the way it can for the national company 
and you can make the same sort of a deal that 
I suggested for the car card company or the 
local newspaper. You can take care of the fel- 
low’s typewriters and that sort of thing and 
work rather effectively on that. 

Broadcasting is a new and showmanlike type 
of advertising and it is the thing that will bring 
results if you know how to do it. You can 
make your local tie-ups for instance in theatres. 
We have the musical typewriters. You can put 
the stuff into the theatre and get a good lobby 


The Typewriter Code 


By W. F. Clausing 
that is removed, there has been a better one 
provided for. For instance, if you will turn to 
Article VI on the next to the last page, Para- 
graphs 43, 44, 45 and 46 call for a price fixing 
arrangement. I doubt very much whether we 
can get that incorporated into the Code. How- 
ever, it was adopted at your last convention and 
we have included it herein. But if we are 
forced by the Deputy Administrator to elim- 
inate these four paragraphs, we must insist that 
Paragraphs 49, 50, 51 and 52 remain in the 
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display, and, in addition to that, the radio sta- 
tions are always anxious to tie up with local 
theatres and you can work a stage broadcast 
without it costing you very much money. You 
can arrange for some good radio advertising 
and that is the type of advertising that people 
like, not particularly only in the wintertime but 
the summertime as well. 

I have taken up too much time, I think. I 
appreciate very much your attention and I want 
to offer my cooperation if I can be of any serv- 
ice to any of the dealers at any time in the way 
of solving their advertising and merchandising 
problems. Thank you. (Applause.) 


Code as they are written and not revised or 
interfered with. 


Paragraph 49 provides for what this Associa- 
tion was founded on—home rule—allowing the 
dealers in each locality to fix their own prices, 
to arrange their own problems, to fit their in- 
dividual requirements, and I believe that is what 
you boys want. 


I want to call to the attention of the dele- 
gates who possibly have been solicited by author- 
ities from other codes such as the Retail Code, 
taking the boys in for one dollar an employee, 
that there is no need to belong to any other 
organization if you are selling typewriters or 
ofhce machines. This Code provides for every- 
thing in the way of an office machine and if 
the authorities that question you on this Code 
want to know what you are operating under, it 
is your privilege to tell them that you are oper- 
ating under Registry No. 1301. 


Now the hours and wages, along with the 
Code of Ethics covering the problems of the 
industry, have been incorporated in this revised 
Code of ours, and I again say that before 
adopting it, if any of you have any suggestions, 
if you want to ask any questions, if there is 
anything in your mind, whether it covers cer- 
tain specific practices in your locality, I want 
you to get up. Do not be afraid. Get up, be- 
cause this Code, as I say, represents an enor- 
mous amount of time. We have tried to cover 
everything, protecting the small and large dealer 
and favoring none, with the thought in mind 
that cooperation between the dealer and the 
manufacturer is necessary, trying to follow the 
wishes of the manufacturers as far as we pos- 
sibly could go without detriment to our own 
interests, and under those conditions, I am in- 
clined to again say that I believe that we can 
get 85 to 90 per cent of that Code through. 


From information that I get through the 
Deputy Administrator and the N.R.A. Au- 
thorities at Washington, the ultimate wind-up 
of the N. R. A. will be enforced through local 
state courts with the authority of a state ad- 
ministrator from the N. R. A. Meaning this, 
that before any prosecution could be brought 
within the state under the state laws, it would 
have to meet the approval of the Deputy Ad- 
ministrator in that state of the N. R. A. 

So you boys have nothing to fear. There 
has been a case brought up here. You prob- 
ably have all read about this “two-bit pants 
presser,” if I might use that term, Huey Long, 
and that has practically killed the N. R. A. or, 
in other words, it has showed the Administra- 
tion that to enforce or attempt to enforce the 
provisions of the N. R. A. through the Federal 
enforcing agency, is not so “hot” for the poli- 
ticians and they are perfectly willing to transfer 
that into the state courts. 

I mention the state courts for this reason. 
No doubt you boys feel as I do about it. You 
can get quicker action, you can get better re- 
sults, but you must be careful what provisions 
are being asked for and that you do not tie 
yourselves too tightly. 

This Code does not tie any dealer too tightly. 
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It does not tie him at all as far as the National 
is concerned. You make your own provisions 
through your local organizations 

Now that brings up the subject of organiza 
tion, and while I am on that, I want to say a 
word for my good friend, Jimmy Junior, who 
has worked like a trooper getting these various 
organizations started and functioning. 

As you know, a year ago today we did not 
have enough local organizations to be repre 
sentative of the industry. But we now have a 
great many more 

As I see the picture, we will eventually have 
to divide our organization into states, each state 
having its own representation and looking after 


What do you as typewriter dealers do about 
the customer and operator contacts that your 
repairmen have? Are you making use of these 
contacts to increase your business? Are you 
allowing these contacts in a great part to go 
to waste’ 

I can testify from my own experience as a 
tormer stenographer that the repairman is in a 
position to influenc ea lot of business. I know 
back in the days when I was running a type 
writer and the machine needed some service, we 
called upon a repairman; he came in, did a 
nice job, made some recommendations as to 
how I could take care of the machine, and I 
appreciated it a whole lot and if at that time 
his dealer had had a proposition for that re 
pairman to suggest something that I could use 
in connection with my machine, there is no 
doubt but that I would gladly have recom 
mended to my boss that he make the purchase 

You know, the only argument against the re 
pairman selling the goods, ladies and gentle 
men, is that the repairman is not a salesman 
Instead of that being a reason why you as deal 
ers should not put your repairman to work 
selling goods as he goes in to service typewriters, 
it 1s all the more reason why you should 

When a salesman comes in to your store, 
you know he is a salesman. Immediately there 
is erected between the two of you a barrier 
You are on your guard. You do not want to 
be sold anything unless it is to your interest as 
a dealer to buy 

In the case of a repairman, he sort of sneaks 


up on you. You do not regard him as a sales 


I count myself very fortunate that my old 
friend and namesake did run across me here 
in the hotel, and I feel exceedingly happy to 
think that he was good enough to permit me 
to be with you for a few moments today 

I told him I could not say anything that you 
cared to listen to, because nothing is so dismal 
as to hear a layman try to talk upon a subject 
that his audience knows all about and he knows 
nothing about, and I confess that although I 
have had a good deal to do with typewriters in 
the way of using them both in official business 
and in my own private business, I have never 
sold a typewriter and I presume I could not if 
I should try 

I recall when I went to Sacramento an ex 
ceedingly interesting document was given to me 
It was a sheet signed by the First Governor of 
California appointing the First Secretary of 
State that California ever had; it was signed by 
Governor back pretty nearly 
eighty five years ago and it was written in ink, 


Burnett way 


as were documents for a good many years later 
written in ink because the typewriter had not 
come into use ofr any effective use until a long 
time after that. Now I do not know what we 
would do if we did not have the typewriter. It 
is as much a part of our daily lives, both in 


our private business and ofhcial business, as 


the members in that particular territory. That 
would be operated under the rule as the Gov 
ernment and the N. R. A. have outlined it to 
the present time, but, of course, we can come 
to that later on. It will take about a year be- 
fore they get that through. There is one more 
year for the N. R. A. to go and, as President 
Roosevelt said, without question it will continue 
in a revised way; so we can cross that bridge 
when we come to it. 

Now before asking for a vote on this, if there 
is anything in your mind that you want to ask, 
please ask it now because when we get this 
through, I should like to have it adopted unan- 


imously SO that your next President will not 


Why Some Dealers Make Money 
By Otto Kretchmer, President, 
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man and he isn’t, and you do not want him to 
be, but he comes into the same office time after 
time. The operators in that office, the office 
manager, get to know him; if he is any kind of 
a human being at all, people get to like him. 
And you know from your own experience in 
buying goods from salesmen who call upon you, 
as you get to know the chap and you like him, 
it is mighty hard for you to resist the tempta 
tion of giving him an order if you can possibly 
scrape up an order. 

All the repairmen have to do in most cases 
to get some business is to open their mouths 
and ask for an order. The repairman has been 
in that office time after time. On many occa- 
sions he has done the girl a favor. Maybe he 
has cleaned the dirt from her felt mat under 
the typewriter or has done various little odd 
jobs for her that do not amount to a great deal 
but all of which have sold the girl on the idea 
that he is a decent sort of a fellow; and if he 
opens up on her and asks her for the favor of 
some business, it will be pretty hard for her to 
resist. 

You take the question of carbon paper. Most 
typewriter dealers are weak on the question of 
carbon paper. Some of you handle carbon 
paper and there are some dealers in this country 
who do not handle carbon paper at all. 

To those dealers who do not push carbon 
paper, you are practically in the position of the 
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anything can be and we would be absolutely 
lost without it. 

There is another thing that I wonder how 
much you people are making use of that I 
think is in the offing. When I went to the 
University, I used to write out all my papers 
in a very miserable longhand which I imagine 
my professor was never able to read and which 
accounts probably for the fact I got pretty poor 
marks. 

Now I have a couple of daughters there and 
they are just as much wedded to their type- 
writer as any stenographer would ever be in the 
office that I have, and I think the time is com 
ing and must come very soon when, as a part 
of a matriculation to any university or any in- 
stitution of higher learning, proficiency on the 
typewriter will be necessary because now the 
paper that is not handed in in typewritten form, 
is considered in very bad form indeed. 

Some of you are from the East. I had the 
pleasure of meeting quite a good many of you 
in the dining room. I do not have the power 
to welcome you to California because although 
I used to be in the job of official welcomer, that 
for the last four years has not been my job, 
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have the trouble I had with the Deputy Ad 
ministrators and those in charge of the affairs 
that would involve this Code and so that he can 
go to them and say that this Code was adopted 
by the convention unanimously, “and there is 
not any question as to what these boys want. 
They know what they want. It is printed.” 

Now you are not tying yourselves because on 
the last page of Article II, modification has 
been carefully provided for, meaning that it can 
be added to or subtracted from, as you boys 
choose. 

If there is no question you would like to ask, 
I should like to have somebody make a motion. 


safety razor manufacturer who lets someone else 
get the blade business. The profit on the sup- 
plies that the average machine consumes during 
its lifetime is about ten times the profit on the 
original machine sale. As a matter of fact, each 
actively used typewriter uses up as an average 
thing a box of carbon every sixty days. The 
average dealer profit of a box will approximate 
$1.50. In some cases you will have to sell it 
at a low price, but in most cases, especially on 
the smaller user, you get a fairly good price. So 
that the carbon profit per machine per year is 
$9, which means, if you supply the carbon for 
50 machines, you make $450; if you supply for 
100 machines, $900 and so on. 

Now then, I believe there are something like 
3,500 typewriter dealers in this country and | 
think a fair estimate is that those dealers employ 
about 6,000 repairmen. You put that vast army 
of 6,000 men to work in this country, educating 
the consumer to more and more look to the 
typewriter dealer as the proper and natural and 
rightful source of supply on typewriter supplies, 
gentlemen, and in the coming year and in the 
years to come you are going to increase your 
business on supplies and make some real money. 

You are in a better position to get some of 
this typewriter supply business than the people 
who are getting it because, mind you, gentle- 
men, you are the men who sell the machines. 
You are the men who service the machines. 
You are in a better position to get that business 
than anybody else, if you will only go after it, 
and your repairman is your real bet. Thank 


you. 


Of course, this is not a political meeting and 
I am not saying anything at all about the 
future, but I have lived in California a great 
many years. I was one year old when I came 
out here, and I know all parts of the state 
pretty well, and although, as I say, this is not 
a political meeting, when I tell you that I have 
ridden over recently all parts of the state and 
visited most of the counties of the state, I, of 
course, must add it has been a pleasure ride, 
but I enjoyed that pleasure ride immensely. 

You people from the East who are down here 
enjoying this splendid climate that you have had 
during the time of your convention, will, of 
course, go around in the Southern part of the 
state, a very wonderful part of the state. Get 
as well acquainted with it as you can and then 
let me tell you there are other parts of the 
state also, the central and northern part of the 
state and if you can so arrange your stay with 
us that you can become thoroughly well ac- 
quainted with California, I suspect that when 
you come to your conventions in the future and 
go to vote as to where they shall go, very fre- 
quently California will be selected to have the 
honor of entertaining you again, as I know she 
has entertained you gloriously during this con- 
vention. 








EXHIBITS AT THE CONVENTION 


AMERICAN WRITING MACHINE 
COMPANY, New York, N. Y., showed a 
variety of rebuilts, portables and typewriter 
parts. The exhibit was in charge of Henry 
Simler of New York and Fred L. Reynolds, 
Los Angeles sales agent. 

AMES SUPPLY COMPANY, Chicago, 
Ill. Instead of an exhibit of merchandise, Earl 
White, San Francisco manager, who had charge 
of the space, provided a comfortable davenport 
and chairs where visitors could rest and visit. 

CALIFORNIA TYPEWRITER Ex. 
CHANGE, Los Angeles, Calif., showed a new 
typewriter desk for the home, which, when 
closed, forms a beautiful console table. The 
cabinet is made of walnut veneer and is said 
to be sturdy enough for any standard type- 
writer. E. E. Thornton was in charge. 

EGRY REGISTER COMPANY, Dayton, 
Ohio, displayed the Egry “Speed-Feed” billing 
attachment for typewriters. The device is made 
to fit any standard make of typewriter and can 
be attached or detached easily and rapidly. 
Joseph Herzstam, managing sales agent for the 
Pacific Coast was in charge of this exhibit. 

L. C. FLEWELLING, Huntington Park, 
Calif., showed an interesting line of tubular 
metal stands for office machines, typewriter 
tables, chair mats, students’ desks and desk 
trays. Mr. Flewelling was in charge. 

FRENCH TYPEWRITER COMPANY, 
Los Angeles, Calif., featured platens, feed rolls, 
refinishing and rebuilding of typewriters. 

HEYER CORPORATION, Chicago, IIl., 
showed the complete Heyer line including the 
Lettergraph, Super 
Flexograph, Ideal and Chicago duplicators, the 
Clearoscope and a full line of inks, stencils, 
correction fluid, ete. C. E. Shanks was in 
charge of this exhibit, assisted by several mem- 
bers of his organization. 
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IMPERIAL MANUFACTURING COM. 
PANY, Newark, N. J., showed a full line of 
typewriter ribbons and carbon papers. Harold 
L. Nason was in charge. 

KELLY-SPRINGFIELD TIRE COM.- 
PANY, Cumberland, Md., had on display a 
line of rubber chair pads and typewriter cush- 
ions made by Kelly-Springfield, also a type- 
writer pedestal made by Vernon Foundries of 
Los Angeles. C. E. Shanks was in charge. 

MITTAG & VOLGER, INC., Park Ridge, 
N. J., displayed a full line of ribbons and car- 
bons, also inks for stencil duplicating machines, 
type cleaners, typewriter oil, roll carbon, etc. 
A new number displayed was a typewriter back- 
ing sheet shown along with samples of work 
made with the sheet and without it. W. G. 
Huston, Pacific Coast manager and H. A. 
Andre, Los Angeles manager, operated this 
exhibit. 

NATIONAL POSTAL METER COM.- 
PANY, Los Angeles, showed the new National 
postal meter and another new machine, the Na- 
tional automatic check signer. The metered 
mail machine was described as an improved 
combination of speed and multiple meter. It 
includes an automatic sealing device. This ex- 
hibit was under the supervision of H. G. Bley, 
J. E. Hendrix and K. L. Mosier. 

PEERLESS KEY COMPANY, New York, 
N. Y., exhibited the Peerless line of cushion 
keys, twirler rings, cushion feet and other de- 
vices. The exhibit was in charge of Harold L. 
Nason, California representative, also Orto 
Kretchmer, president, and James Treanor, sales 
manager. 

REGAL TYPEWRITER COMPANY, 
New York, N. Y. Here were shown various 
Regal rebuilt Royals. Marcus Harwitz, general 
manager of the company, was in charge. 


REMINGTON RAND BUSINESS 
SERVICE, INC., Buffalo, N. Y., displayed 
a complete line of Remington typewriters in- 
cluding the all electric, the new noiseless, stand- 
ard models and full range of portables. The 
Remington ten-key adding machine also was ex- 
hibited. Herbert A. Ecclestone, Los Angeles 
manager of the typewriter division of Reming- 
ton Rand, was in charge. 


ROYAL TYPEWRITER COMPANY, 
INC., New York, N. Y. On a rich velvet 
background were hung the pictures of seventy- 
five movie and theatrical stars supporting the 
Royal slogan “an all-star cast.” Two Royal 
portables were on display. William Metzger, 
sales manager of the portable division, was in 


charge of the exhibit. 


L. C. SMITH & CORONA TYPE. 
WRITERS, INC., Syracuse, N. Y., displayed 
the L. C. Smith machine, the Corona type- 
writer in various colors, the Corona adding ma- 
chine and the Vivid duplicator. An L. C. 
Smith with an extremely wide carriage was a 
feature. Bob Bastow of Syracuse and C. Harris, 
local manager, were in charge. 


SOUTHERN CALIFORNIA TELE. 
PHONE COMPANY, Los Angeles, furnished 
a rest and visiting booth and had a supply of 
telephone books for directory purposes from 
various cities. J. A. Gregory, Los Angeles ad- 
vertising salesman, directed this exhibit. 


WHOLESALE TYPEWRITER COM. 
PANY, New York, N. Y., displayed Master- 
grade re-manufactured Underwoods and a full 
line of Underwood portables, including the 
noiseless portable. These machines were shown 
in various color designs. W. G. Chamberlain 
of San Francisco, vice-president of the company, 
was in charge. 
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writer Exchange, Los Angeles, Calif. 
Business Machine 
Inc.. New York, N. Y 
Pollak, L., Idaho Typewriter Exchange, 


Typewriter & 
Office Supply Store, Tucson, Ariz. 


American 
Machine Co., San Francisco, Calif. 


ican Writing Machine 


Romano, Mr. and Mrs. J. O., Valley 

Typewriter Co., Fresno, 
and Mrs. 
Addressing re Equipment 


Schlador, Fred H., Typewriter Equip 
ment Co., San Diego, Calif. 

ation and Kelly 
Springfield Co.. s Angeles, Calif 

Sheehan, Edward J., Ames Supply Co., 


Simler, Henry. American Writing Ma 
chine Co., New York, N. Y. 


Tiernan, Mr. & Mrs. R. A., R. A. 


Tiernan Typewriter Co., Santa 
California Type- Ana, Calif. 
Tonkin, William, Victor Adding 


Machine Co., Los Angeles, Calif. 
Treanor, J. A., Peerless Key Co., New 
York, N. Y. 


Waltz, F. C., Walez Typewriter & 
Adding Machine Co., Cincinnati, 
Ohio. 

Ward, Mr. & Mrs. James P., Sr., 
Shipman-Ward Mfg. Co., Chicago, 
Ill 


Writing 


L., Amer 

Co., San . 

Ward, James P., Jr., Shipman-Ward 
Mfg. Co., Chicago, Ill. 

Weiss, Mr. & Mrs. F. J., Woodstock 
Typewriter Co., Los Angeles, Calif 

White, Earl S., Ames Supply Co., 
San Francisco, Calif. 

Winder, Jack R., Ames Supply Co., 
Los Angeles, Calif. 

Wolowitz, W. H., United Typewriter 
& Adding Machine Co., Inc., Wash 
ington, D. C. 


Calif. 
Nathan, 


Young, Mr. & Mrs. Arthur L., Fred 
Guy & Young Co., Oakland, Calif. 


Here Endeth the Complete Report of the Ninth Annual Convention of the 
National Typewriter & Office Machine Dealers Association 
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CAN QUALITY BE CODED? 


By George F. Malcolm, Vice-President and 
General Manager, The F. S. Webster Company, 
Boston, Massachusetts 


HE purchasing public in its varied 

composition may well be classified 
as keen, wise, thrifty, penurious, and 
dilettant Keen because of its perspicu 
ity for usefulness of product; wise be 
cause of its knowledge thereot; thrifty 
because of its economical sense; penuri 
ous because of its tendency to obtain full 
and dilettant 
pur hase at ease and be apace 


measure : because of its 
desire te 
with the ever changing flow of fashion, 
custom, and merchandise 

In these classifications, three essential 
descriptives may be noted as charac 


teristic of not only the purchase but the 


type of product itself,—namely, utility, Mr. 
value, and appearance or appeal. These, 
when of the highest degree, delineate 


quality. Of course, innumerable other descriptive 
factors may be found which further enlarge upon but 
do not measurably add to the description of quality, 
such as ornateness, convenience, beauty, distinctive 
ness and the like, they are rather superfluous. There 
is also an intangible aspect of quality, presented per- 
haps at best in the famous quotation which Shakes 
peare places in the mouth of Portia in the Merchant 
t Venice, “The quality of mercy is not strained.” 
Perhaps it is this aspect that after all is most im 
portant, for quality in itself certainly is the result 
of reasoning arrived at through mental processes of 
the purchaser largely because of circumstance. 
reminded of that musical composition 
“Pomp and Circumstance,” by Elgar, 
his imagination travel sees in the vision the pomp 
of the coronation of Edward the VII of Great 
Britain, the circumstances leading up to it, the obli 
gation placed upon him, the general environment 
and condition of the nation and its people, the inter 
national affairs and world dynamics into which he 


(One 18 
and as he lets 


qualify as a king and emperor. Just so, 
| : J 


stepped to 
the phy sical 


pomp and circumstance are the human 
manifestations which symbolize that intangible com 
plex which writes the concept of quality into the 
mind of both prince and pauper. 

If we set ourselves to think how the three major 
physical characteristics mentioned are to be deter 


mined we have to attempt the setting up of some 


standard 
l. Ot usetulness 
2. Of value 
3. Of appeal 


\ll three will of necessity be decidedly arbitrary, 
lor in any case it 1s questionable whether any satis 
factory standards can at this time be arrived at be 
cause of the human nature involved. 

Naturally then, one thinks how these properties 
in themselves determine quality and, in so doing, 
mvinced of their great variability from 
Innately this is the result of the 
involved. It 


becomes c 
person to person 
ment il 


individual processes directly 





Maleolm 


also becomes evident that these mental 
processes are allied with per 
sonal judgment, preference and the en 
vironment or scale of monetary values in 
individual is accustomed to 


closely 


which the 
live. 

Suppose, by way of illustration, that 
each of a coterie of women choose to 
purchase a garment; uppermost in their 
several minds is the purpose for which 
this purchase is to be made. Evidently 
this will depend somewhat upon the 
social register in which the particular 
individual intefested lives. Taking it by 
and large, certain of them will 
for appearance or value only; others in 
accordance with utility and value; some 
will consider all three characteristics and 
still others just one of them. It appears, therefore 
the more, that quality is decidedly intangible, vari 
able with the purchasing public, but nevertheless 
spoken of by the manufacturer as something he can 
actually lay his hands upon. 

Now, manufacturers think of quality in terms of 
their sales experience, those which have brought the 
best prices are automatically classified as the first 
grade. Occasionally one is found, that gives what 
according to this category has been termed second 
quality, for a first quality price. He is enabled to 
do this only because of the dressed-up appearance 
he gives the package whereby sales appeal is in 
creased. We must agree, however, that manufac 
turers as a group seek to establish a sense of first, 
second, and third quality and succeed fairly well 


chi Ose 


because: 
1. They establish specifications for the raw mate 
rials which enter these goods, 
2. The directive labor entering in correspondence 
therewith is the best obtainable, 
3. Resultant products are entirely characteristic 
of these and the producer’s experience. 
But since generally speaking, no two producers 
have established the same specifications, directive 
effort, or have the same experience, it is clear that 
no two can definitely agree upon first, second, or 
third qualities except from a price point of view. In 
the last analysis, therefore, the consumer again be 
comes the judge and it appears that there can be 
no standard quality of qualities. The human mind 
being the judge changes almost with every picture 
presented to its view. 

Since the use of a product is an objective occur 
rence it may be presumed that by laboratory devices 
the utility of a product may be determined and 
standardized. If this were the case there would then 
be but one of the three factors remaining unfixed, 
namely, appeal: this determinable ? 
No! Since appeal is a psychological complex that 
is neither definite nor measurable, and the psycholo 


Question—Is 
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gist can predict nothing in this respect. ‘The answer 
needs must be so. He can experiment and this 1s 
all that is being done, even though results would in 
dicate a definite policy in this direction. So it again 
becomes evident that we are dependent upon the 
variability of the human mind and that it appears 
to be quite a potent factor. Preference and judg- 
ment are two characteristics, when well balanced, 
are of inestimable value to their possessor, but per- 
formance should be and in a measure is the deter 
mining factor in establishing value. 

However, this is, and it cannot always be in a 
measure the case; for example—one purchases a 
passage to Europe; he,may cross the Atlantic in 
either first, second, or third cabin according to his 
preference. If he chooses first cabin he may pay 
$150 or $1,000 or more, according to his judgment 
as associated with the monetary circumstances to 
which he is accustomed and the appeal that con- 
venience, luxury, and position on the ship affords; 
but he does not pay for the difference in perform- 
ance, at least if he is an experienced sailor. He, like 
every other passenger on the ship, pays for the pas- 
sage over, this justifies the ship’s crossing. This is 
the utility ; the value and appeal are matters of judg- 
ment and preference. 

Hence we may, in fact we are almost required to, 
say that the power of human decision cannot be 
coded or standardized at least very readily. Should 
this ever become possible the manufacturer will then 
be in a position to codify its direct result—quality. 


Remington Type- 
writer Company Of- 
fice Force and Shop 
Foremen in the Gay 
Nineties.—In those 
days B. B. VanDusen 
was manager; W. K. 
Jenne, superintend- 
ent, and L. A. Diss, 
assistant superintend- 
ent. 
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Until standardization has been attempted, the best 
that can be done is to aim at the highest type of 
production, that is, the manufacture of the best in 
accordance with experience, selling the same but 
giving what is considered the highest value in 
accordance therewith. The public buys what is 
sald: their urge has to be created; stimulating the 
minds of the purchasing public is advertising psy 
chology. Here is where real effort must be made 
to educate the public to be quality-minded, as it is 
now termed. Thus may it be hoped that the coop 
erative thought of the public on what is considered 
quality may be had and held, always anticipating 
quantity sales provided value is commensurate with 
performance. 

In recent years, art and performance have been 
very satisfactorily combined with merchandise to 
sell successfully. The customer should also be en- 
abled to buy performance minus the art if he so 
chooses. Selling the emotional appeal with low 
product-performance is not entirely what might be 
termed fair practice in business. Stimuli as such 
should not be purchasable, particularly when of the 
emotional type and in relation to low grade goods. 

Performance sells, but can it at present be coded? 
No! Let the manufacturer sell what he produces, but 
let him improve that which he sells, not in the spirit of 
increasing sales for sales’ sake but with full knowledge 
and assurance of his obligation to sell the public per- 


formance for price. 





A Remington Cele- 
bration in 1896. 

This picture was 
taken at Ilion, N. Y., 
when the flag was 
raised on the new 
seven-story building 
and a cannon fired. 
The orator on the 
platform is B. B. 

VanDusen. 
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MAKE COLOR YOUR BUSINESS PARTNER 


By Howard Ketcham, Director, Duco Color 


Advisory 


Vote In Ur. Ketcham makes 
relatively little direct reference fice equipment. H, 
presents concisely the matter of color values, harmonies 
rules in color choice 
for the achievement of certain effects. Application of 

furnishings is left to the reader. The 

wledge of sources of supply and types and 

lors ai furnishinas avauable, when related to the 

technique of color handling as set forth by Mr. 

Ketcham, provide the foundation for profitable activity 
m the « f an office furmiture business 


i FFICIENCY is the modern business keynote. 
Up-to-date apparatus ranging from teletypes 
to electric-drive pencil sharpeners is indicative of 


this trend. Yet in spite of all these meritorious aids, 
the average place of business is curiously antiquated 


the appended article, 


and contrasts. He qives concreti 
the rules t fhe. 


latter's kn 


nd uc [ 


in a vital aspect 

Color beauty and efficiency has long invaded the 
products of industry, the home and the dress of our 
persons, but the spot from which all industrial ac 
tivity is directed—the office—is as backward in re 
gard to the efficient utilization of color as it was in 
1900 

\ green rug, harsh yellow reddish 
brown woodwork and the ubiquitous brass cuspidor 
comprise the color background of the average busi 
ness sanctum. That the room where man spends 
seven of his most capable and efficient hours at least 
five days of the week should show so little advance 
beauty is an unaccountable ana 


WwW alls, dark 


in utility and 
chronism 

Regardless of the exposure of the office; whether 
it faces north, south, east or west light; regardless 
of personal temperament and propriety of purpose, 
there is a strange antiquated dismal sameness to the 
chromatics that adorn lobbies, directors’ rooms and 
individual suites of offices 

Nowhere does good taste apply more adroitly than 
color It is, perhaps, because of this 
do not feel certain regarding their 


in the use of 


that many who 


Service 


judgment in this respect fight shy of color in other 
than its most conventional aspects. 

This attitude of abstinence toward injecting color 
individuality into intimate surroundings on the part 
of those who feel an innate lack of aptitude need no 
longer endure. The mechanics of color are such 
that all can enjoy combining colors successfully with 
a little application to a study of the art of color. 

While taste and skill come with natural propen 
sities and constant practice, glaring faults and dis 
agreeable combinations of color can be avoided by 
an observance of the three fundamental laws that 
comprise color harmony in all of its phases and the 
five methods by which all of the known possibilities 
for securing color contrasts can be produced. 

Color harmony is the product of analogy, contrast 
or sequence. 

1. An agreeable combination of colors in each of 
which the same basic hue is dominant is called har 
mony of analogy. 

2. An agreeable combination of colors in each of 
which a common hue is present, for example, yellow 
red and yellow, is called harmony of sequence. 

3. A combination of complementary colors, such 
as blue and yellow-red, purple and green-yellow, is 
called contrast. 

Color contrast can be achieved by: 

l. Using a low value color with a high value 
color, t.e., a shade of brown with a tint of brown, a 
pink with a maroon, etc. 

2. Using a warm color (red, orange or yellow) 
with a cold color (blue-green, blue or purple-blue). 

3. Using a weak chroma color with a strong 
chroma color (a greyed color with a pure color), 
such as olive green combined with emerald green. 

4. Using a color with its complement. The table 
of color complements follows: 

Red complements blue-green. 
Yellow-red (orange) complements blue. 
(Browns are low values of yellow-red.) 
Yellow complements purple-blue. 
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Green complements red-purple. 

Green-yellow complements purple. 

5. Using a strong chroma, high value color with 
a low value, weak chroma (greyed) color. 

6. Using a high value, weak chroma color with a 
low value strong chroma color. 

Next to white, a pale tint of yellow deflects light 
best. Offices that face the north, whence comes the 
least light, are greatly benefited by the choice of a 
pale tint of yellow for walls and ceilings. 

An extremely pale tan color will serve splendidly 
as a wall coloring in the office that receives only 
bluish light from the west. (Tan is comprised of 
vellow-red the true complement of blue.) Comple- 
mentary colors tend to enhance and strengthen each 
other when presented in pairs. 

A southern exposure provides direct sunlight and, 
because rooms facing south are flooded with an ex- 
cess of illumination, tints of blue or grey (colors 
that absorb light) will be found to be advantageous. 

If an air of restrained dignity and formality is de- 
sired—the type of conservative quarters that bank- 
ers like to affect—then color can prove of paramount 
importance. Extremely light tints of grey will im- 
part Just these attributes. They can be relieved by 
darker shades of grey providing a restrained har- 
mony of analogy. The more neutral the character 
of the grey used becomes, the more effectual a foil 
it will provide for the widest variety of secondary 
color objects. Greys of bluish hue assume an air of 
cold impartiality, while warm are more 
friendly and formal in their mien. 

Sales offices, where utmost vigor and energy char- 
acterize the work-day, will contribute much of help- 
fulness to those engaged in that field of endeavor 
when very light, bright tints of pure yellow grace 
ceilings and walls. Yellow is an energizing color. 
It reflects light best, next to pure white.* Its sec 
ondary characteristics are also important in the 
qualities radiated, namely, it is a cheerful, sunny, 
optimistic hue. With yellow as the dominant hue, 
curtains of purple-blue (yellow’s complement) will 
be found effectual, if curtains are to be a part of the 
equipment of the office. Rugs of a very deep, pur- 
plish blue and bright purple-blue leather upholstery 
will contribute much of worth in handsomely com- 
pleting the ensemble. Woodwork can be a neutral 
grey, halfway in value between wall color and rug. 
Hardware, etc., will look modern in a chromium fin- 
ish. Silver is always attractive against a blue or 
grey background. 

Brown is a splendid color for use in reception 
rooms because of the restfulness it imparts. It is 
the color of calmness. Its use in large areas is advo- 
cated because it can be so easily balanced by rela- 
tively small areas of intense pure color. It gives 
excellent opposition to its complementary hue, blue, 
and to medium value yellows and tints of beige. 

Brown is exceedingly business-like looking. It 
does not suggest richness, pomp or frills, but stands 
for genuineness, honesty and the stolid worth of the 
earth’s color. It is a perfect background color. 

An exceedingly interesting ensemble, including 
brown, suggested for reception room purposes could 
include a deep, rich, reddish brown rug relieved with 
light blue and white ornamentation. Walls in very 
pale neutral beige, chairs upholstered in a_ high, 


greys 


* According to the facts furnished by the New Jersey 
Zinc Company, a white surface reflects light 67% more 
efficiently than yellow, 78% more efficiently than green 


and 89% more efficiently than grey. 
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middle value of warm brown piped with bright yel- 
low, rich brown oak furniture and white ceiling to 
reflect light advantageously. 

For those whose job it is to concentrate or work 
with figures (bookkeepers, etc.) blue is the hue most 
conducive to concentration. It does not irritate, it 
does not overstimulate, its therapeutic effect is to 
quiet, to cool and to reduce fever. It is the most 
impersonal hue. With pale blue, brown, particu- 
larly medium values of brown, can be employed sat- 
isfactorily. Orange ornamentation will be found 
helpful in overcoming the psychological effect blue 
sometimes imparts in making a room feel cold. 

Red, orange, purple and purple-blue are not suited 
to use in space appropriated for purposes of business 
enterprise except in the case of orange as indicated. 

Light is life, it stimulates us and keeps us from 
feeling depressed. Our vital energies are controlled 
to an extent by light according to its brilliance. 
Apart from its utilitarian aspect in a strictly prac- 
tical sense, light imparts vitality, atmosphere and 
significance to color. Brilliant light, like strong 
chroma (pure) colors, exhausts nervous energy. It 
is fatiguing and unendurable. Light must be prop- 
erly controlled. 

This can be done by the choice of hue and the 
value at which each hue is employed. By lowering 
the value of the wall color, there is a marked effect 
upon the tranquillity produced. Light-colored walls 
promote animation and gayety. Just as nature 
makes use of high, middle and low value colors in 
sky, horizon and foreground respectively, so, too, we 
find three registers of closely related values best 
satisfy mental requirements. White, since it reflects 
light best, or the lightest color value, is usually the 
choice for ceilings, with the darkest zone at the floor 
and the walls in an intermediate value. 

Color is well able to contribute in a worthwhile 
manner in combating fatigue, eyestrain, mental 
stress and cheerless and unpleasant industrial sur- 
roundings. Its increasing use is ample testimony 
of its effectiveness. 

— 


President Roosevelt Uses G-F Chair During 
Vacation 

The chair used by President Roosevelt in his apartment 
on the battle cruiser Houston was made in the aluminum 
chair department of the General Fireproofing Company, 
Youngstown, Ohio. According to the Sunday, July 8, issue 
of the Youngstown Vindicator, the chair is one of nearly 
3,000 of all descriptions ordered by the U. S. Navy. The 
company is now executing large orders for chairs, cup- 
boards, compartments, desks and other items, all of alumi- 
num, for a new battle cruiser being built by the New York 
Shipbuilding Company, by which the order was placed in 
accordance with the decision of the Government some time 
ago to make aluminum chairs the standard equipment for 
all navy vessels. 

Just before the Houston left, the General Fireproofing 
Company received a hurry-up order for a number of 
aluminum lounge chairs, presumably to be used by the 
President's party. The chairs were delivered to the Hous- 
ton just before it sailed from Annapolis. 

The number of chairs per ship varies. 
stroyers take about ninety chairs, while the big battleships 
as high as 500 each. The chairs are of all descriptions, in- 
cluding office desk swivel chairs, dining room chairs and 
ward room chairs. During the three years of its existence 
the G-F aluminum furniture department has grown to be 
one of the largest departments of the business. 


The smaller de- 














Diebold Fair Exhibit Shows How Records, 
Money and Other Valuables May 
Be Protected 


Many new and interesting devices for all degrees 
f fire, burglary and hold-up hazards are exhibited 
by the Diebold Safe & Lock Company, Canton, 
Ohio, in the General Exhibits Building at the 1934 
Century of Progress. Safes are shown in many new 
shapes and styles of construction, each one de 
signed to render a highly specialized form of pro 
tection 

Outstanding among the new types of hold-up pro 
tective equipment shown is the automatic rewind 


delaved control combination lock It delays every 


L. C. Stowell, Donor of the Stowell 
Trophy, and Colonel Robert Isham 
Randolph, Vice-President of A Cen- 
tury of Progress, Presenting the 
Stowell Trophy to Miss Ruth Hom- 
berg, West Tech High School, Cleve- 
land, Ohio, 1934 International Winner 
of the Dictating Machine Event.— Miss 
Homberg transcribed Dictaphone dic- 
tation at the rate of seventy-five net 
words per minute, for fifteen minutes. 
This is ten words faster than the 
record established by Miss Eleanor 
Reimer, of the same school, at the 
contest last year. 


entrance to the money safe for a predetermined 
pe riod of time 

Another interesting feature is the electric silent 
signal combination lock. It is ingeniously designed 
to enable the user, when threatened by bandit guns, 
to dial the combination of his money safe in a secret 
manner, silently flashing a signal to a central sta 
tion informing of his danger 

Other equipment on display includes the delayed 
control Dialock, the tellers’ safety locker, the ele« 
trically operated Recordeks safe, the ledger tray 


safe, small safes for the home, etc. Cashgard 


equipment for chain stores, gas stations, etc., is also 


effectively displayed and demonstrated 





at ob : ; . FE a , 
The Comprehensive Exhibit of the Diebold Safe & Lock Company at A Century of Progres ~— 1934. 
The company’s complete line, from tear gas equipment to small home safes, is on display. 
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Miss Mary Derden Burger, 
Abilene, Texas, L. C. Smith 
Operator, Who Won the 
Novice Event at the Inter- 
national Commercial Schools 
Typewriting Contest Held at 
A Century of Progress Ex- 
position, June 28, 1934. 








International Commercial Schools on Woodstock. Amateur Event: Mary Jane Zwil- 
, Typewriting Contest ling, Winner, Wilcox College of Commerce, Cleve- 
[he above named contest took place on June 28 _ land, 77.3 words net, Woodstock typewriter. Novice 
in the grounds of A Century of Progress Exposi- Event: Jane Schmidt, Wilcox College of Commerce, 
tion, Chicago. The event was sponsored by the Cleveland, 71.1 words net, Woodstock machine. 
schools of the country and was held under the There were three University Events which were 
chairmanship of William C. Maxwell, head of the won by Royal and Underwood operators. The op- 
. committee. There were nine typing events and 106 — erator adjudged as International School Champion 
entrants. Contestants used 34 L. C. Smith type- —one of the University entrants—was found to 





writers, 29 Woodstocks, 21 Royals, 20 Underwoods have had professional experience, and was there- 
and two Remingtons fore disqualified, the title going to Miss Marie 

High School Events: Open event won by Marie heim, West Technical High School, Cleveland, 
Cheim of the West Technical High School, Cleve- 
land, 95 words net, Woodstock typewriter. Ama- 


whose record is given above. 


The contests were held in Card Hall, in the 


teur Event: Alice Zika, winner, 86.7 words net, 1 ; iT build; 
West Technical High School, Cleveland, Wood- ravel and Transport building. 
stock typewriter. Novice Event: Mary Derden raking part in the program was Norman Saksvig, 


Burger, Abilene High School, Abilene, Tex., 888 World’s Dictaphone transcription champion, who 













words net, L. C. Smith typewriter. gave an exhibition demonstration, writing approx- 





Business College Contests: Open Event, Reecie imately 200 words a minute on an L. C. Smith type- 


Hodgson, Gregg College, Chicago, 85.5 words net, writer. 
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AC GREAT 


TRA 
TH ~~ — KET Sanford Exhibit and the Spacious Lounge Adjoining at A Century of Progress Exposition, 1934. -The exhibit 
eek consists of the chief items in the Sanford line arranged around the central space in the middle background of 

which is the transparency of the well known Norman Rockwell painting of the Lawyer and the Girl. In the cor- 
ner pillar at the left is a transparency in action of Old Faithful geyser. On the right pillar is a mirror actuated 
by an electric eye, the beam of which, when intercepted, transforms the mirror into a transparent piece of glass 
through which is seen a fountain flowing in colored inks. The sign at the right of this transparency calls attention 
to the magic ink fountain. On the desks in the lounge are writing materials and postcards, provided without 
charge. The posteards carry the picture of the Lawyer and the Girl. Visitors are given an ingenious cut-out folder 
carrying illustrations in color of Sanford fountain pen inks. The folder is so made that the operation of open- 
ing it causes an illustration of a bottle of ink to come out of a pictured cardboard box. On the back of the 
folder is some helpful information relative to the care and use of fountain pens. 
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The “Touch Control” Royal Is Announced 


general office use was 


\ new model Royal typewriter for 
introduced by the Royal Typewriter Company, 2 Park ave 
nue, New York, N. Y., on June 30. An outstanding feature 

f the new machine is “Touch Control,” which embodies 
i new principle in typewriter operation permitting instant 





The New Model H Royal Standard Typewriter 


le adjustment of the key action to any touch or speed 
isily as a station is dialed on the radio. 
than one 


machine. 


and e: 
improvements and more 
claimed for the 


porated in the new type- 


Sixteen other major 
refinements are new 
Freed incor 
in d f Another innovation is the auto 
paper lock which permits speedy handling of each 


sheet, insures faster action, clearer impressions and sharper 


hundred 


Royal’s “Shift m” is 


rm 


writer pertecte 


matic 


carbons, and eliminates the sounding board effect. 


\ forward tilting paper tabl« 
tabulator and marginal stops instantly from the 


makes it possible to ad 


just the 
front of the machine. Decimal tabulator keys are placed 
to allow greater clearance for writers’ fingers and the cor 
respondence tabulator key. The key tops are free of curbs 
and will not injure finger nails or sensitive finger tip 
nerves They have non-glare lettering to prevent eye 
Strain 

The new line-space lever is longer, sturdier, and easier 
to return and carefully designed for speed of handling 
and convenient operation. Complete protection from dust 
and dirt is provided by the compact tops which cover the 
ribbon spools of the new machine. A small chromium 
button releases the covers, making the ribbons accessibl« 
and easy to change From every possible angle the new 
Royal is sealed against dust and dirt and erasures, result 
ng in longer life and lower maintenance cost 

All parts of the new machine subject to finger touch are 
chromium plated and all other metal parts are treated to 
resist rust. A special enamel insures attractive appearance 
and a longer lif Thick cushion feet and special chassis 
insets of live rubber absorb sound and jars, reducing vi 


removable bottom plate protects the 


br itions 


new macn injury 
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Visible Index is Feature of New Atlas 


“America at your finger tips” is the slogan adopted by 


Card System Company, Chicago, in creating a new 


Acme 

visible atlas. Realizing that sales managers and all others 
who must use an atlas rapidly have long felt the need 
for more speed and more convenience in an atlas, Acme 
decided to apply the principle of visible records to this 


important reference book 
card on 


The simple Acme invention which hinges every 
an individual hanger was used to place the maps on two 
panels which form the two pages of the book, size, 10% 
When the book is open, showing the cards 


by 14% inches 
overlapping, the edge of every card is visible and on that 


edge is printed the name of the map, population, the capital 


and number of counties With this arrangement, every 
map is in sight at one time, and one can jump from Maine 
to California in an instant, losing no time turning and 


hunting up page numbers. 


Furthermore, when the flat 


ot 
to 


open it is entirely 


the 


map 1s 


It is no longer necessary to pry open center pages 


the book to 
study the location of some town in the 

On the back of the 
towns, a brief history 


measure distance between two places or 


crevice 


each map is an index 


the topography, 


facing 
the 


card 


to the of state, 


outline 


products and industries and a detailed 


Eac h 


the 


the 


an of 
description of places of interest state in the 





f — ~) 














Acme Visible Atlas-—“America at Your Finger Tips” 


Union has an individual map and there are separate maps 
West Indies, Asia, Europe, South America, 


for Mexico, 
Australia, Oceana, Africa, and the 


North America, 
United States and the World 

Maps are removable and they may be replaced with new 
re-arranging 


entire 


managers, 1n 
A fly sheet may 


as changes occur. Sales 


ones 
territories, can get fresh maps, as needed 
be placed over each map for designating territorial bound- 


aries, sales volume, etc. Signals may be placed on the 
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G F Equipment for Housing Tabulating Machine Cards. 
At the right is a close-up illustrating the manner in which a drawer is removed 


two drawer cabinet. 





At the left is a full view of the entire twenty- 


from the cabinet. 


visible edge of cards, directing attention to special con- 
ditions 

The maps are printed on Index Bristol stock, 7% x 10 
inches, in two colors, showing rivers, railroads and cities 
in black, and county lines, lakes, etc., in blue. The num- 
bered and lettered borders help to locate any city. 

In all, 
from late county seat 
which they are placed is a standard Acme product, used by 
industries throughout the world. It is bound in 


mahogany, pebble grain Keratol—a durable finish that har- 


there are fifty-four large size map cards, printed 
maps. The visible card book in 
rich 


monizes with any room. 
en 


Fulton Introduces New Line of Rubber Type Dates 

The Fulton Specialty Company, Elizabeth, N. J., has just 
introduced a new line of popular priced rubber dates for 
which, it is claimed, a considerable demand already exists. 

These new “Premier” dates, as they are named, are cast 
from an aluminum mould, giving unusually deep, clean-cut 
impressions and they are made of the finest and most 
durable grade of red rubber, which will not harden. They 
are made in Pica and Long Primer sizes. Full information, 
prices and samples may be obtained from the Fulton Spe- 
cialty Company. 

Sa 


Peerless Dry Stencil on Market 


Products Company, 101 South Wells 
Chicago, announce that their new non-nitrocellulose sten- 
cil was put on the market in June after thirteen months of 
According to Mr. Gole, proprietor of 


Peerless street, 


experimental work 
the business, the new stencil is not affected by extremes of 
heat or cold nor other atmospheric conditions, extensive 
tests having been made to prove that point. The policy of 
the company is to sell through established office supply 
dealers 


Useful Gelatin Duplicator 

The Graphic Duplicator Company, 270 Lafayette street, 
New York, N. Y., offers to the trade the “Graphic” gelatin 
duplicator consisting of three gelatin sheets, 9 by 12 inches, 
fastened to a neat board held in place by a metal clamp. 
\ bottle of ink and a sponge are provided. 

The company will gladly supply additional particulars 
of its lines of duplicators and supplies on request. 


G-F Announces New Tabulating Card Cabinet 

The Fireproofing Company 
Ohio, recently announced a new tabulating card cabinet in 
the Super-Filer series 

In the new cabinet there are no lift-out trays. In the GF 
tabulating card cabinet each sliding tray is a drawer in 
itself, only a slight forward pull being necessary to extend 
the tray carriage and a slight upward movement to remove 
the tray from the carriage. 

Each tray is equipped with a new type positive locking 
compressor as well as cutaway sides at the front of the 
tray. The latter feature removes the possibility of jam- 
ming the card bottoms when using the finger hole or 
cut-out hitherto provided in the bottom of the tray. The 
trays are also constructed so that they may be stacked, the 
sides being high enough to permit stacking even when 
guides with three-eighth-inch high guide tabs are used. 

An attractive folder illustrating the new product has been 
sent to GF dealers and a number of substantial installa- 
tions have already been made. 


——_g———__— 
New Globe Has Valuable Features 


Cram 


General of Youngstown, 


The George F. Company, Indianapolis, map 


makers since 1867, feature a globe that contains the geo- 





A New Number in the Cram Line of Globes 


graphical detail of much larger and more expensive globes 
in a popular, convenient size. The type 1s extremely legi- 
ble, making the globe easy to use for constant reference. 





the exceptionally pleas 


ing appearance of the globe, which is nine inches in diam 
\ tire dial at the t p ot the globe vives comparative 


the degrees 


veneer, wit! 


| j 1] } 
rele i cherry tace 





; 


7 
- 





\ Modern Desk of Cherry Wood Made by the 
Wabash Cabinet Company 





drawer front and return end Top, front, back and ends 
ire all finished. Right-hand lower drawer has an A-Z let 
te hle., and there | a shelf for books 

Che desk 30 inches high, 34 inches wide and 20 inches 
deep, and has cataline drawer pulls 

> 

New Lamp by Marks Manufacturing Company 

Che Marks Manufacturing Company, Chicago, have ri 
cently introduced their No, 42 desk lamp which 1s illus 
trated herewit! It has a black base with chrome plated 
irm and shade t is adjustable so that the shade can 

Marks Desk Lamp No. 42 
r inv desired position \ convenient switcl 
= ’ } er of the ba Chis lamp stands six 
1 | al tractive number 





time tor any place in the world The full meridian with 


vlainly marked, holds the globe at the correct 


23 degree inclination, on a neat, practical metal base, fir 
ished in dark bronz« This model is priced to retail at 
$2 45 
> 
A New Wabash Desk 
Che Wabash Cabinet Company of Wabash, Ind., is offer 
ng a new, modern desk, known as No. 56, here illustrated 


cherry burl top 
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New Type of Zipper Envelope 
leather lined, a new zipper 
distinguished line, has 


is de Signate das No 


as convenient pocket flaps on each side; the 


Made of t p grain cowhide, 


envelope belonging to an already 


made its appearance on the market It 


QO Q?9? It 





A Recent Addition to the National Line of 
Zipper Envelopes 


case opens flat, and there is a slide fastener around thre« 
sides. Colors are black and mahogany 


“Handy 


duced by the 


Flaps” is now a part of the extensive line pro 
National 


South Peoria street, Chicag: 


Brief Case Manufacturing Com 


pany, 512 


~> 

Fanfold Forms on the Moon-Hopkins 
The research department of the Fanfold Cor 
of Niagara Falls has developed in coopera 
\dding 


Burroughs typewriter billing 


Gilman 
poration, Ltd., 
Machine ( ompany ot 


tion with the Burroughs 


Detroit an attachment to the 
machine 

The device is quite simple and is capable of being at 
tached in approximately 90 seconds to any standard Moon 
Hopkins machine 

Long sheets of carbon paper with a fold sewed at one 
end are slipped over blades which are rigidly held in posi 
tion on a ball-bearing sliding plate on the track of the 
attachment 

Once interleaved with carbon, these continuous strips of 





Gilman Attachment for Handling Manifold Forms on a 
Burroughs Typewriter Billing Machine 


fanfold forms may be written, several hundred at a time, 


without touching the carbon. A clever stop operated from 


the front of the machine holds the carbon rack in place 


drawn forward, re 


moved, with carbon automatically interleaved 


to permit the completed form to be 


between the 
parts ot the next set 


Wirtl 


ing oft 


the recent Gilman development of “Rainbow” tint 


fanfold form nine standard “Sunfast” colors are 


available to provide for the user a quick means for imme 


1 


diate identification, fast sorting and a color scheme in filing 


Chis tinting or dyeing of the paper is sunfast, two-sided 


ind eraser proof. It is evenly applied and has the appear 


ance of mill colors of papet 
There 


} 


are many multiple form systems which have copies 
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to which additional data is typed after the set is removed 


trom the typing machine. Furthermore, two or more re 
lated copies are often routed to the same department. The 
Fanfold or side-tied method of construction of continuous 
multiple forms permits such related copies to be held 
lightly together, thereby, avoiding use of pins or clips. 
his is one of the many advantages of the fanfold style 


of continuous torms 


Chis device is loaned to users of Gilman forms. There is 


a small installation charge which is automatically refunded 


on the basis of the value of orders 
New Copyholder Has Many Uses 
The Measuregraph Company, 4245 Forest Park Boule 
vard, St. Louis, Mo., announce the advent of the Superior 


Copyholder, for which they make strong claims in point 


of convenience, utility and fatigue-averting characteristics 


New and exclusive features are claimed for this device, the 


operation of which is disclosed in the accompanying illus- 
tration 
Che Superior copyholder will hold a stenographer’s note 


book which is easily attached and detached: sliding bars 





The Improved Superior Copyholder 


may be extended from each side to accommodate paper 


thirty inches in width and almost any length. The reading 


line is always directly in front of the operator’s eyes. 


This copyholder is attached to the desk with three 
screws. It collapses and folds away with the typewriter 
However, it can be readily detached by releasing a snap 
catch 

One, two and three-line spacing are provided for by a 


The 


up space by space as determined by the action of the spac 


small lever at the back of the carriage copy is rolled 


ing lever, proceeding upward over the top. The machine 
is readily collapsible, and the spacing lever is simply and 
conveniently adjustable 
little finger of the 
little key at the 

(Additional 


obtained by 


Spacing is accomplished with the 
hand, the spacing lever being a 


of the key board. 


right 
right 
information this device 


concerning may be 


writing to the manufacturer at the address 
viven above 

—_<g—___—. 

The “Week-at-a-Glance” Desk Calendar and Tele- 
phone Index 

The “Week-at desk the 

form of a book with loose pages that are not torn out, so 

that the 


after 


a-Glance” calendar is made in 
an entire week are always in sight and 


book for 


section, there is 


memos ot 


that are retained in the future reference. 


Besides the calendar an address and tele- 


phone index with a capacity of 1,560 names, addresses and 


telephone numbers \n important feature is spiral bind- 
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ing, permitting the book to lie absolutely flat on the desk, 
providing a writing surface. 
The book is put out in two editions—one running from 





The “Week-at-a-Glance” Calendar Offered by Nascon Service, 
Inc. 


July to July, the other from January to January, extending 
its salability throughout the year. 

Although the book was designed by Nascon Service, Inc., 
60 East 42nd street, New York, N. Y., 
special editions will be made to order carrying additional 


for the store trade, 


pages for advertising messages—a feature which will per- 
mit dealers to sell them in larger contract lots, in addition 
to over the counter. The forms and lettering in the book 
are printed in dark olive gray. The cover, described as ex- 
ceptionally durable, is stamped with a color leaf instead 
of the traditional gold leaf. Index tabs are of genuine 
leather with genuine gold marking. 


The list price of the “Week-at-a-Glance” is $1.00, 


- — ——___——— 
Sturdy Line of Steel Equipment 
The Schwab Safe Company of Lafayette, Ind., offers to 
the trade a strong and sightly line of steel office furniture, 





4 Four-Drawer Member of the Schwab Line of Steel Filing 
Cabinets 


which includes letter and card files, batteries of files, con- 
venient insert drawers, three, four and five drawer units, 


and handy wardrobes and cupboards of several useful 


types 


The number shown in the illustration is one of the com- 
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pany’s popular four-drawer steel files. This file, like others 


of the line is of sturdy construction. Drawers move easily 
in and out on smooth working hearings. 

The Schwab line meets popular requirements for con 
venience, good workmanship and modern construction 
Green, mahogany and walnut are the colors available 

A card to the company will bring additional information 


a oe 


A New and Useful Office Machine Stand 


Che Art Steel Company of New York City has added to 
its line a new and valuable type of utility stand, for type 


writers and other office machines. These stands are made 


grained walnut 


Che utility 


in olive green, grained mahogany and 


Other special finishes may be had if desired 
stand is rugged and defies hard usage. It is declared to 
be correct in design for the ease and comfort of the upera 
tor and to be readily portable, besides being simple in con- 
The table leaf 
A slight upward pressure of the finger 


struction and operation. mechanism is 


unique and original 


leaf. To raise it, one 


operating rod lowers the 


tips on tl 





Utility Stand Offered by the Art Steel Company 


merely lifts up the free end and the leaf falls into place 


firmly and positively locked. 


Further information may be had by addressing the Art 
Steel Company, Inc., 300 East 145th street, New York 
——— —<—___—_ 
Zaner-Bloser Announces a New Mechanical Pencil 
Che “Zabco” mechanical pencil recently put on the mar 


ket by the Zaner-Bloser Company, Columbus, Ohio, is a 


companion to the Zaner-Bloser penholder which has been 


in distribution for the past thirty years. The new pencil 


is finger fitting and is provided with a means of knowing 
length of the lead in the pencil. It uses 


at all times the 


standard thin leads and replaceable erasers 


The “Zab 


It is made in a variety 


” pencil is well balanced and light in weight 
of colors to suit the varied tastes 


of purchasers 
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Guide Company Offers Supertest Transfile 
The Guide System & Supply Company, 335 Canal street, 


New York city, offers two improvements on the Transfile 
[The follow block will fit in either the regular or Super 








| 


Nit, lin | 

















Two Transfile Features.—In the circle is a close-up of 
the interlocking device. In the cut-away portion of the 
other illustration may be seen the Transfile follow block. 


test styles of Transfile. The interlock is obtained only 
with the Supertest. 

The company notes a number of interesting features on 
these Transfiles, including steel reinforcement on all edges 
of the case, steel roller bearing drawer suspension, effec 
tive and simple interlocking device, absence of screws, bolts 
or taping and a follow block to keep active and semi-active 
records in usable conditions. 

The roller-bearing drawer suspension above mentioned 
is for semi-active records. It is used on the Super-Test 
The Regular type is used for inactive records 

—_ —<___-- 


“Know Your World” 


Che caption is the title of a useful booklet published by 


the Weber Costello Company of Chicago Heights, IIL, 


manufacturers of school and commercial globes. The 
booklet contains “Facts to Remember,” “Diagrams” in 
clude Great Circle Sailing, Antarctica and Time Zones; 
“Games to Play,” “Questions to Answer,” Radio Log,” 


a convenient substitute for the old almanac 
beside the kitchen door It is 
left hand 
a 


G-F Receives Order for 25,000 Beer Cases 
\ news report in the Youngstown Vindicator for Sun 
day, July 8, states that the Renner Company, a brewery 
in Youngstown, Ohio, gave an order to the General Fire 
25,000 beer 


‘Topics,” etc 
that 
punched in the 


used to hang even 


upper corner 


proofing Company, Youngstown, for cases. 


[The order was placed, according to the report, in com 
pliance with a program of favoring local industry 











The Zaner-Bloser 


“Zabco” Pencil 
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Ames Quarters in San Francisco Enlarged 
Under the able management of Earl S. White, the busi- 
ness of the Ames Supply Company in the Pacific Coast ter- 
ritory has increased to such an extent that enlargement of 


the San Francisco quarters became an apparent necessity 
































Some Views of the New Ames Offices and Shop in San Fran- 

cisco.—At the top is a portion of the shop. In the center is the 

private office of Mr. White. The bottom picture shows the 
general sales and stock room. 


a few months ago. With characteristic energy Mr. White, 
who carries the titles of Director of Agencies on the West 
Company, got 
offices and 
floor space and offers customers an 


Coast, and Manager for the Ames Supply 


busy so that today the company’s “Frisco” 


shops occupy more 


An Underwood Elliott Fisher Fishing 
Party——When F. F. Wright, U E F 
general sales manager, made a call re- 
cently at Bangor, Me., Sub-branch 
Manager John Boyd organized a fish- 
ing trip. Standing, left to right are 
T. E. Sutton, service man and Mr. 
Wright. Seated are H. T. McBrien, 
Boston adding and accounting ma- 
chine manager; E. Wentworth; C. H. 
Prentice, Boston typewriter manager; 
Mr. Boyd: Durand Felter, Portland 
branch manager, and Patsy MecNa- 
mara, a guide. 
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even finer service through increased facilities. Some views 
of Mr. White’s “establishment” as it now appears are ap- 
pended. 

Later it is anticipated that further expansion will take 
place to provide adequate means for merchandising a tire 
gauge manufactured by the Ames Specialty Company, a 
subsidiary of the Ames Supply Company. The tire gauge 
has been proved an efficient instrument under severe tests 
of actual usage in the middle west and the east. It is ex- 
pected that handling the sale of the gauge will involve en- 
largement of the sales personnel. 

Mr. White, who is the dynamic behind the Ames progress 
on the coast, entered the employ of the Ames Supply Com- 
pany at San Francisco in 1909. The San Francisco office 
was then under the direction of C. H. Ames, who was later 
transferred to New York, a move resulting in Mr. White 
becoming the “boy” manager for Ames at San Francisco. 

During the War, Mr. White served in the United States 
Marine Corps, leaving the San Francisco office in charge of 
Mr. Carey. When he was mustered out of service, he set- 
tled in New York for a time as assistant to his first “boss,” 
C. H. Ames. 

While in New York, Mr. White became acutely con- 
scious of the charming personality then known as Miss 
Mabel Richter. Miss Richter was competently discharging 
the duties of chief clerk of the Ames branch in New York, 
but she was finally prevailed upon by Mr, White to alter 
her career and become Mrs. White. Shortly after the wed- 
ding, the Whites moved out to the Pacific Coast and have 
resided there ever since. 

In San Anselmo, a pleasant suburb of San Francisco, Mr. 
White has a lovely home made bright with the presence of 
three beautiful children, Ruth 13, Lorraine, 10, and Earl 
S. Jr., 4. (Earl S. Jr., not yet having reached the age to 
feel a masculine resentment for the feminine appellation 
beautiful, we let the word stand.) His hobbies are beauti- 
ful flowers and tropical fish. At his home, flower beds are 
interspersed with three fish ponds, each stocked with many 
different species of fish. 

Among dealers Mr. White is a popular, ever welcome 
figure. For many years he was secretary of the San Fran- 
cisco Typewriter Dealers Association and it is reported is 
now being campaigned to assume the duties of the office 
again. He is active in Masonic circles being at present 
Master of the lodge at San Rafael. 

incense 

Jim Stites Takes Quality Park Line for South 

J. B. (Cigar Jim) Stites, widely known manufacturers’ 
representative covering the south, is now traveling the 
southern territory for the Quality Park Envelope Company 
of St. Paul, Minn. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 


fhees of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 
and the staff at the branch in charge of C. H, Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 
St. and Park Ave., New York, will be happy to be of any possible service While the facilities at New York 


re not so many as at Chicago, there will be found the same desire to serve 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 
United States manufacturers traveling to London are cor 
dially invited to call upon Vincent Jackson at 22 St. An 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ 
ications afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Vrs. S. S. Elhott, 6 St. Bride street, London, EC 4, is th 
authorized representative of Office Appliances in th 


British Isles. 


Cornwall, July 1, 1934 rime Recorders) in thanking Mr. Hannon for his talk, re 

Once again. as two vears ago to a day, | am writing this marked that the Office Appliance Trades Association was 
etter from one of England’s finest counties. With glorious endeavouring to train youngsters to be better office and 
weather, superb scenery—both wooded inland and rugged salesmen under a special employment scheme Selection 
ea coast—Cornwall makes an ideal holiday centre tor of material was the first step in the scheme 
those who like to get away trom [ cannot say that I personally 
crowded sea front parades, cinemas agreed with Mr. Hannon’s ideas that 
ind cafes. Moreover it is my Wife's the personnel of the office should be 
‘Home County” as you say so highly organized [ happen to 

\ few days before | came away | work with (not “for”, you will note) 


attended the usual monthly luncheor a company which thrives on the fam 


f the Office Appliance Trades Assi ily spirit (reference to which inci 
ciation. With the chairman, Mr. W 
Desborough O.B.E., presiding, we 
had as speaker Mr. P. J. Hannon, 
M.P.. his subject being “The Othce 


f the Future.” Although Mr. Han 


non’s main interest in life is agt 


dentally was made in “Office Appli 
ances” a month or so ago). Weal 
ways reter to ourselves as the “K 
& J Family.” The central office is 
known as “The Home Office”’—un 
usual in this country though not so 
culture, he holds some decided views in yours Every day of the week, 


on office management Much time, except Sundays, a news bulletin is 


said the speaker, was spent on fac issued from the home office telling 





tory costing and selection of the of interesting events and mentioning 
right man for individual factory op fine orders that have come to hand 
erations. On the other hand, we ar There is never undue pressure put 
not so painstaking, speaking genet on the staff in order to get them to 
ally, in choosing the right type for do more work than is humanly pos 
respective office jobs. Nor is there sible to do well in a given time. De 
any attempt at “costing” office work spite a factory staff alone of over 
Mr Hannon pleaded tor more we 2 we - 2,000, time clocks are unknown, so 
thought for the office administrative Pictured at Glasgow During the Recent evident is this trust between the 
sick f business, claiming that the British Stationers Association Confer- heads of the family—the directors 
lerical staff s| ul 1 he put on the ence. ~Left to right: F. G. Guildford, L. and the othe r me mbe rs The chair 
& G. Sloan, Ltd., president; R. Holt, gen- ae 
same basis as factory operatives eral secretary, and Clifton Tollitt, Tollitt man is always accessible for all of us 


Mr. W. G, Gledhill (Gledhill-Brook & Harvey, Ltd., immediate past president. to take our troubles, whether per- 
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sonal or business. So why | do not like this 


“controlled” staff The 


you now sec 


idea of family idea will win every 

time but you must have the right men at the head 
Burroughs Adding Machine Ltd. held another successful 

Unfortunately, for vari 


hear that 


“one man” exhibition last month 


ous reasons, | was unable to go but I several 


hundred visitors were received and had demonstrations on 
Obviously, at a 


the hundred different models exhibited 


private exhibition of this kind, directors and executives 


of companies were in the majority 
You will no doubt have received a full report from other 
Association Conference at Glas 


sources of the Stationers 


gow last month. I am indebted to Mr. J. Adams Keene 


for the photograph appended showing the new president, 
Mr. F. G. Guildford (L. G. Sloan, Ltd.), the general secre- 
tary, Mr. R. Holt, and the immediate past president, Mr. 
Clifton Tollit (Tollit & Harvey, Ltd.). Mr. Keene seems 
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to make a hobby of taking numerous photographs at these 
conferences. 

Being on holiday, I can hardly comment on the general 
condition of trade. Life obviously seems very rosy to me! 
From a few remarks in letters received, conditions still 
keep remarkably good especially considering the unrest in 
other parts of Europe.- -VEJ 

P.S. I have just received a recent copy of the London 
News” 


Surroughs adding machines. 


contains an advertisement of 
This “Ad” (and there is a 
similar editorial 1934—the 
month—and January to June 1934 the biggest 6 months 


“Financial which 


note) states “June biggest 


in the history of the Burroughs organization in Great 
Britain and Ireland.” 
Excellent news both for our industry and as a sign of 


the times for trade generally —VEJ 


BUSINESS IN BELGIUM SHOWS IMPROVEMENT 


Stabilization of the Dollar and Revision of Duties, Both of 
the United States and Belgium, Would Aid Interchange 
of Products—By C. H. Dahlgren, Antwerp 


Be SINESS conditions here in Belgium are satisfactory 
by comparison with the general situation in the rest 
My impres- 


of Europe. Living costs are still going down 


sion is that the worst of the depression is behind us, and 
that better times are coming. 

Orders from here for machines and office furniture would 
be more important if the dollar were definitely stabilized 
Everybody is still hopeful for a further decline of the dol- 
lar, and as a result most of the dealers in our line refuse 
to keep many machines and other merchandise of American 
origin in stock. Some of the dealers, however, who have 
kept their stocks upon a normal level with their sales ca- 
pacity, have seen their sales increasing regularly during the 
last seven months 
have diversified 


In order to increase my sales totals | 


as much as possible, handling machines and furniture which 


[ have never handled before. This has given very good 


not fixed, on account of the pre- 
to have a quick 


results \s prices are 


carious rate of exchange, it is necessary 


turnover, so I am always interested in buying goods at a 


readjusted-rate-of-exchange price. 


Competition is very keen now. New first-class American 


standard typewriters are sometimes sold for as little as 


2,200 Belgian francs, and this price includes everything 


Between the new standard and new portable typewriters 
rebuilt machines have nearly lost their place, to say noth- 
ing of the less expensive grades of portable typewriters of 
every make, which embarrass the dealers in rebuilt and 


second-hand typewriters. These types of portables ar 


making it well-nigh impossible to sell ordinary second-hand 


machines, which are undergoing an important depreciation 
at this moment. 

Belgian tariff duties are as high for second-hand ma- 
chines as they are for new ones. The foregoing consider- 
ations make it impossible to expect profit from the im- 
portation of second-hand machines in the rough. Belgian 
duties are the same for a new rebuilt as for an old Under- 
wood, for instance, viz., 260 Belgian francs per machine, 
which means at an actual rate of exchange of about thir- 
The duty is based upon the 


Dealers in second-hand ma- 


teen francs to the dollar. 
weight instead of the value. 
chines are obliged to import first class rebuilts exclusively, 
approaching in quality and appearance the new machines. 
Exporters of rebuilts should give their dealers more lib- 
eral discounts for larger quantities. The same price per 
machine is often asked for fifty machines as for ten. 
Another mistake exporters often make is not to supply 
their dealers with advertising material in the language of 
the country in which the machines are to be sold. 
Regarding new articles, I suggest it would be good 
policy for manufacturers to make special prices and con- 
ditions for trial orders (not to be repeated) in order to 
sell their machines in countries where they are not yet in- 
troduced, or when they get in touch with a new dealer. 
This would give the prospect the opportunity to judge the 
quality and sales possibilities of the merchandise without 
engaging himself in too large an initial purchase. It would 
mean a certain sacrifice for the manufacturer, but it should 


be regarded as a form of publicity. 


FRANCE A HIGHLY POTENTIAL MARKET FOR OFFICE 
FOUIPMENT 


French Conservatism Which Has Resisted Rapid Change Is Beginning 
to Look with Favor on Modern Office Machines and Appliances 
—By Emile Genon, Vice-President, Compagnie des Machines 
Bull, Paris, France 


T will be no news to readers of Office Appliances that 
the character of a people, the history of a country, the 
cultural traditions it cherishes, are mighty factors influenc- 
ing profoundly the development of its material, economic 


life 


It is admitted by all who know Europe that the French 
as a nation are perhaps the most conservative of this con- 
tinent. 
eral principles, the pragmatical, apparent effect of which is 
At the same time, 


They are also passionately attached to certain gen- 


a strong and pronounced individualism. 
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hard 


proud to be considered as reasonable 


they are very industrious, working, practical and 


“par exce llenc € 


The long line of various industries, trades and services 


which, by a tacit international convention, are meant and 


covered by the general term “Office Equipment Industry,” 


have had a comparatively short but all the more intens« 


history of prodigious achievement and success. In this, as 


in sO many other respects, the United States have been 


unquestionably leading and an often envied example to the 


rest of the world. This foremost because the essential eco 


nomic conditions of a large scale development of the office 


equipment industry, the widespread use and application of 


office appliances, machines, instruments, mechanical and 


supplies of all kinds were first and in the highest 


otner 


degree realized in America 


[It is evident that a successful development of the office 
equipment industry presupposes a great similarity, if not 
uniformity, of certain methods of work, of business organ- 
ization in general, a collective discipline not only within 


each unit of business but also as between the individual or- 


ganizations regarding methods of exchange and other 
forms of intercourse. And it is uncontested that the 
marked tendency toward concentration, in many cases 
domination of almost every field of economic activity by 


powerful units, has favored in America, more than any 


where else, the acceptance and application of uniform 


methods by the example as well as by the force of a huge 
market demand of the large corporations, to which grad 
ually everything became directly or indirectly subservient 


Che results—standardization, rationalization—are the best 


guarantees of a further development and enduring success 
of the office equipment industry 


Owing to the above mentioned characteristics of the 


trench, all eft 
these American principles and ideas in this country 


had but a partial success 


rts toward a thoroughgoing application of 


have 
Against the conservatism and 


individualism of French businessmen, the best sales 


methods have been powerless. In many European coun 


tries, notably in Germany, the pressure of after-war condi 


yrced business to adopt modern methods on a 


( But France has long escaped the effects of 
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the general depression and is only now feeling, and by fa 
not in the same degree as the rest of the world, the effects 
However, competition on the one hand, and 


begin 


of the crisis. 


worry about the future on the other, slowly to 


awaken even the most conservative of French businessmen 
ynsequence, France is 


to the necessity Of a change In ec 


today perhaps one of the best potential markets of the 
office equipment industry in Europe. 

rhe general conditions sketched above explain also, why 
amongst the most important Western European industrial 
nations the French have not developed their own office 
he same extent as this has 
Both in 


the home industry is and will 


equipment industries, even to 
been done by other leading European countries 
quantity but also in quality, 
be, for a long time to come, unable to supply the needs of 
this potential market, the active demand of which is grow 
ing day by day. 

of other countries would jump 


If, however, the exporters 


to the France is 


conclusion, after this has been said, that 


ready to absorb large quantities of their products, they 
would be mistaken. Not only for political and similar con 
mainly what might be called 


siderations, but owing to 


sound business reasons, a revival of the free exchange of 
manufactured goods between the countries of. the world 
must, for many years as yet, not be considered as an imme 
diate practical possibility. 

In view of the requirements of the French market on the 
one hand, and the comparatively undeveloped state of its 
office equipment home industry on the other, France is 
nevertheless in need of assistance and is willing to accept 
such, provided this will take the form which corresponds 
to the spirit of the times and to the above mentioned busi 
ness reasons. An export of capital and skill with which 
to produce in the country all what a reequipment and a 
modernization of French business requires would be, at 
this historical and psychological moment, highly remunera- 
tive. As the history of every other industry has shown, this 
method would ultimately help to reestablish that state ot 
“moving equilibrium,” in which only the resumption of a 
free interchange between all productive countries would 


again become possible and profitable to all 


SWISS BUSINESS AFFECTED BY U. 8. CONDITIONS 


Outline of Business in Switzerland as Seen Through 
the Eyes of Dimmler & Blaicher, Zurich 


gee many decades trade between the United States 
and Switzerland was active and satisfactory, particu- 


larly in office equipment and supplies, watches and other 


products in which there was a mutual interchange; but 


during recent times these happy relations have gone into 


partial eclips« It would be well for both countries if the 


ld reciprocal spirit could be renewed 


[The United States is a good customer for special Swiss 


products, such as watches, cheese, embroidery, etc., and 
while the people of Switzerland sympathized with your 
people in their recent afflictions, trade in American prod 
ucts diminished, notwithstanding the fact that preferenc« 


was given in Switzerland to the products of your country, 


even though prices were essentially higher. Dealers of 
fered American products through a sense of duty Che 
favorable tourist business from the United States, the 


understanding of American products and the demand for 
them, caused a larger assortment of United States manu- 


But along came 


United States, 


factures to be held in Swiss warehouses 


the dwindling of the tourist trafhc trom the 


and the shrinkage of about forty per cent in the American 


dollar. We discovered that vast numbers of Americans 


who in former years would have enjoyed a summer or a 
winter in Switzerland no longer can afford the trip. We 


digal 


just as many European 


discovered that our former rich and pr American 


“Uncle” had become impoverished, 
nations became after the world war 


Finally, near the beginning of the American crisis, came 


the high duties on Swiss products formerly sent to the 
United States at more reasonable rates The new rates 
were effective in practically shutting off imports of Ameri 
can goods into Switzerland 

Such rigorous measures forced the Swiss to introspec 


discovered that Switzerland must b« 


tion Chey at once 
industrially self-contained; must be in a position to com 
pete with other nations in new ways, and to hold its own 


in the markets of the world. Naturally the foretront of 
this movement was in the further development of the 
fine mechanical trades in which the Swiss were already 
past masters. 

Today Swiss factories are turning out many office ma 
chines such as standard and portable typewriters, calcu 
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lating machines and other devices of a quality which, they 
believe, will stand up with the products of any other coun- 
try. This industrial autocracy in Switzerland continues 
to expand and include mechanical products of many differ- 
ent kinds 
As a 
Switzerland in turn voted higher import duties, so that 
the sale of American machines in this country becomes 
The overthrow of the United 


measure of self-protection the government of 


more and more difficult. 
States dollar, resulting in a forty per cent depreciation, to 
which American merchandise immediately responded, did 
not better the situation 

By reason of the dollar’s depreciation dealers in Ameri- 
can products who had considerable stocks on hand suf- 
fered loss Europe—and particularly Switzerland—does 
not want cheap wares from the United States. We in 
Europe can get the cheaper products—small wares from 
European countries, and more recently goods such as pen- 
cils, typewriter erasers, artists’ brushes, rubber bands, etc., 
from Japan. Then there are the wares which have been 
cheapened through the shrinkage of the dollar. 

When the dealer on this side is assured of a good sales 
price which yields the necessary profit, and his business 
fluctuations of exchange, then he can 

f United States products. 


is freed from the 
afford to buy freely 
The writers of the foregoing article concluded their 
remarks with a reference to the war debts and President 
Wilson’s Fourteen Points. These are matters which the 
respective nations are charged with 
Their discussion here would be a 


governments of the 

the duty of adjusting 
[The war debts have not always been 
The problem is likely 


fruitless gesture 
discussed in a reasonable spirit. 
to be with us until such a spirit can be brought uppermost. 
As the old saying has it, “Hard words butter no parsnips.” 

May we not venture the suggestion that perhaps more 
restraint in discussion has been noted on the side of the 
creditor than upon that of the debtors? 


Sa ee 
All Space Taken for Berlin Exposition 

Preparations for the eighth International Office Exhibi- 
tion which is to take place in the exhibition area of the 
Kaiserdamm, September 7 to 16, 1934, are in full swing. 
All the space in the two great halls Nos. 1 and 2 has been 
reserved. The show this year takes as much space as the 
latest great automobile exhibition. The office exhibition 
will present a finished picture of the industry in all its 
branches. An especial point of interest will be the pic- 
torial representation of historical events of writing and 
office technique. This representation is on one side of the 


of Hall No. 2. 


upper story 


os 
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A campaign to induce business people from all countries 
of the world to visit the exhibition is already set up. 
\broad there are honorary members engaged in this cam- 
paign in Belgium, Bulgaria, Denmark, England, Italy, Nor- 
way, Austria and Czechoslovakia. 

One of the most interesting and comprehensive exhibits 
at the coming Berlin Office Equipment Exposition will be 
that of the Mercedes Buromaschinen-Werke, A.-G., of 
Zella-Mehlis in Thuringen. At their stand, centrally lo- 
cated in Hall 2, they will demonstrate the following Mer- 
cedes machines: 

[ypewriters, Model 34; Standard typewriters, Express 
and Favorit Elektra typewriters—electric ma- 
chines for the office: long carriage typewriters, 10 to 24 
inches, with special paper guides and front feed for forms 
and all types of bookkeeping work; Multiscript fanfold ma- 
chines; Euklid calculators with electric drive, semi- and 
full-automatic; desk calculators actuated by hand; Addel- 
ektra full-electric writing and calculating bookkeeping ma- 
chines; special of this machine for savings banks and sick- 
fund societies, all public administration offices and for com- 
merce and industry. 

Several interesting novelties will be included as a part of 
the exhibit. 

Mercedes Euklid calculator, Model 38, has a number of 
interesting features. In both multiplication and division 
both final values are set up in the keyboard and the result 
is produced automatically by pressing down a single func- 
tion key. 


models; 


—————_+_—_ 
East London Stationers Organizing 

The South African Printer and Stationer reported on the 
organization of a stationers’ association at East London, 
South Africa. In the event that this plan materializes there 
will be five organizations of stationers in the South African 
Union and Rhodesia. It was felt that in time these in- 
dividual bodies would be linked into one strong organiza- 
tion, working for the general good, instead of for the 
“Union is strength, and only by join- 
Stationers 


individual localities. 
ing forces will stationers find their strength.” 
of the United States have learned this lesson. 


—_ —~<e__- 
Australian Distribution for “Swan” Products 
The Booksellers, Stationers and Fancy Goods Journal, 
Melbourne, Australia, reports that Mabie, Todd & Com- 
pany has established distribution headquarters for “Swan” 
pens and ink at 6 Primrose buildings, 255a George street, 


Sydney. This line had been distributed by Phipson & 


Company, but the “Swan” agency has been relinquished 
so that full attention could be given to the sale of Gillette 
razors and blades. 





The Two Big Halls in Which the International Office Exhibition for 1934 
Will Be Held in Berlin, Germany. 
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British Stationers’ Convention at Glasgow 
[The twenty-ninth annual convention of The Stationers’ 
Association of Great Britain and Ireland was held at Glas 
gow, Scotland, June 9-13, the week following the twenty 


Asso 


Glasgow 


ninth annual convention of The National Stationers 


Washington 


and ke en 


ciation at Interest ran high at the 


meeting, attention was given to the deliberations 


More than 300 attended the Convention. We are indebted 
to The British Stationer for this abstract of the proceedings 
The convention was welcomed by Mr Alexander B 
Swan, Rt. Hon. Lord Provost of the City of Glasgow Hy 
referred t iving ficiated at the congress of another as 
sociation, at which a spe aker said that he considered it t 
be the duty of every man to be within the trade union move 
ment It was not right to take the benefits of the move 
ment and stay itside of it Che same thing is true of the 
masters and own f businesses as well as of the workers 
M Swan referred to the benevolent activities of the Sta 
tion \ ation, which he considered an important de- 
velopment in aiding those who are getting into the sere and 


In proposu i t t thanks t the Lord Provost, M1 
Cliftos lit said that the members appreciated his pres 
ence at the convention more than he could express in words 
Che associatior vas started wher nditions were chaotic 
Thanks to the work of the officers and members the body 
as done wonders. It has added dignity and prosperity to 
the trade—stationers are in a stronger position than thirty 
years ag Lhe nance and membership committee takes 

eat care to see that tl se admitted t retail members! Ip 
ire bona di tationers 


Retiring President's Address 


lollit, the retiring president, referred to the 
telegram the Association had received from Frank D 
Waterman in reply to that sent by the British stationers th 
week previous when The National Stationers Association 
Was in se nat Buffalo. Mr. Tollit bespoke an optimisti 
attitude on the part of the British stationers, even though, 
as he said, trade sometimes appears to us as though set in 
the middk I the stage, and we get wrong lmpressions be 
cause the lored lights of politics are turned on, and in 
the background is the blatant chorus of the popular press 
Mr. Tollit mentioned the changing methods of doing busi 
ness brought about bv the typewriter, loose leaf systems, 
machine posting and mechanization generally hese in 
novations have sounded the death knell of many of the old 
and regular stock lines, but they are opening up new busi 
ness for those who are alive to the new possibilities. Our 
trade is up against many things today, and it is time we 
realize that we are being hit and take the necessary steps 
to protect our interests 
Che retirir president expressed his appreciation of the 
pportunity t t with a number of the association com 
mittees in studying the problems of the organization and 
working them out in harmony Recognition was given to 
the work of the Scottish members in bringing about a sux 


vention 
Growth of Association 
Mr. 7J it’s closu 


ge words were: “my final word to you, 


alter a year of new and interesting experience, is, when 
you hear anyone doubting the value of your association. tell 
— tet ) sei 

him quietly and incisively the state of the trade when the 


association was founded, remind him what it has achieved 


nine vears 1 


in tl lect t t\ , 
in the la wenty , and then ask him, as an honest 


man, what he thinks the trade would be like today if it 
had no such protection rhe ideal before us, in my judg- 
ment, is summed up in making business more tolerable, 
more interesting and more human. We must aim at con 

lence i irselves ir track ir employees, our coun 
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“We shall ds of 


by just 


never plow through the fi success 


1e Council—it 1s 


problems over to t 


We are 


combined interest and loy- 


turning the 


united action that counts soldiers in a vast army, 


ur aim is service, and only the 
altv of everyone in the ranks can achieve the result which 


much hope for.” 


Busy Men Swing Overload 


The twenty-ninth annual report of the Council was sub 
mitted by Mr. Lancelot D. Spicer, chairman. He introduced 


‘Frankly 


mirer of the man with a completely empty desk and who 


his subject with this comment I am not an ad 


boasts of clearing off all his work every evening. He has 
not enough to do. Most of us when we are really busy 
have always extra work to do if we have time We have 


to tackle the most immediate and urgent problems first, and 


as we sweep them away further pi »blems come up 


Mr. Spicer commented on the fact “that the Council is 


a body of really practical men.” They get down to the job 
without any unnecessary talk. We have not had any lunch 
eon meetings, which shows that we have tackled the job 
without wasting time. He paid a tribute to the branches 


regional groups|; he had visited practically all of the 
branches—they are growing much stronger The educa 
tional side, training of store staffs, is being conducted by 
Mr. O. J. P. Mac Laurin as a correspondence school 

Che work of the trade relations committee was discussed 
by Mr. C. H. Shelton Cox, vice president This committee 


includes members 1n all sections of the trade Chere are 


1 


bound to be conflicts of interest, creating difficulties whicl 


cannot always be removed [he trade relations committe¢ 


functions to solve the problems of trade relations 


Group Pension and Insurance Plan 


Limbrey made reference to a report dealing with 


Mr. H 
the group pension and insurance plan. This is to provide 


+} 


for superannuated stationers, employed by the smaller deal 


ers. The plan enables the retailer to contribute to a pension 


fund, which would be operative at the stationer’s sixty-fitth 
yea! 

[he report of the Honorary Secretary (read in his ab 
sence) showed that the deficit of about £300 had been 
wiped out. An increase under the heading of income tax 


was due to the fact that the benevolent fund had been as 
sessed £212, 10s. by the income tax authorities 

lhe retiring president, Mr. Clifton Tollit, moved the elec- 
tion of Mr. J. P 


Scot had been proposed for that 


MacLaurin as president, the first 
iffice. 


time a 
The proposal was 
carried 
‘How to 
Mr. William G 


Business Institute 


Make the Small Shop Pay” was an address by 
Ph.D., D.S.( 


His conclusion was that the 


Fern, , director of the Fern 


small sta 


tionery shop has its place in the trade, as it gives an in 


tensely personal service, an element which larger organ 


izations spend much money to secure [his is innate in 


store. 
Board of Benevolence Report 


the small 


Mr. F. W. Bridges, chairman of the Board of Benevo 
lence, ré porte d that contributions of £ 07, 18s. 2d. had been 
/ 


5, 4s. 9d. This 


Expenses wert 


received, with interest earned of £1 com 


pares to £764, 5s. 9d. in the previous year 


considerably lower, the grants being £136, 5s. against 
£338, 1s. 8d. in the previous year, and various other econ 
omies. 

Che Education Board provides for the education of store 


assistants, and conducts examinations to qualify them tor 


better selling. Handwriting is one of the courses provided, 


and the board showed that there is better handwriting 
among the salesmen between forty and sixty years than 
among the younger element. 
Retailing—Present and Future 
F. J. Marquis, M. A., B. Sc., J. P., discussed the various 


phases of retailing over a prolonged term. Prior to 1914 
»duction. In later years building up 
sales was the problem. In the stationery field Mr. Marquis 
in England there is a great disparity 


the accent was on pri 


showed that today 
in the sale of stationery in the months from February to 
September, and from October to January 5. In participat- 
ing in the discussion on this paper Mr. T. Owen Jacobsen 
remarked that stationers display gift merchandise at Christ 
mas—why not the whole year around? Mr. S. H. Smyth 
held that the chief difficulty is the stereotyped mind. The 
stationery trade is disposed to rely too much on seasonal 
business—dealers should secure a definite percentage of the 
day business which represents current consumption 


Officers Elected 


P. MacLaurin was elected president. He is a native 


day-to 


Mr. J 
of Glasgow. 
Mr. Leonard Lyndall, chairman, London and Home Coun- 
ties branch; Mr. C. L. Stark, past chairman, Manchester 
branch; Col. W. H 
Vice presidents (representatives from following manufac 
Spicers, Ltd., 
Sandle 


The following were elected vice presidents 


Jarrell, chairman, southern branch; 


turers) National Loose Leaf Company, Ltd.; 
G. Delgado, Ltd.; John Dickinson & Company, Ltd.; 
Bros., Ltd. Vice presidents (representatives from following 
wholesalers) Dennis & Webb, Ltd.; W. Hayden & Com 
pany, Ltd.; Educational Supply Company, Ltd.; Bennett & 
Sons; Evans, Gadd & Company, Ltd. Vice presidents (rep 
resentatives from following retailers) E. G. Pullinger; Ly 

dall & Son; A. & S. Walker, Ltd.; Partridge & Cooper, Ltd.; 
\. E Lacey & Son; associate member, Walter Hazelhurst 


Entertainment 

\n official luncheon was served at the Central Hotel, at 
which Lancelot D. Spicer, chairman of the council, presided 
Chere were no speeches. An informal luncheon was given 
by the council at Hotel Central, for the members of the 
Glasgow committee who were responsible for the success of 
the convention 

The annual banquet was served at the Central hotel, with 
Mr. Clifton Tollit in the chair. 

Social events included a reception and dance at the Cen 
tral hotel, where delegates were guests of the Glasgow and 
the West of Scotland branch of the association 

June 10 was spent on a cruise on the SS. “King George 
V..” which took in the Firth of Clyde, 
members obtained a glimpse of the new 
steamer cruised up 


during which the 
“mystery” Cunard 
After calling at Dunoon the 
Long and Loch Goil, passing Carrick Castle, 
Arran, and through the Kyles of Bute. Following 
there was a call at Rothesay, and then homeward bound. 


liner 


Loch 


cr¢ »ssed 


June 11 the women of the convention were taken through 
some of Scotland's motor 


coaches through the country around Loch Lamond, Loch 


loveliest scenes, traveling in 


Long and the Gareloch. Refreshments were taken at Tar- 
bet. June 11 the 
around Glasgow, and a visit to the Art Galleries. Tea 


women enjoyed the motor coach trip 


was served at the Art Galleries, upon the invitation of the 
Lord Provost. 

\ billiard tournament playing for the “Bannion” trophy 
Lennox, Sr., who generously turned 
Benevolent Fund, as did Mr. 


was won by Mr. J. O 
over his prize money to the 
G. McDougal, winner of the second prize« 

\ ladies’ 
of the Glasgow and West of Scotland branch—a tour to 
\berfoyle, taking tea later at the Bailie Nichol Jarvie hotel 


In the evening the guests enjoyed a cabaret 


outing was provided June 12, on the invitation 


June 13 the delegates went from Glasgow to Edinburgh 


by train, and were escorted through the Castle in small 
parties 

\ farewell gathering was held at the Central Hotel, Glas 
return from Edinburgh 


gow, on the 
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The program June 14 was golf, played over the East 
Renfrewshire golf course. The journey was made by mo- 
tor coach. The Scottish delegates won over the English 
players, seven games to one. 

autiiids 
Mr. Goncalves Visits Central Europe 

J. Goncalves, who conducts a business under his own 
name at Lisbon, Portugal, as agent for the Monroe Calcu- 
lating Machine Company, the Columbia Ribbon & Carbon 
Company, Todd Adrema Ma 
schinenbauges and Mercedes Buromaschinen-Werke, re 
cently made a business trip to central Europe where he 


Manufacturing Company, 








J. Goncalves, Lisbon, Portugal, in Front of the 


Premises of Mercedes Buromaschinen, Zella- 
Mehlis, Germany. 


The ob 
ject of the visit was to become more thoroughly acquainted 
with the products he is selling and the application of them. 
In the accompanying photograph Mr. Goncalves is stand- 
suiromaschi 


visited the factories of the firms he represents. 


ing in front of the premises of the Mercedes 
nen-Werke in Zella-Mehlis, Germany. 


ee Se 
H. M.’s Office of Works Large User of 
Art Metal Equipment 

Within the past two and a half years, according to a 
report from the Art Metal Construction Company, Lon- 
don, England, His Majesty’s Office of Works in London 
has placed contracts for Art Metal equipment, approxi- 
mating 7,500 filing cabinets, 800 cupboards, 100 tables, 350 
card indexes and 400 drawer pedestals. In addition to the 
equipment already mentioned, a contract was just recently 
received for another 1,000 four drawer filing cabinets. It 
is pointed out that all this equipment is British made and 
none produced in the factory of the parent organization, 
The Art Metal Construction Company, Jamestown, N. Y. 


EEN 
American-Paris Body Forty Years Old 

The American Chamber of Commerce in France cele 
brated its fortieth anniversary in June. This event was 
emphasized in its monthly publication, “Foreign Trade,” 
which was greatly enlarged and bound in a grey suede 
finish cover, printed in red and gold. This issue contained 
much historical material, as well as portraits of prominent 
men identified with the growth of the organization. In- 
cluded was a greeting from the chamber of commerce, at 
Marseilles, the oldest commercial organization of its type. 
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Were All Typewriters Invented by Mechanics? 
tedarf Rundschau presented in a recent issue 
“Were All Typewriters Invented by Mechan 


ics?” The answer is that the calling of typewriter con 


The Buro 
the query, 


} 


struction and invention are wholly different Several in 


clergymen, such as B 


Oliver typewriter, 


ventors ar¢ said to have been 
who constructed the 
oO developed the 


musicians and compos 


Thomas Oliver, 


and Malling Hansen, wl Danish machine 
inventors were 
f the book printing cratt 


nstructed either wholly or 


Some typewriter 


ers: others were In most cases 
the practical machines were c« 
Other inventions in the typewriter 


in part by mechanics 


field were achieved by groups of mechanics and engineers, 


solution of specified problems 
> 
Office Machines at the Levant Fair 


Aviv, Palestine, a few 


who co-operated in the 


\ Levant fair was held at Tel 


months ag featuring office machines and equipment 
Among the displays were Roneo steel equipment and du 

Neopost frankers; Gestetner 
Oliver typewriters; Original Odhner 
Acme card systems; Corry-James 


Metal Construction Company, 


plicating machines; postal 
duplicating machines; 
calculating machines; 
town steel furniture; Art 
London, office equipment; Smith Premier-Remington cross 
footing machines: Hugin cash registers: “Hermes” 2,000 
portabl 


Our information is from Schreibmaschinen und Birobe 


typewriters 


darf Zeitung 
_—— 
British View of Commercial Stationery Store 
The British Stationer published “The Commercial Sta 
tioner in Modern Trade,” in which the arrangement, oper 
ation and policies were considered from the viewpoints of 
the customer and the store owner. The suggestion was 
that the 


dressed up to attract men just 


made commercical stationery store should be 
as the department store is 
attract the women 


—— 


Johann Winklhofer Celebrates Seventy-fifth 
Birthday 
Councilor of Commerce Johann Winklhofer, co-founder 
of the Wanderer-Werke (formerly Winklhofer & Jaenick« 
A. G.), Schonau, Chemnitz, celebrated his seventy-fifth 


birthday on June 23, 1934, at his c: 


dressed up to 


untry seat in Landsberg 





am Lech, Germany Mr. Winklhofer, considered among 
Johann Winklhofer 
the most valuable men in German industry, is enjoying 


good health both in mind and in body. He is a pioneer 


in the sphere of fine mechanics and created such products 
as the Continental typewriter, the Wanderer bicycle, the 
J. Wi. S. bicycle and motorcycle chain, etc. Examples of 


precision instruments and mechanical parts developed by 
him are to be found in Germany and in many other coun 


tries of the world 
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Simon Nystrom, Underwood Elliott Fisher Sub-agent 
in Norway and a Pet Owl He Captured and Tamed. 

Mr. Nystrom’s district includes large wooded areas, so 
that when he starts out in his car, he takes not only 


office equipment with him but also his gun. He keeps 

the family larder stocked and sells his surplus bag to 

the local butcher. He is a champion salesman as well 
as huntsman. 


——— 


Brazilian Production of Steel Equipment 

The United States Department of Commerce has re 
leased a report on the 1933 business of Brazilian manufac 
turers of steel filing equipment. The report was prepared 
by J. Windsor Ives, assistant trade commissioner, Rio de 
Janeiro 

It is estimated that the five Brazilian manutacturers of 
such equipment (two of which are located in Sao Paulo, 
two in Rio de Janeiro and one in Bello Horizonte) manu 
factured equipment to the value of approximately 1,800 
contos (about $140,000), which, according to trade esti 
mates, represents about sixty per cent of the country’s an 
nual purchases. Four, five and ten* drawer upright files 
(cap size) and upright steel storage lockers constituted the 
principal items of domestic production. Other equipment 
turned out in less important volume included upright and 
desk card index files and steel desks. A small number of 
visible index units was also produced 

Che bulk of the steel sheets employed in manufacturing 
this equipment is imported from Germany, while the hard 
ware and locks are of local origin 

\ decided improvement in the made 
equipment has been This 


factor, combined with the marked price advantage which it 


quality of locally 
noted during the past year 


has over the 


imported equipment, is responsible largely 
for the present satisfactory position of the domestic indus- 
try An idea of the importance of the price factor may be 
had from 


made four drawer steel filing cabinet with that of 


a comparison of current retail quotations on a 


lo« ally 


an identical unit of foreign origin, which is selling for 


7208000 (about $58.00) and 1:200$000 (about $96.00) re 

* Ed. Note Ten drawer upright cap files seem a bit tall. We have 
requested the Department of Commerce to verify this factor A setup 
ike this would be very difficult to serve, even with a stepladder 
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spectively. Steel desks of domestic manufacture sell about 


seventy per cent under the imported product 

Heavy government purchases contributed greatly to 
the volume of business enjoyed by domestic manufacturers 
f steel filing and storage equipment during 1933. It is 
estimated that the 


portation expended approximately 


Ministries of War, Marine and Trans- 
1,000 contos for such 
equipment during this period, of which about 600 contos 


went for filing cabinets and the remaining 400 contos for 
steel lockers. According to trade estimates, sixty per cent 
of the filing cabinet business went to domestic manufac- 


turers, with the balance divided equally between American 
and British (Roneo) suppliers. The steel lockers acquired 
by the government were exclusively of domestic origin, the 
bulk of this business having been obtained by a Sao Paulo 
manufacturer. 
> 
Prominent Swiss Typewriter Man Retires 

R. Huppertsberg, a pioneer in Switzerland in the han 
dling of typewriting machines, recently retired from busi 
ness for reasons of health, and the business has been taken 
over by his son, René Huppertsberg, who has been active 
in his father’s company for the last sixteen years. He is 
ably Erhard Wipf, who has gained valuable 
commercial experience in England, Italy and the Far East 

Huppertsberg & Co 


assisted by 


to larger quar- 
they 


removed recently 
ters at 35 Lowenstrasse (Waserhof), Zurich, where 


have spacious offices, show rooms and a mechanical de- 
partment on the ground floor. 
The elds r 


commenced the sale of typewriters in 1903. 
ten years he maintained offices at 46 Talacker, Zurich. In 


Huppertsberg, whose retirement is noted, 


For more than 


the early years of his connection with typewriters he trav 
eled in France and Switzerland for a well known typewriter 


Later he established a business at Zurich, 
where he handled the Triumph standard and portable type- 
He also had much suc 


Metal 


manutacturer. 


writers and bookkeeping machines. 
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cess in marketing rebuilt typewriters, and in 1918 he es 
tablished a department for the rebuilding of office me- 


chines 
~ ——_— > ; 
French Office Machine Importers Organize 
Association 


The Chambre Syndicale des Importateurs de Machines 
de Bureau (Syndical Chamber of Importers of Office Ma- 
Its Board 
Presi 


chines) was recently organized at Paris, France. 
of Administration is composed of the following: 
dent, Charles Mamet, Chevalier of the Legion of Honor, 
former president of the Chambre Syndicale de la Mecano- 
graphie (mechanical writing), former vice-president of the 
Chambre Syndicale de l’Organisation Commerciale (com- 
mercial organization); vice-presidents, R. Kahn, Chevalier 
of the Legion of Honor; former president of the C. S. M. 
above named, and of the C. S. O. C., also named above; 
and Y. A. Chauvin, former vice-president of the C. S. M 
Secretary General, M. Burillon; treasurers, the Administra- 
tors of Underwood and Remington; legal counsel, C. Cam- 
pinchi, Chevalier of the Legion of Honor and attorney at 
the bar. 

The charter membership consists of thirteen concerns 
prominent in the importation and distribution of office 
machines and their accessories and supplies. 

German Stencil Manufacturers Set Prices 

German manufacturers of duplicator stencils have estab- 
lished the following prices to dealers on standard size 
stencils, based on packages of twenty-four stencils: 1-9 
boxes, RM 7: 10 to 24 boxes, RM 6.30; 25 to 49 boxes, and 
50 to 99 boxes, RM_ 5.85 containing twenty 
50 to ninety-nine boxes, RM 5.85. Boxes containing twenty 
stencils: 1-9 boxes, RM 6; 10 to 24 boxes, RM 5.40; 24 to 
49 boxes, RM 5.25; 50 to 99 boxes, RM 4.95. These prices 
are based on a single delivery of any of the quantities 


Boxes 


specified. 


FFICE FURNITURE 
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British Made Art Metal Equipment on Display at British Trade Fair, Singa- 
pore, Federated Malay States.—Duncan Roberts, Ltd., agents in Singapore 
for the Art Metal Construction Company, London, England, devoted that 
portion of their stand shown here at the British Trade Fair (confined to 
British Manufactures) held in Singapore recently to the various items in the 
Art Metal Construction Company’s line, all of which were made in the 
London factory. Duncan Roberts, Ltd., is also agent for Ellams duplicators 
and Imperial typewriters, which are shown to the left and the right of the 
Art Metal exhibit. The gentleman in the center is J. H. Wilkens, repre 
sentative of the Art Metal Construction Company of London, who happened 
to be in Singapore while the Fair was in process. Duncan Roberts, Ltd., 
report improved general business in the Federated Malay States, the Straits 
Settlements and Java and corroborated their statements by substantial orders 
to the London factory. 
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The Tisch-Hine Establishments in Pictures.-At the top is the 
main store and plant in Grand Rapids, Mich. Second from the 
top is an illustration of the entrance to the company’s store 
in Muskegon. Next to the bottom is the display window of 
the T-H store in Jackson, Mich. In this display, one ledger 
sheet supports a safe through the medium of a “Flexi-Post” 
binder. The bottom picture is a view of the interior of the 
Jackson store. 


Historical Sketch of Tisch-Hine Company 
Among the oldest manufacturing and commercial sta 
tionery companies in Michigan is the Tisch-Hine Com 
pany of Grand Rapids, which was organized under its 
present name in 1908, after purchasing the Edwards-Hine 


Company, in business in Grand Rapids many years 


Che organizers of the Tisch-Hine Company, Julius 
Tisch, principal, sold the business in 1919 to Milo Schui 
tema, who became president and general manager Hi, 
selected lav ( (Jom as secretary 

On the death of Mr. Schuitema in April, 1931, Mr. Oom 
became president and treasurer E. B. Delano, who had 
been connected with the organization for many vears as 


a salesman, became vice-president, and C. B. Krenz, who 

had also been with the Tisch-Hine Company for years, 

was appointed secretary These men are still in charge 
Clem W. Seely, not long since general sales manager ol 


the Stationers Loose Leaf Company of Milwaukee, Wis., 


and previously connected with the Hall Litho. Company, 
manufacturing and retail stationers of Topeka, Kans., r« 
cently has been added to the staff as sales manager 

Che principal operation of the Tisch-Hine Company is 


naturally at Grand Rapids, but in the last few years branch 
| 


stores have been established at Muskegon, Mich., and 
Jackson Mich 


At Grand Rapids the company occupies a tour story 
building 100 feet bv 100 feet On the main floor is the 
retail store, accounting and executive offices; on the other 
floors and the basement are surplus stock, shipping room, 


furniture display room, a complete and up to date print 
ing plant, bindery, ruling department, et« 
Che company has always been recognized as a specialist 
n loose leaf svstems and originated the “Milo” ledger 
Che branch store in Muskegon is strictly a commercial 


tore. under Henrv TenHoor, manager 


The store in Jackson, while largely a commercial sta 
tionery store by reason of its location in the retail district 
in that citv, also carries greeting cards and some fancy 


ds. The manager of the Jackson store is Jack Martin 





Jack Ellis of the F. S. Webster Company and 
Herb Morgan, Salesman for Associated Sta- 
tioners Supply Company Sitting on a Hay Pile 
Somewhere between Billings, Mont., and Sheri- 
dan, Wyo. Late in June.-We are told that they 
were telling mountain trout stories and sue- 
ceeded in proving without a doubt that “the 
first fellow never has a chance.” Incidentally 
both of these gentlemen found business excel- 
lent in the territory. 
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TReMEVER CORPORATION 


MACHINES. SUPPLIES 
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T. R. Crayston, General Manager, of 
the Dictaphone Sales Corp., Ltd., Can- 
ada, Pictured with His Dog at No. 1 
Lestrange Place, Baby Point, Toronto. 

At the time the picture was taken 
Mr. Crayston was convalescing from 
a long illness. According to more re- 
cent reports he is now spending some 

time at his office every day. 


At the Top, Left.—The Heyer Corporation, Chi- 
cago, displayed its line of duplicators and supplies 
in this attractive booth at the Typewriter and Office 
Machine Dealers’ Association convention held at 
the Hotel Biltmore, Los Angeles, in the latter part 
of June. C. E. Shanks, western representative for 
Heyer, and a number of his associates were on 
hand at all times to give interesting demonstrations 
and show the many new items Heyer has intro- 
duced in the past few years. 


Second from the Top, Left.—Abraham Lincoln's 
filing methods featured in this display of GF Super- 
Filer equipment. Above the sketch in the right 
foreground appear the words, “They say Abraham 
Lincoln used a barrel for filing his business cor- 
respondence and records.” At the extreme right is 
a “filing” barrel that helps to create the “atmos- 
phere” of the Lincoln system. In effective contrast 
is a Super-Filer cabinet surrounded by signs and 
illustrations explaining its operation. 





New Arrangement of the Hoelscher Stationery 
Company Store in Buffalo, N. Y.—Among the 
major lines handled by this splendid “third-floor” 
store are Wilson-Jones loose leaf equipment, Gen- 
eral Fireproofing steel furniture, and Standard 
desks. The Hoelscher group will be remembered 
as able and efficient workers at the recent sta- 
tioners convention in Buffalo. 





soitioen, Ate: WOODSTOCK TYPEWRITERS 
E FOR 


ES BOARD OF EDUCATION 
ENROUTE FROM 


ie IS ANGELES. CAL Woodstock Truck in Los Angeles De- 
livering a Recent Order of 400 New 
Woodstocks to the Various Schools in 
that City.-The Woodstock Typewriter 
Company reports a fine business from 
schools and commercial typewriter users 
during the first six months of 1934, 
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Cruikshank Heads Canadian Steel Furniture Co. 
At a general meeting of the shareholders of the Steel 
Equipment Company, Ltd., Ottawa, Canada, last month, 
D. P. Cruikshank was elected president of the corporation, 
Hon. A. E. Dunlop, formerly provin 
province of Ontario 


founded by Mr and Mr 
and it is interesting to 


succeeding the late 
cial treasurer of the 


[The company was Dunlop 


Cruikshank twenty-one years ag 


note that this is the first change made in its officers 


Cruikshank, son of the 
The new 


Donald B new president, was 


elected treasurer of the cé treasurer has 


mpany 


been connected with the company for something over two 
years. A graduate of “Dartmouth,” he spent a tew years 
with the Remington Rand Company before joining the 


‘Canadian” organization. 
president of the company was born in New 


his boyhood in Montclair, N. J. He 


The new 


York City but 


spt nt 


started his business career with the Library Bureau upon 
leaving college and was sent to Ottawa as factory manager 


when the Canadian branch was established. Two years 


later he was made general manager for Canada and carried 


on with eminent success for six years. For larger opportu 


nity, he participated in organizing the Steel Equipment 


Company with a new factory at Pembroke, Canada, being 


appointed managing director and later becoming vice- 


president as well 


With 
constant improvements in the products, the company grad- 
markets to all 
an extensive export business with England and 


the increasing favor for steel office equipment and 


ually extended its cities in Canada while 


developin 
other countries 


the British colonies and some 





D. P. Cruikshank 


Dwight P. Cruikshank’s election to the 
ompany 


plans or policies, those now in effect being largely of his 
i ' o 


presidency ot 


the « makes no change, it is assumed, in general 


wn forming and under which the company achieved its 


success and under which it has stood well against the un- 


favorable circumstances with which business jin Canada 


and elsewhere has contended for the past several years 
\ local newspaper pays fine compliment to Mr. Cruik 
shank’s public spirit and interest in communal welfar« 


For a number of years he was treasurer of the Board of 


Trade, then vice-president. He was one of the organizers 


and is a past president of Ottawa Rotary and is actively 
associated with several social organizations, besides taking 
ymoting the summer and winter sports 


lively interest in pri 


lubs which enter into the life of the Canadian capital and 
add to its attractions in both seasons 

canine 

Brussells Has Stationers’ Newspaper 
“The Guide of the Stationery Purchaser” is a new pub- 
issued at 84, Rue St-Lazare, Brussels. This will be 
fifteenth of February, April, June, September, 


lication 


issued the 
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October and December. The text is in both Flemish and 
French. 


Lehn Heads U E F Export Department 
Fred D. Lehn has been promoted to the position of ex 
port manager of the Underwood Elliott Fisher Company 
In this post he succeeds C. Stevenson, export manager for 
several years, who resigned. 
come to Mr. Lehn 


The advancement is the second to 





F. D. Lehn 


Alfred Jensen 


division a few 


this year. At the time of the appointment of 
as sales manager of the accounting machin«e 
Lehn was named assistant sales manager 
York City 


attended Boys’ 


months ago, Mr 

Mr. Lehn was born in New toward the 
of the last High School in 
Brooklyn and won a scholarship offered by the State ol 
New York. When the United States entered the World 


War he was studying engineering in New York University 


close 


century. He 


and interrupted his educational career to enlist in the army 

Upon receiving an honorable discharge at the conclusion 
of the conflict, he began serving an apprenticeship in pub 
, 


lic accountancy, at the 
classes in the subject at New York Univer 


attending evening 
In 1922 he 
earned the degree of Bachelor of Commercial Science with 
passed the 


same time 


sity. 
honors. Two years later, having successfully 
requirements, he was 


State of New 


necessary examination and met all 
appointed a certified public accountant by the 
Jersey and subsequently was made a C. P. A. in the state 
of Ohio and New York also 
Not content with the excellent 
received, he engaged in the study of law and in June, 1929, 
received a Bachelor of Laws degree from New York Law 
School. One month later he entered the 
Underwood Elliott Fisher Company and within five years 
rose to the position of export manager. 
—_—» 
J. R. Kelly Passes Away 
Joseph R. Kelly, recently elected president of Clarenc« 
R. Smith & Co., Louisville, Ky., 
in the Ohio river on Tuesday evening, July 24 
Mr. Kelly had been actively connected with the 


training he had already 


employ of the 





was accidentally drowned 


com 
pany for seventeen years and was regarded as one of the 
most efficient and well posted office equipment men in the 
state. Mr. Kelly succeeded the late Clarence R. Smith as 
president of the company. Mr. Smith, it will be recalled, 


yassed away on May 24. 
I 3 \ 


a eee 
A. W. Faber, Inc., Adds to Personnel in Chicago 
Miss Doro- 
thy B. Way, stenographer, has been added to the Chicago 
staff of A. W. Maneval, 
Chicago manager. 

Mr. Maneval also reports that Ben Powell, assistant at 
Chicago, spent his vacation in Newark and environs, Ben’s 


Because of an increased volume in business, 


Faber, Inc., according to R. B 


home territory. 
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Port Authority Building Hailed as Appropriate Site 
for National Business Show 

Selection of the Port Authority building, New York, as 

the location for this year’s National Business Show, to be 

held October 15 to 20, 


success of the enterprise, 


will be a contributing factor to the 
in the opinion of many who will 
participate. [The easy accessibility of this convenient 
structure becomes more obvious as transportation facilities 
from all parts of New York are checked 

In addition to being the largest indoor exhibition site in 
Hall, in the Port Authority build- 


ing, has added advantages of the latest lighting, ventilating 


Manhattan, Commerce 


and promenade planning \ feature that will be particu- 
larly welcome to exhibitors is the convenience of being 
able to transport their display material by motor trucks 
direct to their exhibit spaces on the floor of the hall 
Plans for a large and improved show have begun to take 
definite form. Space reservations indicate that all available 


New 


sort of ideas and information welcomed by 


area will be required features which combine the 
men eager to 
improve the conduct of their business will make the expo 
sition outstanding 

Preparations, says Mr. Tupper, are being made to handle 
the largest number of business executives ever to attend 
a National Business Show. These preparations are based 
on the pronounced interest that business heads and office 
executives are showing by inquiries that come through 
mail and personal calls at the National 


York at 50 Church 


conversation, the 
Business Show’s headquarters in New 


Street 


es 


The Palo Duro 


From the press of the Russell Stationery Company, 
Amarillo, Texas, comes a beautifully printed and well de- 
booklet 
the Palo Duro state park in the 


In an interesting and inviting style the beauty and at 


signed which presents pictorially and textually 


Panhandle of Texas. 


traction of the Palo Duro as a vacation land are set forth 
The booklet deals with the history of the Palo Duro Can- 
yon and El Llano Estacado—the Staked Plains from the 
time of the Spanish conquistadors. It delves into the 
geologic past and focuses attention upon the rich loveli- 
ness of the projecting rocks. The center spread carries 


a map of the park which, until recently, was privately 


owned and consequently inaccessible to the public. 
On the 
ments upon 


of The 


inside back cover of the booklet are a few com- 
Amarillo as the trade and amusement center 


Panhandle of Texas 
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Peerless Key Executives Visit Des Moines 

Mr. and Mrs. Otto Kretchmer and Mr. and Mrs. James 
\. Treanor of the Peerless Key Company, New York, 
N. Y., stopped in Des Moines on their motor trip back 
from Los Angeles following the convention and were 
entertained for a day by H. E. Russell of the Office Equip- 
ment Company of Des Moines. 

Mr. Russell says that no wonder the Peerless Key Com- 
pany is successful when its president and vice-president 
are so enthusiastic about their products. He states that 
such is their enthusiasm that they forget to go to meals. 
A luncheon scheduled for one o’clock was finally accom- 
plished at 3:30. 

Mr. and Mrs. Russell left on July 18 for an extended 
motor tour and fishing trip in Canada. 

—, 
Konecky Heads Sales and Advertising for 
William Prym 

Maxim Konecky, who has been manager of the Chicago 
district for William Prym of America, Inc., during the 
past several years, has been appointed to the position of 
general sales and advertising manager. 

Prior to joining the Prym organization, Mr. Konecky 
spent ten years with the National Lock Company, Rock- 
ford, where he was sales manager of the Fyrac division. 





Maxim Konecky 


[here he directed both sales and advertising and carried on 
his operations on a large scale. 

Mr. Konecky has a keen, analytical mind. He is re- 
sourceful and has a habit of getting his message over in 
a convincing way, both in person and in print. His ad- 
vancement in the Prym organization is a logical result of 
consistent accomplishment. 





\ Glimpse Into the Past.—This picture, from the album of F. P. Alexander, president of Alexander Brothers, Ltd., agents for Under- 

wood Elliott Fisher products in Hawaii was taken on April 14, 1914, in front of the Underwood office in Oklahoma City following a 

statewide uniform demonstration contest. We are told that the dapper looking young fellow in the center of the group holding his hat 

is H. J. Crewdson, sales manager of the U E F typewriter division, then Oklahoma City branch manager. The others left to right are 

E. M. Alexander, Leon Dixon, E. P. Alexander, Robert Skillman, Bill Karr, Mr. Crewdson, W. L. Alexander, Roy Pierson, Stanley 
Earp, Billy Beard, C. L. Hough and R. W. Short. Mr. Hough is at present with the U E F sales agency at Tulsa, Okla. 








Remington Rand and Others at Calgary 
held in Cal 


At the Calgary 
July 9 to 14, Remington Ltd., displayed thei: 


Exhibition and Stampede 


wary Rand 
and systems division 


model Noise less 


latest equipment tn both the machine 


Much interest was shown in the latest 


[ypewriter and the features of the Kardex visible record 
systems 

At least three sales of noiseless portables and two in 
stallations ft Kardex were direct] traceable to the exhibit, 
ind the Calga thee of Remington Rand feel that there 
are many people wh having heard of “noiseless” typ« 


word means. W 


understand just what the 


writers, now 





Remington Rand and Gestetner Exhibits at the Calgar: 
Exhibition and Stampede, Held July 9 to 14.—The words 
“Still as the Night” appear on one of the signs in the 
Remington Rand display and refer to the Remington 
Noiseless typewriter. In the photographic reproduction 
the second R and the L in the sign over the booth did 
not photograph. Simplicity was the keynote of the Ges- 
tetner display of duplicating machines and equipment 


Ltd., 


the only office appliance exhibit in the show 


the exception of Gestetner (Canada) Remington 
Rand was 


W (y Bide. ot the 


tavorable reaction fre 


Gestetner Company, also reported a 


ym their exhibit, recording the sale of 


floor of the hall 


a machine on the 


Some Visitors to Calgary Exhibition 


J. Arthur Lyons of the Reliable Typewriter and Adding 
Machine Company t Chicag was a Calgary Stampede 
itor July 9 to 14. He was accompanied by Mrs Lyons 


+] 
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Both report an enjoyable trip through the west and espe 
cially in seeing the western method of bringing a wild 
brone” to his knees. While in Calgary Mr. and Mrs 
Lyons called upon D. W McDerby, “The lypewriter 
Man,” who is an old acquaintance 
J. P. Ward, of the Shipman-Ward Manufacturing Com 
pany of Chicago, accompanied by Mrs. Ward were also 
Stampede visitors to Calgary 
Another Chicago visitor to the wild and wooly west was 


verson of Eddie Sheehan of the Ames Supply Company 
He also took a quick look at the famous c« 

Thomas ( 
accompanied by Mrs. Corney, were Calgary Stampede visi 


tors While in Calgary Mr. and Mrs. ¢ 
riendship with D. W. McDerby referred to 


ow boy Thi¢ le , 


rney, Royal typewriter dealer of Toronto, 


rnev renewed 


above 


a 

Metzger Proposes National Home Typewriter 
Week 

National 

on June 27, W. A 


typewriter department of 


LD al rs’ 
Metzger, 


last session of the Cypewriter 


Los Angeles, 


manager of the portabl 


At the 
nvention at 
sales 


the Royal Typewriter Company, proposed that a week be 


? 


set aside for general promotion by typewriter dealers and 


typewriter companies, the idea being to introduce more 


unanimously 


typewriters into American homes. It was 
agreed to make the second week of September, 1934, 
National Home Typewriter Week and to make this an 


National 
success of the 
May, com 

National 


annual under the sponsorship of the 


\ssociation Mr 


activities of the 


program 
Metzger referred to the 
New York | 


Royal Typewriter ( 


cal association in 


bined with the ompany’s 
Dealer Week 
Mi Metzger 


ompany 


pledged the support of the Royal Type 


to this acti make contact 


New York 


newspapers, 


writer ¢ yn and agreed to 


with other manufacturers his return to 
He urged that dealers appropriate 
radio and direct advertising preceding and during National 


Cypewriter Week 


upon 


money for 


~~ 

Milwaukee Dealer in Used Elliott-Fisher Machines 
Moves 

Warsh Company, Milwaukee, who for over 

Fisher bill 

service and supplies, have 

to 309 West Kilbourn 


ialized on the 


rhe Teeter 
ten vears have dealt exclusively in used Elliott 
ing and bookkeeping machines, 
moved from the Plankinton Arcade 
Heretofore the company has spe 


avenue I 
and 


handling, servicing rebuilding of Elliott-Fisher ma 
chines, but in their new and larger premises they will han 
including Burroughs, Rem 


Fishe I 


check-writers, 


dle all types of othce machines, 
Elliott 
calculators, 


ington, Underwood, and bookkeeping ma 


chines, also typewriters, adding 


machines, et [The company will also buy and sell trays, 


binders, ledgers and other devices 


[The new store is on the ground floor in the downtown 
occupying the entire floor and base- 


2,500 floor 


district of Milwaukee, 


ment aggregating about square feet of space 


Che building is new 


a 
Schoolmen to Hold Important Convention 


Reports from all parts of the country indicate a large 


nvention of the 
Officials 
Authority 


Te ache rs’ 


third annual c: 
Association of Public School 
August 15-24 at Commerce 
The 


Organizations representing 77 associations with a member 


attendance at the Twenty 
National 
held 


( ommerce 


Business 
Hall, Port 


Joint Committee of 


to be 
building 
ship of 36,000 are supporting the movement 

equipment concerns who have re- 
National School Mart are The 
Cvypewriter Com 


istello Com- 


Among the ofhce 
served display space at the 
American Seating Company, Woodstock 
pany, Dictaphone Sales Corporation, Weber ¢ 


pany, and others 
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More Than 250 Royal Executives, Managers, Salesmen and New paper Representatives Gathered at the Hotel Montclair, New 
York, to Witness the Unveiling of the New Royal Typewriter in One of the Twenty-One Sales Meetings Held Throughout the 


Country by the Royal Typewriter Company, Saturday, June 30. 


Extensive Campaign Introduces New Royal 
Typewriter 

Che Royal Typewriter Company, 
York, N. Y., intré 


organizati 


New 


duced the new model Royal to its sales 


2 Park avenue, 
m and the public on June 30 with an announce 
ment campaign which was highlighted by twenty sales con 
ferences in key cities and a wide spread national maga- 
Abit drive 


All of Royal’s branch and standard dealer 


organizations 
sales conventions which were held in 
York City, 
Atlanta, Buffalo, Cleve 


Cincinnati, 


were called in to the 
the following cities Boston, Chicago, New 
Philadelphia, Washington, D. ( 
Detroit, 


City, st 


land, Pittsburgh, Louisville, Kansas 
Los Angeles, 
and New Orleans. 


At each meeting, tollowing a luncheon, the 


Louis, Minneapolis, Denver, Dallas, 


San Francisco, Portland, Oregon, 
manager 
of the local Royal office briefly presented the development 
of the of the Royal ma 


first 


Royal Typewriter Company and 


chines, and then unveiled the new machine for the 


time [The machine was described and demonstrated and 
the advertising campaign on it was given in detail. The 
meeting closed with the handing out of samples of all of 
the dealer help literature and displays on the machine to 
everyone present 

National advertising on the new Royal opened July 1 


New York Manager J. H. Forshay presided at this convention. 


Full-page ads appeared 
Fortune, 
Collier's, Cosmopolitan, Digest, Business Week, 
Forbes, Nation’s Business, System and Business Manage 
rime, Today, and News-Week. 

\n entirely new 


with a strong magazine campaign 


in the July issues of the following magazines: 


Literary 


ment, 
series of catalogues, folders, blotters, 
stock mats and electros, posters, and other miscellaneous 
material have been prepared and distributed to the Royal 
organization, 
Massachusetts and Rhode Island Stationers Picnic 
The Stationers Association of Rhode Island and the Sta 
tioners Association of Southern Massachusetts united to 
hold a combined picnic, outing and general gala celebration 
on July 25 at the Warwick Club, Warwick, R. I. 


was served on arrival and an elaborate dinner in the eve 


Luncheon 
ning after the games had been played. The day’s activities 
included golf, baseball, bridge, dancing, field sports and 
bathing 

The Outing Committee consisted of Alex. Agronick, 
Company; W. R. Dolliver, 
Walter Wilson, Preston & 


Providence Paper Company; H 


Arnold, Inc., and Nate Weiss, N. E 


chairman, Capitol Stationery 


Providence Paper Company; 


Lorena Adams, 
Arthur C. 
Company 


Rounds; 
R 


Stationery 


Spooner, 





oval Sales Convention a 1e aimer ouse, Chica 0, une 30. 
Royal Sales ¢ t t the Pal H Chicago, J 30 


Chicago Manager Paul W. Jones unveiled the new Royal in the 


presence of this large gathering of Royal representatives in the mid-western territory. Western Sales Manager A. W. Barlow is 
at the left on the platform and Chicago Manager Jones is at the right. 
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Appeal in Stencil Case Decided 


Appellate Court Reverses Lower Court in Dick v. Kensing- 
ton Decision But Sustains the Lower Court in Dick 
v. Duplicating Machine & Supply Company 
Case and Maintains Validity of the 
“Hill” Patent 


In Office Appliances for April appeared a review of the 


decision of District Judge Henry W. Goddard for the 
Southern District of New York in the alleged patent in 
fringement cases of the A. B. Dick Company v. The Dup 
licating Machine and Supply Corporation and W. W 
Erskine and of the A. B. Dick Company v. The Kensington 


Supply Company and W. W. Erskine Each case involved 
the Hill patent No. 1,526,982 owned by the A. B. Dick Com 
pany, and the two tried in one action 
Dick 


ruling that there had been infringe 


cases were therefore 


The court sustained the contentions of the A. B 
(Company in both cases, 
ment on the part of both the defendants 

Che defendants took the cases to the United States Cir 
Appeals, 


ft the 


cuit Court of which in a recent decision modified 
lower court, and held with regard to the 


and W. W. Erskine 


Hill patent because 


the decree 


Kensington Supply Company, In 
infringement of the 
sold 
gelatin composition and not a cellulose product 
The Appellate Court 
case of the A. B 


chine and Supply 


that there was n 


the stencil sheet under the name “Kensington” is a 
sustained the lower court in the 
Dick Company v. The Duplicating Ma- 
Corporation and W. W. Erskine, whose 
product did involve a cellulose base and therefore infringed 
the Hill patent 

Claim No. 16 of the Hill Patent, upon which the A. B 
Dick Company relied, reads as follows 

“A stencil sheet adapted for conversion into a stencil 
by the impact of type and the like thereon, the same com 
prising an open, porous base having a coating including a 
soluble compound of cellulose, and a tempering means 
which forms with said compound a solid, homogeneous 
body which is type-impressible throughout an extended pe 
riod of time 

“In the Duplicating suit,” said the Appellate Court, “the 
claimed infringing stencil sheet contained a small quantity 
of nitro-cellulose and oleic acid as a tempering agent. In 
the Kensington suit the alleged infringement consisted in 
its in 


the stencil sheet containing no cellulose compound; 


gredients were gelatin and a small amount of water, a 


mineral oil and iron pigment.” 
Here the ( 
| 


ment t the stencil 


ourt went rather extensively into the develop 


art, discussing the leading cases which 


basi from 


decided 


court quoted from several of its de 


tried and under patents 


time to time he 
cisions showing that stencil sheets produced under the Hill 


have been 


patent must contain nitrocellulose and materials of an oily 
character 

“The patent in suit,” says the Appellate Court, “discloses 
cellulose nitrate 


but two cellulose compounds—two esters, 


and cellulose acetate; castor oil 


also one tempering agent 
but gives as a test for other suitable 
that 


ester and its solvent a homogeneous body. 


tempering agents 


they have the power of forming with the cellulose 


“The Kensington stencil contains no cellulose compound. 
Its principal ingredients comprise gelatin, an oil of much 
than castor oil, a mineral oil with a small 


less viscosity 


percentage of fatty acid, and two to six per cent water 
Prussian blue is used as a coloring, a coagulant, and may 
have other uses in a gelatin-water-oil stencil. The stencil 
is manufactured in Germany, and, while testimony was not 
produced as to its exact process of manufacture, there is 
testimony of an expert tending to show it was made by an 
. The 


stencil 


Kensington cas¢ 
sheet 


emulsification method presents 


the question of whether any with Yoshimo 
paper but containing no ingredient mentioned in the Hill 
cellulose compound, containing a 


patent, containing no 


tempering agent differing from any mentioned, is within 
the terms of the claim in suit.” 

“The appellee says that claim 16 is not limited to nitro 
cellulose or any cellulose compound, but may include any 
binding material that is strong and fluent. It says ‘temper- 
ing means’ is limited to a permanent oil of non-hygroscopic 
character; that ‘type-impressible throughout an extended 
period of time’ imports into the claim a limitation on a 
type of stencil which remains in good operable condition 
without re-wetting for a period (not less than one year) 
sufficient to make it commercial and non-competitive. 

“Gelatin and nitro-cellulose are not equivalent in this 
We pointed out in the case considered heretofore 


Shallcross Company) that ‘Doubt- 


art. 
(A. B. Dick Company v 
less there would be a minimum of nitrocellulose and 


such a preparation would be outside the scope of the 
patent’.” 

The court said that the principal difference between gela- 
tin made and nitro-cellulose made stencils is that the former 
be wetted and softened by water, whereas the latter 


“Nitrocellulose,” continued the court, 


may 
is permanently dry 
“requires solvents like ether-alcohol, acetone-ethyl acetate; 
gelatin requires a solvent such as water, and any change 
solvent, and this 
The 


compounds are 


of the binder involves a change in the 


inevitably involves a different mode of manufacture. 


solvent and tempering agent of cellulose 
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miscible (capable of being mixed). The solvent and the 
oil of the Kensingt 
Hill’s 


results from a solution 


yn stencil are not miscible. The coat- 


ing of stencil is homogeneous in appearance. It 
The Kensington stencil is granu- 
lar, resulting from an emulsion. “Type impressible through- 
out an extended period of time’ means that the nitro- 
cellulose sheet of Hill is non-wettable and permanently 
dry—as long as the stencil lasts. This would distinguish 
gelatin stencils of the prior art, which are wettable. 
“Water, an essential element of any gelatin stencil, com- 
bined with oil and gelatin as an emulsion, gives a stencil 
different in character from Hill’s stencil. Coatings of prior 
contained gelatin for stencils and were intended 
to hold enough water to stay soft without re-wetting. The 
Fuller patent No. 1,244,188 (October, 1917) contained gela- 
tin binder and a large quantity of tempering agent, in- 


The Fuller patent in addition to calling 


patents 


cluding oleic acid 
for a gelatin stencil composition ‘usable throughout an 
extended period of time’ also contains claims to a gelatin 
oil (oleic acid) stencil composition 

“In comparing methods of manufacture, composition and 
functional Fuller’s 
rather than Hill’s patented stencil and indeed, Hill’s patent 
marked an advance with respect to new ingredients (binder 


efficiency, appellee’s stencil follows 


of cellulose) over Fuller’s. 

“Since we have concluded that gelatin is not the equiva- 
lent of nitrocellulose, there is no infringement in the Ken- 
sington case for the reasons which we have expressed 
above 

“Infringement is established in the Duplicating Case. We 
do not hold the Hill patent invalid. Decree modified in 
accordance with this opinion.” 

The sum and substance of the foregoing is that infringe- 
ment was established in the case of A. B. Dick Company 
v. Duplicating Machine & Supply Corporation, whose sten- 
cil products are declared to infringe upon the Hill patent 
owned by the But in the Kensington Sup- 
ply ¢ that the Hill patent 


is valid as against nitrocellulose stencils, but that it does 


Dick Company. 
ompany case it was declared 
not apply to gelatin stencils, which are related to the 
prior art. 

* 

Che following notice was sent by the A. B. Dick Com- 
pany to its agents: 

In a suit against W. W. Erskine et al. in the Southern 
District of New York, we charged that the nitrocellulose 
stencil paper sold by said Erskine, infringed our well estab- 
lished Patent No 1,526,982. 

In a supplementary suit in the same court, we contended 
that the gelatin stencil sheet sold under the name “Ken- 
sington” by said Erskine, was also an infringement of the 
Same patent. 

The District Court upheld our contention in both cases, 
but the Appellate Court has reversed the lower Court with 
respect to the gelatin sheet without disturbing the hold- 
Patent No 
nitrocellulose 


ing that 1,526,982 is valid and infringed by the 


sheet 

Globe-Wernicke Company Out of Receivership 

A joint action to reorganize The Globe-Wernicke Com- 
pany, Cincinnati, and lift the receivership, under the new 
Corporate Reorganization Act, was filed in United States 
District Court of that city July 11 by officials of the com- 
pany, the receivers, creditors, and stockholders 

The Court 
Frank H 
tinue the business until the reorganization is completed 
On September 11, District Judge Robert R. Nevin will con- 
duct a final hearing of the matter. 


approved the form of petition, appointed 


Kunkel as trustee, and authorized him to con- 


Representatives of a sufficient number of creditors and 
stockholders have expressed approval of the reorganiza- 
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tion plan virtually to assure its adoption. It is stated 
creditors will receive first mortgage bonds and stock for 
their claims, while stockholders will get shares in the new 
company. According to the latest report submitted to the 
Court, the company operated at a profit under the re- 
ceivership, and has a substantial surplus of assets over 
liabilities. 

Globe-Wernicke was founded more than fifty years ago, 
and is one of the world’s largest manufacturers of office 
equipment and supplies. Its products are sold in prac- 
tically every city of any size in the United States, as well 
as in many foreign countries. 

In an announcement to the trade, J. S. 
president and general manager, stated—‘‘The plans of re- 
organization insure a continuance of the business with a 
backing which will eliminate any question of the com- 
pany’s ability to complete contracts into which we may 
enter and the assurance of fulfilling those obligations 
which are incurred.” He also expressed himself as being 
optimistic over the business outlook for his company and 
pledged a continuance of the policy of selling through 
retailers. 


Sprott, vice- 


—————_+ 


Harry C. Tehan Becomes Higgins Sales Manager 

It will be pleasant news to the many friends of Harry 
C. Tehan to learn that he has been appointed sales manager 
of Chas. M. Higgins & Company, Inc., Brooklyn, N. Y. 
The past ten years he has been eastern sales manager of 
this well known manufacturer of drawing inks, writing inks, 
adhesives and sealing wax. In his position Mr. 
Tehan has full supervision of all sales contacts through- 
out the United States. In addition, he will continue to 
handle personally sales in the eastern territory, on which 
he has concentrated his efforts the past ten years. 


new 





Harry C. Tehan 


Into his new position Mr. Tehan carries a thorough 
knowledge of the stationery, drawing material and drug 
trades, and the background and experience of fifteen years’ 
contact with retailers and jobbers. 

Before identifying himself with the House of Higgins, 
Mr. Tehan was advertising representative of Geyer’s Sta- 
tioner five years, and in this capacity developed a wide 
acquaintance among manufacturers, and an appreciation 
of their objectives and problems. 

Co-incident with Mr. Tehan’s promotion a number of 
other changes were effected in the Higgins organization. 
Joseph I. Connelly, assistant treasurer five years, has been 
made treasurer. He has been with the company thirty-four 
years, starting as an assistant to John E. Gavin, former 
general manager, who retired in 1923; Mr. Connelly was 
also assistant to the late Chas. M. Higgins, founder of the 
inventor of the inks and adhesives which 
bear his name. Mr. Connelly has seen his company ex- 
pand from a modest, personal type of business to its 
present position as one of the most prominent in the 


company and 








industry He has played an important part in its de 


vel pment 
Edward J. Kiernan has been advanced from the post ot 
head auditor and bookkeeper t mptroller. He 


the Higgins service in 1919 as a bookkeeper Mr 


has be en 


entered 
Kiernat 
instrumental in the organization and the expar 


sion of his department to k ep pace with the ever in 


lume of the 


creasing sales company 


Che officers of the company are unchanged. The officia 


and executive personnel nsists of Tracy Higgins, presi 


I. ¢ nnelly, treasurer J vhn Gianella, Vice 


Alfred H. Everson, assistant vice 


Kdward |] 


presi 
pre side nt; Robert 


Kiernan, assistant secretary 


> 


The Pitts Return to Loose Leaf 
Mo., that Wil 


mes trom Kansas City, 


lias Pitt and n, Fred D Pitt, have reengaged in the 
manutactur t se leat torms and devices, having formed 
The Pitt Corporation, with offices at 209 West Nineteent! 
iz ace 

l} inv W sell its 1 lucts exclusively t the 
tationery and allied trade 

Productior irted June 1, and the organization 1s now 
prepared to give prompt servi n all stock and special 
nale 

Phe line f e Pitt Corporation include memo books, 
pri | ne binders, ledger binders, post binders 

lid ane nal), flexible folders, storage binders, col 
ulnar bi det catalogue binders, sheet holders, telephone 
directory covers, prong and ring type binders for visibl 
records; and indexes for all purposes 


unders of the Irving-Pitt 


William Pitt 1 me ot the 1 


Manufacturing Company. In association with J. B. irving 
é rganized that company in 1904, and from small be 
nnings the company became one of the most important 

e leat neerns in the held 
In May, 1925, Mr. Irving bought Mr. Pitt’s interest in 
the company ind the latter retired to engage in othet! 
activiti Mr. Irving became president of the company, 
retaining the fice until his untimely death a tew years 
late! He was succeeded by Claude M. Conger, and a few 
yea r é mpany was merged with the Wilson-Jones 

( mpany ok cago 
Mr. Pitt is an inventor, factory expert and organizer ol 
listingu | ability, and both he and his son possess a 


rstanding f the loose leaf business Vhe 


reentry f Mr. Pitt into the loose leaf field with which he 


vas ! nnected will interest his many friends 
throu ut the untry 
> 
Office Machine Missing 
Samuel Hutter, secretary of the National Typewriter and 
Office Machine Dealers of New York reports that a slick 
ustomer went into the office of the Broadway Typewritet 


a “phony” check f 


175,111 


” | 


Company. 929 Broadway, and 


Victor 


RAV ¢ 


$60.00 in payment for adding machine No 


with subtractor It was drawn by S. E. Wallace on 
Lawyers Title Guarantee & Trust Company Phe machine 
was delivered t an office at 1107 Broadway The check 
ame back, “N Account,” and there was no trace of th 
tenant He had left soon after the machine was delivered 


warned to look out for this Victor machine, 
ind al to watch for a slick customer who tries the same 


name, of another equal 


i 
Court to Determine Control of Acco Products, Inc. 


Be ius ia lings 


tt t Ac Product Inc., I ! 


sunderstat which has arisen concert 


Island ( itv, 


APPLIANCES 


klyn found 
Harold 
L. Cowin, Esq., of the latter city Che controversy aros« 
death of Fred J 


Kline passed iway In 


N. Y., the United States District Court at Br 
it necessary to appoint a receiver in the person ol 


Kline, f 
May, 1932 
protect the interests of all par 


affects the 


following the 
pany Mr 


Chis action was taken ti 


ties concerned, and in no way 


company, which are in excellent condition 


The announcement by the receiver is to the effect that 


the trade may be assured that the management will con 


tinue as it has for many years under the direction of Harry 


Ld. Snyder as general manager, and that no change is con 


templated either in personnel or sales policy 


<~_ 
Doehler Metal Furniture Company Still in Business 


In the July issue of Office Appliances on 


“Doehles 


page 153 ap 
peared an item under the heading Withdrawing 
from Metal Furniture Field.’ 

Doehler Metal Furniture Company 
N. Y., indicates that while the 


correct 


\ letter from the 
Inc., New York, 


in the item are 


facts listed 


substance they 


seem to convey 
the impression that the Doehler Metal Furniture Company 
Technically this is not so be 
Metal Furniture Company pur 
chased the interest of the old Doehlet 
Doehler Die Casting ¢ 


patents, dies, tools, 


has discontinued business 
cause the present Doehlet 
Furniture Company, 
a division of the mpany including 
with the 


Brooklyn 


trade name, good will, et« 


exception of the manufacturing equipment in the 


plant some time age 
In his letter, S. H 


Furniture Company 


Doe hlet 


] 


Metal 
las ¢ xpande d 


and that the 


Gould, president of the 
says that his company 
Doehler line 


company is today enjoying a much larget 


and broadened the considerably 
volume of busi 
ness than when the metal furniture division was taken ovet 
from the Doehler Die Casting Company 

The Doehler Metal 
located at 192 Lexington ave., New York City, 
12,000 feet of space Its 
hospitals, hotels, 


Furniture Company, Inc., is now 
where it has 
lines include metal 


some show 


furniture for institutions and miuscella 
neous use 
—— 
Underwood Elliott Fisher Quarterly Report 
The New York Herald 14, published a 


report on the consolidated subsidiaries of the 
Elliott 


Tribune, July 
Underwood 
Fisher Company for the quarter to June 30. It 
shows a net income of $685,810 after charges, depreciation 
and federal taxes, equal after dividend requirements on the 


seven per cent stock to ninety-six cents a share on 666,448 


no par shares of common stock, exclusive of the treasury 
shares This compares to $706,281, or ninety-nine cents 
a share on the common in the preceding quarter, and $167, 


on the common, in the June 


Six months, to the like 


719, or eighteen cents a share 


quarter of 1933 For date, net in 
come was $1,392,091 after charges and taxes, equal to $1 95 
ommon, compared to $300,102, or thirty-one 


1933 


a share on the 


cents a common share, in the first six months of 


The earnings of wholly owned but not consolidated sub 


not included in thes 
—_ 

Rem Rand Sales Up Sharply in Second Quarter 

Che Buffalo Courier of July 10 stated that stockholders 

had been told by James H 


Ir., president, that the domestic business of the company in 
I I 


sidiaries are figures 


if Remington Rand In Rand, 


the second quarter showed a greater percentage gain than 
the foreign business, the first time in several years 


| otal 
490,000 compared to 


sales in the second quarter, he stated, were $7, 


$5,155,000 in the same quarter last 


year Domestic sales showed a gain of forty-nine pet 


cent and foreign sales an increase of forty per cent 
Mr Rand 


ness outlook than IT have 


states “I am more optimistic over the busi 


been in three vears.” 
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The Guest Book 
Mrs, Jessie I. Taylor, of Glob« 
Inc., New York, called, accompanied by Hazen Ames who 


[ypewriter Exchange, 


offices of Ames Supply Company, 


Mrs 


and office 


from the 
Guest Book on the 


brought her 


and signed the tenth. Paylor 


was on her way home from the typewriter 


machine dealers’ convention in Los Angeles. She made 
the journey to the convention and home again principally 
a pleasure trip with a little business mixed in, and took time 
While in Chicago she 
Mrs 
entered the typewriter field unexpectedly with the encour 


Walter 


starting ina 


to visit many of the western cities 


called upon several concerns in the trade. Taylor 


agement ot Ramer, who was then active in the 


business very small way, her pluck and 
good sense helped her to build up an attractive volume 
her achievements, she has served sev- 
eral terms as a director of the National Typewriter & 
Office Machine Dealer Association. 
Henry Simler, vice-president, The 
Machine Company, New 
Che Guest Book 
Typewriter and Office Machine Dealers 
Los Angeles, Mr. Simler visited 


company dealers and branches on the way and spent a few 


In recognition of 


Writing 
York, inscribed his signature in 


\merican 
on July 17. Returning from the National 
\ssociation con- 
vention at some of the 
days in Chicago 

What office 


any) we might have 


equipment industry problems (if there be 
solved and what trade difficulties we 
might have dissipated had time permitted, we will never 
know. Conversation had just made a good start on the 
outlook and on “managed recovery” when it was somehow 
disclosed that M1 
way to Chicago 

that Mrs. Simler came into the Hoosier birthright at Rock 
ville. That H. S. was a charter member of George Ade’s 


“IT Knew Him When Ade and 


others of the crew in the good old days (youth) of big 


Simler had stopped in Indiana on his 
That Lebanon is his old home town, and 


’ Club, fellow roomer with 
doings with litthe money in Chicago. 

Lebanon, Indiana, is situated just a half-mile east of the 
Else Mr. Sim- 


ler might be devoting his time to poetry instead of to type- 


Hoosier poetry belt in the philosophy strip. 


But even a tincture of philosophy makes a pene- 
\nd the ability to get to the bottom of 
things is a fine advantage. 

Jack N. Hallam of Dayton, Ohio, manufacturers’ rep- 
resentative and president of the Central District Travelers 
Club, signed the Guest Book on the twelfth. -He brought 
his daughter, Mary Lou, who was with him. She had re- 
graduated from Steele High School, Dayton, as a 
National Honor Society 


writers. 


trating mind 


cently 
She remained in 
Fair at her leisure while her father 
Fox & Company and 


member of the 
Chicago to see the 
went back after visiting with Geo. E. 
the J L 

Fred Langhorst of Langhorst Brothers, stationers and 
printers of Waponketa, Ohio, with Mrs. Langhorst, Miss 
Sadie Miley and Miss Reva Miley of St. Mary’s, Ohio, in 
Chicago for a week at the Fair and other places of interest 


Hanson Company whom he represents. 


in the city, gave us the pleasure of a call on July 30. All 
much pleased with the Exposition. Mr. Langhorst, com- 
bining some business with pleasure, looked in upon some 
old friends among the manufacturers and wholesalers. 

Housed with Langhorst Bros, stationery business is an 
art and gift shop which Mrs. Langhorst established sev- 
eral years ago and which has been made successful by her 
personal attention. She also combined business with the 
pleasure of her trip and attended some arts and gifts ex 
hibitions. 

Che Langhorst stationery business includes a department 
of bank and office supplies in the interest of which as well 
as the general stationery lines, Fred Langhorst covers the 
towns in forty counties, in most of which he observes some 


slight impulse to general business 
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Floyd D. Ransom, president of Proveedor de Oficinas, 
S. A., Mexico City, Mexico, en route to the Mexican capital 
via Topeka, Kans., for a visit with “home folks,” signed 
The Guest Book on July 25. He 
exposition and carried away a fine impression, 

Most of Mr. Ransom’s five weeks’ stay in the States was 
spent with the manufacturers for whose lines he is Mexican 
Among the lines are the Underwood type- 
Monroe calculator 


viewed Chicago’s great 


distributor. 
writer, Gardner adding machine, the 
and General Fireproofing steel furniture. 

Proveedor de Oficinas is one of the best organized office 
equipment companies in Mexico. Headquarters are in the 
capital, with several branches strategically located. 

Although business in Mexico has been hampered by cir- 
cumstances similar to those elsewhere, the company has 
fared quite well, and Mr. Ransom looks forward to in- 
creasing business under the gradually improving con 
ditions. 

A visit with Floyd Ransom is always a pleasant occa- 
interesting about 


years, and 


sion upon which we learn something 
Mexico, where he has spent more than ten 
which always stimulates our desire to visit that romantic 
country. 

Mr. Ransom is a careful observer and keen business ana- 
lyst. His knowledge of Spanish-American customs and 
methods and his thorough understanding of the manufac- 
tures in which he deals enables him to give full measure 
of service to both those to whom he sells and the manu 
facturers in whose lines he deals. 

O. H. Richards, Jr., Denver, Colo., looked in upon us on 
the nineteenth of July. Mr. Richards swings around a cir- 
cle in the Rocky Mountain district, traveling as far south 
as the Texas Panhandle and New Mexico for the F. S. Web- 
On the north his territory includes part 
He was in Chicago, his former 


ster Company. 
of Idaho and Wyoming. 
home, on a combination business and pleasure trip, Mrs. 
Richards and the two girls being with him. All highly im- 
pressed with the Exposition. General business in his ter- 
ritory showing some indications of impulse with good out 
look for autumn. 

R. L. McMeans of San Francisco, until a few years ago 
of the Office Outfitters Company, Birmingham, Ala., gave 
us the pleasure of a call on the seventeenth; Mr. McMeans 
had been on a personal business mission to Birmingham, 
and had renewed old acquaintance at the stationers’ con- 
vention in Buffalo. He was a member of the group of 
stationers who were guests of the Art Metal Construction 
Company at Jamestown. While in Chicago he looked in 
upon several old friends among the manufacturers. 

E. G. Songstad, Des Moines, Iowa, representing Colonial 
Chair Company, Shelbyville Desk Company, Aurora Metal 
Cabinet Company and Sun Rubber Company, signed the 
Guest Book on the twenty-third. “Eddie,” who travels a 
group of middle western states, was in Chicago in connec- 
tion with two or three proposed large furniture installa- 
tions on which he was working. He reports that his fur- 
niture lines are showing increased volume. 

H. S. Walcott, Sturgis, Mich., signed the book on the six- 
teenth. Mr. Walcott was recently made sales manager of 
The Harter Corporation. He has tackled the job with the 
customary vigor he used as district manager for Library 
Bureau and The Safe-Cabinet Company, and also in a com- 
pany he established in Washington. He finds the outlook 
encouraging. 

ee 
Mouse Home in Wichita Typewriter 

An Associated Press dispatch from Wichita, Kans., re- 
ported that Vernon Smith, a typewriter man, discovered 
a machine which had been commandeered by a mouse for 
her nest. The young mice were reared undisturbed until 
the growing nest interfered with the use of the machine. 








Meetings--Conventions-- Dinners 


Pacific Northwest Stationers Meet in Silver 
Anniversary Convention 
Northwest Stationers Association held its 
convention in Tacoma, Wash., June 
29 and 30, 1934. All sessions of the convention were held 
garden of the Winthrop Hotel, 
headquarters. J. H. Gonyea, president of the association 
and governor of District 11 of the National Stationers As 
officially opened the convention at 10:15 A. M 
Friday, June 29 Geo. E. Smitley, mayor of 


Tacoma, gave the address of welcome which was responded 


The Pacifx 


twenty-fifth annual 


on the root convention 


sociation, 
Honorable 











James S. Ball J. H. Gonyea 

Waterman Com- 
rs and their representatives, 
Gill Com 


to by F. D. Waterman, president of L. E 


in behalf of manutacture 


W. A. Montgomery, president of J. K 


pany 
and by 
Ore., in behalf of stationers. 

following the roll call, Charles W 


pany, Portland, 


Immediately Hepp 
ner. secretary-treasurer of the association, gave his report. 


He was followed by President J. H. Gonyea who reported 


on the activities of the association officers for the past year 
T 


and outlined the order of business for the convention. In 


his report he stressed the necessity of immediately organ 
izing the district into geographical zones and the election 
ot a representative stationer from each zone to constitute 
the code administrative agency for the district. This was 


made the first order of business 
Ball of the Kilham 
the district’s delegate to the National 


reported on the con- 


os Stationery and Printing Com 


pany, Portland, Ore., 


Association convention, 


stationers 
vention, outlining the work done and suggesting action 
necessary by the Pacific Northwest Stationers to carry out 

Having been elected gov 
Buffalo convention of the 
Ball led the discussion 


Northwest code control 


the plan of the national body. 
ernor of District 11 at the 
National Stationers association, Mr 
on the organization of the Pacifi 
committee 

Mr. Gonyea proposed the adoption of the organization 
plan submitted to the stationers of the district by its offi 
1933. After general discussion, this plan was 


reducing the number of zones in the district 


cers during 
modified by 
from 7 to 5. This plan was adopted by the convention. 
The following members were elected to the code con 
trol committee of the Pacific Northwest District to work 
with Mr. Ball in effectuating the 
Claude Elder, Missoula, Mont., for zone 1, which embraces 
all of Montana except the cities of Kalispell and White 
which 


provisions of the cod 


fish: Norman Cunningham, Boise, Idaho, for zone 2, 
embraces the state of Idaho excepting that portion north 
of an imaginary line extending east of the southern boun 
dary of the of Washington; Rowland A. Waltz, Spo 


kane, Wash., for z 


State 


ne 3, which embraces that part of the 


state of Washington east of the Cascades, the panhandle ot 
[Idaho and the cities of Kalispell and Whitefish, Montana; 
O. G. Bayless, Seattle, Wash., for zone 4, which embraces 
that part of the state of Washington east 
excepting the city of Vancouver; W. A. Montgomery, Port- 
state otf Ore- 


of the Cascades, 


land, Ore., for zone 5, which embraces the 
gon and the city of Vancouver, Wash. 

Mr. Ball asked his committee to confer with 
diately after adjournment of the convention session to dis- 
establishment of local control committees within 


He tele graphed the selection of 


him imme- 


cuss the 
their representative zones 
this committee to the national headquarters for ratification 
and to have the group officially deputized by the code au- 
thority as the legally constituted code control commit 
tee of the Pacific Northwest District. Ths 
fully organized to accept the responsibility and to put into 
operation the tenets of the commercial stationers code. 


followed about the matters of 


district is now 


Considerable discussion 


concern to the industries including the function of the 
wholesaler in relation to the distributor in the handling of 
envelopes, cut papers and other matters. 

\ resolution was presented and unanimously passed pro 


f national contracts by the 


reestablishment < 
A resolution complimenting the 
for the definite attitude it is taking in 


testing the 
Steel Institute. 
& Pease 
protecting its distributors, was also passed unanimously. 

was selected as the 1935 convention city 


elected for the 


Boorum 


Company 


Portland, Ore., 


and the following officers were ensuing 


year: J. A. Ball, Kilham Stationery & Printing Co., Port 
land, Ore., president; W. A. Montgomery, J. K. Gill Co., 
Portland, Ore., vice-president; Lester Hunter, Pacific Sta- 


tioners ( Portland, Ore., treasurer, and Charles Miller, 
Portland, Ore 


The noonday luncheons and the Friday evening banquet 


secretary. 


were devoted entirely to entertainment and relaxation 
Friday noon Carl E. Lindquist, vice-president of Puget 
Sound National Bank, was the guest speaker. His dis 
course in Swedish dialect on banking as related to the sta 


tioners was a humorous masterpiece—one that every guest 
will remember joyously for many a day. 

At the banquet Friday evening George E. Finnegan of 
Bellingham, Wash., related a anecdotes. His 
unique philosophy and his sense of humor kept the audi 


Saturday noon the 


number of 


ence in a constant uproar of laughter. 
Honorable George E. Smitley, mayor of Tacoma, and Roy 
J. Clark, chairman of the Speakers Bureau of the Chamber 
of Commerce of Tacoma, were guest speakers. Mr. Clark 
gave an inspirational talk in which he drove home point- 
edly the thought that unless the codes are infused with the 
spirit of the Golden Rule, they never can hope to attain 
success 

The delightful 
banquet caused the delegates to vote, unofficially, that the 
Pacific Northwest 
was 


entertainment at the luncheons and 
convention was the best ever held in the 
district. Approval of the program of 
paralleled by widespread favorable comment upon the busi 


entertainment 


ness accomplishments of the convention 
oo 


Annual Outing, Cleveland Office Machine Men 

The Cleveland Typewriter and Adding Machine Dealers 
held their late in July. 
A. W. talk to 


the regular meeting on the national conven 


Association annual stag outing 


Secretary Schlecht gave an interesting 


members at 
where he was accom 


tion and his trip to Los Angeles 


panied by his wife and Robert Novak and his sister. Two 
new members have joined the association Wilfred Badger 
of the B. and B. Typewriter Company and George Barrick 


AED 


of the Acme Typewriter Co 
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Illinois Iowa Typewriter Dealers Meet at Morrison 

The July meeting of the I. L. [Typewriter and 
Office Machine Dealers Association was held on the eve- 
of July 17 at Keir’s Log Cabin near Morrison, IIl. 
present cities in the 


of Ilinois and eastern lowa. 


Central 


ning 
Dealers were from a number of 
northwestern part 

The meeting was largely a code discussion. John Gil- 
bert of Office Appliances spoke on observations at the 
typewriter and office machine dealers’ convention in Los 
Angeles, and made some remarks about local association 
opportunities and responsibilities. Plans were discussed 
for advancing the interests of dealer members and induc- 
ing other dealers to join, 

E. I. Michel of Peter Paul Mechanical Service, Daven- 
port, la., president of the organization, presided. 
president is Earl Hallet of Hallet’s Book Store, Sterling, 
[ll.: E. C. Goerlitz, Rockford Typewriter Service, Rockford, 
treasurer; Arthur M. Johnson of Princeton, IIl., secretary 
All the officers were present. 

The association had a golf outing 


Among the prizes were an Underwood re- 


The vice- 


at Sterling, on the 
twenty-ninth. 
built typewriter donated by the Shipman-Ward Manufac- 
turing Company and a three-piece coffee service donated 
by Bill Clausing of the International Typewriter Exchange. 

The committee which arranged the outing was headed 
by W. W. Scovill, Scovill’s Office Service, Sterling. 


vincilaimiitiilaaiinaas 
California Group Approves B & P Price Policy 
The principle activity at a general meeting of the Sta- 

tioners Association of Northern held in San 

Francisco, Tuesday, July 10 was the adoption of the follow- 


California 


ing resolution: 
“WHEREAS: The 
California has been in existence for a quarter of a Century; 


Stationers Association of Northern 
and whereas during that time it has labored unceasingly to 
bring about more stable conditions in the Industry and to 
set up a policy of Fair Trade Practices which would assure 


a fair return to the Trade and better working conditions 
for all employed therein: 

“AND WHEREAS: Through the many years of experi- 
ence we have learned the difficulty of profitable operation 
due to unethical methods and unwarranted price cutting of 
certain elements in the Trade. 


“AND WHEREAS: 
Organization that control and stabilization of the Industry 


It has long been the sense of this 


and thru the definite and deter- 


can be governed only by 
Manufacturers of the products we deal 


mined efforts of the 
in, 
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“AND WHEREAS: The Members of this Association 
have definitely placed themselves on record to faithfully 
give their utmost support to Manufacturers who establish 
definite and inflexible selling prices upon their products to 
the Consumer and who prove their earnestness by selling 
only to those dealers who maintain the prices thus estab- 
lished. 

“AND WHEREAS: The Boorum and Pease Company 
have announced and are now definitely operating under a 
policy as above outlined; therefore, 

“BE IT RESOLVED; That this Association hereby gives 
its enthusiastic approval, and herewith expresses its fullest 
appreciation of the attitude taken by said Boorum and Pease 
Company, that we commend the policy to all other Manu- 
facturers of Office Stationery products, and furthermore, 
that we reiterate our intention of faithfully supporting 
Manufacturers, who, by their actions, earn the right to our 
support and cooperation. 

“AND FURTHERMORE, BE IT RESOLVED: That a 
copy of this Resolution be forwarded to our National Asso- 
ciation Headquarters at Washington, to the Secretary of all 
State and Local Associations for such action as may be 
deemed necessary, and to the principal Manufacturers of 


our merchandise.” 
~~ —- 


The Commercial Stationers Club of Indiana 
Organizes 


The Commercial Stationers Club of Indiana was or- 
ganized at a meeting held Tuesday evening July 10 at the 
Hoosier Athletic Club, Indianapolis, Ind. The affair 
started with a banquet, at the conclusion of which a con- 
stitution and by-laws were adopted. The following officers 
elected at the meeting: Harold J. Hampton, 
Indianapolis Office Supply Co., Indianapolis, president; 
Karl G. King, Office Engineers Inc., South Bend, vice- 
president; Art Fontaine, Decker Bros., Anderson, vice- 
president; Sidney Butterfield, Smith & Butterfield, Evans- 
ville, vice-president; E. E. Sears, A. E. Boyce Co., Muncie, 
recording secretary; George Davis, Bank & Office Sta- 
tionery, Indianapolis, treasurer; and Howard Decker, 
Decker Bros., Lafayette; A. C. Mund, The Stationers, Elk- 
hart, and C. H. Rousch, C. H. Rousch & Co., Madison, 


directors. 


were 


It was decided to affiliate with the National Stationers 
Association without delay. 

Mr. Hampton, in addition to being president of the new 
club, is lieutenant governor of the fifth district of the 





Group of Dealers at a Recent Meeting of the Seattle Typewriter Dealers Association. 


A feature of the meeting 


was a special demonstration by three grade students who have been taking a regular course of typewriting at the 


University of Washington under Dr. August Dvorak and Miss Louise Merrick. 


At the table: The three young 


demonstrators, using an Underwood Noiseless portable and two Royal portables; Miss Louise Merrick, and Dr. 


August Dvorak. Others left to right: 


L. H. Grunden, Lyle Goss, R. B. Wells, A. B. Brown, Wayne Haines, U. G. 


Moore (president), Harry McDowd, J. Walker, D. H. Johnson, J. C. J. Martin, K. B. DeRango, H. O. Harvey, L. 


Roper, W. 


\. Metzger, national sales manager, portable division, Royal Typewriter Company, and Mr. Stimpson, 


northwest sales manager of the portable division of the Royal Typewriter Company. 
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Michi 


northern halt 


National Association, which comprises 


gan, Ohio, Indiana, West 


ff Kentucky, and is a member 


Stationers 
Virginia and the 


f the Commercial Sta 


tioners National Industrial Recovery Commiuttec 

Cwenty-six Indiana commercial stationers are charter 
members of the new organization, which meets on the 
second and fourth Tuesdays of each month 


> 


Autopoint District Sales Managers in Convention 
at Chicago 
From July 2 to 7 Autopoint district sales managers fron 


if the country assembled in Chicago to partici 


all parts 

pate in a sales conference. General Manager Cahill fun 
tioned as chairman at the meeting, where many new and 
awwressive sales ideas were presented. E. S. Kyle, presi 


] 


dent of the Lit! Paint Poster Company, Chicago, counsel 


for Autopoint merchandising display promised novel and 
int of sale” display for Autopoint dealers 


Kinney’s “Mystery 


profitable “ps 


Room” was 


Sales Service Manager 


unanimously pronounced a fine show It fairly bristled 
with comprehensive plans for better business on Autopoint 
and Realite pencils 

Interesting addresses on policies and credit were given 
respectively by President Holmgren and Secretary-Treas 


urer Horn 


ippeal to increase business tor the Autopoint 


Frederick W 


, advertising counsel 


{ onsumer 


retailer was featured by Geisler, account 


executive of Ruthrauff and Ryan, In 


for the Autopoint Company 

On Friday evening a banquet was held at the Palmer 
House with “Long Tom” Bledsoe, Chicago District Sales 
Manager, the ring leader in contributing what O. Henry 
called the “vive bon jour.” Stu Barrett, local representa 
tive, made a stirring address entitled “In the Bag.” 
Charlie Shanks of the Office Supply Company, Los 
Angel mentioned what he termed a lucky find of a 
Realite pencil some years ago, the start of his connection 


“Six Gun” Franklin from 


Autopoint’s sell 


with the Autopoint Company 


the Southwest spoke with enthusiasm on 


ing app« al 


Guest included Harry Smith of the Hilmer \ 


speak rs 
who spoke on the subject of Competi 
Advance 


Swenson Company, 


tion, and Lloyd Byrnes, vice-president of the 


Lithos 


the creation of direct mail advertising 


raphing Company, who gave a forcible address on 


i: 
N.W. Stationers and Travelers Golf Tournament 


By the time this issue is in the hands of readers the 


stationers of Minneapolis and St. Paul and members of the 
Northwest 
ment on the golf course of the 
August 3 
annual tournament and from preliminary reports promises 

Last 
\ detailed report tell 


Travelers Association will have played a tourna 
( lub 


Chis is the second 


Southview Country 


in South St. Paul on Friday, 


to be an intensely interesting affair year the sta 


tioners won the championship cup 
ing about the winners this year will appear in the Sep 


tember issue 
ee 


Mr. Harris Has Luncheon in the Air 
When Chicago othce of the Car 
ter’s Ink ( 


it hard to hold the attention of Manager Frank Harris be 


a reporter called at the 


ompany a little before noon on July 19, he found 


cause the latter was just rushing off to keep a luncheon en 


gagement in the air Mr. Harris is a member of the Illi 


nois Committee of the Chicago Association of Commerce, 


which committee was invited through the good offices of 


the aviation committee of the association to be luncheon 


guests of the United Air Lines. It has not been reported 


+} 


whether the altitude had any effect upon the appetites of 


the luncheoners 


OFFICE APPLIANCES 


Chicago Typewriter Folks Enjoy All-Day Picnic 


It was one of those warm, sunny summer days—Satur 


day, July 21—when, at ten o'clock in the morning the type 


writer clans began to gather by train, bus and private auto 


third annual picnic of the Chicago Type 


Association, In¢ All typewriter 


mobiles for the 


writer Dealers men and 


their families, without regard to membership in the associa 


tion, were invited, and the attendance was large, jolly and 
interested throughout the day 

Under the efficient direction of Frank Kline, chairman of 
Arthur Froehlich, S. E 


others, the grounds at Linnewood, Morton Grove, 


the picnic committee, Harley and 


had been 
put in readiness and abundant refreshments for all had been 
provided There were favors for the children, and an 
inimitable clown who headed occasional processions of the 
youngsters while the movie cameras ground away indus 
triously 

In the forenoon the event was in the nature of a general 
get-acquainted and jollification party, with plenty of noise 
and fun-making devices News cameras clicked, some of 
the results being recorded on the opposite page 

The luncheon from 1:00 to 1:30 was in the nature of a 
“Dutch Treat,” but those 


with food were taken care of in the pavilion or became the 


who hadn't provided themselves 


guests of more foresighted brethren Luncheon over, the 
kiddies, led by the clown, passed in parade before the moy 
ing picture cameras, a‘ter which the races and games wert 
Che race for girls six years old and under 
“Uncle” 


winners of the race for girls from six to twelve; the race 


on full blast 


was judged by Shipley; Sam Harley selected the 


for boys up to six years was judged by Otto Pruitt, and the 


race of boys from six to twelve was judged by Hazen 


\mes 


judged by 


There was a race for girls of twelve and over, 
Eddie Sheehan 

between the Manufacturers 
and Dealers was one of the chief events of the day Che 


McDonough and Frank 


Marin, respectively, and report has it that the dealers won 


\ seven-inning ball game 


teams were captained by Larry 


by a narrow margin. 

Ground prizes were awarded at 5:00 p. m. by Jim Ward, 
Sr., and Art Froelich 

\iter community singing in the pavilion led by Ed Shee 
han and gang, the picnickers consumed what food there 
was left and then enjoyed dancing in the pavilion to the 
music of a small but efficient orchestra 

Those concerns and individuals who sponsored the picnic 
and contributed liberally thereto included the following: 

Manufacturers: L. C. Smith & Corona Typewriters, Inc., 
Remington Rand, Inc., 
Elliott 


Company, 


Royal Typewriter Company, Inc., 
W oodstock 
Supply Company, International 
Typewriter Reliable Adding 
Machine Corporation, Shipman-Ward Manufacturing Com 


Fisher Company, Type 


Ames 


Company, 


Unde rwood 
writer 
Typewriter and 


pany 

Dealers: All Makes 
Typewriter Exchange, Illinois Typewriter Company, King 
Stack 
Company, Typewriter Sales and Service, 
ice and Exchange, Hans Wagner, Young Office Equipment 


Typewriter Exchange, American 


son Service, Pruitt, Inc Typewriter and Supply 


Cypewriter Sery 


Company 
—$—<¢>—____—_ 


New York Stationers Golf Association 
The sixth tournament of the New York Stationers Golf 
\ssociation was held at Ridgewood Country Club, Ridge 
wood, N. J. 
lavernier, Kennedy and McCready; Class B, Davies, 
Class C, Hillebrand, 


on July 10. Point winners in Class A were 
Price 
and Appelbaum, and Neary and 
Dreyer. Herman Price was host 

At the seventh tournament held at Hackensack Golf Club, 
Oradell, N. J., L. H 


Tavernier was host 


AUGUST, 1934 


63 





CAMERA SHOTS AT THE CuHiIcaco TypewriITEeR FRATERNITY 


l. E. J. Sheehan, Ames Supply Company, who did not 
face the camera; J. L. McDonough, Royal Typewriter Com- 
pany; L. W. Hustedt, Royal Typewriter Company; Frank 
Cooper of Codo Manufacturing Company and Miss New- 
man, his niece, of St. Paul. 

2. Earl Wynn, Wynn Typewriter & Supply Company, 
Kansas City, Mo.; Lamont Wood, Midwest Typewriter 
Company, Kansas City, and Frank Marin, Typewriter Sales 
& Service, Chicago. 

3. “Uncle” Shipley of Reliable Typewriter & Adding 
Machine Corporation, presiding at the prize and favor 
stand, 

4. Joseph Mills, Wholesale Typewriter Company and 
Henrietta Dolphin, F. C. Snow, Mary Lawlor, Van Haver- 
ton, Mary Lawler and E. Erwin Tafel of Underwood Elliott 
Fisher Company. 

5. The two young ladies in the front row are Geraldine 
Stack, Josephine Crane. Back row, left to right: Joe 
Mills, Wholesale Typewriter Company; A. B. Froehlich, 
Reliable Typewriter & Adding Machine Corporation; Mrs. 
T. J. Stack, Celia Stack, Miss Mary Stack (sister of T. J. 
Stack), Charlotte Stack, T. J. Stack, Stack Typewriter & 
Supply Company. 

6. Paul Helmuth, Chicago: Mrs. Sidders, Rockford; Mr. 
and Mrs. G. C. Mapes, Rockford. 


Picnic, Morton Grove, Ituinois, Jury 21, 1934 


7. C. E. Marshall, John A. Luetz, F. R. Marshall, among 
the oldest employees of Ames Supply Company, in point 
of service. 

8. Miss Beverly Beutler (daughter of Wes Beutler of 
Typewriter Service & Exchange) and A. B. Froehlich of 
Reliable Typewriter & Adding Machine Corporation. 

9. Joe Raffel, Mary Lou Nuhn, Mrs. A. J. DeWick and 
A. J. DeWick, L. C. Smith & Corona Typewrters, Inc., 
Davenport, Iowa. 

10. Frank Kline, Typewriter Sales & Service; L. H. Olson 
and G. A. Foxeraft of L. C. Smith & Corona Typewriters, 
Inc. 

11. Motorcade of Typewriter Service & Exchange, Inc., 
entering the picnic grounds at Morton Grove. 

12. Miss LaVergne Modek, Miss Modek, Mr. Munzer, 
Robert Novak, Jr.. Robert Novak, Mrs. Novak. 

13. Miss Rose Silverman, J. A. Lyons, Miss Emma 
Hanfler, all with Reliable Typewriter & Adding Machine 
Corporation. 

14. Ray Labres, Typewriter Sales & Service, impersonat- 
ing a Big League ball player. 

15. J. A. Lyons, Reliable Typewriter & Adding Machine 
Corporation; Mrs. J. A. Lyons; Mrs. Hazen Ames and 
Hazen Ames, Ames Supply Company, Chicago, 
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Dictaphone Branch Managers and Their Wives at a Banquet Held at the Medinah Athletic Club, Chicago, During 
the National Sales Conference Conducted July 1 to 3. 


Dictaphone Branch Managers Hold Sales 
Conference in Chicago 

On July 2 and 3, branch managers of the Dictaphone 

Sales Corporation came from all parts of the country to 

engage in a sales conference, where they were greeted by 

Stowell, Vice-president Merrill B. Sands 


Dictaphone home office 


President | ee 
and other executives from the 
Headquarters were established in the Medinah Michigan 
Avenue Club, where all sessions of the conference wers 
held 

Che first session opened at 9 o’clock on July 2 and con 


tinued throughout the day with an interval for luncheon 
\n unusually interesting program was presented, in which 
managers and members of the organization participated 
New Dictaphone products developed during the year were 
Open forum on subjects of 


for the exchange 


demonstrated and discussed. 


interest to all provided an opportunity 
f ideas and experiences 
On the evening of July 2 at 7:30 dinner was served in 


the Tropical Room, after which the business session con- 


tinued. The following day was marked by another group 
of business discussions on matters of sales policies and 
practice [The conference adjourned officially at 10:30 
p.m Tuesday 


Branch managers attending the conference were as fol 


lows: 

E. N. Brown, 
Smith, Dallas; E. M 
C. L. Bossmeyer, Indianapolis; L. 
E. J. Murphy, Los Angeles; F. I. Peterson, Minneapolis 
r. C. Holmes, New Orleans; C. R. Fox, New York; Carol 
Lyttle, New York; N. C. Hale, Philadelphia; F. H. Bar 
Pittsburgh: F. L. Scott, St. Louis; H. J. Cable, 
J. Spitzer, Washington; J. W. Anderson, Bos 


Baltimore: B. L. Ferguson, Buffalo 


Atlanta: G. D. Griffin, Cleveland; G. D 
Thal, Detroit; H. Wilson, Hartford; 
M. Powell, Kansas City: 


teaux, 
Toronto: E 


‘ n FE ~ H] llowayv. 


Art Steel Company Employees Who Re- 

sponded to the Call of the Camera Man 

During the Company’s Fifth Annual Pic- 
nic, Held at City Island, July 21. 


Denver; H. ¢ 
»; and J. J. Sta 


G. W. Bailey, Cincinnati; W. H 
Boyer, Portland; J. H 
vert, Seattle. 

L. C. Stowell, Merrill B. Sands, C. E. Hallenborg, S. W 
Whiting, Gordon Paterson and C. H. Ruprecht represented 
the New York executive office. Factory men present were 
r. H. Beard, E. E. Gesner and J. F. Dement. 

In anticipation of the conference, Dictaphone branch 


Sharpe, 


Best, San. Francisc: 


managers engaged in a sales contest, the prize of which 
was the privilege of bringing their wives to Chicago to 
attend A Century of Progress as guests of the Dictaphone 
The guests included Mesdames E. N. Brown, 
Atlanta; G. D. Smith, Dallas; E. M. Thal, Detroit; C. L 
Bossmeyer, Indianapolis; E. J. Murphy, Los Angeles; T. C 
Holmes, New Orleans; G. W. Bailey, Cincinnati; G. D 
Griffin, Cleveland; H. Wilson, Hartford; L. M. Powell, 
Kansas City; F. I. Peterson, Minneapolis; C. R. Fox, New 
York; Carol Lyttle, New York; N. C. Hale, Philadelphia; 
F. H. Barteaux, Pittsburgh; H. J. Cable, Toronto; E. J 
Spitzer, Washington, and F. L. Scott, St. Louis 

One feature at A Century of Progress that all the dele 
gates and guests to the Conference made it a point to see 
Exhibits 


Corporation 


was the Dictaphone display in the General 
Building 
a 
Art Steel Employees Picnic 

The blare of a cornet generously augmented by auto 
horns of varied pitch and intensity announced the begin- 
ning of the Fifth Annual Art Steel Employees’ picnic on 
Saturday morning, July 21, as the auto cavalcade left the 
plant bound for City Island and a full day of fun. 
Colonial Inn on City Island, the day 
of ball in which the 
over the team 


Another 


Arriving at the 
began with a closely contested game 
factory boys squeezed out a 4 to 3 victory 


cleric al force 


composed of executives and the 
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Deal,” as some wag was heard to 
stimulating to 


“New 
remark. It was a good, fast, 
the appetites that did full justice to the lunch that followed. 


victory tor the 
clean game 


[The orchestra enlivened the afternoon of dancing and 


competitive sports. The races had their inevitable “post- 


mortems” some of which were settled by special match 
races and others which were scheduled to go on and on 
“far into the night.” 

An appetizing shore dinner topped off a perfect day. It 
was then that President Dewey Burger assisted by Arthur 
Burger presented the prizes to the winners. A grand day 


it was—one that the Art Steel employees will remember. 


astaialilibiciimasiel 

Northern California Stationers Entertain Fred. 

Bingham 

The Stationers of Northern California took occasion to 
express their appreciation of the attitude of the Boorum & 
Pease Company in the matter of their merchandising pol- 
icies, as recently announced, by tendering a luncheon to 
the company’s president, Fred. Bingham 

Mr. Bingham is making a tour of the Western section 
of the country, following a hunting trip for brown bear 
in the wilds of Alaska. 

Luncheon was held at the Olympic Club’s country home 
at Lakeside. (Bear steak was omitted from the menu.) 

Mr. Bingham responding informally acknowledged the 
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Jones is enthusiastic about the favorable reception ac- 
corded the new typewriter. 

For the past month Mr. Jones has conducted classes 
twice a week for his salesmen for the purpose of develop 
ing their skill in demonstrating the Model H. This train 
ing is already bearing fruit and Mr. Jones predicts that 
within a short time every one of the twenty-five salesmen 
working out of the Chicago Royal office will be able to 
present the new typewriter in an intelligent, comprehen- 
sive and unstereotyped manner. 

Vacation Time Has Come 

By the time this issue is received Mr. Jones will be in 
Canada on a fishing trip scheduled to last three weeks. 

Last month Mr. and Mrs. John Roberts drove down east 
to the Catskills for a vacation. 

Ward Daniels also drove east in search of recreation in 
New York and its environs. 


~ or 
St. Louis Stationers Reorganize 
At the June meeting of the St. Louis Stationers Asso- 
ciation it was voted to reorganize. T. B. Wyrick, who has 
been chairman and secretary of the organization for many 
years, resigned, and the meeting was conducted by William 
Schmiederer of the Buxton & Skinner Printing & Station- 
ery Company, who was made temporary chairman until 


permanent officers can be elected. At the same meeting 





Stationers Association of Northern California Luncheon in Honor of Fred Bingham, President of the Boorum & 


Pease Company. 


Starting with the gentleman directly in front, around the table clockwise: Mr. Parsons, vice: 


president and general manager, Smith Bros., Inc., Oakland; Hart Palmer, Pacific ‘Coast representative of the 
Boorum & Pease Company; Owen Bronson, vice-president and general manager of A. Carlisle & Co., Upham & 
Rutledge, Inc., San Francisco; Elton A. Wood, secretary, Stationers Association of Northern California; Harold 
Rutledge, president of Rutledge-Glissman Company, San Francisco; D. C. McMillan, manager, stationery and 
notion departments, Zellerbach Paper Company, San Francisco; Mr. Bingham; Edward H. Wobber, Wobbers, 
Inc., and president of the Stationers Association of Northern California; Arthur C. Moench, vice-president and 
general manager of H. S. Crocker Company, Inc., San Francisco; E. E. Crandall, general manager, Schwabacher- 
Frey Company, San Francisco, and Harry J. Stratford, Neal, Stratford & Kerr, and vice-president of the Stationers 
Association of Northern California. 


friendly gesture and expressed the hope that stationers in 
general would appreciate what his company is aiming to 
do for the trade and would show their approval by adher- 
ing strictly to the plan which provides for improvement 
in competitive conditions within the trade. 

Following the luncheon a committee escorted Mr. Bing- 
ham and his popular Western representative, Hart Palmer, 
through the redwood section of San Mateo county, follow- 
ing which a farewell dinner was indulged in 

ne 
New Model Royal Demonstrated to Chicago 
Purchasing Agents 

Following the sales conference at which the new Model 
H Royal typewriter was unveiled and demonstrated to 
dealers in the Chicago area, Paul 
Jones, Royal manager at Chicago, arranged a series of 


Royal salesmen and 
luncheons for purchasing agents at the Palmer House in 
Following each luncheon, the groups were given 
a complete demonstration of the Model H machine. Mr. 


Chicago. 


E. J. Mitchell of the Levinson & Blythe Manufacturing 
Company, St. Louis, was chosen to serve as acting secre- 
tary and treasurer pending the election of an officer to 
undertake those positions for the ensuing year. 

Chairman Schmiederer appointed a reorganization com- 
mittee consisting of Walter Ruedy, S. G. Adams Company, 
chairman, and Ernie Lessard, Harley Wantz, Will Hag 
gerty and Bob Lewis. The chair also appointed the fol- 
lowing nominating committee to report at the next meet- 
ing: Chairman, George Dyson of Mittag & Volger, Inc.; 
Chester Kennedy and T. J. Barthel. 


—— 
South Dakota Stationers Discuss Code 

A major portion of the time at a state meeting of the 
South Dakota Commercial Stationers Association held in 
Huron, Friday, July 6 was devoted to discussion of the sta- 
tioners code and its operation in South Dakota. V. A. 
Hanson of Brown & Saenger, Sioux Falls, was chosen code 
authority and secretary. W. H. Locke of Will A. Beach 

Printing Co., Sioux Falls, was elected treasurer. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Harry 


A. Morgan, Stationers Corporation, Los Angeles, Calif., president; R. 


A. Maish, Dennison Manufacturing Company, 


Framingham, Mass., vice-president and chairman, manufacturers’ division; B. ]. Bristoll, Koch Brothers, Des Moines, lowa, vice- 

president and chairman, office furniture and office outfitters’ division; R. C. Moore, Columbia Ribbon & Carbon Manufacturing 

Company, Kansas City, Mo., vice-president and chairman, field division; ]. O. Davis, Miller-Davis Company, Minneapolis, Minn., 

vice-president and chairman, manufacturing stationers division; Edward Wobber, Wobbers’, San Francisco, Calif., vice-president 

and chairman, distributors’ and wholesalers’ division; William E. Stockett, ]r., Stockett-Fiske Company, Inc., Washington, D. C.., 

treasurer; Woodson P. Waddy, Everett Waddey Company, Richmond, Va., auditor; C. P. Garvin, Washington, D. C., secretary 
and general manager. 


Regional Governors and Retail Directors 


No. 1 A. F. Rebhan, Blake pany, Dayton, Ohio, Gov 
& Rebhan Company, Bos ernor 
ton, Mass... Governor 7 
; 7 a No. 6. Edwin I. Baer, 
No. 2 J. E. Van Natta, Baers’, Canton, Ohio, Re 
Ithaca, N. Y., Governor tail Director. 
No. 3 John A. Brown, J No. 6 D. S. Hansen, Carl 
R. Weldin Company, Pitts son Brothers, Moline, IIL, 


burgh, Penna., Governor. Governor 


No. 3. J. P. Moriarity, E. No. 6 M. A. Bredesen, 
Morrison Paper Company, Bredesen Brothers, Beloit, 


Washington, D. C., Retail Wisc., Retail Director. 
Director 
No. 7. L. W. Hamm, The 
No. 4 G. P. Campbell, T Pierce Company, Fargo, 
H. Payne Company, Chat N. D., Governor. 
tanooga, Tenn., Governor. No. 7. G. W. Trapp, Curtis 
No. § Cc. W. Roth, Roth 1000, Inc., St. Paul, Minn., 
Office Equipment C om- Retail Director. 
General Offices and Information Bureau 
Cincinnati Stationers Give Dinner 
in Honor of Governor Roth 
\t the Business Men’s Club at 6 o'clock, July 10, the 
stationers of Cincinnati entertained Charles W. Roth of 
Dayton, governor of the Fifth District of the National Sta 
tioners Association There were forty-four in attendanc« 
representing the leading stationers of Cincinnati 


geove’: 
Roth 


After dinner, Chairman Gus Weil introduced the 
wiven a hearty Governor 


bulletin 


! - who was reception. 
of matters pertaining to 


the trad He took 


up each subject in his address and thoroughly explained his 


had pre pared a two 


| page 


which had been sent to him by dealers 


cutting into school 


views, combating the 5 and 10c store 
trade; steel filing equipment; manufacturers selling direct 
to large consumers and making national contracts; the 


Government buving at a discount where a dealer could not 
make a profit: loose leaf manufacturers issuing a cataloguc 


setting forth quantity at which discount dealers should 


sell: loose leaf manufacturers selling direct to consumers 


at the same discount or better than that given to dealers 


\ll the subjects were explained in detail 


After his talk, the governor asked for questions on the 


matters he had taken up and any other subjects anybody 


wanted to ask about There was considerable discussion 


and the interest shown in the meeting proved conclusively 


that Governor Roth is no figure-head governor, but a real 


go-atter honest-to-goodness leader whom the dealers will 


be proud of. If every city in the Fifth District will have a 


meeting like Cincinnati had and thresh matters out as thor 


oughly as they were covered at this meeting, Governor 


Roth will give them the best term of office anv district 


ekovernor ever vave 
were the following repr 
Herbert Wittstein, Vice 


Company; B. A. Brady, 


Also present at this meetins 
manufacturers 

President of the Globe-Wernick« 
\ult and Wiborg Company; Ed Lohmeyer of 
Dennison Manufacturing Company; Dixie Carroll of Eber 


Will Winnes of the Pyramid 


sentatives oft 


President t 


hard Faber Pencil Company; 





No. 8 C. M. Meyer, Bur- No. 11. James S. Ball, Kil 
nap-Meyer, Inc., Kansas ham Stationery & Printing 
City, Mo., Governor. Company, Portland, Ore., 

Governor. 
No. 8. John Ford, Jr., . 
Peterson Litho & Printing No. 12. W. ¥. Johnston, 
Company, Omaha, Neb., Schwabacher-Frey Com- 
Retail Director. pany, Los Angeles, Calif., 
Governor. 
No. 9. P. T. Pearce, The 


No. 13. J. S. Luckett, Luck 
ett Loose Leaf, Ltd.. To- 
ronto, Canada, Governor. 


Cargill Company, Houston, 
Tex., Governor 


No. 9. W. C. Northern, 
Stafford-Lowden Company, No. 14. A. J. Kerin, Tower 
Ft. Worth, Tex., Retail Brothers, New York, N. 
Director. Y., Governor. 


No. 10. E. Frank Winfield, No. 14. Henry Frank, Henry 
Winfield’s, Grand Junction, Frank, Inc., New York, 
Colo., Governor. N. Y., Retail Director. 


525 Investment Building, Washington, D. C 


Trussell Manufacturing 


Paper Company, and Ed Perry 


Company 


above men, 


Chairman Gus Weil called on each of the 


brief talks regarding the policies of their re 


who gave 
All the remarks were well received 
a 


Tenth District News 


spective companies 


E. Frank Winfield, newly elected governor of the Tenth 
District, reports that in his district plans are on foot to 
organize the travelers in the territory into a cooperative 
body working with the district. More details concerning 
this project will appear in a later issue 

* * + 
Frank Miller of Millers Book Store, Fort Collins, is a 


new member of the National Association in Colorado. M1 


Miller is a 
(Mr. Winfield says that 


ful citv in Colorado.) 


stationer of many vears standing in his city 
Fort Collins is the most beauti 


* * * 


Another new member of the association in Colorado is 
Harry Herkert of Herkerts Typewriter Exchange, 


Mr. Herkert is expanding his lines and enlarging the sta 


Boulde r 


tionery phase of his business. 
waite 
Eight Lieutenant-Governors Appointed in Fifth 
District 
C. W. Roth of The Roth Office Equipment Company, 


Dayton, Ohio, governor of District No. 5 of the National 
Stationers Association, has appointed the following as lieu 
tenant-governors to assist him in carrying on the associa- 
tion’s work: Harold Hampton, Indianapolis Office Supply, 
Ind.: Edwin I. Baer, The f Canton, 


Harry J. Koehn, Gregory & Thom, 


Baer’s ¢ 


Maver 


Indianapolis, 
Canton, Ohio; 


Detroit, Mich.: A. F. Lindhorst, Gibson-Perin Co., Cincin 
nati, Ohio: K. L. Bover, Newell B. Newton Co., Toledo, 
Ohio; Jack Fecho, Burrows Bros., Cleveland, Ohio; Frank 
Swan, Swan-Morgan Co., Huntington, W. Va., and O. W. 
Lintner, State Office Supply Co., Columbus, Ohio 
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ONE STALK CAN’T STAND ALONE 


This year’s golden harvest also marks the passing of fifty 
growing years for the Mimeograph. And well we know 
that its phenomenal success is not due entirely to our own 


efforts. Mimeograph users, and all those interested in 


Mimeograph distribution throughout the world, have done 
their full share in this important development, the seed-idea 

of which was stencil printing. The growth of that idea has 
brought a simplified and highly efficient duplicating process, by 
which thousands of exact copies of letters, forms, bulletins, 
graphs, etc., can be easily produced in every hour of the work- 
ing day. It has been a sturdy growth. And well we know that 
gratitude should ever play its gracious part in the fields of business. 
If the Mimeograph has become a useful servant, if it is working 


economies and betterments in industry and education, it is because 
it has never had to stand alone. A. B. Dick Company, Chicago. 


MIMEOGRAPH 
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OFFICE APPLIANCES 


Mr. Van Waesberghe Makes Annual Visit to the 
United States 

Last month E. A. Van Waesberghe of Paris, France, was 
in the United States on one of his annual visits to this 
country. Mr. Van Waesberghe is an oftice machine dealer 
in Paris, handling, among other lines, Smith Premier type 
writers, Dalton adding machines, and Ediphone dictating 
machines. While in the United States he visited the Rem 
ington Rand organization at Buffalo and the Dalton plant 
at Cincinnati. He returned to France about the middle of 
the month 

Mr. Van Waesberghe spoke encouragingly of business 
prospects in France, and states that England is in the 
midst of prosperity once again. Although he spoke of the 
hardships caused by the unnatural trade barriers set up 
by the various governments of the world, in general he is 
optimistic as to the future. 

—~>— 
George Wolcott Reports 

From Moscow a couple of weeks ago came a card from 
George Wolcott of the Wilson-Jones Company, announce 
ing his arrival there and giving his itinerary to start the 
next day as Leningrad, Berlin, Budapest, Vienna, Prague, 
Munich, Venice, Paris, London, all to be reached in turn 
by air transportation, for which a facetious reporter might 
refer to the founder of the Old Stationers’ Home as a “high 


fiver 


> 
N. Y. Office Machine Dealers Association 
Increases Membership 
(According to a report from Samuel Hutter, secretary of 
the National Typewriter and Office Machine Dealers of 
New York, the association has increased its membership 
since the first of the vear to about sixty-one. Mr. Hutter 
reports further that the association project of grouping 
purchases on ribbons and carbons has met with consider 
able success 
oe 
Monochrome Pen Moves to St. Charles 
The Monochrome Pen Company, manufacturer of Mono 
chrome sackless, vacuum filled fountain pens, has moved 
its office and factory from 961 Montana street, Chicago, 
to St. Charles, Illinois The new quarters were formerly 
occupied by the Continental Electric Company They are 
commodious and well adapted to the production of the 
Monochrome pen line 
~~ 
L. H. Olson Visits in East 
L. H. Olson. manager at Chicago for the L. C. Smith 
& Corona Tyepwriters Inc., enjoyed an eastern vacation 
in July He also spent several days at the home office, 
Syracuse, N \ 
>_> 
Illinois Stationer Honored by Knight Templars 
Henry W. Hanson, president of Jeffersons Stationers, 
Inc., Springfield, Ill, attended the triennial conclave of the 
Knight Templars at San Francisco in July He was ap- 
pointed a member of the committee on Charters and Dis 
pensations Mr. Hanson had. for a travel companion 
former Governor Emmerson, of Illinois who was re-elected 
gvrand treasurer of the order, journeying to the Pacific coast 
on the “Grand Masters’ Special—a de luxe train All the 
passengers stopped off at Colorado Springs, and enjoyed 
an unusual experience In ascending Pike’s Peak they 
met a variety of weather conditions—at the foot of the 
peak there was a rainstorm, higher up it hailed and at the 
top there was a real winter snowstorm. Fair weather pre- 
vailed before the storm. 
Che longshoremen’s strike was on when the train arrived 


at San Francisco, but the officials of that wonderful city 
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va STAPLER 


AND TACKER 





CAN BE 
USED AS 

A TACKER 
WITH BASE 
FOLDED 
BACK 


NEW LIST PRICE 
Redesigned and improved with a removable front plate 
this stapler is serviceable and dependable. For general 
fastening use in offices, stores, homes, etc., and for use as 
a tacker by swinging base back and applying labels 
direct to barrels or crates, tacking up signs, posters, window 


trim, ete., and is generally used by draftsmen in place of 
thumb tacks. Free window display S-1. 








Suitable for fastening up to 10” in from the 
edge of material 








4 E new brilliant display C-2 in four colors 
holds a group of NEVA-CLOG machines 
with steps and cut-outs. Rigid in construc- 
tion it will add to the attraction of your 
window or counter. It is sent free on request. 
Specify Display C-2, please. 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 








OFFICE APPLIANCES 


did everything they could to make things pleasant for the 
visitors. Mr. Hanson and Former Governor Emmerson 
could not get a taxi on their departure, so they carried their 
bags and took a street car 

On the return journey the travelers took the new South 
ern Pacific “Cascade” train from Oakland to Portland 
It is said to be the best train in the west At Seattle they 
boarded the Pacific SS. “Princess Kathleen,” and went to 
Vancouver. On the way back to Springfield they stopped 
at Lake Louise and Banff 





WEDDINGS 
Ante Wedding Ceremonial at Chicago UEF Office 


A. F. Peterson, Chicago service foreman for the Under 








wood Elliott Fisher Company was married to Miss Viola 


Person June 16. His associates in the business gave recog 





Pre-nuptial Festival at Chicago branch of the Underwood Elliott 
Fisher Company.—An informal reception was held for A. F. 
Peterson, Service Foreman, in his office, which was decorated 
appropriately with signs and foliage. The decorations included 
a “Baby Grand” wash board and a rolling pin. All of the signs 
are not legible in the reproduction. These signs included 
“Alas, Poor Pete, I Knew Him Well”—‘“Shady Rest”—“Hello 
Pop”—“Visitors Not Allowed”—“Why?”—“Quiet Please”—“Just 
Another One”—“It’s Just Two Bad” and “Sooner or Later It’s 
Too Bad”—“A Good Place to Go for a Honeymoon”— (ticket to 
O. Henry Park) 


nition to the event by decorating his office in the spirit 
of the occasion. An informal reception was held by Mr 
Peterson in his office, at which time he received the con 


gratulations of the entire Chicago staff 


—~>— 
Benson-Schuelke 
Miss Amy Benson was married Saturday, July 14, to 
Fred G. Schuelke, assistant to F. C. Snow, manager at Chi 
cago for the Underwood Elliott Fisher Company. He has 
been with the organization twenty years. After the wed- 
ding Mr. and Mrs. Schuelke made a trip to Northern Wis- 
consin 
Mr. Schuelke’s first wife passed away a number of years 
ago. In the interim his mother made her home with him 
until her passing, several vears ago 
Mr. Schuelke has a wide circle of friends in the typ 
writer field from coast to coast, who will rejoice that he has 


found a helpmeet and a happy home 


ie! 

Cardinell-Woods 
Miss Annie Louise Woods, Montclair, N. J., was married 
June 23 to Richard L. Cardinell, youngest son of John D 


Cardinell. 


Don’t buy your fall 





fountain pen supply 
until you see the 
New One-Stroke 
visible fluid supply 
SHEAFFER 
FEATHERTOUCH! 


WRITE FOR BOOKLET “RESULTS COUNT” 
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THE MECHANIZED FILE 
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COMES TO LIFE 


SS And EVERY GF 
AGENT BENEFITS 


NO WONDER everybody is talking about the new GF Super-Filer. It 
has mechanized the process of filing. It is so nearly automatic, so un- 
eanny in its almost human efficiency that it has put new life, new 
pep and interest in filing and finding. It has opened the eyes of execu- 
tives to the unnecessary waste in time, energy and operating costs 
resulting from the use of antiquated equipment—and it is bringing 
new business to dealers in office equipment. 


The GF Super-Filer is the greatest improvement in filing equip- 
ment introduced in many years. Its structure and method of opera- 
tion speed up filing and finding by fully 25% and effect a saving in 
physical energy of at least 50%. The Swing Front and Throw-back 
Compressor cut eight filing operations to four simple, effortless mo- 
tions, and at the same time provide increased filing capacity. 


GF Super-Filer is ousting antiquated equipment wherever dem- 
onstrated. Its enthusiastic reception is reflected in orders everywhere. 
Reports from every section of the country indicate that no concern 
is too small—none too large—to sense the savings in operating and 
maintenance costs and increased efficiency to be secured by the in- 
stallation of GF Super-Filers. Here is your opportunity to make this 
fast-selling Super- Filer the backbone of summer business—and profits. 
Our folder, “‘Released! New Profits from an Unexpected Source,” C® 
tells all about it. Write for a copy. We'll give you full particulars. 4 


THE GENERAL FIREPROOFING COMPANY 
yo ouneés town + OO # t 0 
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National Typewriter of Hartford Celebrates 
The National Typewriter Company, 273 Asylum street, 
Hartford, Conn., celebrated its fifteenth anniversary June 


20. This is one of the largest typewriter sales, service and 


othce supply organizations in the New England states 
Che store sells all nationally-advertised standard and office 
portable typewriters, adding machines, duplicating ma 


chines, and is distributor for the L. C. Smith & Corona 





[Typewriters Inc. 


Richard Neumayer started in the typewriter business 
: ] 





Richard Neumayer 


over twenty-five years ago, serving with the Underwood 
and later with the Royal typewriter companies. Later he 
entered sales work In May, 1919, Mr. Neumayer opened 
an office and typewriter repair business in Hartford. The 
business grew rapidly, outgrowing several locations. In 
1929 the business was incorporated, and Ralph Neumayer 
joined the business as vice president. Marian M. Farrell is 
secretary and assistant treasurer 
The anniversary was announced to Hartford in a broad- 
side which mentioned the inception and growth of the busi- 
ness, and illustrated and priced over fifty items in the 
stock. Each item was numbered, and an order blank in- 
cluded with the broadside gave friends of the business easy 
means of checking the items and quantities they required, 
the blank to be mailed to the store 
——— 
Special Remington Type Design for Photolith 
The Remington typewriter division of Remington Rand, 
Inc., Buffalo, N. Y., makes special type designs for ma 
chines used in preparing copy for photolith, planograph 


and similar processes. These designs are available for the 


eemctenn “UY and “OE* Win. diate: Mea One Here’s an irresistible sales combination . . . the new 5e 
opened out to give clearcut impressions. The new designs American-made Columbus Pencil . . . beautifully packaged 
are available in pica, elite and medium roman, and can be . . . strikingly displayed! A pencil whose sheer quality builds 


. " -] + P . . ° ee . 
applied on special order to both the noiseless and stand immediate repeat business. “Produced by the House of A. W. 


ard models . es ° e 2 
Faber” - is a statement which speaks volumes to the entire 


stationery trade. Five popular degrees. It will pay you to 


O L ’ D O C S T O R K discover Columbus and cash in on its liberal profits! 








Wilbur Morton Elles, II 


On Tuesday, June 19, Wilbur Morton Elles, II, arrived ~ ° oy 
to bring joy to the household of Mr. and Mrs. W. M. Elles pyre 
of Evansville, Ind The young man weighed eight and 


three-quarters pounds His father is secretary of the 


Evansville Desk Company 
a 
Miss Moore Sticks Around | l} B l} S 
Mr. and Mrs. Jack Moore found great joy when a baby 
girl came to join their household several weeks ago. The 


happy dad sells Le Page’s glue in Michigan and part of The Ideal Commercial Pencil 
Ohio 
: ORDER NOW FROM A. W. FABER, Ine., NEWARK, N. J. 

















There MUST Be 
A BEST Way 


Let’s get this fact straight 
just as there is a best way to 
systematize and handle ref- 
erence files, so there is a best 
way to handle and systematize storage 
filing. Since LIBERTY Boxes were 
put on the market, over 16 years ago, 
many leading banks and firms have 
said to us, “* There must be a best way.” 
When you sit down and figure out the 
issue, you will find that the LIBERTY 
way is the BEST way. LIBERTY 
Boxes alone give every service needed 
in storage filing—sizes for every need, 
economy, semi-sealed safety, quick ref- 
erence, labels that permit numbered 
boxes and a system in storage filing. 
\lany large banks and firms have made 
specific tests of all storage filing methods 
and have selected LIBERTY Boxes. 
Further proof of the superiority of 
LIBERTY Boxes is found in the fact 
that they are and always have been 
leaders in their field. 





Sell LIBERTY Boxes, not as _ boxes 
merely, but as the lowest-cost, sys- 
tematic, safe way to do storage filing 
and transfer work. 


BANKERS BOX CO., INC. 


536-538 S. Clark St., Chicago, Il. 


>_> 


WANTED 


If you are not handling LIB- 
ERTY String Binders, write for 
full information andour 
proposition to dealers. This 
line is going well for others 
you too will find it profitable. 
Made in three styles any size 
you want. Complete dealer 
cooperation. Satisfactory dis- 
counts. 
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Sales Conference of Royal Branch at Denver 

M. E. Palm, manager of the Royal Typewriter Com- 
pany’s branch in Denver, Colo., was chairman of a sales 
conference for Royal salesmen and dealers held recently 
in Denver, and in the course of the afternoon unveiled the 
new Model H Royal typewriter. Luncheon was enjoyed 
at the Casanova Club in the Brown Palace Hotel 

Dealers and salesmen from a wide territory were pres 
ent Among them were C. W. McLane, Valentine, Nebr.; 
Ray E. Smith, Sterling, Colo.; Mr. and Mrs. William 
O'Toole, Cheyenne, Wyo.; Harry Evans, Colorado Type 
& Equip. Co., Fort Collins, Colo.; E. F. Winfield, Win- 
field’s, Grand Junction, Colo.; Frank Shedd, Aurora, Colo.; 
George J. Heiser, Casper Type. Exchange, Casper, Wyo.: 
L. J. Heiman, Heiman’s Commercial College, Sheridan, 
Wyo.; Mr. Lipke (repair man), Sheridan; C. F. Kemp, 
Santa Fe Book & Staty. Co., Santa Fe, N. M.; Fred M 
Bear, Pueblo, Type. Exchange, Pueblo, Colo.; Roy A 
Davis, Colorado Springs, Colo.; Frank Henicke (servic 
man), Colorado Springs; J. W. Fogg, Boulder Type. Ex 
change, Boulder, Colo.; Mr. Pierson (service man), Boul 
der; E. G. Hopper, Winfield’s, Grand Junction, Colo.; 
R. L. Wilson, Winfield’s, Grand Junction; E. H. Daniels, 
Winfield’s, Durango, Colo.; A. E 
Exchange, Billings, Mont.; L. C. Hult, Frank Cimaglia 
(repair man), and Guy H. Guffey (service foreman), all of 
Denver; Louis Santangelo, J. S. Stahl & Co., Denver; 
lr. M. James, The Typewriter Exch., Denver; Arthur Luetz, 
The Typewriter Exch., Denver; Leo Horal, Denver Type 
Co., Denver: Alfred Honour, Business Machines Sales Co., 
Denver; Frank Williams, All Makes Type. Co., Denver; 
Ray Mathews, Springfield, Colo.; Paul M. LeBeuf, Pampa 
Office Supply Co., Pampa, Tex.; L. A. Vahue, Russell Staty 
Co., Amarillo, Texas; Horace M. Russell, Russell Staty 
Co., Amarillo; Mrs. Melissa Hayden, Winfield’s, Brecken- 


Peterson, Peterson Type 


ridge, Colo.; John Milholm, Western Service Supt., St 
Louis, Mo., and M. E. Palm, Mgr., Denver, Colo 
—— ee —_ 


Weldon Roberts Takes Vacation Trip to Mexico 

Weldon Roberts, president of Weldon Roberts Rubber 
Company, Newark, N. J., eraser manufacturer and inventor 
of many of the styles of erasers which bear his name, 
varied his usual habit of vacationing comparatively near 
home and spent three weeks of June and July in Mexico 
City. Mr. Roberts’ trip was purely in the nature of a vaca- 
tion and a rest from the pressure of business. He was 
accompanied by his elder son, Christopher Roberts, pro- 
fessor of economics at Duke University, Durham, N. C 

There was a presidential election in Mexico during Mr 
Roberts’ stay and he tells us that the outcome was so sure 
that it would have been difficult to find takers of betting 
odds of 1000 to 1 on the result. “Americans are going to 
Mexico in large numbers,” says Mr. Roberts, “and well 
they may. It is a most interesting country and the peopl 
are engaging and kindly.” 

During Weldon Roberts’ absence, the business was in 
charge of Garrett Roberts, who is well known in the trade. 
a 
School Supplies Trade Receives Its Code 
The National Recovery Administration has approved the 
supplemental code of fair competition for the school sup- 
plies and equipment trade, a division of the wholesaling or 
distributing trade. The code became effective July 15. 
The order of approval stayed pending further order the 
operation of the provision prescribing a waiting period 
between the filing with the code authority and the ef- 
fective date of revised price lists or revised terms and 
conditions of sale. Another provision which received only 
conditional approval was that relating to price differentials 


This was approved only for ninety days, subject to further 
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ACME VISIBLE 
ATLAS 


CAmerica at your 
Finger~ Tips 



























ALLAMAS! 


{nother new application of 
{cme Visible Products for 
dealers. 


Now 
a “Zephyr” Speed Atlas 


Every map instantly available with the flip of a finger. No more hunting for page num- 
bers. You can turn from Maine to California in a second. Now the Atlas will be used! 


Acme is the first to apply the principle of Visible Records to maps. The visible index 
puts 54 maps in sight at one time bringing the Atlas up to the standard of active office 
records. 


SPECIFICATIONS 
COMPACT—Size closed 10!/2"x14!/2"; open 22!/2"x14'/2”. 
SPEEDY—Any map open in one second; no hunting for page number. 
CONVENIENT—Small enough to be kept in a desk drawer always ready for reference. 
USABLE—The visible form encourages study and use. 


VISIBLE—Every map has a visible index on front and back, front showing name of map, 
population, capital, etc. Makes easy finding. Permits signalling. 


MAPS—Each map 7!/4”x10” printed on Bristol stock in black and blue. Latest county 
seat maps. Every state in Union, Canada, Mexico, Africa, Asia, Australia, Europe, 
North and South America, U. S. and World. 


CARD SYSTEM co. INDEX—Each state map has its town index on the card facing it, with history, topography, 


principal products, industries and points of interest. 
8 South Michigan Avenue Established dealers may request one for ten day inspection in advance 
CHICAGO ’ ILLINOIS of placing stock order. 
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NEW “SUPER~QUALITY” 
F OLDER STOCK now used in 
O>osd. FILING FOLDERS 


eat. oFF 





Wesaid to our paper mills, “Make us a better folder 
stock than you have ever made before. We want a 
stock that is handsomer, stronger, tougher, more 
rigid---that will exceed all U.S. 
Government standards by a wide 
i es eK et ; 
We got it! And this a 
The Mullen Tester for stock is now used in all Oxford 100- 


ment ofthe U-s.Burew Line manila folders, 


of Standards. The new 

Oxford “Super-Quality” 

manila shows an uma at NO INCREASE 

Try it and see! 

IN COST .. . 

Send for samples. Test them. 

Compare them with any compet- = 

itive make. And if you Want oxford “SuperQuatity” fold 
ers are available in 714-8 pt., 
9 pt., 11 pt., and 14 pt. thick- 


orders, show them to your trade! _ nes: in letter, legal, and in- 


OXFORD FILING SUPPLY CO. 


340-A Morgan Avenue Brooklyn, N. Y. 
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order at the end of that period as a result of study which 


will be made of its operation. 

his provision would prevent a wholesaler from quoting 
to any purchaser of a product upon which the manufac- 
turer had granted to the wholesaler a fair price differen- 
tial, as provided in the general code, a lower price than 
that quoted on such commodity by the manufacturer to 
the same class of purchasers. 

According t 
trade there were approximately 300 establishments in 1933, 
The trade em- 
ployed at that time 1929 there 
275 establishments employing 27,000 persons doing 
of about $110,000,000 


The provisions of the 


» data submitted to the administration by the 


with aggregate annual sales of $45,000,000. 
about 15,000 persons. In 
were 
annual business 
labor are 


general code affecting 


accepted for the divisional group, but trade practices 
peculiar to the division have been adopted and provisions 
are made for setting up a supplementary code authority. 
> 
Frederickson Discourses on Mechanical Pencils 
R. F Auto 


point Company, Chicago, one of the best sales producers 


Fredrickson, district sales manager of the 
in the mechanical pencil industry, made some interesting 
remarks during Autopoint’s recent national sales conven- 
tion. Among other suggestions, Mr. Fredrickson expressed 
the belief that quality mechanical pencils will be adopted 





R. F. Fredrickson 


as standard equipment by all employee organizations b« 
fore the end of the present decade. 

Mr. Fredrickson has set his sales goal for the last six 
months of 1934 at half a million pencils. He voiced the 
opinion that the Auto- 
point Company, together with the new prices and products 


new management and policies of 


now offered in the line, give Autopoint dealers great profit 
possibilities. 


Mr. Fredrickson also 


greatest in the 


stated his conviction that the sea- 


son ahead will be the history of Autopoint 
Company 

Promotion in Remington Rand Canadian 

Organization 

Effective June 1, H. A. MacKenzie 

tems division sales manager of Remington Rand Ltd., with 


MacKenzie has 


supervision over Manitoba, Saskatchewan and Alberta. 


was appointed sys- 


headquarters in Winnipeg, Canada. Mr 


Mr. McKenzie is an old-timer in the Remington Rand 
organization 
western section of Canada in 1927 to 1929. 
of the branch office in Winnipeg 
Mac Kenzie 


Svstems Division in eastern Can- 


division for the 
Later he was in charge 
Previous to his most recent appointment, Mr 
was connected with the 


ada and the United States 





He was in charge of the accounting machine 


A NEW DEAL 
IN 
OPY HOLDERS 











The SUPERIOR 


introducing 


Six Revolutionary Features 


May be expanded to accommodate paper over 
30 inches wide; novel notebook holder; collapses 
and folds away with typewriter or may be re- 
moved from desk by releasing of a snap catch; 
positive and convenient adjustment for two and 
three line spacing and adjustable spacing lever. 


Poo eS 
( 





Some desirable territory available to capable 
and responsible dealers. Write for descriptive 


folder and dealer's proposition. 


THE MEASUREGRAPH COMPANY 


1245 Forest Park Blvd., St. Missouri 


Louis, 
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JOHNSON 
POS-CHAIR 
IS A REAL 
LEADER 





— 


pone 


Patented 






No. 1710W 


Johnson's Pos-chairs, embodying the only 
proven correct principles of efficient seating, 


have stood the test of time and experience. 


All branches of industry have recognized their 
worth. They now occupy a pre-eminent place 
as a part of the new life, new methods that have 


emerged from the depression. 


The Pos-chair with its hinged flexible back 
the Pos-chair for men, with arms attached to 
the back, by the 


Johnson are a. oe 


hinged flexible originated 


Chair Co., protected by 


Patents. It means that every dealer who sells 
them and everyone who uses them, is guaran- 


teed against possible difficulties of infringement. 


if you are not giving Pos-chair leadership in 


your set-up of office furniture, do not delay to 


start. 


They are the leaders in their field and form a 
definite and significant tie-up with the dealers 


who are the leaders in their own locality. 


of 


manufacture chairs 


all 


Johnson Chair Co.. 


recognized quality for office and 


building purposes. 


JOHNSON CHAIR CO. 


11401 W. Nerth Ave. Chicage, Hlinois 
CANADIAN REPRESENTATIVE 


Preston-Noelting, Ltd., Stratford, Ontario 
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Staedtler Introduces Novel “Tribune” Displays 
Staedtler, Worth New York City, 


manufacturers of “Tribune” five cent pencils as well as a 


J » Inc . 53 Street, 


full pencil line for all purposes, are now in process of dis 
tributing sets of a novel and effective new window display, 


intended to increase sales for “Tribune” pencil dealers 


everywhere 

Taking into consideration the fact that dealers frequently 
desire to feature a group of co-related products in a win- 
of 


dow, or to devote only a window to pencils, the 


Staedtler 


a part 
been 
all 


or 


new main or “center” panel display has 


that it 
In addition, 


worked out in such a size will be suited for 


two smaller side 


“Tribune” 


such display functions 


“wing” 3oxed pencils 


can be shown and these smaller displays may be put into 


displays are furnished. 


window and show case or used as “counter salesmen” for 


pickup sales inside the store. 
All of the displays are beautifully lithographed in color 





One of the Tribune Pencil. Window Display Suggestions 
Offered to Dealers by J. S. Staedtler, Inc. 


The 


artwork depicts an office scene in the background with a 


Che large display presents a 3-dimension perspective. 


feminine hand holding a fac-simile “Tribune” pencil, 
A special 


large, 


into the immediate foreground 
of the display provides space resem- 


to be 


extending out 
“shelf construction” 
desk for 


on 


an actual steno-notebook in- 


other 
*., can be placed to suggesta 


bling a top 


serted and which small items such as erasers, 


clips, rubber bands, et “group 
sale” of office items that are co-related in function 

Three suggested “model” windows which are typical of 
the average store and quick and easy to arrange have been 
and photographed under the direction of Edw. 


set up 


Gorton, Staedtler sales director, whose wide experience in 
the field well qualifies him to make such particular point- 
All 


S. Staedtler, 


suggestions 
Worth 
of the 


of-sale recommendations three set-up 


he 


street, 


had by writing J Inc., 53-55 
New York ¢ 
Staedtler sales representatives. 

Dalton Representing Crescent Brass and Pin 
William J. Dalton, 130 N. State 


known throughout the Middle West, was appointed repre 


may 


ity, Or upon inquiry, from any 


street, Chicago, well 


sentative last month for the Crescent Brass and Pin Com- 


pany, Detroit. He is quite optimistic about the possibilities 
which the new line offers. 
Mr. Dalton built up an extensive acquaintance in the ter- 


ritory he covers through his activity in the publishing field 


and more recently as a representative of Frank A. Weeks 


Manufacturing Company, New York 
nati 
New Catalogue Lists Complete Line of Duplicator 
Supplies 
\ new catalogue of duplicator stencils, inks, papers, etc., 
the Paper & Supply 


Desplaines street, Chicago 


published by Duplicator 
224 .N 


are available to dealers on request 


has be en 


Company, Copies of the 


catalogue 
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Ditolay thet 


new Art Metal desk 





The latest contribution to office efficiency from the makers of the most complete line of high grade Steel Office Puruitare. 


y= 


desk. the 


dynamic in 


Metal 
really 
How would it look 


The Art 
Dynamique, is 


new 


arousing interest. 
in your window this fall? Depend 
on this: it would stop the business 
man passing by. 

The Dynamique gives 
, smooth and silent oper- 


generous 
leg spacing 
ation of drawers and shelves, glare- 
free, black Artolin for the writing 
trim and gun 


surface, Chromium 


THE 


Gt! 4 


metal finish. All wiring is 


concealed. It is as modern 

as the Century of Progress. 
— s = 
This new desk typifies 


the alertness of Art 
that is new and sound in steel office 
furniture. It stands as fresh evi- 
dence that Art Metal senses style 
trends accurately. 

The Art Metal franchise offers an 


agency these three important ad- 


“We oa | 


(DYNAMIC) 





Metal to all 


NS 


vantages: reputation, qual- 
ity, and positive sales help. 
The sturdy 
shelving, approved safes; 
a complete range of files for all pur- 
index 


line is wide 


poses; transfer cases; card 
cabinets; plan files; the Deskette 
and 107 different designs of desks. 
If you are interested in the Art 
Metal franchise, write us for infor- 


mation about your city. 


AGENCY DIVISION .. ART METAL CONSTRUCTION COMPANY ..JAMESTOWN, NEW YORK 
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SU 





Bas 
“NO MAR” 


OFFICE CHAIR CASTERS FLOOR PROTECTION 





Leaflets free to 
Bassick Dealers. 





The Complete Quality Line 
Office supply dealers who are not actively 
and aggressively selling these Bassick 
products . . . needed in every one of your 
customers’ offices . . . are missing an 
opportunity for attractive and profitable 
additional business. 


White for catalog and complete information 








THE BASSICK COMPANY A size and type of fitting to pro- 


BRIDGEPORT CONNECTICUT tect floors under the legs of alli 
Canadian Factory types of office furniture. 


STEWART-WARNER—ALEMITE CORPORATION OF CANADA, LTD. 
BELLEVILLE, ONTARIO 
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Census of 1934 on Typewriters and Parts 

Che United States Bureau of the Census announces that 
according to a preliminary tabulation of the data collected 
in the biennial census of manufactures taken in 1934, type- 
writers and typewriter parts and attachments to the value 
of $15,401,181 F. O. B. factory 
factured in the United States in 1933, a decrease of 28.1 
per cent as compared to $21,423,383 reported for 1931, the 
The principal items which en- 


(at prices) were manu- 


last preceding census year. 
tered into the total for 1933 were as follows: 

Standard typewriters, including long carriage, 258,949, 
valued at $10,091,612: 143,975 portable typewriters, valued 
at $2,904,293 


able decreases as compared to 1931, as will be noted in the 


Both classes of typewriters show consider- 


following statistics: 


Number of establishments (1933) 13; (1931) 20. Decrease (Per 
centage not computed where base is less than 100.) 

Wages (1933) $7,521.271; (1931) $10,328,036. Decrease, 27.2. 

Wage earners—average for the year (1933) 9,533; (1931) 10,924. 
(Decrease of 12.6.) These totals do not include salaried officers and 
employees. The data for such officers and employees will be included 
in a later report. The item for wage earners is an average of the 
number reported for the several months of the year. In calculating it, 
equal weight must be given to full time and part time wage earners 
not reported separately by manufacturers—and therefore it exceeds the 
number that would have been required to perform the work done in the 
industry if all wage earners had been employed continuously through- 
out the year. The quotient obtained by dividing the amount of wages 
by the average number of wage earners cannot, therefore, be accepted 
as representing the average wage received by full time wage earners. 
making comparisons between the figures for 1933 and for 1931, 
possibility that the proportion of part time employment was larger in 
one year than in the other should be taken into account. 

Manufacturers’ profits cannot be calculated from the census figures 
because no data is collected for certain expense items, such as interest, 
rent, depreciation, taxes, insurance and advertising. 


7° 


Cost of materials, fuel and purchased electrical energy—(1933) $3, 
155,293; (1931) $3,785,432. Decrease 16.7. 

Products, total value (1933) $16,260,018; (1931) $22,056,898. De 
crease 26.3 

Wages (1933) $7,521,271; (1931) $10,378,036 Decrease 27.2. 

Value added by manufacture—Value of products less cost of ma 
terials, fuel and purchased electric current. 

ypewriters and parts (1933) $15,401,181; (1931) $21,423,383. De- 
crease 28.1 

Other products (1933) $858,837; (1931) $633,515 

Typewriters and Parts—Production by Kind, Number, and Value 

['ypewriters, parts and attachments, total value—(1933) [not now 


available]; (1931) $21,655 
['ypewriters, parts and attachments made in the typewriter and parts 
industry—(1933) $15,401,181; (1931) $21,432,383 
Typewriters, parts and attachments made as secondary products in 
other industries—(1933) [not now available]; (1931) $232,269 
['ypewriters, new, total value (1933) $12,995,905; (1931) $17,954,143 
Standard typewriters, including long carriage—(1933) Number, 258, 
949; (1931) 304,807 
Value, standard typewriters—(1933) 
Portable typewriters—(1933) $143,975; 
Value, portable typewriters—(1933) $2,004,293; 
Rebuilt typewriters, value—(1933) $767,484; (1931) 
Parts and attachments, value—(1933) $1,637,792; 


Several months will elapse before the final figures are re- 


> 
6> 


$10,091,612: (1931) 
(1931) $214,119 
(1931) $5,842,384. 
$1,218,108 
(1931) $2,483,401 


$12,111,750 


leased by the United States Bureau of the Census 
= Se 
Business Continues Good 
Despite an unusually long spell of hot-dry weather, busi- 
ness conditions among the stationers and business equip- 
of to show up 


Generally 


ment firms San Antonio, Texas, continue 


well speaking, there is probably an increase 


in business from 30 to 50 per cent over last year, with 
the outlook for excellent business during the last quarter. 

Crop conditions, on which this section of the country is 
dependent for business, are very good, and this fact, to- 
gether with funds released by the government for cotton 
acreage reduction and drought relief, will help to release 
millions ef dollars into retail trade channels 


Reports from all parts of the state seem to indicate that 


business conditions are good in all large communities. 
Houston and Dallas are showing up exceptionally well, 
with Fort Worth, the Panhandle and El Paso showing 
steady increases.—BCR 
Travel in the United States 
Anglo-American News (published by the American 


of Commerce in London) contained a “travel 


supplement,” telling readers briefly the important places to 


Chamber 


Visit in the principal American cities while touring this 


country 


$l 


MORE SALES 
THAN EVER 


For Qutepoint- Dealers! 


Sweeping Price Reductions on 
Fastest-Selling Autopoint Numbers 


Now the AUTOPOINTS which have been your 
fastest sellers get still another sales spur. Effec- 
tive at once, we're reducing prices all the way 
from 20% to 30%, putting an Autopoint into 
the reach of every possible mechanical pencil 
buyer. Tell your customers what’s happened— 
you'll increase your volume tremendously, at 
Increased Sales Makes 

Possible Reductions as 

Just see for yourself the savings we've made 
available to your customers. Here are a few 


these new low prices. 
Possible Reductions as () 7) 
examples of these price changes: 











OLD NEW 

NUMBER PRICE PRICE 

2-C (Silvonite cap; ball clip)...........> $0.50 $0.35 

6 (Open eraser, ball clip)...........6655 0.50 0.35 

S-76 (Oversize with oversize open eraser) 0.65 0.50 

12-B (Silvonite ball clip and trim)...... 0.75 0.60 

13XBG (Short, no clip, gold-filled trim) 1.00 0.75 

14BG (Gold-filled ball clip and trim)... 1.25 1.00 
48G (Oversize, black Bakelite cap, gold- 

ee Ss onne 065004040460450000004 1.25 1.00 


Same Sturdy Quality and Famous 
Troubleproof Mechanism 


Tell your mechanical pencil customers what 
Autopoint gives them at these new low prices! 
Autopoint quality and these savings will sell 
them quickly. If you haven’t yet received your 
announcement with the full list of new lower 
prices, write us today for the new Autopoint 
Catalog, and 
particulars of 
terms and 
discounts. 


Handsome 
Sales-Making 
Displays 


Strong, ecye- 
catching displays 
are sent with every 
order for 1 dozen 
or more of a single 
number. Display 
them—they'll 
make sales for you. 

















Order today! 





Order From Your Jobber or From 
AUTOPOINT COMPANY, 1801 Foster Ave., Chicago, Illinois 


‘The B Better Pencil 
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Mr. Roosevelt 
couldn't buy it— 


—except through a 
Stationer! 

















Beautiful, striking packages—designed 
for ready consumer acceptance. 

Quality merchandise that assures re- 
peat sales. 

Distribution policies—built for the 
Stationer’s best interests. 

One price list and only one. 

\ program of reselling assistance that 
goes beyond mere missionary work. 

\ wider line than any Stationer could 
buy exclusively under one label. 

\ brand name that belongs to each 
Stationer locally—no mention of manu- 
facturer on any labels. 

In short, the most ideal Stationer set- 
up we know how to create. 

Write for details now. 


Rux-tone 
INKS 
CARBON PAPER 
TYPEWRITER RIBBONS 
PASTES 
MUCILAGE 


ete. 

— 
Ruxton Products, Inc. 
430 New Street Cincinnati, O. 
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Winfields Open Branch in Durango, Colorado 

Winfields, established in Grand Junction, Colo., in 1910, 
have opened a branch office in Durango, Colo., in charge 
of E. H. Daniels. Lines carried include Royal typewriters, 
Victor adding machines, Allsteel files and general office 
supplies. Mr. Daniels covers the entire south end of the 
state and northern New Mexico with his Ford V8 delivery 
sedan especially fitted for his work Also carrying the 
UARCO line of autographic registers and supplies and rep 
resenting the Comfort Printing Company, he is establish- 
ing himself and his organization in a field that has been 
somewhat tsolated heretofore by two or three mountain 
passes all above 11,000 feet in altitude 

es 


LC Smith 
Typeertte: 


An Excellent Window Display of Corona and L. C. Smith Type- 

writers Arranged by Carlson Bros., 1405 Fifth avenue, Moline, 

Ill. This firm is a thorough believer in the advertising value 
of window space. 


estima 
Vacations Call to Stationers . 
With vacation time at hand, many of the firms of 


Antonio, Texas, find their staffs depleted by the absence 


San 


of those who are enjoying annual relaxation. Among those 
who are among the fortunate this month are 

I. M. Howells, manager of the furniture department of 
The Clegg Company 

Ross J. Sibert, retail sales, The Clegg Company 

Louise Dyer, chief clerk of the San Antonio branch of 
the Remington Rand. Marv Carson, daughter of the chief 
inspector of this branch, is pinch-hitting for Miss Dyer 
during her absence. 

L. J. Carson, chief inspector San Antonio branch, Rem 
ington Rand 

Wm. O. McBrearty, star salesman for The Paul Ander 
son Company 

Miss Ethel Rossman, head typist, Paul Anderson Com 
pany 

J. A. Smith, manager business equipment department, 
Stowers Furniture Company, spending his vacation on a 
trip to Grand Rapids, and points in the North.—BCR 

sivadiiiemabatien 

Chas. M. Higgins & Co., Inc., Moves Chicago Office 

On July 1, Chas. M. Higgins & Co., Inc., of Brooklyn, 
N. Y., manufacturers of drawing inks, writing inks, ad 
hesives and sealing wax, moved their Chicago office to the 
Tower building, 6 North Michigan avenue, a location con- 
venient to the Chicago downtown area. Alfred C. Helfen 
stein, mid-west sales representative, who has long been 


associated with the company, will continue in charge 














““Homesick Ameriea”’ 


Is the title of an article by Earnest Elmo Calkins 
which appeared in The Atlantic Monthly recently. 


Where he brings out facts that indicate a desire of the 
individual to return to many of the simple and straight 
forward customs in vogue back in the 80's and 90’s. 


Why do we mention this? 


Because Weis has had a policy for more than 25 years 
of dealing thru the established dealer; recognizing 
that their success means the success of the Weis organ- 
ization; small profits with volume preferable to large 
profits with less volume; that old fashioned honesty 


in business is still the best policy. 


We can’t stop those dealers who want to foster the 
chiselers and price cutters, but we still maintain that 
it doesn’t pay in the long run—and sometimes makes 


one blush in the short run. 


* 
MONROE Clr MICHIGAN 
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There’s a wide and profitable market for Weis Pressboard Metal 
Tabbed Guides because of their appearance, durability and long time 
usefulness. The pressboard is the 25 point kind, pearl gray in color. 
Great improvement has been made in the metal tabs that hold the 
indexing letters or numbers. Lengthened to provide more grip on 
the pressboard; attached by the eyeletless, rivetting process. Metal 
Tabs are 12", 2" and 4" wide. The new method of boxing Weis Metal 
Tabbed Guides will be a stimulas to over-the-counter sales, thereby 
enabling dealers to make easier and quicker sales. The sure, satis- 
factory way to be convinced of the great improvement in this line 
is to send for the new sample sets available for store and salesmen’s 
use. Shows the new tabs, sizes and prices, all in one. Also hand- 
some, new imprinted circulars for your packages and mail. 


The New Metal Tab Sample Sets Enable 
Clerks and Outside Salesmen to Quote 


Without Referring to General Price List 
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Every worth while improvement in the past has not been immediate- 
ly accepted. Just so with the improvement of vertical filing folders. 
Reading about how this improvement will make folders last longer, 
look and wear better while in use doesn’t always immediately con- 
vince a vertical file folder user—_BUT experience has demonstrated 
that placing samples in the hands of users is the surest way of con- 
vincing one of the worth of this file folder improvement, and more 
often than not leads to a sale. We don’t go out and buy a dentifrice 
just because we read the ads, BUT having read the ads then try 
out a sample, we buy if the improvement is real and the value is 
there. Yes, we have samples for you to give your customers and 
imprinted circulars to send out in packages and mail. 


Send Duo Top Samples to Your Customers 


When They See They're Double Thick 


Where Wear is Greatest—They‘'ll Want°’Em 











Two New Important Features 


Where this new type Wizard steps out ahead of similar types of storage cases is in the 
steel re-inforcing strips to strengthen fronts where stacking of cases is required, and the 
method used to attach the front handle and fasten the four ply ends of tray. 

Wizard Steel Supports 
are simple in construction and very quickly and easily attached to old or new cases. 
duty Wizards out of the Letter, Cap and Check sizes by attaching these steel supports to the front edge 
of the two sides of outside shell. When stacked, Wizard Steel Supports keep cases in alignment and 


Makes extra heavy 


prevent side-sway. 


Wizball Metal Fasteners — 
the new Wizball metals for attaching front pull and holding the four ply ends are a revelation in sim 
plicity and effectiveness. Follow instructions about tapping end of Wizballs with hammer, and the teeth 
in the Wizball grips the tack so tightly that the handle on front is securely anchored to do continuous 
service, and the two tacks holding the four ply ends just can’t come loose. Properly put on the metal 
fasteners hold—and when we say hold, we mean HOLD. This Improved Wizard is the kind you want to 
offer your trade. A free Wizard for demonstrating purposes is yours for the asking, 





Wizards Will Sell Anytime 


There is no special season for the sale of an office necessity that shows an economy in its use. Things 
that are useful and economical also, will sell any time. That’s why the sale of Weis Wizard Fibre Board 
Pull Out Drawer Storage Cases sell any time. Especially is this true with our Improved Wizard. The 
shell on the new type case is stronger, and to improve its appearance has four front flaps which turn in, 
thus providing rounded front edges, instead of rough, unfinished edges. 





Stack “Em High. Stack ‘Em Wide 


Fill “Em Up. Drawers Will Slide 


Ve. © ; 
MONROE Sf OS = MICHIGAN | 


New York—A. H. Denny, Inc., 356 Broadway Chicago—Associated Stationers Supply Co. 
Boston—Adams, Cushing & Foster, Inc. 
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UNDERWOOD STANDARD QUIET PORTABLE 
New quiet carriage return... New and easily accessible variable line 
spacer... New quiet and easier key action... New quiet shift key mecha- 
nism... Automatic Ribbon Reverse...Generally improved and more 
pleasing lines... Furnished in attractive colors and black. 


Retailing at $60.00 


@ A complete line of Underwood Por- 


tables, made by the largest manufacturer 
of typewriters in the world, built to Under- 
wood standards of performance and backed 
by the biggest campaign of advertising in 
all Underwood Elliott Fisher history. Five 


popular models, retailing at from $33.50 








UNDERWOOD 
PORTABLE 


PRODUCT OF U.E.F. 





UNDERWOOD 
NOISELESS PORTABLE 
Pressure printing type bar...Star wheel escapement... 
New non - glare, eye-resting keyboard... New composi- 
tion keys of black with white lettering. .Chrominm 
plated parts...Variable line spacer...Lateral paper 
guide... Ribbon cut-out for stencil writing. 


Retailing at $64.50 





up to $69.50. Push Underwood Portables, 
Mr. Dealer. They RESPOND! 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and Other Supplies 


342 Madison Avenue, New York, N. Y. 
Sales and Service Everywhere 


(SEE BACK COVER) 4 
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THERE is A DIFFERENCE 1N TYPEWRITER RIBBONS AND CARBCN PAPERS 





DIFFERENT “TALKING POINTS” 


MEAN A DIFFERENCE IN SALES AND PROFITS 


There’s little gain or glory in selling common- 
place items that your down-the-street com- 
petitor may sell for a few cents less. 


Only when you sell a DIFFERENT product 
with distinctive talking points—of outstand- 
ing value that your customers will appreciate, 
can you hope to make any reaily substantial 
profits. 





With typewriter ribbons and carbon papers this is particularly true. 
That is why PINNACLE—with the distinctive advantages of con- 
sistent uniformity and dependability and outstanding value—is 
preferred by users as most suitable, and dealers as most profitable, 
over cheaper “‘competitive’’ items. 


There IS a Difference. Let us show you. 


COLUMBIA RIBBON & CARBON MFG. CO.), Inc. 
Main Office and Factory, Glen Cove, L. |., N. Y. 


NEW YORK PHILADELPHIA KANSAS CITY 
PITTSBURGH CINCINNATI NASHVILLE 
NEW ORLEANS MINNEAPOLIS CHICAGO 








PINNACLE. 


PRODUCT OF COLUMBIA 
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What It Means to the Dealer to Buy the Right 
Merchandise 

Under the above heading, with the approval of The Staple 
Association of America, one of the leading manufacturers 
in the staple and stapling machine industry recently sent 
out a bulletin to stationers in all parts of the United States. 
Following are some excerpts from the bulletin: 

“The question at stake is—what is the best policy for the 
dealer—to buy genuine trademarked staples (made and 
guaranteed by a reputable manufacturer) or is there a 
chance of profit in buying unknown or possibly inferior 
imitation products? 

“In the first case, have you definite assurance of correct 
performance, security of protection on the business you 
create, and a steady profitable income? In the second case, 
you may or may not get good merchandise. You have no 
assurance of sales protection, and the possibility of unsatis- 
factory performance jeopardizes profit possibilities. 

“The Machine Applied Staple and Stapling Machine In- 
dustry Code is approved. The Code Authority and Trade 
Association are striving for stability and orderly marketing 
for the mutual good of all. 

“We need the unqualified cooperation of the nation’s sta- 
tioners to accomplish this essential. 

“The unauthorized use of Trade Names and Trade Marks 
is an established abuse. This is prohibited under the Code. 
Conservatively 85% of the industry wants to eliminate this 
evil for the benefit of the stationer, consumer, and the in- 
dustry—but the small minority who desire to capitalize on 
the goodwill, prestige and efforts of others are protesting 
against these fair business methods. 

“Concerted action and cooperation by all distributing 
factors, of which one of the most important is the stationer, 
is necessary to bring order out of chaos in this industry. 

“There is the question of protection against illegal use, to 
be determined thru the courts, but this factor is for future 
rather than immediate consideration. 

“The tendency of some stationers to buy imitations and 
in so doing help out the cause of the minority, tends toward 
forcing some manufacturers to solicit consumer business 
direct. 

“If the dealers will act as a unit, knowing that it is, with- 
out any question of doubt, the best policy to sell merchan- 
dise of known quality and guaranteed performance, and 
refuse to substitute either inferior or questionable merchan- 
dise, they can in a very short time give a definite solution 
to the problem that the industry now faces, and help us 
attain the results that are a prime necessity for continued 
profit to you. 

“We cannot express too strongly the necessity of your 
cooperation and assistance in helping the majority of an 
industry, in which you are a prime factor, to attain an 
orderly marketing program. The concerns who have de- 
veloped this industry and who are trying to maintain this 
development, and reach out to even greater markets, re- 
quire your unquestioned cooperation tor our mutual ben- 
efit. If the purposes outlined above are not clear, may we 
suggest that you read them again, with careful thought and 
consideration. If you act—and continue to act in accord- 
ance with these suggestions—you will assure yourself of 
continued volume and profit from the products of this 
industry.” 

SE 


Family Tree of UEF 
A family tree of the products of the Underwood Elliott 
Fisher Company was published in UEF News, showing 
the products of the several divisions—typewriter adding 
machine, accounting machine and supply divisions. It’s 
a regular “Almanach de Gotha” of the office machine 
industry. 














OLUMBIA 


Colonial 
Line 


Columbia offers four lines of equipment to meet 
various requirements. These lines are known as: 


Columbia Standard 

Columbia Apex (Commercial) 
Columbia Colonial (Utility) 
Atlas Non-Suspension 


For buyers desiring a progressive suspension 
file of high grade and moderate price, the Colum- 
bia Colonial can be highly recommended. It of- 
fers the maximum obtainable in its class in all- 
around strength, fine workmanship, easy drawer 
operation, and appearance. 


In the Columbia Colonial line, four drawer let- 
ter and legal files are furnished, while 3x5 or 4x6, 
document and storage drawer inserts are available 
in any opening. 


This line will appeal to your trade. Write today 
for more detailed information. 


R. 


Columbia Steel Equipment Co. 


Office and Showroom 
Linecoln-Liberty Building 
N. E. Cor. Broad & Chestnut Sits. 


P. 0. Box 2244 

















Philadelphia, Pa. 
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“THE LINE OF | 
LOWEST ULTIMATE COST” 
OFFERS TO DEALERS 


DISTINCTIVE Carbon Papers | 


and Typewriter Ribbons 











The word “Distinctive” is 
more than a brand name. It is 
descriptive of the letters and 
carbon copies which can be 


made with DISTINCTIVE Rib- 


bons and Carbons. 


NM E.LEEA 


PROCESS COMPANY 
BURLINGTON, N. J. 
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Eighth Burrows Store Opened at Cleveland 

The Burrows Brothers Company, stationer and book 
seller, 633-37 Euclid avenue, Cleveland, Ohio, opened its 
eighth store at 2785 Euclid Heights boulevard, some weeks 
ago. J. W. Pfiefer, the manager, had been formerly as- 
sistant manager of the Burrows store at 10400 Euclid 
avenue; previously he was in the main store commercial 
stationary department. The new store carries a complete 
assortment of commercial stationery and office supplies, in 
charge of an experienced salesman. In addition the store 
features books, children’s books, bridge supplies, picnic 
goods, art materials, gifts, greeting cards and magazines— 
all the merchandise carried at the main store is handled at 
the new store. 

An attractive announcement in two colors, acquainted 
the neighbors of the new store with its location, and the 
facilities offered. As The Burrows Brothers Company rep- 
resents the A. B. Dick Company, the announcement of the 
new store was very appropriately done on the Mimeograph. 


en 





A Recent Display of Corona Typewriters in the Window of 

Ward's Stationery Store, 57 Franklin Street, Boston, Mass. The 

display, according to this well known and progressive office 
outfitter, was a profitable venture. 


a 


Providence Stationer Expands 
The New England Stationery 
started as a stationery business on the third floor of an 
I., has moved to a new 
The store is 
125 feet deep, and has two large display windows. New 
shelving and floor and wall display fixtures make the store 
one of the best and most complete of its kind in Providence. 
Samuel and Nathan Weiss, the owners, stated that their 
growing business had made the change possible. With 
many new lines added, Messrs. Weiss anticipate the in- 
creasing demand of the good times that are now with us. 
A cordial invitation is extended to manufacturers of sta 
tionery items to call, or to send catalogues. 


Company, which had 
office building at Providence, R. 
street level store at 253 Weybossett street 


—__ +> 


Office Chair Catalogue by Jasper Seating Co. 

The Jasper Seating Company, Jasper, Ind., has issued a 
handsome catalogue of its line, which displays a diversified 
array of office chairs, tablet arm chairs, laboratory chairs, 
teachers’ chairs, kindergarten chairs, side chairs, library 
chairs and stools. This catalogue is fully illustrated, has 
complete specifications and is printed in black and silver, 
with an attractive cover in black and silver on a heavy blue 
cover stock. 

















AUGUST, 1934 9] 



















Every Business Needs 


Meememmien This Profitable Line ls Sold ONLY 
By Globe-Wernicke Dealers 










Right—Avn installation of 
Globe-Wernicke visible 
records in the offices of a 
large mid-western dis- 
tributor of general mer- 
chandise. 















Left—Globe-Wernicke auto- 
matic record control is savin 
time and money for many a 
retail establishments. 


Offset Signaling 


Important information is 
instantly exposed. Fast 
— = UlUlC 
accessible ... substantial 
» ++ economical... per- 
fect visibility. 


Business and professional concerns of every size and kind can use 
Globe-Wernicke visible records to advantage. 





—y- : Our visible record equipment, like all Globe-Wernicke products, is sold only by 
Pith psp ot Set our dealers. It is an established policy to co-operate with them, so they can make 
a4 = all the retail profit on a sale of our merchandise. 





eth — tite —t tet +} td In each community, the opportunities to sell visible record equipment are increasing 
itt th rapidly. Business is demanding more efficiency and wants facts about sales, credits, 
Cant a accounts receivable, stock turnover, purchases, payroll, etc. 


$—+444444 











Colored Signals Globe-Wernicke visible records provide finger tip control and accurate, important 
Vital facts and warnings information instantly when wanted. They are needed in hundreds of businesses 
of unusual conditions are and can be adapted to meet the requirements of each record problem. 


flashed by movable col- 


ored signals. Our new plan makes it possible for you to operate a profitable visible record depart- 


ment, and add to the service provided your customers. Write for the facts today. 


Globe-Wernicke 


Cincinnati, Ohio 
hy Oa © on. eee OF ct @D VA oe. Gir 101010000 OO Os YO a “Ce On DB Oe DD a ae OB oe ee OS 





Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 
and Wood Equipment for Libraries, Schools and Public Buildings Filing Supplies 
Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving. 
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Why Do Typewriter Dealers 
PREFER Buying from 


AMES 


The answer is quite simple 


Thirty years of experience guiding the production 
of every ‘*‘Amesco”’ platen, fostered by constant 
research, is security for the ‘‘Amesco”’ standard 
of quality. 


The largest stock of all makes of typewriter parts 
in the world, including indispensable items which 
cannot be obtained elsewhere. 


LAT I . I I / us hion ke VS, twirle r 
dd » e 
i shi 0 ns, shoc k absor be I Ss. type cleaners des k 


STAND FOR stands. 


QUALIT) Finest quality japanninhg and nickel plating at 
, the lowest prices in years. 


Atlanta = Boston = Chicago Considerable time, trouble and expense saved by 
Cleveland Denver Houston - - . ‘i 
London, Eng. Los Angeles concentrating all requirements in one order. 
Mexico, D. F. Minneapolis 
New York Philadelphia ; 
Pittsburgh San Francisco One Day Service. 
Seattle Toronto, Ont. ¥ 
Washington, D. C. 


Three branch offices and fourteen conveniently 
located agencies. 





Intelligent cooperation — unbiased, experienced 
and friendly. 


Ames Supprty Company 


37 Murray Street 564 W. Randolph Street 583 Market Street 
New York, N. Y. Chicage, Hl. San Francisco, Calif. 


Ames Mi cans Excellent Marcice 
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Kentucky Tax System Cares for 40,000 Accounts 

The state of Kentucky enacted legislation covering a 
three per cent gross receipts tax law, a new departure 
which involves extensive record keeping. The system was 
placed with Clarence R. Smith & Company, exclusive 
Shaw-Walker dealer in Louisville. The system, complete 
supplies and necessary equipment to permit the orderly 
handling of tax collections from 40,000 Kentucky dealers, 
was covered by the contract. 

As a check on its own decision, the Tax Commission 
asked that the system be submitted to the Kentucky Society 
of Certified Public Accountants. Bradley O. Turner, 
Louisville, president of the society, reported that the sys- 
tem was excellent. 

“It. is the unanimous opinion of this committee,” stated 
Mr. Bradley, “that this system is excellent; that it will 
provide proper safeguard on funds to be collected; that it 
is so designed that it will provide practical methods for 
keeping the records in balance; that it is economical; and 
that it will furnish readily current statistical data in regard 
to the amount of tax collected.” 

“Fire-Files,” the Shaw-Walker insulated filing cabinets 
affording certified fire protection, are the key part of the 
installation, providing constant day-and-night protection 
for the master records. 

Special ledger cards, special analysis cards, reinforced 
kraft folders, indices for card, ledger, tax return and cor- 
respondence files; batteries of free-coasting “Built Like a 
Skyscraper” files, “Skyscraper” business furniture and 
many other items made up the balance of the installation, 
which was furnished complete by Shaw-Walker, even down 
to gummed labels for the correspondence folders. 

This system and installation are similar in plan and com- 
pleteness to Shaw-Walker tax installations already operat- 
ing in lowa, Indiana, Michigan and Missouri, and to par- 
tial installations made by the company in many of the 
other states which have passed sales tax legislation. 

—_ ——~<____—_ 
Wrought Washer Company Extends Tool 
and Die Service 

The Wrought Washer Manufacturing Company, Milwau- 
kee, Wis., long suppliers of washers and parts for the office 
appliance trade, has announced the establishment of new 
production and tool making departments. The tool and 
die shop which the company has maintained for its own 
exclusive use heretofore has been expanded and the new 
facilities place the company in a position to offer a com- 
plete tool and die service to its customers among cffice 
appliance manufacturers. In addition the company is ac- 
cepting production contracts on all types of stamping work. 

Eugene Caldwell, general manager of the Wrought 
Washer Manufacturing Company says, “So many of our 
customers have come to us with their tool and die prob- 
lems and also their stamping difficulties that we have in- 
augurated these new facilities to better serve our friends. 
We now can handle practically all types of tool and die 
construction, and we have adapted some of our high-speed 
multiple gang production presses for turning out stamping 
work for our customers. It is our plan to effect savings 
for office appliance manufacturers in their stamping re- 
quirements just as we have cut their costs for washers.” 

——_g———_— 


Portable Typewriters Write Checks for Depositors 

Remington portable typewriters are used by the tellers 
of the Brooklyn Trust Company, Brooklyn, N. Y., to write 
checks for depositors. These machines are equipped with 
pin-point type, and a carbon copy is made of every check. 
When not in use for writing checks, the typewriters are 
pushed out of the way. 











STATIONERS should 


ALWAYS BE PREPARED to 
meet the demands of the con- 
sumer. Depleted stock is not 
good merchandising. Success- 
ful Dealers must maintain a 
representative supply of salable 
goods. 


QUALITY and VALUE 


The wide price range of the 
M&V line will assist you to 
meet the budget plans of your 
trade. Do not try to fool anyone 
by offering bargains. Furnish 
them typewriter ribbons and 
carbon papers that assure full 
value for every dollar. Our 
reputation for Quality and fair 
dealing is unchallenged and 
dates back to 1888. It is a rec- 
ognized fact that the integrity 
of the maker is always the best 
guarantee for the product. 


THE“M&V” Service Dept. 


is prepared to assist and protect 
the distributors of ‘‘M&V”’ 
typewriter ribbons and carbon 
papers. WRITE for catalog, 
prices and complete informa- 
tion. 


MITTAG & VOLGER 


INC. 
Principal Office and Factories: 


PARK RIDGE, N. J. 
Agencies Throughout the World 
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HARTER 


ALERT WORKERS 





Now Is the Time 
for More Alert Dealers 
to Get Busy! 


The Harter Plan for selling Harter Posture 
Chairs is being profitably used by many 
dealers. We are happy to say that applica- 
tions for dealer franchises are pouring in. 
There is though still an opportunity to 
line-up—if you are in open territory—lose 
no time in getting in touch with us. 


The Harter Plan calls for the simplest kind 
of specialized sales effort. The dealer, after 
gaining interest by our special helps, 
creates demand by installing the Harter 
Posture Chair for trial use—usually Model 
O517T, illustrated above. This model 
0517T—for stenographic and _ secretarial 
use, is so easily demonstrated—and, it wins 
its way. 


Remember, there is a Harter chair for every 
practical office, factory, school and in- 
stitutional use. As a result Harter dealers 
have every market from which to secure 
orders. 


Write us for complete details 
on the Harter Sales Plan. 


THE HARTER CORPORATION 


Sturgis, Michigan 


CHAIRS 
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News Notes from Far Northwest 

One of the finest display rooms showing marking devices 
was established in July by the Pacific Coast Stamp works, 
118-22 Pine street, Seattle, Wash. It is under the genial 
direction of “Bill” Dunning, sales manager. The new ex- 
pansion move of the company signalized the revival of 
“The P. C. Paragraf,” a lively house organ. A warm in- 
vitation was extended to buyers to visit the factory and 
display room, where complete samples of marking devices 
can be seen 

+ 2 

The Wholesale Typewriter Company, Portland, Ore., has 
opened in the remodeled corner store of the Perkins Hotel 
building, Southwest Fifth avenue and Washington street. 
A fine store front of verde antique marble and an especially 
attractive color scheme have been achieved in the decora- 
tion and appointments of the new store. 

. a * 

Teletype machines have been installed in the police office 
of the city of Vancouver, Wash., available also to the 
sheriff's staff and the state highway control department. 
The new installation brings the peace officers of the far 
northwest into immediate contact with other parts of the 
country 

* + * 

The Seattle Art Company, many years located on Third 
avenue, near Pike street, has leased larger quarters at 
1512 Fifth avenue, Seattle. 

* * * 

The Irwin-Hodson Company, Portland, Ore., has re- 
ceived the contract for 300,000 sets of new automobile and 
truck license plates for the state of Washington. Its low 
bid was for $.0877 cents a set, fractionally higher than its 
bid of last year. The bid outdistanced other proffers.— 
CML 

a 
System Salesman Follows Fire 

B. S. Deatley, systems salesman at Kansas City for Rem 
Rand, was routed out one night by the police in charge 
of the automobile theft bureau. A fire in the bureau had 
destroyed the Kardex file which housed the stolen car 
record. 

Six officers who were off duty at the time, were called 
to the bureau and were assigned to typing new cards, 
under the supervision of Mr. Deatley. A loan file was pro- 
vided to care for the cards temporarily, and new equip- 
ment was ordered immediately. By the time the wheels 
were turning at Kansas City the following morning the 
file was functioning again. 

entities 
Lima Stationer Uses Novel Wrapping Paper 

Discerning an opportunity for effective publicity by cer- 
tain treatment of its wrapping paper the Frederick Paper 
and Twine Company, 216 North Main street, Lima, Ohio, 
printed in a sort of scatter-shot profusion illustrations of 
various office equipment and commercial stationery items 
handled, interspersed with the name and address of the 
company together with an advertising message. Mr. W 
O. Newstrom of the Frederick Paper and Twine Company 
offers to supply any additional information about this 
novel wrapping paper to other stationers on request 

cabin 
Lawrence Typewriter Exchange Adds to Personnel 

Until recently the business of the Lawrence Typewriter 
Exchange, Lawrence, Kansas, was conducted by the broth- 
ers Bliesner, Fred and C. A. Now Richard A. Bliesner, son 
of Fred Bliesner, is in the shop learning the mechanical 
end of the business. 

About a year ago the company took on the Ohmer cash 
register line and has met with success in distributing it 
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Underwoods!--Royals! 


00% REBUILT UNDERWOODS AND ROYALS 
THE FINEST REBUILTS ON THE MARKET TODAY 


CRUSADER GRADE UNDERWOODS AND ROYALS 
HIGH QUALITY LOW PRICE MACHINES WHICH WILL MEET THE PRESENT DAY DEMAND 


BLUE RIBBON ROUGH UNDERWOODS AND ROYALS 
PERSONALLY SELECTED MACHINES, GOOD ENAMEL AND NICKEL 


00% REBUILDING 
SEND US YOUR UNDERWOODS FOR COMPLETE REBUILDING 


ALL MAKES PARTS SERVICES 
ALL MAKES OF TYPEWRITER PARTS AND SUPPLIES 


1934 SUPER-PLATENS 


FOR ALL MAKES OF TYPEWRITERS AND ADDING MACHINES. EVERY 
PLATEN GUARANTEED FOR ONE YEAR. SAME DAY SERVICE 


ENAMELING—NICKEL PLATING 


WE ARE ABLE TO ENAMEL OR NICKEL PLATE, IN OUR OWN 
PLANT, ANY KIND OF TYPEWRITER OR OFFICE MACHINE 


WELDING 
ANYTHING THAT CAN BE WELDED 


RETYPING—UNDERWOOD ONLY 
WE RENICKEL, RETYPE AND ALIGN ANY UNDERWOOD SET 


WRITE TODAY FOR TYPEWRITER PRICES AND OUR PARTS CATALOG 


Shipman-Ward Manufacturing Co. 


4401 Ravenswood Avenue 
Chicago, Illinois 
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‘6 ° 
Back from Vacation” means MORE office SUPPLIES 
AND THE ACCO DEALER WILL BE PREFERRED 


OON the Fall upturn will be under way and new office 

and filing supplies will be bought in volume. ACCO 
dealers are getting their stocks ready now—confident that 
their business will be good. 





This confidence of ACCO dealers doesn’t just happen—it is 
the natural result of knowing that ACCO gives something of 
decided benefit to the user—that ACCO offers a complete line 
that ACCO is recognized for quality and individuality 

that ACCO is an important name wherever office supplies are 
used. 

You'll do better by concentrating on ACCO this Fall—and the 
time to prepare is now! Look over your stock—look over the 
\CCO catalog—and then let us know what you need. 





ACCO PRODUCTS, Ine., 24th St. & 39th Ave.. Long Island City, N.Y. 


Europe: Canada: 
Acco Co., Ltd., 18 Whitefriars St.., Acco Canadian Co., Ltd., 
London, E. C. 4 154 King St., W., Toronto 


ACCO PUNCHES 
are made for every loose leaf qauge and 
hole 4 mere pressure of the fingers 
operates the durable, sharp, steel cutters 
4 broad table base supports the paper. 
feco Punches never break, rust nor re- 
quire servicing of any sort and are 
fully guaranteed in every respect Vo 
10 Punch illustrated, made with fired 
centers, standard ?*, in. gauge 











Nghaeeiahtek st ak 


ACCOFLEX FLEXIBLE 
BINDERS 


fitted with standard Acco Fastener 
for binding. Flexible leatherlike 
feel and appearance makes it par 
ticularly suitable for catalogs, sales 
portfolios, price lists, reports and 
simular uses 


ACCO “STENOPAL”™ 
Steno notebook holder stands up or lies 
flat on desk. Furnishes a firm writing 
support al all limes. Convenient page 
mark prevents skipping of letters and 
the delay of “paging back.” 

















ACCO PAPER FASTENERS 
hind papers firmly, yel allow sheets to be 
removed or inserted in a jiffy For all 
slandard gauges of punching and any 
capacity. Bound Papers are Safe 
Papers! 
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Typology Succeeds Graphology 

Underwood Elliott Fisher News reprinted an article on 
“Typology” by Gelett Burgess, which had appeared in the 
New York American. It appears that hunt-and-peck 
typists identify their work unintentionally, permitting the 
expert to pick out the writer of a letter by watching his 
technique. For example, a woman unaccustomed to typing 
as a part of the day’s job writes a ragged left hand margin, 
transposes with facility, and makes misprints of lower case 
for caps, due to too rapid shifting for upper case. A gem 
in this article said: “Corrections—careful erasures show the 
writer to be a bore. Mistakes x-ed out show a love for 
money, especially ten dollar bills, and facility with the 
touch system.” 

siiaailied 


Travelogue of “A Century of Progress” 

For the benefit of the stationers of the world The Han- 
son-Weigh, issued by the Hanson Scale Company, Chicago, 
has published a three-day itinerary of the 1934 edition of “A 
Century of Progress” at Chicago, suggesting the most im- 
portant and most interesting exhibits in the various build- 
ings and concessions. This informative compilation tells 
the cost of admission to the several exhibits described, and 


the time to devote to each. 


—— 





—_ — ~ +a 


R. B. Vance, Underwood Elliott Fisher Branch Man- 

ager at Atlanta, Ga.; “Sandy,” and N. C. Guthrie, 

Recently Made U. E. F. Sales Agent at Brunswick, Ga. 

Although the warm weather costumes of the men 

make it difficult to believe, the photograph was taken 

on Sea Island Beach while the worst winter storms 
of years were raging in the North. 


——_ — 


C. L. Mitchell Enjoys Mountain Breezes 
C. L. Mitchell, secretary of Crane & Company, Inc., To- 
peka, Kans., forsook Kansas in July to enjoy the scenery at 











THE NEW MODEL 12 


DUCTAPHIOME 


F you dictate anything to secretary, stenographer, or 


. . letters, memoranda, instruc- 
. you have a treat in store 


dictating machine . 
tions, speeches, anything. . 
for you. 

The NEW Dictaphone . . . Model 12. . . has the NEW 
Automatic Monitor. 


You change your mind often when dictating? . . . The 
Dictaphone Monitor takes care of it. 


You want neat, well-spaced letters brought back for 
youtosign? . . . The Dictaphone Monitor insists upon it. 


You want ease and comfort while dictating? . . . The 
Dictaphone Monitor gives it to you. Our Automatic 
Monitor is the newest and most useful development ever 
made on the dictating machine. It will change your 
whole idea of dictation methods. 


We would like to send you a description of this Auto- 
matic Monitor and other new developments on our new 


| Model 12. 


Grand Lake, Colo. (elevation 8,319 feet), an inspiring loca- | 


tion where Mrs. Mitchell owns a cottage on the banks of 
the lake. Nearby is the source of the Colorado river roll- 
ing along to the Grand Canyon and Boulder Dam. 


Call us or use this coupon—You will find our brochure 
‘*Progress’’ mighty interesting reading. 





DICTAPHONE SALES CORPORATION 
420 Lexington Avenue, New York, N. Y. 


Send me your “‘Progress’’ Brochure. 
OA8 








*The word DICTAPHONE is the registered Trade-Mark of Dictaphone 


| Corporation, makers of Dictating Machines and Accessories to which said 


T rade-Mark is Applied . 











SERVICE 


E make service an actuality—not 
merely a sales argument. Real 
service is frequently the difference be- 
tween profit and loss or the difference 





between landing the order and losing it. 
Any GUSSCO dealer will tell you how 
GUSSCO Service makes money for him. 
Get samples and prices and catalog to- 
day! 


ome a 
ee ’ 


The Complete Line Fil- 
ing Folders for every sys- 
tem Index Cards 
Press- 
board Guides—Metal Tip 
Celluloid Tip 
Guides and Folders. 


Index Guides 


Guides 








TRANSFILE 


Leave the verdict to any jury of impar- 
tial buyers. With (1) steel reinforce- 
ment of all edges; (2) steel roller bearing 
drawer suspension; (3) simple, effective 
positive Interlock; (4) no screws, bolts 
or tape required to assemble; (5) a 
Follow Block to keep records upright— 
all exclusive TRANSFILE features—there 
is only one answer. TRANSFILE gets the 


verdict. 


Get a free sample to show 
They will accept it enthusi- 


your cus- 
tomers. 
astically. 


Guide System & Supply Co. 


335 Canal St... New YVork 


> 
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The Summer Furniture Markets in Chicago 

During the last week in June and the first two weeks in 
July the regular summer furniture markets were conducted 
the American Furniture Mart, and the Merchandise 
Mart, Chicago. At both markets the furniture shown was 


in 


Following are brief com- 
ments on office furniture at the Mart: 

The Heywood-Wakefield Company, Boston and Chicago, 
displayed its office chair lines in conjunction with its ex- 


principally for household use 


shown Furniture 


tensive array of household furniture 
The Howell Company, Geneva, IIl., had on view a num- 


ber of modernistic desks with tubular steel frames, swivel 
chairs of a similar pattern, card tables, etc. 
The Imperial Desk Company, Evansville, Ind., had 


among its primary displays of household furniture a few 
kneehole desks and book cases adaptable to office use. 
George L. Lamb, Nappanee, Ind., had on display its 
regular line of costumers and screens. 
The Murphy Chair Co., Owensboro, Ky., exhibited its 
lines of occasional chairs for office reception rooms. 
Troy Sunshade Company, Ohio, 
modernistic desk built on a tubular steel frame 
the office 
drawers and a cork top. The display included a number of 
swivel chairs for office use as well as a complete line of 


presented a 
The desk, 


two 


Tre y, 


designed for small or home use, has 


reception room furniture. 

The Wabash Cabinet Company, Wabash, Ind., display 
included a number of small desks for office and home use. 
\ new home desk made of cherry wood and equipped with 
an office file was a feature of the display. 

At the Merchandise Mart 

Milwaukee Chair Company, Milwaukee, Wis., had 
a complete line of occasional furniture for office 
reception etc. A. H. Harcgq, 


president of the company, was in Chicago during the three 


on 


display 
rooms, directors’ rooms, 
weeks of the market. 

Mutscheler Bros., Nappanee, Ind., had no office tables on 
display during the summer furniture market. Instead the 
company’s wide line of kitchen cabinets, breakfast tables, 
etc., were featured both at Chicago and the Jamestown 
Furniture Market. 

a 


Records of Safes at Chicago Stockyards Fire 
The fire at the Chicago stockyards May 19 gave the 
Safe-Cabinet division of Remington Rand star position in 
the succeeding issue of Remington Rand News. Record 
protection specialists were on the job promptly to aid in 
the opening of safes which had been exposed to the terrific 
heat. They found many “Safe-Cabinets” which had sur- 
vived a localized hell, and went through the ordeal suc- 
cessfully. 

That fire gave the record protection men new angles on 
the temperatures developed in fire. The Ex- 
change building, a modern eight story building of steel, 
The 


contents disappeared because of exposure to high tem- 


a general 


concrete, marble and brick was not swept by fire 

perature from outside. 
— 

R. E. Ryan Company Expands Lines 

The R. E. Ryan Company, 53 W. Jackson Blvd., Chicago, 

Ill., 

building and distributing Elliott-Fisher machines, is ex 

tending its activities to include the handling of Multigraphs, 


for the past six years engaged in the business of re 


typewriters, Mimeographs, etc. 
——— 
Elmer Memering Represents Schwab Safe in 
Middle West 
The Schwab Safe Company, Lafayette, Ind., has 
pointed Elmer Memering as traveling representative call 


on the dealer trade in the middle west 


ap 


ing 
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Every prospect Is 
asure sale for a 


MASTER GRADE 
UNDERWOOD 


Its superior quality 
stands out like a bea- 
con...Its flawless 
operation is a delight 
to the user... Its per- 
formance unrivalled by 
any rebuilt typewriter. 
No sales resistance here! 








100% remanufactured 
Genuine UNDERWOOD 
replacement parts 

Modern factory assembly 
Precision adjustments 

Perfect in appearance 














THE WHOLESALE TYPEWRITER COMPANY 


FACTORY and GENERAL OFFICES, 155 SIXTH AVENUE, NEW YORK, U. S. A. 
CABLE: SALETYPE, NEW YORK 











31. A\nnual National 
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BUSINESS SHOW 


October 15-20 


Commerce Hall—Port Authority Building 


and 15th St. 


NATIONAL BUSINESS SHOW 


50 Church Street 


8th Ave. 


New York 


A proved, effective, publicity and 
selling medium for products and 
services contributing to the more 
efficient conduct of business. 


As the nation’s business marches 
ahead the progress of the business 
equipment and allied industries will 
be reflected in the newest develop- 


ments to be featured on the immense 
floor of the easily reached Com- 
merce Hall. 

Preparations are being made to han- 
dle the largest number of business 
executives ever in attendance at a 
National Business Show. 


America’s Efficiency Exposition 


FRANK E. TUPPER, Managing Director 








New York City 
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Northwest Is Coming Back 


News Notes Gleaned Afield by a Traveler 








Up to the middle of June conditions in the Sixth and 
Seventh districts were not very bright, due to the worst 
drouth ever experienced in the northwest. Crop condi- 
tions looked helpless and the stationers of those districts 


had nothing to look forward to but poor business condi- 


tions continuing another year. Now the situation is 
changed completely—the drouth has been broken and 
many crops maturing in the fall look very promising 


While the production of wheat and livestock has been cur- 
tailed seriously, such important crops as potatoes, corn 
and other late maturing products will be normal, or bet- 
ter, in many sections. 

ee s 

The Stillwater Book & Stationery Company, Stillwater, 

Minn., has moved to 212 East Chestnut street. This is not 
really a new location, but the return of this business to a 
store occupied several years ago. The store is arranged ef- 
fectively, and an attractive line of merchandise is featured 
in open display. 

* * * 


Harry Spurlock, of the Wilson-Jones Company, has re- 
turned to his territorial work. A few days before Memorial 
Day he was called to his home at St. Joseph, Mo., because 
of the serious illness of his son. 
+ * * 
Elmer Dalldorf, of the John Leslie Paper Company, 
Minneapolis, went to his favorite fishing grounds as soon 
as the bass season opened. Bass fishing, especially with a 
fly rod, is Elmer’s pet weakness. It is almost unnecessary 
to state that he got the limit, which he does usually. 
* * * 
Mrs. Ed. Perrine, wife of the owner of the Perrine Book 
Company, Minneapolis, Minn., passed away a few weeks 
ago following an extended illness. 


* * * 

Members of the sixth and seventh districts are demon- 
strating activities in the affairs of The National Stationers 
Association. At the national convention in Buffalo three 
officers were elected to executive positions from these dis- 
tricts—Al Skibbe (Associated Stationers Supply Company), 
B. J. Bristoll (Koch Brothers), J. O. Davis (Miller-Davis 
Company). 

* * * 
seen at the 
Among 


\ number of commercial stationers were 
International Shrine convention at Minneapolis. 
those in attendance Mr. and Mrs. Jerry Latsch, 
Lincoln, Nebr.; Winn Gonser, Des Moines; Bill Goff, Madi- 
son, Wis.; E. J. Lund, Duluth; S. J. deRanitz, La Crosse, 
Wis. 


were: 


+. * * 
A baby boy arrived May 30 at the home of John Borde- 
Tohn is one of the outside salesmen for the H. E. 


Wedelstaedt Company, St. Paul, Minn. 
a 


nave 


Cliff Cody of Dubuque, Iowa, is driving a brand new car 
of the same reliable make he has driven many years. 
ss 
C. D. Mills, Devils Lake, N. Dak., has moved to a new 


location 
* * a 


passed by the Northwest Sta- 
tioners Club regarding home purchases of stationery and 
Roy Clark, 
secretary-treasurer of the club, has received several com- 
= 


The resolution recently 
printing has brought much favorable comment. 


plimentary letters regarding this resolution.—F 
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AN OPEN LETTER 


To Typewriter Dealers 
Everywhere 








Gentlemen: 


You are in business for two rea- 
sons: 


1. To make a profit. 


2. To serve and satisfy 
customers. 


Obviously, the products you sell 
must fulfill these requirements. 
And who is better qualified to 
judge the merits of any type- 
writer product than you men, who 
have gone through the practical 
school of experience. Undoubt- 
edly, you sometimes grow weary 
of the shouting of rival manufac- 
turers lauding the superiorities of 
their particular line. For exam- 
ple, telling you this and that about 
platens is not unlike an automo- 
bile manufacturer telling dealers 
that his particular cars have four 
wheels and rubber tires. 


And speaking of platens, isn’t it a 
fact that what you really want is 
the best platen made, for a speci- 
fied need— at a profitable price-— 
that will satisfy customers. Well, 
that’s exactly the basis on which 
we build “‘Invincible”’ platens. 


Hundreds of dealers everywhere 
are profiting and rendering maxi- 
mum customer service with ‘‘In- 
vincibles.”’ If you are one who is 
not familiar with ‘‘Invincible”’ ad- 
vantages, may we suggest that 
you try them—and judge them 
according to your expert knowl- 
edge of what constitutes the best 
platen obtainable. 


Cordially yours 


AMERICAN WRITING MACHINE CO. 
374 BROADWAY ~ NEW YORK 
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JASPER CHAIR CO.’S 
NEW LEATHER LINE | 


The Jasper Chair Company adds another attractive and graceful | 
line in which expert upholstering predominates. Fine workman- 
ship, superior finish, correct balance, thorough comfort, pleasing 
outlines, these chairs are of a highly attractive and inviting ap- 
pearance, at a very special price. 

Besides the chairs illustrated, four other new numbers, side chairs 
for banks and business offices, have also been added, which will | 
satisfy a growing demand for chairs of this type. 


The Right Chair at the Right Price | 


JASPER CHAIR COMPANY, 


Jasper, Indiana 






Sales Representative 
for metropolitan Chi- 
cago territory, William 
H. Brown, 6708 Glen- 
wood Ave. phone 
Rogers Park 3644 
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Mr. Friedman an Active Association Man 
L. Ed. Friedman, northwest representative of the Russia 
Cement Company, Gloucester, Mass., is the newly elected 
president of the Northwest Travelers Club. Mr. Fried- 
man is active in affairs of the National Stationers Associa- 








L. Ed. Friedman 


tion and the Northwest Travelers Club. Dealers and trav- 
elers alike have found him to be an able and willing co- 
operator. His headquarters’ address is 1611 James St., 
St. Paul, Minn. 


SS ee 
“My Typewriting Book” 

“My Typewriting Book,” one of the few text books on 
the subject for children, has been published by Dr. August 
Dvorak and Miss Nellie Merrick, of the University of 
Washington faculty This was written for users of the 
Dvorak-Merrick keyboard. 

The purpose of the book is to teach a simplified key- 
board to pupils of the fourth, fifth and sixth grades. The 
book is in loose leaf form, with gay covers; the paper and 
tvpe suited to the age of the students. The book contains 
more than 250 pages, and is intended to cover a year’s work 
in typing, with half hour periods daily. It retails for $1.50, 
and can be obtained from the University Bookstore, 
Seattle, Wash., and the U. Mimeo & Typewriter Company, 
Seattle. Both establishments carry also all makes of port 
able typewriters with the Dvorak-Merrick keyboard. 

“My Typewriting Book” is novel in that the finger and 
routine drills are conspicuously absent. Instead, intro 
ductory keyboard exercises and drills are introduced skill 
fully in the stories, poems, letters and articles such as a 
child of this age might write for a school paper. Both 
vocabulary and subject matter are well suited to the needs 
of children in these grades. 

From the gay, cheerful note in the introduction, “How 
nice that you are going to learn how to typewrite,” to the 
last message, “Cheerio, typists, it’s time to put the ma- 
chine in its case,” the child is intrigued by the method of 
work indicated, and the teacher is grateful for the many 
instruction helps. 

A system of progress records and charts is useful, with 
sixty words a minute as the optimistic limit on the graphs 
With the aid of the forty-eight clear and delightful “mes- 
sages” the parent or regular classroom teacher who is fa- 
miliar with the typewriter can instruct the child. The size 
is convenient—534x8% inches—especially when used witha 
wire copyholder of suitable proportions. 

The authors are competent in this field. Dr. Dvorak 
is an associate professor in the University of Washington, 
and director of the Carnegie Typewriter Project now be- 
ing carried on at that institution. Miss Merrick is a 
evraduate student at the University of Washington and has 
done considerable experimenting in connection with a sim- 
plified keyboard system.—JCJM 
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Wu FILE thal carmed 0 popularity 


BUILDS PRESTIGE AND PROFITS FOR YOU 


Empire files, introduced during the worst competitive 
conditions in history, earned their popularity in the 
keenest comparison of values ever made. 


THERE ARE FIVE REASONS WHY 


1. A COMPLETE LINE — Desk-high — Counter-high — Four 
Drawer height and Five Drawer height. 



























2. FLEXIBILITY — Nineteen interchangeable inserts for all 


size records. Six interchangeable storage drawers. 


3. FILING CAPACITY — Four Drawer File has 106 inches 
capacity, clear of compressors — full extension of drawer 
makes every inch available for filing. 


4. FOOL PROOF FEATURES — Side locking com- 
pressor—concealed latch—welded drawer corners—pos- 
itive drawer stop — all eliminate accident hazards. 


5. EASE OF OPERATION — ”Y and E” auto- 
matic spring latch —easy-rolling, quiet, progressive 
cradle-type slides—positive, easily operated com- 
pressor. 


The Empire Line has been called ‘’ The 
Greatest Value Per Filing Inch Ever 
Produced.’ The sales records of 
dealers prove the truth of this state- 
ment. Wouldn't you prefer to sell 
the file that sells itself ? 

e 


THE EMPIRE 








i 
- THE “Y AND E” FRANCHISE 


IS ALL INCLUSIVE » » » 


A FILE FOR EVERY NEED — 
PRICED FOR EVERY POCKETBOOK 


® 
2000 Empire Line complete, 2 — 3 — 4— 5 
drawer files, with full line of inserts. 

a 


5800 “’Fire-Wall’’ Line ‘’ Laboratory Tested”’ 
Letter and Cap size. 











a 


8000 Commercial Line, 1 —2—3—4 drawer 
files, with full line of drawer inserts. 


ae 
0400 Rochester Utility Line — Letter and Cap 


Sizes, with 5x 3 inch and 6x 4 inch card 
and document inserts. 








et 


YAWMAN n> FRBE MFG. 


855 JAY STREET :: :: ROCHESTER, N. Y. a 
Steel and Wood Filing Cabinets . . . Steel Desks . . . Steel - i ine — 
Shelving .. . Safes . . . Office Systems and Supplies eee Visible — fy pee or —_ 1 » 




















Index Equipment . . . Bank and Library Equipment 
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% The Perfect Stapling Combination W 





ACE FASTENER— 


Proven to be the best 
stapling machine made. 





NOTE: ACE FASTENERS carry a lifetime guarantee 
when ACE STAPLES are used exclusively. 





No. 102 Ace Fastener 





ACE STAPLES— 


(Guaranteed to give per- 
fect stapling perform- 
ance because they are 
Precision Made — Hand 
Inspected and Uniformly 
Perfect. No. 2025 Ace Staples 











ACE FASTENER CORP., 3415 N. Ashland Ave., CHICAGO, ILL. 























As pioneer desk makers of No. 800 Series of Modern 
Jasper, Indiana, we can Office Chairs in Solid 
offer you the best in high American Walnut: A 
quality desks, time tried Pleasing Design, with a 
and quality tested for fifty- Deep, Rich, Durable 
two years. Finish. 


The JASPER DESK CO. and The JASPER CHAIR CO. 
JASPER, INDIANA 





CHICAGO REPRESENTATIVES: fet Jutet Deck Gon Louis H. Fecber, 7610 Phillipe Avs. (Phone Saginaw 5027) 


7 























AUGUST, 1934 











Alvah Bushnell 
On July 4, Alvah Bushnell, president of the Alvah Bush- 
nell Company, Philadelphia, Penna., died at his home in 


Funeral services were held Saturday, 
with Rev. John Muyskens, 


of Jenkintown, conducting. 


Jenkintown, Penna 


of Grace Pres 


Mr. Bushnell 


Surviving him 


July 7, pastor 


byterian Church 


was an elder of Grace Presbyterian church. 











are his widow, May Weatherby Bushnell, and two sons, 
H. Faxon and William W. 

Mr. Bushnell was born at Iona Island, N. Y., on July 
16, 1873. At that time the island was the property of his 
The Late Alvah Bushnell 
(From an old photograph) 
father, Alvah Bushnell, Sr. It is now in possession of the 


Federal Government and is used principally as a supply 
depot for West P 
During 


tral Manual 


oint 
s, Mr. Bushnell attended the Cen 
ol at Philadelphia. 


his earlier yeat 


Training Sch He received 


his college training at Princeton, from which he was 
graduated in 1901. The call of ministry had a powerful 
appeal for Mr. Bushnell, but he finally cast his lot with the 
business his father had founded, a connection that re- 
mained unbroken until his death. From the time his 


Arthur M Alvah, Jr., 
functioned in the capacity of president of the company. 


brother passed on several years ago, 


“Junior,” as Mr. Bushnell was called by most of his old 
friends, was held in high esteem by all who knew him. 
He had the spirit of the poet and the artist, which was 


often ex- 
quiet 


He wrote charmingly, 
He a genial, 
scholarly gentleman of high ideals and a fine 
when Mr. McAdoo served as cadi for 


expressed in many ways. 


pressing his thoughts in verse. was 


way of life 


During the war, 


President Wilson, Mr. Bushnell’s fine sense of humor and 
his ability to express himself in rhyme resulted in the fol- 
lowing; which, first published in Office Appliances, was 


reprinted with comment by some other periodicals, among 


them “The Outlook”: 
Poor Mister McAdoo! 
Poor Mister McAdoo! 
Think of the jobs he’s hitched up to! 
The Treasury, the Railroad crew, 
The Income Tax and then a few. 
Each week they hand him something new 


[To tax his time and temper, too. 
He has to know when loans are due, 
What source to get his billions through, 
What fund to pass each dollar to, 
Which tax is what, and who is who; 
What bonds to sell and what renew, 
Which “trust” to 


coax, and which to sue. 





| 
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Feature No. 


A 


T) 


C€EN=TR-KOTED 


*‘The Carbon Paper that combines 
every Modern Idea’”’ 


... Upper left and 
lowerrightcorners 
are cut to facilitate 
removing carbons 
fromcopies (BOTH 
corners are cut to 
allow changing 





earbon around for 


increased wear) 


that will “Re ” and 
AT.” Samples will be sent 


Here is a carbon 
“Repeat” and “R PI 
you upon request. 


GRAND PRIZE 
CARBONS and RIBBONS 


hoy mn 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


J. FRANCIS O’CONNOR, Pres. 


Head Office and Factory: 
1451 Harrison St., San 


San Francisco, Calif. 
Chi Office: New York ~ =i 
608 Ser Dowson St. 42 Exchange Place 
Boston Office: Los Angeles Office: 
66 Franklin St. 406 So. Main St. 
ver Office: Atlanta Office: 
1030 15th St. 503 Volunteer Bldg. 





Send for BOOKLET 
WRITE FOR YOUR 
COPY OF “CARBON PAPER 


FACTS” Containing interesting data concerning the 
manufacture and use of carbon paper and typewriter rib- 
bon—this booklet will help to increase your sales. It’s 
free and yours for the asking. 
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WHAT A 
DIFFERENCE! 


You want the Best quality pressboard used 
for your filing supplies, of course. And what is 
more, you want to Know you are getting it. 








How can you tell? Easily enough. No special 
test necessary—just compare Case Brothers 
Genuine Pressboard. It's so outstandingly 
better that the question of superiority is set- 
tled, once and for all. 


You Know at once that it has more body— 
greater density—which makes it so stiff and 
rigid. You Know, too, that its glossy, hard 
finish makes it resistant to the wear and tear 
of the hard usage it will get. You can easily 
determine its strength by any test you want 
to use. 


Case Brothers board presents an open chal- 
lenge—that Pressboard of Case quality can- 
not be made by any other method than the 
Case way. 


Samples will be gladly sent you for your own 
test. After you see what Case Brothers Press- 
board really is, you'll certainly specify it every 
time you order filing supplies. 


CASE BROTHERS, INC. 


Highland Park, Conn. 


Compare CASE Quality 





CASE BROTHERS, INC. 
Highland Park, Conn. 


Please send for comparison, samples of Case Brothers Pressboard 
Put us in touch with manufacturers using your board. 


Firm 
Attention of Mr 


Address 
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He stretches out each day to two 
lo do the things he has to do 
The job would flounder me or you 
But it’s a cinch for McAdoo! 
In a more serious vein, Mr. Bushnell wrote a lovely 
poem, entitled Winter’s Charms, which was published in 
the February, 1920, issue of Office Appliances. 
Early in his career Mr. Bushnell began to apply the in 
dustrial and mechanical knowledge he had gained in school 
with a result that many new items were pat- 


At first he traveled 


and college, 
ented and added to the Bushnell line 
extensively in the interest of his company but later as the 
business grew, took over the manufacturing end as his 
brothers headed other departments, all under the general 
management of the Senior Bushnell 

In the affairs of the Philadelphia Stationers 
and the National Stationers Association, Mr. Bushnell was 
He also found time 


Association 


always an active figure. during his 
to engage in civic and church work in Jenkin 


Though in bad health for 


busy life 
town, a suburb of Philadelphia. 
several years, he carried on uncomplainingly and attended 
to his business duties up to within two months of his death, 
bronchial in 


which was caused by a rare and unusual 
fection. 
rte De De) 
James S. Mittag 
James S. Mittag, a director of Mittag & Volger, Inc., 


and the only surviving brother of the 
QO. Mittag, died suddenly of 
about 4 


Irvington, 


Park Ridge, N. J., 
company’s founder, the late F. 
heart failure at his Park Ridge, N. J., 
\. M. Friday, July 20, 1934. He was born at 
New York, December 18, 1860, and was employed at an 
early age by R. G. Hutchinson, an old time New York sta- 


residence 


toner 

Mr. Mittag at one Alley & 
\llen, New York printers and lithographers, and also con- 
ducted his own printing business before becoming con- 
nected with Mittag & Volger, Inc. He had lived in Park 
Ridge, N. J., for over forty-four years and had been ac 
tively Mittag & Volger, Inc. for about 


time was connected with 


associated with 
forty years. 

Mr. Mittag is survived by his widow, Mrs. Fredricka 
Mittag: two sisters, Mrs. Hannah Barwick and Mrs. Eliz- 
abeth Jackson, both of Los Angeles, Calif.; three sons Win 
Mittag, president, Mittag & Methudy, Inc., New 
and James S. 


fred G 
York; Irving Mittag of Ridgewood, N. J 
Mittag, Jr., of Washington Township, N. J.; four daughters, 
Mrs. Lottie Winter of Ridgewood, N. J.; Mrs. Marita Price 
of Montvale, N. J.; Mrs. Zenobia Laurier, and Mrs. Viola 
Carlock, both of Park Ridge, N. J.; ten grandchildren and 
four great grandchildren. 

Mr. Mittag’s death was without warning 
excellent health for his age and transacted business at his 
office as usual the day before his death, planning to cele- 
brate his fifty-fifth wedding anniversary, which, strangely, 


He enjoyed 


was July 20, the day of his passing. 


Y 
Sf oe ls 
rs - ry 


J. F. Finnegan 
J. F. Finnegan, Texas representative of the Corry-James 
Manufacturing Corporation, died suddenly from a 
Mr. Finnegan’s passing will be 


town 
heart attack on July 8 
noted with regret by his many friends in the southwest 


¥ y y 
>x¢ Le Yel Le el 


Joseph Hardy Orr 
Joseph Hardy Orr, a salesman at Memphis for the type- 
Rand Inc., lost his life in 
craft 


writer division of Remington 


accident some weeks ago when the 


His wife also lost her life. 


a motor boat 
was swamped 


Mr. Orr became a member of the Remington organiza- 
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DEALER’S PRICE-LIST No. 7134C 


EFFECTIVE JULY 2nd—illustrating, describ- 


ing and quoting our complete line of 


PAPER CLIPS 
PINS 
BRASS FASTENERS 
STAPLES 
and 
THUMB TACKS 


has just been distributed to the trade. If you have not received 


your copy, it will be mailed promptly upon request. 


Vail Manufacturing Company 
1752 East 75th Street, Chicago 




















Ribbon and Carbon Dealers—Stationers—ATTENTION 


PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 

LINE—lInked ribbons—Carbon papers—Roll carbons—Honest 

Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
TION. 


Stationers and Specialists in Ribbons and Carbons, deal with Storms. 


The best insurance for your independence. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 





H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 
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Genuine UHL quality at low 
price—a_ really convenient 
stand for typewriters, dupli- 
cators, directories, ete., du- 
rable for many years of 
service. ECONOMY All Steel 
Stands serve most purposes 
well--for some things they 
are unexcelled. For the 
smaller size, casters are prac- 
ticable and add to the con- 
venience. Pussyfoot rubber 
tips can be applied to all 
sizes, preventing slipping and 
reducing noise. 

ECONOMY Stands are of the 





WE DO OUR PaRT 


| The Toledo Metal Furniture Co., 1556 Hastings St., Toledo, Ohio 






ECONOMY 


All Steel TYPEWRITER STANDS 


it Right 
No, 8918 ECONOMY 


STANDARD 


UFIL 


QUALITY 


At Left 
No. 8925D—16x25 
No. 8931D—16x31 


ECONOMY 








durable 





same high grade 
construction as other UHL 
products, the lower cost 


being a result of the simple, 
all-steel design which lowers 
cost of material, assembling 
and finishing. We suggest 
ECONOMY Stands to the 
office equipment merchant 
who is in competition with 
and is faced with a demand 





for low cost stands, being as- 


sured that among all low 
priced stands on the market, 
ECONOMY Stands are out- 
standing in durability and 
extent and quality of service, 
because of better material 
and better finish than is 
found in IMITATORS’ 
Stands. Catalog and full de- 
tails on request. 








-< 
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2ADE M ARK REG 





GET ON THE 
AND SHARE I 


. si 
cabled one * nthu 


rE yer 
> is B -*TTER than ev 
BARRON ED machine: 


363 Breadway 





BAN pWAGON . 
N THE pROFITS 


before --- 


Send your orde 
anticipate 


> fits a ee 
, more pro... W 
» customers + * BE NO 
NV ERYBODY CAN OWN A BA iatiah and 
4 4 . ye eT: 
1 it’s YOU R opportunhy: ection of the 
and it» le in every * lid the 
i. 2 the trace ; t we an “ 
orders sag, wot convinced us en reduce this 
country hone when we decided race to our new 
right _— -e and home appliar , waiting for. 
popular © “ Just what we — al remember, 
list price. 4 astic buyer: a really 


r at once +>" 


your needs. 


PARROT SPEED FASTENER 

















BABE STAPLES 


reduced 5 3 D e 
to 


per box of 1000. 


Cadmium-treated, rust-proof, boxed 
in a sales-assisting package of 1000, 


10 boxes to the carton .. . and now 
they’re REDUCED to make it worth 
your while to concentrate on these 
splendid New Babe staples! 








CORP. 
NEW YORK, N. Y. 
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tion at Memphis, Tenn., March 27, 1933, and had married 
since that time. His entire Remington career was spent 
under C. W. Barsh, typewriter manager at Mempris. Mr 
Barsh commended Mr. Orr highly, saying that he had de- 
veloped into one of the best salesmen working for Mr 
Barsh 

Mr. Orr was born at Right, Tenn., July 3, 1907, and is 
survived by his parents, who are residents of Henderson, 


Tenn 


A. S. Von Hise 
Amos S. Von Hise, for nearly a quarter of a century 
associated with Miller Brothers Pen Company of New 
York and Meriden, Conn., 
July 18, at his home, 547 Lincoln Place, Brooklyn, after a 
He is survived by Mrs. Von 


passed away on Wednesday, 


considerable period of illness. 
Hise. 

During most of the years he was with Miller Brothers he 
directed the company’s affairs. 

Masonic services in memory of the deceased were held 
on Friday evening, July 20, at the Fairchild Funeral Parlor, 
86 Lefferts place, Brooklyn. 

Mr. Von Hise was a member of the Stationers Square 
Club of New York 


A ¥. Y 
os - os 
x rs es 


Otto Wagner 

With deep regret Office Appliances records the passing 
of Otto Wagner, a leading stationer of Freeport, IIl., who 
died on July 24 at 5:30 p. m. Mr. Wagner was entering 
his fiftieth year in business and he and Mrs. Wagner were 
about to celebrate their fiftieth wedding anniversary. 

Office Appliances lacks particulars of Mr. Wagner’s pass 
ing. He was a pioneer in the stationery business of Free- 
port \ constant attendant at Illinois stationers’ conven- 
was always welcome, and was universally re 
He always had 


tions, he 
garded with deep affection and esteem. 
time to talk to salesmen and others and his passing is deep- 
ly regretted by a circle limited only by those whose priv- 
ilege it was to know him. 


vv 


4 


A. A. Tanyane 
Albert A. Tanyane, general advertising manager of the 
Lockwood Trade Journal Company, New York, died on 
Memorial hospital, Poughkeepsie, 
Born 


July 25 at the Bowne 
after a long illness. He was in his sixty-second year. 
at New Haven, Conn., he was educated in the public schools 
there, and entered Yale with the class of 1895, but left to 
enter the publishing business. He was connected with va- 
rious publishing companies, being at one time business 
manager of the Boston Herald. 

He joined the Lockwood organization in 1909 as New 
England advertising manager, and became general adver 
tising manager six years later. 

He is survived by his widow, the former Eleanor Bur- 
lingame 


rhe ve le 
Ray Fennell 


Ray Fennell, secretary of the Stationers’ Association of 
Portland, Ore., passed away recently in the Portland Open- 
\ir sanitarium. He had been in failing health the past six 
years, although valiantly carrying on not only as secre- 
tary of the stationers’ association, but also secretary-man- 
ager of the Portland Typothetae as well. He entered the 
printing business at Minneapolis, Minn., and was later 
manager of the Chicago branch of the Typothetae of 
America. He went to Portland in 1926, where he has re- 
mained since in charge of printing and stationery affairs 
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( Here's To The Scotch, 
A Canny Race, 
They Pick TRI-FLEX 









For The Best Erase 











> can toast 


WELDON ROBERTS 
ERASERS in any lan- 
guage—-Weldon Roberts 
Erasers are known every- 
where as ‘‘the world’s quality standard.”’ 


But if your customers are Scotch you'll 
particularly appreciate TRI-FLEX—the 
Weldon Roberts Eraser that appeals to 
the pocketbook by erasing both ink and 
pencil work. TRI-FLEX is the ‘‘com- 
plete’’ eraser, bias-shaped for conven- 
ience, and of three layer construction 
soft pink outside for pencil—soft gray 
center for ink. 


Feature Weldon Roberts TRI-FLEX 
Erasers—your customers will like them. 
But remember that TRI-FLEX is just 
one in the complete line that Weldon 
Roberts, eraser specialists, produce. That 
line will show you the way to more 
eraser business. Write for details. 





WELDON ROBERTS RUBBER CO. 


America’s Eraser Specialists 
Newark New Jersey 


Waerdon Rotertr 


Lorract mirtaker in any language 
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Depends on | | 
Handling | | 
Goods That | 
Are in Great- 
est Demand 














CHAMPION 


tongue clasp 


ENVELOPES 


Great quantities are 











are a highly popular line. 
being used. Sales facilitated by superior qual- 


ity and large assortment. 


33 Stock Sizes 


Manila 
Kraft 


in both Ivory Jutex and 32 Substance 


Quality Park has one of the most modern and 
best equipped plants in the country and make 
a complete line of commercial and official enve- 
lopes as well as special envelopes of all kinds. No 
order too small or too large for prompt handling. 


Orders for 100 Ibs. or more in the Central West 
Fk. O. B. your city. 


We will gladly send samples. 


QUALITY PARK 
ENVELOPE CO. 


11-116 Merchandise Mart Chicago, Ill. 


Factories and General Offices at St. Paul 
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two organizations which control those 


metropolis —CML 
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Joseph Emmet Mannen 


Mannen, for the 
Stationers 


past seven years, southern 


Joseph E 
representative for the Loose Leaf Company, 
Milwaukee, Wis., 
home in Atlanta, Ga., 
Funeral services were held Saturday 
Atlanta 

) 


Mr. Mannen was born in Ohio forty-six years ago and 


died suddenly after a brief illness at his 


early in the morning July 5 


morning, July 7, in 


is survived by his wife and four children. His fine chaz 
acter and high business standards gained him a host of 
friends who will miss his cheering presence 


ha Y Y 
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Raymond H. Barker 


Barker, president of The S. Barker's Sons 


Raymond H 


Company, 729 Prospect Avenue, Cleveland, Ohio, passed 
away July 10 at his summer home, Mohegan Island, Maine 
His demise was due to a heart affliction 

Che S. Barker’s Sons Company was founded sixty-three 
years ago by Mr. Barker’s father, Samuel 
now the oldest office furniture and supply house in Cleve 
land. The late R. H associated with his 


business at the age of fifteen 


Barker, and is 


Barker became 
father in the 


Y 
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C. A. Snyder 
Allen Snyder, manager of the New York dis 
National Cash Register Company for seven 
teen years, died July 14 at Monmouth Memorial Hospital 


of a heart attack after an appendicitis operation. He was 


Charles 
trict of The 


sixty-eight years old. 
Mr. Snyder was held in profound esteem and affection 
by all who knew him. 
a 
New Catalogue on G-F Metal Desks Issued 
1600 and 1400 Series 


General 


\n attractive new catalogue on the 
of metal desks has just been produced by The 
Fireproofing Company, Youngstown, Ohio 

Chis 40-page 
but as a sales presentation, both for consumer 


brochure is designed to serve not only as 


a catalogue, 
use and as a sales help for the dealer and the dealer sales 
man In it is a brief for desks made of metal, all the 
sequence Che 


claimed advantages appearing in logical 


copy is concise Each feature of advantage in each unit 


is dramatized by a striking illustration 
number of favorable 


The company has received a large 


comments from dealers as to the effectiveness with which 


the new catalogue tells the metal desk story 


— 


New Sturgis Posture Chair Catalogue Ready 
for Distribution 


\ seventeen-page catalogue illustrating and describing 


the complete line of Sturgis posture chairs, chromium 


plated metal chairs, beauty parlor chairs, patients’ chairs, 


operator stools and office stands is just off the press, ac 
announcement from the Sturgis Posture Chair 


Mich ( 


to dealers on request 


cording to 


Company, Sturgis, opies of the new cataloguc 


are available 
\n unique feature of the Sturgis catalogue is that it is 
devoted to the 


but that throughout its pages are 


actual products of the company 


not only 
general comments on 
the high lights of posture seating and how correct sitting 
habits affect the vital organs, nerves and muscles of the 
occupant The catalogue is therefore also a sales manual 


and of consequent particular value to the office furniture 


salesman 
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THIS COMBINATION CARRYING CASE 
AND BINDER DESIGNED ESPECIALLY 


- - - FOR STUDENTS... 


Countless thousands will soon be headed back to school. They want efficient 
leather containers—no doubt about that.—They will buy STEBCO Brand 
carrying cases because they are the most convenient, smartest styled and best 
values 

Large assortment of high quality STEBCO zipper Ring Binders, Brief Cases 
and Zipper Portmanteaus, Low Priced so you, Mr. Dealer, can make a good 
profit 
Order now! Send for catalog or samples. 

a ; . ‘ 564 W. ADAMS ST. 
Stein Brothers M fg. Co.., CHICAGO, ILL. 

7? 


. a ‘ baa 
al ¢ %4 x sar 
Q ; A a Ay » 


£ 





ASCHOOL f 


Ig 8 a & 











Respirator 
CHAIR CUSHION 


the Efficiency Cushion 


Executives and office workers think and work better when 
omfortable, and we are positive there is nothing 
r comfort more than a Respirator 


they are « 
which will add to thei 
Cushion, 

Your customers will appreciate your calling Respirator Cush 
ions to their attention 

There is a thrill in selling a product which pleases and proves 
every claim made Such sales create good will and more 
business. 

Until you handle Respirator Cushions your customers are be 
ing deprived of their use and you are losing profits. 


L. M. BICKETT COMPANY 


WATERTOWN, WISCONSIN * 


























Low Prices 


do not always mean cheap 
merchandise — either in the 
sense of long value for the 
money or shoddy ‘‘cheap”’ 
material and workmanship. 
We are really proud of the 
value we have been able to 
build into our new line of 


LAM 
RAN 


FOLDERS 
& GUIDES 


Not an item in the line that 
any merchant need hesitate 
to recommend for the more 
temporary uses. Only staple 
every-day items—letter and 
cap size folders and A-Z in- 
dexes and in three card sizes 
A-Z indexes and blank guides 


Write for Samples and Prices Now 





C7he Wabash Cabinet Co. 


Wabash~iIndiana. 











The Wabash Cabinet Co., Wabash, Ind. 
Please send Complete Information about your MIAMI BRAND 
line, with price list, terms, etc. No obligation. 


Name —____ aaa 





Address 














INDIANA 
DESK COMPANY 


JASPER, INDIANA 


Teacher’s Desk No. 640 
30x54 


For the past thirty years we have success- 
fully manufactured a very complete line 
of teacher's and school desks, tables and 
special furniture and are today regarded as 
leaders in this field. 


We have equipped some of the largest 
schools in all sections of the country to the 
entire satisfaction of the respective School 


4 Boards and Architects. 


If your trade requires any item not shown 
in our catalog or if any special features are 
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desired, we will gladly give you our quota 
tion upon request. 


We are working in conjunction with the 
New Indiana Chair Company, which en- 
ables us to make up complete car ship- 
ments, giving the dealer the advantage in 
the saving of freight. 








NEW INDIANA 


Chairs 









Outstanding value in to- 
day’s market, this office 
furniture makes good in 
your sales campaign and 
afterwards in_ service. 
Meeting the wide de- 
mand for medium grades, 
it offers more business 
opportunity for the average 
community. A few num- 
bers in your display prop- 
erly marked will develop 
worthwhile business. Send 
for our catalog. 





No. 501 


Your order will be pooled 
with a shipment of In- 
diana Desks if you de- 
sire, reducing freight 
cost and improving serv- 
ce. 


- New Indiana Chair Co. 
JASPER, INDIANA 














. 
uick, Accurate 
FIGURES 
END MISTAKES —DOUBLE SPEED WITH 
PRECALCULATED, VERIFIED ANSWERS 


Meilicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western 
Electric and many other users. Any employee can use 
Meilicke Systems without training. There are no keys 
to punch, no levers to pull. Just turn the card and copy 
the answer 


The Meilicke line consists of 
the following devices: 


N.R.A. Payroll Calculators 
The Dictaform for letters, 
paragraphs and all data 
Savings Bank Calculators 
Commercial Calculators 
Yard Goods Calculators 
Dozen Basis Calculators 
Unit Basis Calculators 
Electric Bill Extenders 
Water Bill Extenders 
Butter-fat Calculators 
Discount Calculators 
Interest Calculators 
Vertical Cataloging 
Payroll Calculators 
Express Calculators 
Freight Calculators 
Lumber Calculators 
Coal Calculators 
Bonus Calculators 
Time Calculators 
Price Checkers 
Phone Indexes 

















Meilicke Systems meet every need, and spe- 
cial Calculators can be supplied to meet any 
special requirements Let us show you with- 
out obligation how Meilicke systems can save 
money for your business Dealers, send for 
our new catalog. 


Meilicke. Systems, Inc. 
3466 No.Clark St. Chicago, Illinois 
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News of the Mid-West Travelers 
E. J. Mitchell of Levison & Blythe Manufacturing Com 
recently contacted headquarters office He has just 
South through Texas and Okla- 


pany 
finished an extended trip 
homa, and reports business good. 
Mr. Mitchell 
tribution 
Stratton A 


“Cravola-ing” 


submits the following as his news con 


Terstegge of Binney & Smith Company is 
around the schools and teachers’ 


Missouri, Ken 


tucky, renewing acquaintance of the art teachers with his 


summer 
colleges of Kansas, Nebraska, lowa and 
products 


Frank Miller, Wallace Pencil Company, St. Louis, made 


a late summer trip through Missouri and neighboring 
states, doing some special work with the retail stationery 
trade. He reports fine cooperation by the stationers and 


excellent results from the work they are doing. 

Walter Kane, Eberhard Faber Pencil Company, recently 
called on the St. Louis stationers and says business is good. 

cantina teams 
Wood Office Chair Complaints Committee 

Following are the 
Committee of the Wood Office Chair Division of the 
niture Manufacturing Industry 

F. J. Boling, High Point Bending and Chair ( 
Silver City, N. C.; R. H. Greenwood, Heywood-Wakefield 
Company, Boston, Mass.; E. § 
pany, Grand Rapids, Mich.; A. L. Johnson, Johnson Chair 
Company, Chicago; H. W. Koehn, The 
Buffalo, N. Y.; H. G. O'Connor, The W. H 
Company, Wayland, N. Y., and A. D. Pettibone, The B. L 
Bedford, Q. 

Complaints should be filed with H. S. Bartholomew, man- 
aging director, P. O. Box 177, Bedford, Ohio 

snail 
Royal Typewriter Men Examine New Model 


of Washington, Oregon, Idaho and Mon 


names of members of the Complaints 


Fur- 
ompany, 
Com- 


Irwin, The Macey 


Sikes Company, 


Gunlocke Chair 


Marble Chair Company, 


From all parts 
gathered in Portland, the other 
About 
»yval Typewriter Company in this 


tana, the Royal “family” 


day to be introduced to the new “H” model Royal. 


100 employes of the Re 
Portland for the purpose of 
David B 


of the Royal Company, staged 


area arrived in getting ac- 


quainted with the new machine. Starrett, mana- 
ger of the Portland branch 
the introduction last month. He is confident that the new 
sales points and features of the latest model will take well 
and that a larger volume of sales in the 


CML 


in his territory 

Northwest area represented will be recorded 
>—_—_ 

Canadian Manufacturer Protects Prices 

Brown Brothers, Ltd., Toronto, Ontario, has announced 

a policy on its own lines, as well as products distributed 


to the trade, whereby minimum resale prices have been 


established on its merchandise Dealers agree to maintain 
the prices set, and the company reserves the right to take 
action as it sees fit in case where dealers have sold below 


the minimum resale schedule. Memorandum resale price 
lists have been issued on “The Canadian” line of daily jour- 
nals, calendar pads and pocket dairies, the “Canadian Line” 
of loose leaf binders and sheets; also Esterbrook pens 
Se Senate 
Miss Ryce Makes Her Advent 

Che many friends of Mr. and Mrs. Ted Ryce, of Atlanta, 
will be pleased to learn of their happiness over the arrival 
of a baby girl, born July 15th. 


Mr. Ryce 


several southern states 


represents the Globe-Wernicke Company in 


eee 
Tacoma Company Moves 

B. Hilton Company 
of Tacoma, Wash., has recently moved from their old lo- 
cation at 110 South 


CML 


(Acquiring fine new quarters, the C. 


Tenth street, to 721 Commerce street 
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LOWER PRICES 
NOW IN EFFECT 


Prices have recently been reduced on 
500 and 600 line Vertical Files, 3300 line 
Card Index Cases and 1400 line Desks. 
This information is contained in a sup- 
plement to our price list and was effective 


June llth. 


In line with our policy of making con- 
tinual improvements on our equipment 
these items offer a greater value than 
ever before. They are sturdily construct- 
ed, handsomely designed and prices are 
such as to meet competition. 





500 and 600 Lines 


Available in all popular styles 
together with a very complete 
line of inserts which can be in- 
stalled in any opening. 





1400 Line 


A complete line of 
Desks, Tables, and 
Accessories. 





3300 Line 


This line is carried 
in one, two and four 
drawer styles for 
5x3, 6x4, 8x5 and 
9x6 cards. 





STEEL-AGE Dealers have found these to 
be very profitable items. Write for a 
catalog giving complete information on 
our entire line of Steel Office Equipment. 


Corry-Jamestown Mig. Corp. 
CORRY, PENNA. 


Branches in all principal cities 


Export Dept.: 5713 Euclid Ave., Cleveland, Ohio. 
Cable Address ““CORJAM” 








oRRY- TAMESTOWN——! 


STEEL FURNITURE 
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You 
Can Create a 
Substantial 
Demand 


for this 


ALL-PURPOSE 
ADHESIVE 
for 
OFFICE, FACTORY 
SCHOOL and HOME Maictus \ | a4 
GLUE 


— 
EE ES A 





| IGGINS’ Vegetable Glue is the only paste which 
approximates the adhesive power of fish and 
animal glue, with none of their messiness and incon- 
venience. Can be used for many of the same pur- 
poses, including sticking paper or cloth to paper, 
wood, glass or metal, but not for uniting wood, glass, 
crockery or metal alone. Ideal for wrapping, mend- 
ing and general use in factory, shipping, office, home 
and school arts work. 
In Half-pint, Pint, Quart and Gallon cans of beautiful modern de- 
sign with large opening making contents easy to get at. 
Attractive leaflets for your imprint. 


CHAS. M. HIGGINS & CO., Ine. 
271 Ninth St. Brooklyn, N. Y. 


HIGGINS’ 
VEGETABLE GLUE 


PRONTO 


REINFORCED 
CASE AND 
DRAWER 
a 


OLIVE GREEN 
STEEL FRONT 


ORAWER 
SLIDES 
SMOOTHLY 











LAUNCHED late in 1933, now 1934's greatest storage file 
success. Pronto is the file with the all-steel drawer front in Olive 
Green, or in a beautiful shade of grained wal- 
nut finish. 

Front-office appearance, accessibility and 
durability, at storage-room prices—that's why 
PRONTO Files are in steady demand—that's 
why PRONTO dealers are busy and happy. 


Write for prices and trade discount. 


PRONTO FILE CORP., 636 Broadway, NEW YORK 





26 
STOCK 
SIZES 
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New Desk Lamp Catalogue Issued by Marks 


Che new Marks catalogue of office and home desk lamps 


has just been released for general distribution 


Chis 20-pave wuide to desk lamps tells the story of every 
| | 


type of desk lamps—as well as bed lamps and clamp lamps 


Fifty different numbers are described—most of them illus 
List prices range from $1.00 to $10.60 


the book is 


trated 


section of devoted to showing 


\ special 





DESK_LAMPS 


FOR OFFICES 
AND HOMES 


hy Wlanks 





























The Marks Desk Lamp Catalogue 


saleshelps that are available such as a three color sign 


given to dealers with the dealer’s name on it—newspaper 


mats and electros—window display ideas. 


Copies of the catalogue are available on request from 
the Marks Manufacturing Company, 531 West Monroe 
street, Chicago 

—> 
New Concern in Chicago 

Acme Business Equipment Company is the name of a 
new direct selling concern located at 600 West Van Buren 
street, Chicago, in the building known as the Stationers 
Mart [The company is Chicago representative of A. J 
Amberg Business Equipment Corporation of New York 
The proprietor of the business is O. G. Underwood, an 


expert in filing systems and equipment. Although in busi 
ness only a few weeks, Mr. Underwood reports a gratifying 
number of customers among the larger commercial estab 
lishments 


Duplicraft Company Announcement 
The Duplicraft Company, 1709 West Austin avenue, Chi 
cago, announce to their dealers that under the recent deci 


sion of the United States Circuit Court of Appeals for the 


second circuit, affecting stencils of a certain class, that 
Duplicraft stencils may be offered for sale “without risk 
of involvement in patent litigation” and that the stencil 
may be sold under “a six months’ guarantee backed by 


the company.” 
~~ 
New Staedtler Price List in Distribution 
J. S. Staedtler Inc., 53-55 Worth street, New York, N. Y., 
has published a new price list on its line of 
refill 


list is published in two forms, 


we od cased 


lead pencils, leads, mechanical pencils and lumber 


Che 
trade only containing both list and net prices and the other 


crayons one for the 


containing only list prices. Copies of the new list are 


available to dealers on request 
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Peerless Sales always 
improve in September 


ARE YOU READY? 





™ 

SEPTEMBER marks the 
start of a new busy season for Peerless dealers. And this year 
Peerless dealers are due to get more orders than ever. For 
Peerless has used slack times to improve Peerless Typewriter 
Keys—to give you more features to talk about—to make Peer- 
less even more outstanding as the leading rubber typewriter 
key on the market. 

Get ready now for good business this Fall with Peerless Keys. 
Write at once for the facts and figures that prove Peerless 
should be your leading line. 


PEERLESS KEY COMPANY, INC. 


Manufacturers of the Only Complete Line of Rubber Keys 8 
Sold Through Dealers 


176 Falton St. 


¢e SPOTSEALD 


ADDING MACHINE ROLLS 


x 


New York City 















@ SPOTSEALD @ . 











Easy Opening—No Waste: A Distinctive Feature 
Firmly wound—free from breaks and lint. 
Grades for every need—all standard sizes. 


All rolls now wound with red stop-signal 
about three feet from end of roll. 
WRITE FOR SAMPLE ROLL AND QUANTITY PRICES. 


Rockwell-Barnes Company 
1511 West 38th Street Chicago 

















Here is the answer to a persistent demand of 
long standing—a convenient plier-type tool 
to set No. 1 


**CHALLENGE’’ EYELETS 


A squeeze of the handles drives the eyelet 
thru the paper, another squeeze heads it over. 
That’s all there is to it. No fuss, no bother. 
And to polish off this job, we have attached 
a little gadget to both remove or redeem a set 
eyelet—more material may be added and the 
original eyelet reset. 

It lists at $2.50, temporarily. 


Made by the makers of the 


‘**CHALLENGE”’ 
EYELET PRESS * 








Edw. L. Sibley Mfg. Co. 


SINCE 1886 


Bennington Vermont 
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ALarge,FineGlobe 


at a New Low Price 


Accurate 

and reliable 

im every re 

spect, thi 
twelvwe-incech 

globe sets a new 
standard for 
authentic, de- 
tailed geographi« al 
reference. atest 
boundary change* are 
shown, and uniformly 






adopted spellings are 
used. 
The map ix unusually 


legible and attractive be- 
cause of the clear. blending 
colors and carefully selected 


type. 


The desian of the bronze fin- 
ished metal base matches the 
beauty and excellence of this 


PRICE 84.25. 


new globe. 


“Some Facts You Should Know 


About the World” 


ix the title of a valuable booklet 


given with each globe. 


THE GEORGE F. CRAM COMPANY 


701 Murphy Building 


INDIANAPOLIS, INDIANA 


LOOSE 


EQUIPMENT 


Not only a complete line of 
Standard Binders and Forms, 
but many popular numbers 
which are exclusive with the 


CESCO line! 
SEND FOR CATALOG 


and learn how your salesmen 
can increase their loose leaf 


volume even during the usual 
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“STEEL-STRONG” PROOUCTS ARE SOLD 
THROUGH DEALERS ONLY... 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure ... with the guaranty of Members of The 
Nat'l Assn of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, ete. ... and each product 
has been developed to tke highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL-STRONG PRODUCTS 













~ tl AWANUAL 
¢ COIN 
“| COUNTER 




















BILL STRAPS 


THE C.L.DOWNEY CO. 








941 CLARK ST. 
CINCINNATI,O. 














fhe storm is over... 


looking up. 
office furniture on the basis of beauty and service, in- 
stead of price alone. 


Customers’ Vision and Dealers’ Profits Are 


LOOKING UP! 





No. 1667—The Canterbury 


and the sun is shining again! 
Executives everywhere, armed with new courage, are 
Today, they are once more ready to buy 


quiet summer months. 


THE C. E. SHEPPARD CO. 


4401-4429 4 
Twenty-First Street 


Long Island City 
New York 








Imperial is helping alert dealers to capture a major share 
of the new desk business by providing a complete range of 
models . . . beautiful period suites in richly figured 
woods . . . substantial straight-line desks . . . all styled 
and priced to give dealers larger profits now! 


Write today for complete information. 


IMPERIAL DESK COMPANY 


EVANSVILLE, INDIANA 
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Code Authority of Expanding Paper Envelopes 
Engages Managers 

The Code Authority of the Expanding and Specialty 
Paper Products Industry, consisting of Nelson Bushnell, 
Alvah Bushnell Company, Philadelphia, chairman; Elmer 
Bates, Quality Park Envelope Company, St. Paul; A. ¢ 
3uttrick, Security Envelope Company, Minneapolis; Ben 
Josephson, Josephson Manufacturing Company, New York, 
and John W. Willmore, Cooke & Cobb Company, Brook- 
lyn, N. Y., has appointed Stevenson, Jordan & Harrison, 
management engineers, to act as managers. Irwin W. Mc- 
Lean, long experienced in trade association work, has been 
appointed secretary, with offices in Suite 1601, 19 West 
lorty-fourth street, New York City 

Meetings of the Code Authority were held in Chicago on 
June 7 and 8; the eastern section of the industry in New 
York on July 17; the western section in Chicago on July 
23, and of the Code Authority in Chicago on July 24 

\ll phases of the code and its application were discussed, 
and plans have been perfected for adherence to the pro 
visions of the code and the establishment of an open price 


plan 


aillbiaeni 
Report on Desk Company Filed in Court 

Che receivers for the Jamestown Metal Desk ( ompany, 
Jamestown, N. Y., filed a report in July with the United 
States District Court at Buffalo. This document shows 
that assets exceed liabilities by more than $238,000. The 
Nash, and 
also by Frank G. Riehl, former receiver. It shows sales 
from April 30 to May 31, netting $57,793 

Assets of the business are $938,187, 
Cash, $10,036: accounts receivable, $136,: 


? > 
52.3 
raw materials and finished products, $182,562; plant and 


report was filed by Emil J. Jones and James E 


listributed thus 


; inventories ot 


equipment, $572,863 


——— 

Topeka Typewriter House Fifteen Years Old 
Che Western Typewriter Company, 520 Kansas avenue, 
Topeka, Kans., 
founding in July. The company was established at 624 


celebrated the fifteenth anniversary of its 
Kansas avenue. Eleven years ago the store now occupied 
was taken. The company has the state agency for the 
Royal typewriter, and deals in all makes of machines. The 
company repairs and sells supplies for all makes of ma- 
chines 

Irwin S. Vincent and R. G. Nichols conduct this busi- 
ness. An item in the Topeka Capital stated that the com- 
pany had done over $2,000,000 worth of business since it 
was founded. Sales since January of this year showed an 
increase of more than fifty per cent over the same period 


last year. 


-_ a oe — 

Montreal Luckett Loose Leaf Branch Moves 

The offices of the Luckett Loose Leaf, Ltd., have been 
moved to Room 404 in the Shaughnessy building, 207 
MaGill street, Montreal, Canada. In addition to the com- 
pany’s displays of loose leaf devices and supplies of its own 
manufacture, the company shows sample lines of the fol- 
lowing manufacturers which it represents in the Dominion: 
Howard Hunt Pen 
Company. This 


Everhard Faber Pencil Company, C. 
Company and Oxford Filing Supply 
branch of the Luckett Loose Leaf, Inc., is under the man- 


agement of R. L. Warner 


The Quill Pen Passes in British Officialdom 

The Irish Printer commented on the tendency for Brit- 
ish officials to abandon the quill pen, and to substitute 
for it the steel pen, or the fountain pen. Until 1914 the 
desks of the House of Commons were supplied with quill 
pens. Now very few officials use quill pens, although the 
Stationery Office still keeps them in stock. Even the 
Treaty of Versailles was signed with a fountain pen. 
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ITILITY 
STANDS 


+. 


LEG CROSS BRACE 








RUBBER TIRE CASTERS 


ANDO HOLDERS 






The new ASCO UTILITY STANDS set new 
service standards for genuine ruggedness 
which defies hard usage—correct design 
for the ease and comfort of the operator— 
portability for greater convenience and 
above all extreme simplicity. 

The unique, original design of the table 
leaf mechanism will surprise you. A slight 
upward pressure of the finger tips on the 
operating rod lowers the table leaf. To 
raise it merely lift up the free end and the 
table leaf will fall into place, firmly and 
positively locked into position. 

There is real sales appeal in these new 
ASCO numbers. An incomparable value 
at no extra cost. 


ART STEEL COMPANY, Ine. 
300 E. 145th St., New York, N. Y¥. 






Shipped KD saving 
freight. 
Easy to assemble. 





No. T651 





No. T650 























Hard Rubber 
Dipaday 
Penholder 


STAINLESS STEEL 
WEDGE 







Sengbusch 


y weeeeee 
171 Desk Set HARO RUBBER FEED 


<—e 


Sca.niess Steel 
Dipacay Fen. 








Prepare 
for a greater 
dem an d fo r 


Sen gbusch! 





Autumn 1s a time of re-fitting and resumption in many offices 
and the tle of desk specialties is usually livelier than at other 
seasons \ display of Sengbusch items at this time is likely to 


produce better than average results 


Sengbusch 171 Desk Set shown above is an especially practical 
and purposeful office item. Because of the exceptional service and 
moderate cost, many people buy an extra set, for use at home 
It requires a minimum of attention to keep it always ready for 
use Inkstand is black hard rubber, self closing, keeps out dust 
and prevents evaporation. The base is available in black, mahog 
any finish or walnut finish. Equipped with stainless stee! Dipaday 
Pen, the price is $4.50-——-with 14-K gold iridium point Dipaday, 
Ss, (8) 


DIPADAY PENHOLDERS are made of bard rubber and fitted 
with quick removable feed. Stainless 
steel nibs are offered in a variety of 
pomts: fine, extra fine, medium, stub 


fine oval and medium oval and sell at 












ise per doz 
SOCKETOP INKSTAND-—No Lost 
Motion when reaching for pen and open 
ing inkwell or when replacing pen and 
closing inkwell At $1.00 (with stain 
less steel Dipaday Pen $1.50) it offers 
a service unparalleled at any price 
Stationery merchants who pre 

pare now for an all over showing 

of Sengbusch items will have a 

fine record of results for the sea 

son Full de 
tails of the line 
and of our co 


operative ad 








Vertising mate 


rial, on request 





No. 91-—-Crystal Glass Base, Hard Rubber Top 





No. 92—Black Glass Base, Hard Rubber Top 


SELF- CLOSING INKSTAND CO. 
515 Sengbusch Bidg., Milwaukee, Wis. 


Rstand Dipaday Desk Set Ide 


Sa sry Moustener N Leer F! Sponge Cup Kleradesk 


SLL 





OFFICE APPLIANCES 


Useful Mailing Folder of Zipper Products 
Six varieties of zipper type ring books and eight of new 
zipper type envelopes are shown in a handsomely illus 
trated mailing folder recently issued by the National Brief 


Case Manufacturing Company, 512 South Peoria street, 
ot 


Chicago. These devices are fashioned from every type 
leather, from undergrain cowhide to the finest seal 
The folder is printed on tinted stock and the illustra 


tions closely approximate the hues of the originals 


> 
Attractive Catalogue by Jasper Chair Company 


Che Jasper Chair Company, Jasper, Ind., has distributed 
its new Chair Catalogue No. 9. This shows a compre 


hensive line of office, bank, library, school and public build 
ing seating equipment, among which are included a num 
ber of new items. Color is used effectively in showing 
many of the designs, both to depict the merchandise 1n its 
natural hues, and to give distinction to the pages \ price 


list of the Jasper chair line is included on an inserted sheet 


—~>— 

Ralph Allen Visits European Centers 
Ralph Allen, president ot the Add Index Adding Ma 
chine Company, Inc., returned this month trom a fortnight 


tour of Europe 








BUSINESS OPPORTUNITIES 


Important to Manufacturers 





The following detailed inquiries, received direct from reade 
APPLIANCES, are tangible business opportunities 


Wanted Here at Home 


Catalogues for Providence Stationer.. Samuel and Nathan Weiss, who 
have moved from a third floor office building to a street floor store at 253 
Weybossett street, Providence, R. I., request manufacturers to send cata 
logues, or to have their salesmen call 

Catalogues on Equipment and Stationery for West Reading.._Henry M 
Shaaber, 431 West Pine street, West Reading, Penna., has opened an 
office machinery and equipment business at 431 Pine street, West Reading, 
Penna He is experienced in this field, having been employed as a sales 
man by H. C. Shaaber, Reading, the past fifteen years He wishes to re 
ceive price lists and catalogues from manufacturers 

Office Equipment Catalogues for Cleveland.—-The Acme Typewriter Serv 
ice, 319 Erie street, Cleveland, Ohio, wishes to receive catalogues and 
prices on all types of office equipment While this business is compara- 
tively new, George Barrick has been connected with the Woodstock, Royal 
and Underwood branches in Cleveland the past thirty years Neale M 
Brown is associated in the service department with Mr. Barrick 

Office Machine Lines for Colorado.._.J. F. Stahl! & Company, 926 Seven 
teenth street, Denver, Colo., wish to add new lines of typewriters and 
office machines The company is now handling new and used office ma 
chines Please mark correspondence for the attention of Louis Santangelo, 
proprietor 


MARKING DEVICE'S 


Chicago, Ill..-Miss E. Weber, of the office staff, Wn A. Force & Son 
Inc., spent her vacation in July ‘“‘somewhere in the wilds of Wisconsin 
Chicago, tll._-E. A. Ludwig, of the American Seal & Stamp Company, 
accompanied by his wife, made a cruise of the Great Lakes on the SS 
North American in July 

Chicago, H1!.--Carl 0. Lindgren, secretary and Chicago manager for the 
American Numbering Machine Company, visited the home office in July 
He also spent some time at his country home, Walhalla, Mich 

Portland, Ore.—_-The Irwin-Hodson Company secured the contract for 
300,000 sets of automobile and truck license plates from the Board of 











Control, Salem, Wash Its bid was 8.77 cents a set 
Seattle, Wash.-—-The Pacific Stamp Works has been opened at 118 
22 Pine street, operated by Bill’’ Dunning A complete line of marking 


devices is carried 


L-OQOsc& LEAP 











Elizabeth, N. J.—-Alterations to the former Dusenberg Motors plant 
acquired by S. E. & M. Vernon for the manufacture of blank books and 
loose leaf sheets, are progressing The company expects to be in pro 
duction in the new plant this fall 

Fort Worth, Texas...L. H. McDaniel visited the plant of The Trussell 
Manufacturing Company, Poughkeepsie, N. Y while east to attend the 
convention of The National Stationers Association 


Montreal, Canada.—-Luckett Loose Leaf, Ltd., has moved its local offices 


to Room 404, Shaughnessy building, 407 MacGill street The new quar 
ters afford ample display space for the company’s loose leaf lines, as well 
as samples of the lines of the Eberhard Faber Pencil Company, C. Howard 
Hunt Company and Oxford Filing Supply Company R. L. Warner, vice 


president of the company, is in charge of the Montreal offices 
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STENCIL SAFETY 


OT a single quire of 
DUPLICRAFT sten- 
cils has ever been re- 
turned defective by any 
dealer. Sold with a six 
months money back 
guarantee but willstand 
up much longer. Backed 
by eighteen years of 
chemical experience. 
Produces exceptionally 
clear type and _ stylus 
work. Works successfully with 
allinks including water emul- 
sified. 








Shows a 50°, higher average 
Mullen test, whichinsureslong 
runs. Machine coated and 
mounted, thus providing the 
desired uniformity. 








Why have some of the large importers turned 

domestic DUPLICRAFT? Why keep on 
searching? Adopt the 100°, non-infringing and 
thoroughly proven DUPLICRAFT stencil and 
build a lasting business. Our prices will inter- 
est you. Write today for samples. 


to 


The Duplicraft Company 


1709-13 West Austin Avenue Chicago, Ill. 
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Here’s a New One / 
° 
for 
Catalogs & Price Books 





Sn OIG = The Jiffy 


Out of our big bag of special mechan- 

isms, we pull this new one—the Jiffy. 

Ideally adapted to catalog or price 
books as it is rapid in opening of the binding and 
secure in holding of the sheets. Too, it is very 
inexpensive, as low as 75c list per binder. 
And this bag of ours is chuck full of new devices 
that we might have a unit to meet the most exacting 
requirements. 


Write: Let us assist you in cracking that hard nut. 


Grand Rapids Loose Leaf Binder Company 


Grand Rapids Michigan 


sheets binders 
for for 
every every 
purpose Sheet 

















cOMPo 


PREFERREID VALUE 





The NEW COMPO No. C-53 Plier Stapling Machine 
List Price $4.00 
A new addition to our line of dependable 
Stapling Machines! 
The new Plier is entirely nickel-plated, weighs 14 oz., 
has a loading capacity of 125 No. C-53 Wire Staples, 
with either 14 in. or 5% in. legs, and a stapling-range of 
134 inches. Indispensable for all office or industrial 
purposes. Write us for prices and further information! 


COMPO MANUFACTURING & SALES CO. 
WESTPORT, CONN., U. S. A. 











FREE Such t OFFICE 








and HOME DeshLempas 


24 Pages 
of 
Desk Lamp 
Ideas 


60 
Profit- 
Makers 


for You! no a i 


e@ Write at once for this bargain-book of office and home desk 
lamps. Every page is packed with profit producing lamps. Schools 
open in September—order your lamp supply without delay. 


MARKS 
MANUFACTURING CO. 


21 W. MON ROE ST. CHICAGO ILL 


—— 
















OFFICE APPLIANCES 
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BEWARE OF IMITATORS! 
WANTED aa 
- 
By 4 
ny 
Addressographs & Supplies 
Multigraphs ” - Ss 
Folders ” - 
Sealers " ” 
" Dictating Machines - ” P Oe ' 
Check Writers » There’s No Substitute for 
Mimeographs Z pi i GENUINE, GUARANTEEDQUALITY 
Ditto Machines . 
Mailometers Ye HOTCHKISS WIRE STAPLES 
i Kardex Systems MITATIONS of standard staples have caused more grief 
4 Wi Wri —_—- to the stationery trade than any counterfeit we know. 
ire or Write for Low Prices They won't work in Hotchkiss machines because they are 
to Your Customers — Big Profit to You . of inferior, wrong size wire. Buy your staples only from 
Fi Rebuilt E. " ave manufacturers of known reputation be sure you get the 
on rine meout quipment standard staples for standard machines be certain of 
quality before you talk price. It is the only way you can 
avoid complaints, satisfy customers and build a_ big, 
- profitable staple business. 
Genuine Hotchkiss Staples are made by a special process in 
suring greater flexibility, uniformity, perfect operation. They 
i mean more good will and profits for those wise dealers who 
; concentrate on known Hotchkiss quality 
172 N. LaSalle St. Chicago, II. THE HOTCHKISS SALES CO. 
_ _ x = Norwalk Connecticut 




















EDCO Office DESKS 
—of the Genuine Quality 
that induces Genuine Profits 


There is an actual advantage in outfitting an office 
with this fine furniture. The effect on visitors 
und on the staff as well is beneficial—and the 
improved convenience and time saving remains 
hru a long period of service. When EDCO 
specifies genuine American Walnut, cut and 
fitted according to the latest elaboration of modern 
design, and toned and made practical in the light 


the result offers the merchant most 
Put these fine desks on your 


Full 


f experience 
for his sales effort 
floor. They help to improve your business 


is 5} “alt? 
details on request. 


EVANSVILLE DESK 


























Now—before the fire starts 





Guard against business interruptions 


Check up now—find what the chances are of going 
ahead, if there should be a destructive fire. For many 
business men, the chances would be not so good. Many, 
though indifferent to the situation, are in vital need of 
an effective safe to protect the routine records that 
furnish the present date picture of the business—in- 
quiries, quotations, orders, shipments, etc., necessary 
to set things going again in case of a break. 

If your territory is open, we'll gladly tell you of the 
proven fire resistance of Schwab Safes, of the Schwab 
survey. and full details of the line. 


The Schwab Safe Company, Lafayette, Indiana 


SCHWAB SAFES 
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RIBBONS AND CARBONS 


Chicago, !il.—Bert Downs, manager at New York for the Codo Manu- 
facturing Corporation, visited the Chicago branch in July. 

Chicago, I1l.—Eli Ackerman, of the Crown Office Supply Company, ac 
companied by his wife, spent a vacation at the Wisconsin Dells in July 

Chicago, Ili.—J. A. Salisbury, manager here for the Kee-Lox Manufac- 
turing Company, will visit Canadian points while on his annual vacation 
in August 

Chicago, lIl.—-F. S. Cooper, sales manager of the Codo Manufacturing 
Corporation, visited the factory at Coraopolis, Penna., in July. He did 
some territorial work while east 

Chicago, I!|.—The Burnham-Knight Company, 2710 South Parkway, has 
been chartered to buy, sell, generally deal in and trade with, wholesale 
and retail, typewriter ribbons, carbon paper and office supplies; capital 
stock, 223 shares par value; incorporators—Berald Burnham, Constance 
Bowler Knight and Edward Sorg. 

Cincinnati, Ohio.—J. O’Connor has been appointed a carbon paper 
salesman for the local branch of the Remington division of Remington 
Rand. 

Philadelphia, Penna.—-A. Spaide has joined the supply division of the 
Underwood Elliott Fisher branch. He is an experienced ribbon and 
carbon salesman 

Pittsburgh, Penna.—-Miss Horton has joined the supplies department of 
the Remington division of Remington Rand Inc She has been con- 
nected with another Pittsburgh ribbon and carbon house. 

San Francisco, Cal._-F. H. Mahler of Allen & Co., Brooklyn, N. Y., 
producers of the ‘‘Alco’’ carbon papers and ribbons was booked as guest- 
speaker for the luncheon-meeting of the Carbon and Ribbon Dealers 
Association of Northern California, scheduled at the Palace Hotel July 13 


(7.2 ee fe eee 


Chicago, Ili.—Clyde Jungbluth, manager of the portable typewriter 
division, Underwood Elliott Fisher Company, visited the Chicago branch 
in July. 

Chicago, I11.—T. M. O’Brien, manager of the Baltimore branch of the 
L. C. Smith & Corona Typewriters Inc., visited the local branch July 
7. He came to Chicago to attend “‘A Century of Progress.’’ 

Chicago, tll.—W. J. Buckland, manager at Cleveland for the L. C 
Smith & Corona Typewriters Inc., visited the local branch July 9. He 
had brought his family to Chicago to visit ‘‘A Century of Progress.’’ 

Chicago, Ii!.—-Mrs. M. E. Keller, in charge of the school department of 
the L. C. Smith & Corona Typewriters Inc., at Syracuse, N. Y., attended 
the international typewriting contests at ‘‘A Century of Progress.’’ 

Durango, Calif.—Winfields, an established business at Grand Junction, 
has established a branch here, in charge of E. H. Daniels. The lines car- 
ried include Royal typewriters, ‘‘Allsteel’’ files, Victor adding machines 
and general office supplies 

Lawrence, Kans.—-Richard A. Bliesner has joined the Lawrence Type- 
writer Exchange, learning the mechanical end of the business. His father, 
Fred Bliesner, and uncle, C. A., operate this business 

Milwaukee, Wis.—Alderman Carl Dietz has contributed twenty-eight 
typewriters to the Public Museum’s collection of ancient typewriters 
The museum aims to establish a collection of old typewriters, typifying 
the invention of Latham Sholes, which was developed in this city. 

New York, N. Y.—Jacob L. Salet, a veteran schoo] salesman for the 
Remington division of Remington Rand, has been named head of type- 
writer school sales. 

New York, N. Y.—A. E. Davis, of the Royal Typewriter Company, 
Inc., was elected president of the New York control of the Controllers 
Institute of America. 

Princeton, Il!.—‘‘Bob’’ Booth, office manager for the Johnson Type- 
writer Company, has returned to his duties, after a severe fall which laid 
him up some weeks 

Richmond, Ind.—William H. Duning Sons, Inc., 43 North Eighth street, 
has been chartered to manufacture and sell refrigerators, radios, washing 
machines, typewriters, leather goods, etc. ; capital stock, $10,000; incor- 
porators—Raymond H. Duning, Louise E. P. Duning and Marie W. 
Duning 

San Francisco, Calif.—The following officers were chosen for the com- 
ing year by the Typewriter Dealers Association of San Francisco: Presi- 
dent, H. R. Jacobs of the Typewritorium; vice-president, C. H. Vincent 
of Vincent & Co.; secretary-treasurer, F. R. Dunn, of the Holladay 
Typewriter Service. 

San Francisco, Calif.—C. H. Billington, of the Smith-Corona branch 
explains the situation for the entire typewriter distributing trade when 
he states that the business up to the time of the truckmen’s strike has 
been considerably better than last year, but since then it has been con 
siderably curtailed because of the inability of transport merchandise, 
with a consequent curtailment of the business of those who would want 
to purchase new merchandise 

Youngstown, Ohio.-W. E. Galbreath has taken over typewriter and 
adding machine sales in the Columbiana county territory for the Under- 
wood Elliott Fisher Company. 




















ADDING MACHINES 


Chicago, tli.—Walter C. Lothrop, of the Adding and Calculating Ma- 
chine Exchange, made a brief vacation trip to Europe in July. He sailed 
from Montreal on the SS. ‘‘Empress of Britain,’’ visiting points in Scot- 
land and England. Mrs. Lothrop conducted the business while W. S. was 
abroad. She will take her vacation later. 

Indianapolis, Ind.—The Burroughs Adding Machine Company, a Mis- 
souri corporation, has changed the location of its statutory agent to 104 
South Pennsylvania street. 

Philadelphia, Penna.—Thomas J. Cavanaugh has joined the adding 
machine division of the Underwood Elliott Fisher Company. 

Youngstown, Ohio.—James A. Collins has taken over an Underwood 
Sundstrand territory here He has had five years’ experience in the 
Detroit territory.—George Carl Ferver, until recently manager of an 
American steel manufacturer in Japan, has joined the adding machine 
division of the Underwood Elliott Fisher Company here. 














WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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THE DATE IS HERE 


TO ORDER YOUR DATERS! 


Each year the date bands on hundreds of 


thousands of rubber 


daters expire. Fall 


starts the profitable new selling season that 


runs right into 1935. 
America’s finest, will 


Fulton-made daters, 
give you the widest 


and most profitable opportunity to serve 


your trade. 


FULTON DATERS 


The world’s best value at a low 
price. Real quality products to 
sell at a price to meet chea 
competition. Have deep, well- 
wearing bands, nickel plated 
frame and other features found 
only in high priced daters and 
numberers. 
SERVICE DATERS 

the world’s finest. Have 
fixed knob, knurled duralumin 
drum, preventing band slipping. 
Duco-coated knob, heavy sil 
steel finish. Deep moulded live 
rubber bands carry six years. 


A Fulton-made Stamp 
Pad for Every Dealer 
DRI-KWIK STAMP PADS 
for smudge oo quick drying 
impressions. Have no odor—give 

at wear. Will not injure rub- 
r or dry out in dealers’ stock 
or in use. Five Colors: Red, 
Black, Blue, Violet and Green. 


FULTON SELF INKING 
STAMP PADS 
The 4 omntens utility 
stamp pad. Sontains re 
glycerine ink, pene i 
purity and strength of color. 


Send for Special Folder. 


FULTON 


SPECIALTY CO. 
ELIZABETH, N. J. 


Sales Office: 
200 Fifth Ave., New York City 




















OFFICE APPLIANCES 








Stencils 








DUPLICATING 
DEVICES 





YOU CAN MAINTAIN PRICE 
WITH QUALITY 


Order TEMPO and you will be sure of getting 
the Best. 


For your convenience a complete stock is carried in 


CHICAGO — SEATTLE 
SAN FRANCISCO — LOS ANGELES 


Write for catalogue and dealers’ discounts 


MILO HARDING CO., LTD. 
1362 South Hill Street, Los Angeles, Calif. 














lan 


THE HUMIDITY OF 


“DOG DAYS” 


emphasizes the year-round 
need in every office for 
Cook’s Stainless Steel Sig- 
nals. Being 100° rust- 
proof, they do not tarnish 
from perspiration or damp 
air, and always go on and 
off smoothly, leaving no 
rust marks on the card. 





Write for samples in colors. 


THE H.C. COOK CO., 14BeaverSt., Ansonia, Conn. 


COOK’S 


STAINLESS STEEL — 


FILE SIGNALS 














OTHER MACHINE S 


Chicago, tl1.—-C. B. Clifford has joined the Vivid division of the L. C 
Smith & Corona Typewriters Inc., here, in a sales capacity 

Chicago, Ili.--Sidney Collins, general manager of the Automatic Pencil 
Sharpener Company, reported in July that the stationery trade is stocking 
up on percil sharpeners 

Chicago, tl._-R. E. Ryan Co., 53 West Jackson boulevard, for the past 
six years handling Elliott-Fisher machines exclusively, is now branching 
out into the distribution of Multigraphs, Mimeographs, typewriters and 
other office machines 

Milwaukee, Wis. 





The Wisconsin Cash Register Company, Inc., has been 
chartered to deal in cash registers, etc.; capital stock, $2,500; incor 
porators—-E. Gaines, E. M. Gaines, Jr., and C. A. Gaines 

New York, N. Y..-The American Addressing Machine Corporation has 
been chartered capital stock, $100,000 Albany Service Corporation, 
charter representative, 315 Broadway 

Oakland, Calif.__Ralph D. Buckley, western representative of the Auto 
matic Pencil Sharpener Company, leaves about the first of August for a 
trip through the Rocky Mountain territory Mr. Buckley makes his 
headquarters at the Coit Hotel 

San Francisco, Calif..-0. H. Davison, manufacturers’ representative, 
74 New Montgomery street, recently returned from a selling trip through 
the Northwest He reports an enthusiastic reception and fine orders for 
the Neva-Clog line of stapling machines and fasteners 


rURRMRET URE 


Asheville, N. C.—-Ownbey-Tallman, 48 Walnut street, has been dis 
playing new walnut office suites made by The Gunn Furniture Company 

Baltimore, Md.-—Irternational Liquidators, office furniture and fixtures, 
has leased the building at 115 West Pratt street 

Chicago, t1.—The Pruitt Company has added an office furniture de 
partment to its established business in office machines and equipment 
Both new and used furniture are displayed 

Chicago, tll.-The Novak Store Fixture Company, 1135 West Madison 
street, has been chartered to sell and manufacture store fixtures, furniture 
and mill work ; capital stock, 100 shares par value common ; incorporators 

Max Novak, Jacob Gordon and J. Murphy 

Chicago, tl.—The Are-Dek Company, 440 West Superior street, has 
been chartered to deal in household and office equipment and furnish- 
ings, glassware and novelties; capital stock, 100 shares par value com- 
mon; incorporators—-Arthur B. Hoffheimer, Sidney M. Kauffman and 
Albert Lieber 

Los Angeles, Calif..-A. J. Shirpser, Pacific coast agent for The Diebold 
Safe & Lock Company made a record recently by selling one safe a day 
throughout the month 

Madison, Wis.--Remington 
been chartered in Wisconsin to 
ment; capital stock, $28,500,000 
Wisconsin, $16,000; C. E. Blake, charter representative, Madison 

New York, N. Y.--The Ennis Desk Company, Inc., has renewed the 
lease on its store at 148 East Forty-second street 

New York, N. Y.--The Metal Office Furniture Company, Terrell divi 
sion, has taken a new warehouse at 607 West Thirty-seventh street 
The office and display room are at 205 East Forty-second street 

Philadelphia, Penna.-_Deckers has opened a new stationery 
902 Chestnut street 

Philadelphia, Penna..-The Active Safe & Lock Company, 135 North 
Second street, has been registered as a commercial title in the common 
pleas court by C. Walsh, 506 Woodcliffe road, Upper Darby, Penna 


PENS AND PENCILS 


Chicago, t1!..-Tom Emerson, sales manager for The Conklin Pen Man 
ufacturing Company, spent several days in this city last month 

Chicago, !/.—-A. C. Van Horn, a salesman for the local 
the Eberhard Faber Pencil Company, has recovered from an 
for appendicitis 

Chicago, #!.—-Charles W. Priesing has been elected a member of the 
board of directors of The Wahl Company He is also vice president in 
charge of sales and advertising 

Chicago, tl.-Charles P. Mueller. 
Dixon Crucible Company here, will 
Ind., near an inviting lake 

Chicago, tl.-Harry Ording, territorial 
Pen Company, took a vacation at Sturgeon Bay, Wis 











corporation, has 
office equip 


Rand, Inc., a Delaware 
manufacture and deal in 
paid in, $18,841,737; proportion in 


store at 











branch of 
operation 


head pencil salesman for the Joseph 
spend his vacation at Rome City, 


representative of The Conklin 
his favorite fish 


ing grounds He spent five days on the bay, catching more than 200 
fish 

Chicago, Il!._ Representatives of the Eberhard Faber Pencil Company 
operating in the middle west, will be taking their annual vacations 
shortly These include W. J. Carroll, D. M. Smith, W. K. Kane and C 
M. Fleet 


New York, N. Y¥..-The Tripp-Barr Manufacturing Company, mechanical 
pencils, 250 Fifth avenue, is reported to have assigned to Charles W 
Banker, 40 Wall street. 

New York, N. Y.-The Selfink Pen Corporation has been chartered ; 
capital stock, six shares preferred and forty shares common; B. Robbins, 
charter representative, 25 Warren street 

St. Louis, Mo.—The Ozark Pencil Company is constructing additions 
to its plant at Lewisburg, Tenn., which will bring the area of the plant 
to a total of 40,000 square feet 

San Francisco, Calif._-O. H 
pencil put out by the Douglas C 
York City Davison makes his 
street 

San Francisco, Calif.—__Oliver Pierce, Pacific coast manager for The 
Corklin Pen Company, is scheduled to return from his Hawaiian trip 
by the first of August Headquerters are at 101 Post street 

San Francisco, Calif..-Frank E. Waterman, president of the L. E 
Waterman Company, last month visited the San Francisco branch, of 
which E. P. Sparks is manager He had already visited San Diego and 
Los Angeles, and from San Francisco went to the Northwest, taking in 
the Pacific Northwest Stationers convention at Spokane, June 29-30 He 
considerable optimism regarding the coming fall and winter 


Davison, is now showing the new Utility 
Despard Company Corporation, New 
headquarters at 74 New Montgomery 


expressed 
business 























“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. 6. Patent 1.782.622. Canadian Patent 324,059. Other patents pending.) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 

cations. 


Kilian Manufacturing Corporation 
107 North Franklin Street 








Syracuse, New York 
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BEING SPECIFIED 


BY SCHOOLS 


EVERY- 


Zaner - Bloser 
Finger Fitting 
Pens and Pencils 
Add to Your Sales 


It will pay you to 
list these. 





Write for samples 


THE ZANER-BLOSER COMPANY 
612 NORTH PARK STREET 
COLUMBUS, OHIO 





CAPITALIZE The Spirit of 


WISE ECONOMY 


No. 1161 F 





When a prospect has firmly de- 
cided on buying a low priced 
desk, it becomes your duty to 
sell him the best value possible 
within the limits of his Seodiael 


Just any low priced desk would be 
poor business if you expect to hold 
his trade. To sell him an Alma Desk 
is good business because you know it 
will stand up. 





LR 


ALMA DESK COMPANY 
HIGH POINT, N. C. 





WE DO OUR PART 








A ae 4 
Display Package |} 
That That : 

Isa Is a | 

| Display Package | 


weves&s& Oo NS 


INTERNATIONAL 


ae) 2 Oe se 


GOGO0O0ESG69S6 

















A Product without an equal 


For information about this display that sells, 
send the coupon. 


Munson Suppty Co., 348 Hudson St., New York City ? 


Please send information about the New Key 
—New Package and Counter Display to 
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STOP B UCK I N G THE DEMAND! 


Sell IMPERIAL Ribbons & Carbons 





Te tee.. e.g call 
AG + : / 
\s <i - 
| 

i 

} 

| 

i 


Go along with it 


| HE demand is for quality at reasonable prices 
Give your customers what they want and you'll have fewer lost sales 


You can-—if you sell IMPERIAL “EMPRESS” Typewriter Rib- 
bons and “SILKARBON”™ Typewriter Carbon Papers. Imperial 
originally produced to meet price competition—is now known as the 
quality line at a fair price. Your customers will prove it the line you'll 
want to feature for more sales and better profits. Send the coupon 
for details NOW 


IMPERIAL MANUFACTURING CO. 
401 Mulberry St. Newark, N. J. 


mperial RIBBONS & CARBONS 


IMPERIAL MANUFACTURING CO., 

401 Mulberry St., Newark, N. J 

Send me a free sample Imperial Silkarbon Paper and Imperial * “Empress” 
Typewriter Ribbon, your best “buy” prices and full details of your 


proposition. 
Name 
Firm 


Address 





whenever 
papers are fastened 


CLID-ORNS 


trim appearance of fastened 








People who want neat, 
papers 

People who want secure, 
fasteners 

People who want simple, speedy service 

People who want economy and dependability in paper 
clips 

all acclaim CLIP-ONS. 

Bright, attractive paper clips, brightly and attractively 

packed. Three sizes, nickel or brass finish. Your 

jobber has them or can quickly supply them. Write 

us for sample and prices. 


Clip-On Corporation 


Oswego, 
is Be 


non-slipping, non-hooking 





















APPLIANCES 


OFFIC! 


SETTING 
THE PACE ° 


FOR BIGGER DUPLICATOR VALUES 





@WATCH FOR 
SEPTEMBER 
ANNOUNCEMENT. 


@NEW PROSPECTS 
EVERYWHERE WILL 
BE OPENED TO YOU. 


@INQUIRE NOW. 


THE ROTOSPEED  o. 


329 South Wilkinson Street 
DAYTON, OHIO 











TRANSPARENT 
INDEX TABS 
by the FOOT 






4 


CELa:DEX 


CELU-DEX CORP, 


1 Main Street BROOKLYN, N. Y. 
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Atlanta, Ga.—The Ivan Allen-Marshall Company has been appointed 
wholesale dealer for the Safe-T-Rite Products Company, manufacturer of 
writing ink, 60-64 Magnum street, SW 

Bergenfield, N. J.—The stationery store of Konrad Thiebes was dam- 
aged in a fire last month Mr. Thiebes had purchased the business a 
short time previously from William Fennell 

Brooklyn, N. Y.—J. Thomas Hill has retired from the stationery field 
He had sold his business, which will operate in the future as J. T. Hill 
Stationers, Inc., 95 Court street 

Chicago, Ii!.—Fred Croasdale, of the Roaring Springs Blank Book 
Company, called on the Chicago trade several weeks ago 

Chicago, tli.—-G. 0. Stevens, of Stevens, Maloney & Company, took his 
family to a cottage near Grand Rapids, Mich., for a vacation in July 

Chicago, tl._-Sol Zenner, of the Crown Office Supply Company, took 
his family to South Haven for an extended vacation Mr. Zenner spent 
his week ends at that summer resort 

Chicago, !ll.—The American Rate Systems, Inc., 134 South La Salle 
street, has been chartered to publish and sell a comparative rate scale 
book in connection with parcel post, express; also office calculating and 
card systems; capital stock, 250 shares par value common; incorporators 

John Labonte, J. A. O. Preus and Forrest H. Sholtz 

Chicago, lil.—-The Greenlee Company, Inc., 2959 North Oakley avenue, 
has been chartered to buy, sell and manufacture and carry on the busi- 
ness of printers, publishers, stationers, engravers and designers; capital 
stock, 1,000 shares non par value; incorporators—Walter R. Greenlee, 
George Sugarman and Samuel D. Rothman. 

Decatur, Iii.—Earl Davis has opened an office supply business in the 
Neustadt building, in charge of John Wright It is operated under the 
name of Davis & Wright 

Holyoke, Mass.—Eastern Specialties Company has been appointed of- 
ficial converter of the Permanent Index, Active Index and General Index 
ecard lines. The Eastern Specialties Company has developed a new roll 
paper for use on express trains carrying indicator speedometers on the 
locomotive 

indianapolis, Ind.—The C. & J. Printing Service, Inc., 2101 East 
Washington street, has been chartered to manufacture blank books, sta- 
tionery, advertising materials, etc Capital stock, 100 shares no par 
value ; incorporators—Samuel Sofnas, Joseph Sofnas and Rebecca Sofnas. 

Los Angeles, Calif.—Frank Funaro has become buyer for Henry I 
Locus, Inc., succeeding Paul Slater, who had been buyer many years. 

Los Angeles, Calif.—Ernest S. Hilldorf, President of Wolcott's, Inc., 
pioneer stationer of the city, reports business to date ahead of the same 
period last year. The company activities include printing and engraving 
R. D. Clements is now in full charge of the stationery department. 

Los Angeles, Calif.—Rising & Rising, 457 Kenmore avenue, are repre- 
sentatives of eastern manufacturers operating on the coast Among 
their lines are those of the Cell-U-Dex Corporation, Brooklyn, N. Y 
Franklin E. Rising, and Franklin E. Rising, Jr., are father and son, and 
had been connected many years with the Grimes-Stassforth Stationery 
Company 

Los Angeles, Calif.—Harry A. Morgan, of the Stationers Corporation, 
returned home from the National Association convention to be pre- 
sented with a framed greeting signed by 150 of his employees, congratu- 
lating him on being again chosen as national president In additior 
they presented him with a watch bearing the same greetings inside. Mr 
Morgan was naturally much pleased with this manifestation of loyalty, 
and expressed his pleasure at being with them again. 

Martinez, Calif.—William Roberts has purchased an interest in Whitt's 
stationery store, located at 837 Main street 

New York, N. Y¥.—Spurgeon Tucker, Inc., has been chartered to con- 
duct a printing and stationery business; capital stock, $60,000; incorpora- 
tors—Spurgeon Tucker, 52 East Nineteenth street; Douglas Leonard, 291 
Broadway ; Harriet Rosenberg, 1911 University avenue (Bronx). 

New York, N. Y.—The Pennant Stationery Company has been char- 
tered to conduct a printing and stationery business ; capital stock, $5,000; 
incorporators—Nathan Lieberman, 323 West Ninetieth street; Irving 
W. Weinblatt, 2065 Morris avenue (Bronx) ; Alfred Weisstein, 858 Eastern 
parkway (Queens) 

New York, N. Y.—-The Riteservice Stationery Corporation, has been 
chartered to conduct a stationery business; capital stock, 200 shares no 
par value; incorporators—Samuel J. Zisselman, 1560 Fortieth street 
(Brooklyn), Dorothy L. Gruman, 252 West Ninety-first street (New York) ; 
Samit & Samit, charter representatives, 50 Court street (Brooklyn) 

Oakland, Caiif.—John Waitman, printer at 2434 Telegraph avenue, has 
added a line of stationery to his business, and has found that it pays 
him well 

Portiand, Ore.—Richard G. Montgomery, assistant manager of The 
J. K. Gill Company, has been made treasurer of the Portland Chamber of 
Commerce. 

Portland, Ore.—The report of the Federal Reserve Bank of San Fran- 
cisco credits Portland with a forty percent increase in the May sales 
of stationery and paper over the same month of last year. The increase 
from Jan. 1 to May 31 was 40.6 percent. 

Redlands, Calif.—-The Serr Stationery Company, which has been at 
120 Orange street for the past five years, has moved into new quarters 
at 9 East State street 

San Francisco, Calif.—Fred L. Whalen, Pacific coast representative 
of The Carter’s Ink Company, made San Francisco on his way to the 
factory from his headquarters in Los Angeles. 

San Francisco, Calif.—Floyd H. Fay, the Western representative of 
the Kalamazoo Stationery Company, has been making the Pacific coast 
cities on a good trip, finding the trade buying well. He makes his head- 
quarters in the Westinghouse Electric building in Los Angeles 

San Francisco, Calif.—C. J. Schubert, Jr., representing the Western 
Wholesale Stationers, Ltd., Los Angeles, made the trade of San Francisco 
and vicinity during the early part of the month, and left for Oregon 
and Washington He later covers the Rocky Mountain territory down 
to El Paso, Texas, and returns to Los Angeles some time in September. 

Santa Cruz, Calif.—Walter E. Fikes has purchased a half interest in 
Streeter’s Quality Press and Stationery Store, located at 17 Church 
street Mr. Fikes has been connected with the Santa Cruz Printery for 
the past three years. C. M. Streeter has been engaged in the stationery 
and printing business in Santa Cruz for the past eight years 

Springfield, t11.—-Harry W. Hanson, president of Jeffersons Stationers, 
Inc., attended the triennial conclave of the Knights Templar at San 
Francisco. 

Tacoma, Wash.—The C. B. Hilton Company has moved to 721 Com- 
merce street. This business had been located at 110 South Tenth street. 

Wausau, Wis.—The Desk Supply Company has been chartered to con- 
duct a general office supply business; capital stock, 100 shares no par 
value; incorporators—D. H. Hickey, G. K. Hickey and R. H. Kreuger 





THE NEW [beat NO. 33 









eit, 26 in.; 
table top 

in. by 14; shelf 
12x14. Rubber 
tired casters on 
rear legs, rubber 
feet on front 
legs. 


Shipped K. D. in 
heavy fibre car- 
ton; shipping 
weight 16 to 18 
Ibs. Easily as- 
sembled in 5 
minutes. 


Wood tops and 
shelves in oak, 
walnut or mahog- 
any finishes; steel 
frames with black, 
green, brown or 
maroon “baked 
on” enamel, 
Made of electric welded steel tubing, in design and construction 
similar to the thousands of Sherman Manson stands that have 
been in satisfactory service more than 25. years. In appearance 
and sturdiness without equal in its price class. Side members 
are welded, not merely bolted or secured with slip Joints so 
commonly used in inexpensive stands. 

Responsible dealers may order sample stand for examination 
with return privilege. 


Sherman-Manson Mig. Co. 
621-631 S. Kolmar Ave. Chicago 























WRITE FORMS FASTER— 


Continuously— 
on your own Typewriter 


The new Miami Fastform Typewriter Attach- 
ment for Continuous Forms is indispensable in 
every office without a Billing Machine. It con- 
trols Five or less Copies of Continuous Forms, in- 
sures clear, uniform duplication and carbon 
paper is automatically inserted. An inexpe- 
rienced typist can double her production. Fits 
any typewriter, easily attached or removed. 
Provides the same speed and advantages of Con- 
tinuous Forms on Billing Machines—the fastest 
writing method in use today. No equipment 
expense; no installation cost. Write for new 
circular. 


The Miami Systems Corporation 
CINCINNATI, OHIO 


Printers of Continuous Forms, for Autographic Registers, 
Billing and Accounting Machines 
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RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 





Sansom at Tenth Street Philadelphia, Penna. 


wt bo ove maaT 











For Autumn 


PROGRESS || busines an 


‘ns “= - m S h 1 T 
OFFICE PAPERS chool Trade 
A complete line of papers for all office requirements—a MONOCHROME 


quality, finish and texture to meet the most exacting de- 


mand:. PROGRESS PAPERS have won their leadership FOUNTAIN PENS 





through superior appearance and workability . . . stock 
these grades . . . they sell easily and profitably. Don’t miss these extra sales! Show this sturdily 
Ask for sample book of PROGRESS PAPERS and other built, beautifully finished, ready writing vacuum pen 


for additional sales and satisfaction. Wr:te for special 
offer of our $1.00 Monochrome Pens. 


BRADNER SMITH & COMPANY MONOCHROME PEN COMPANY 


333 S. Desplaines St. Chicago, Ill. 


office paper items. 


ST. CHARLES, ILLINOIS 











METROPOLITAN FURNITURE SERVICE 





SAVE MONEY [ 


SELLING NEW YORK 


SALES—Experienced salesmen with recognized followings 
insure distribution. 

WAREHOUSE—Strictly modern, sprinklers, night patrol, 
lowest insurance rates insure safety. 

DELIVERY AND INSTALLATION—Prompt, efficient 
and skilled to insure satisfaction. 

Here is a real selling service for furniture manufacturers who 
are in need of good distribution in the New York territory 
—at minimum cost. Get full information about this excellent 
opportunity at once. It will pay you. 


a Frie nd—o business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us 
the name, address and business and 
we will send a sample copy with 

our compliments. 


THE OFFICE APPLIANCE COMPANY 
417 S. DEARBORN STREET, CHICAGO, U. S. A. 


tts 


627-29 W. 43rd St. New York City 


en 


et 








Suggest METALSTAND 


for an additional profitable sale 


A stock of these convenient small stands enables you to 
recommend them to typewriter users as they call. if you 
sell typewriters or adding machines, the natural thing to 
do is to add a stand to the salee METALSTAND is useful 
also for calculators, directories, large account books, etc. 
It is of ample dimensions, side leaves optional—fitted 


with rubber mounted casters. It is shipped knocked METALSTAND 


down, weight 13 lbs. All orders filled subject to dealer's 


oe lewood top. COM PANY 


tetails at $5.00 for olive green finish a 
Walnut, mahogany and oak finishes slightly higher. Full 909 Walnut St., 
details, discount quotations and sales helps on request. Philadelphia, Penna. 





WE DO OUR PART 
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TWO LEADERS 


Offer these new 12” Globes with your special 
sales! Beautiful up-to-date Maps— 
attractive fittings and neatly designed bases 


—will please most ex- 





No. 24-91| acting buyers. No. 49.92 
RETAILS AT RETAILS AT 






Order Samples Today 


$3.75 Address Dept. G448 $4.35 


WEBER COSTELLO CO. 


MANUFACTURERS—CHICAGO HEIGHTS, ILL. 








































EXETER Junior ai SALES LETTERS 


The Warm Weather 


Business Pencil 


Show this short length pen 
now for a iot of 


ry Need the Support of 
R R SALES LETTERHEADS 





Your letterhead frequently is cll that 





Octagon barrel, finished i as . 

sorted mottled ‘and plain colors your prospective customer sees or knows 
ew, smo h operating ropel, re . . 
pel,” expel action Taree red of your business. In en it 
eraser -xeter Junior is mountec 

twelve pencils on an easel display, ought to be on a par with your best 
six easels to the rton. Full de 


tails and prices on request dressed salesman. 


Rite-Rite Manufacturing Co. In context, it should give the important 

150! West Polk St., Chicago facts of your business; its general im- 
pression should reflect the character of 
: your business; should suggest the dps 








ciples of action which have directed the 
~— ss . rogress. 
What a New Dealer Says Pm6 a , 
> We make g etterheads. We can 
About Our New Desks make one that will represent you worth- 
“The desks asvtond or 4 one ate certainly are ily, every business day of the year. If 
SUnenEn wilies se wanPEEailie tpaall alleen enaie you are interested, we should like to ask 
weap Se Sp em, shece, Serb Deve, Se caper you some pertinent questions and make 
than any of our competitors.” some valuable recommendations. 


(mame on request) 


Sjl-geitiiles Engraved Stationery Buffalo 
AMERICAN EMBOSSING COMPANY 


GRAND RAPIDS, MICH. 
| 35 N. Division St. Buffalo, N. Y. 





























New Zipper Type Envelopes 


Feature these and other new National 
Zipper Envelopes and Ring Books for 
school opening and general autumn sales. 

No. 9930 at left is made of walrus seal, 
black or mahogany, with side bands; 
gusseted 4 sides, zipper in top and side, 
leatherette lined, handy pockets—extra 
durable 

















No. 9923 at right, top grain cowhide in 
shark or baby walrus; 1'» inch gusset 3 
sides, sliding handles; 3 gusseted pockets 


Send for circular just off the press, 
showing over a dozen other new numbers. 


NATIONAL 


Brief Case Mfg. Co. 
512-532 S. Peoria St., 
CHICAGO 





No. 9930 
16x11 inches, $5.50 
13!.x10 inches, $5.00 






16x12 
inches, $7.00 
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Dealers—Another Quick Selling Rand Item 
MAK-UR-OWN 


SHIELD TABS 


Uniform, Die Cut Index Tabs 
Ss] = Removable Labels 


Automatic Stop 
Four Sizes—Six Colors 
N Linen Reinforced or All 
p———= Transparent Celluloid 
Write for Samples 
VICTOR SAFE & 


THE 
EQUIPMENT CO., INC. 
North Tonawanda, N. Y. 




















ALBRIGHT’S 


FINISHED TYPEWRITER PLATTEN COVERS 
Non-Hardening; made of Best Grade Rubber and 
ground on Dead True Steel Mandrils by expert 
Mechanics. 

Absolute satisfaction guaranteed. Sample mailed 
to any address in the United States postage pre-paid. 
Write for new low price. 

ST. LOUIS TYPEWRITER EXCHANGE 
| 49 Years Under Same Management 
| Telephone MAin 1162 718 Pine St., St. Louis, Mo. | 














MULTIPLY S85 —& 
wnt 


: 








» « Washburn Ave. Cambridge, Mass. 
—— 










With Auto-Typist you mul- 
tiply results per letter and letters 
per dollar. Results per letter be- 
cause Auto-Typewritten letters 
get to their man and pound their 
message home to him alone; 


letters per dollar because with LLL AWN 


Auto-Typist one girl can turn out A mail and Ganeeciien ont 


250 personal letters a day ats = \ ey 

: able of individually typing 250 repetitive 

cost of about one cent each. letters « day and requiring only pert of tive N 
Z typist's time for inserting names and special 


oo beard 
[a 


MN 
LLL LLL 





SQN 
MZ, 


your customers of the value of 

Auto-Typist. Write for details 

of our rental plan. 

AMERICAN AUTOMATIC 
TYPEWRITER CO. 

602 North Carpenter St., Chicago 


A short test will convince 


Haun (CeCe 








Graffco x 
VISE CLIPS 


Don’t confuse them with ordinary 
clips. Vise Clips are economical. 
They’re made of durable spring steel 
and can be used again and again. 3 
sizes—-will hold from 2 to 60 papers. 
Note the famous Graffco twin grip 
that keeps papers from slipping in 
any direction. Ask us about Vise 
Clips and other Graffco products. 


GEORGE B. GRAFF COMPANY : 











AMCODATER 


Sharp, engraved type— 


Self - inking — $995 


224 Shepherd Ave., Brooklyn, N. Y. 


NOW wit size TYPES 
TINY TYPE REGULAR TYPE 


NOV 18% NOV 18 “42 


Retails for....... 


American Numbering Machine Co. 

















\ Grape | 
WEKTOGRARA 
SHEETS ‘AMICK 
" CLASS COPYING 
DEVICE Ay 


SMALL 
£ OS; 














See eee Oa 


GRABDPHIC 


GELATINE SHEET DUPLICATOR 


Outfit consists of three gelatine sheets, 9 by 12 inches, 
fastened to a very neat board (which is held in place by 
means of a metal clamp), bottle of ink and sponge. Price 
$4.50 complete. 


Hektographs — Refills — Gelatine Rolls 
Graphic Duplicator Co., 270 Lafayette St., New York 








Re J 
Ss 























Color is the life of type- 
writer ribbons and carbon 
paper. 


_, 
j 
Strength and pormea- ¢q aq 
fing Yeatucersf CODO Hubbans elele 
and Carbons. , 
Super. iDEr 


Color can help you be- 
come the leading distributor 
of ribbons and carbon in your 
territory. 


The quality of CODO 
Ribbons and Carbons is fit- 
tingly exemplified in their 
modern, brilliant, attractive 
packing. 
Proof and full information 
on request 





The Codo Manufacturing Corp. 
New York Coraopolis, Penna. Chicago 














Loose Leaf Rings 


No Large Brass 
Joint to Tear T Nickel Plated 
Paper FIVE SIZES 


Inside Diameters 
¥g"——1.35 Per 100 


Open Easily, 44”—1.50 2 
Close |! als “ 
Securely 4380 ¢ * 





For loose leaf books, binding reports, blueprints, etc. 
Write for information Loose Leaf Metals 


on our line of...... 








The E. W. Carpenter Mfg. Ce. 
Bridgeport, Conn. 
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—the one duplicating 
machine black ink 
that gives first class 





results on both open and 
closed drum types of ma- 
chines — 


making this an 
all purpose ink 





Samples & prices on request. 








H. D. ROOSEN COMPANY 
Brooklyn, N. Y. Chicago 
Factory, foot 20th St. 609 S. Clark St, 











This business is YOURS! ,.meyye* oY oo. 


uses cards; ard if you make a bid for ,. oyaiield Paper Co. 
the business, it’s a ten-to-one chance Detroit 

you'll get it. For business cards come 
to mind in the same thought with Washington, D. C. 
office supplies. Ths 


to build a repeating business with = Carpenter Paper Co. 


BOOK FORM CARDS COMPACT BINDERS 


Pittsburgh 
- The Chatfield & 
LMOST every customer Woods Co. 


Cincinnati 


Seaman- Patrick 
Paper Co. 





Baltimore 
» Barton Duer & 
j 7 Koch Paper Co. 
Ask any paper merchant here how Grand Rapids 


Wiggins Compact Binders and Book 7 ee . 
~ _ a os wo i 0., Cc. 
Form Cards. Toledo, Dayton, 
Columbus, Cleveland 
The JOHN B. WIGGINS COMPANY The Central Ohio 





(Originators of Scored Cards) Paper Company 
1162 Fullerton Avenue Chicago 














\ 
Markilo Celluloid Products 


are made of the acetate (non-inflammable) cellulose, and 
embody features of our own 
design. 

Envelopes for ring binders, 
—billfolds, cards, papers, etc. 
Indexer strips (blank-label) 
and tabs, celluloid fasteners. 
Book markers, book covers, 


etc. The Dozen System vs. 
4 Bosco Booklet 25c. 


MARKILO CO., Mfrs. 
936c W. 63rd St.,Chicago,U.S.A. 



























A Seanee Salesman 


of fifty years ac ked like this. Today 
he has doffed the checks, the high hat and 
tache, but he still depends 


a 4 e 
“Common Sense” 
Expense Book 


a@ quick, accurate record of 


r Traveling expenses. 




















“Made under the banner 
of the blue eagle” 


Beach Publishing Co., 1351 Book Bldg., Detroit 








How's your stock of 
Oakville Brass 
Wedge Point Pins? 


These are made of brass and 
GUARANTEED rustproof. Lie 
flat against papers or material. 
Easy to handle - hard to 
loose. Stiff shanks. Sharp 
points. 6 sizes. 100 in a box. 10 boxes per carton. Also in 
bulk in ‘»-lb. boxes. One of the famous Yellow Box Line. 


OAKVILLE COMPANY 
Division of Scovill Manufacturing Company 
Waterbury Connecticut 
Pins, Clips, Fasteners, Thumb-Tacks, Tak-a-Pins, etc. 








CHICAGO NEW YORK SAN FRANCISCO 


OAKVILLE 


STENOGRAPHERS PREFER 
OUR HANDY DAUBER 

...and the quick, thorough 
cleaning action of Clarotype 











There are good sales for a type cleaner in your 
store—if you stock Clarotype 

We have seen other type cleaners lay on dealers 
shelves while Clarotype continues to make good 


repeat profits for thousands of dealers 
This handy » 
dauber comes 


with each 
the modern type cleaner 


bottle, 

Order a dozen. See for yourself the repeat 
sales Clarotype makes. You will find, if you 
are in an average business district, that you 
can sell at least a half gross or more a year 
Send your trial order to us or your jobber 
Over 3500 dealers know that Clarotype is an 
outstanding item 


Clarotype Co., Inc., 16-) Hudson St., New York 




















ALLEN-WALES 


A record of more than 25 
years’ satisfactory service rec- 
ommends Allen-Wales Add- 
ing Machines and The Allen- 
Wales Franchise to office ma- 
chine dealers of experience 
and sales power equal to a 
first-class proposition. We 
offer a valuable business get- 
ting opportunity. Write 
to-day for details. 
Allen-Wales 
Adding Machine 
Corporation 


W.. J. Pickering, President 
ITHACA, N. Y.,U.S.A. 




































i ‘am sea 
; The “Aluminum” Pocket Seal 
} and other MARKING DEVICES 
recat SEALS SPECIMEN IMPRESSION LEVER SEALS 

| MEYER & WENTHE - CHICAGO 

% OFFICE & FACTORY - 24 to 30 S. Jefferson St. 

i LOOP STORE - 31 North Clark Street 

" WEST SIDE STORE - 30S. Jefferson St. 
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ZIPIT 


THE NEW 
TIME SAVING 
aan CARBON 


CARBON PAPER 


Se 


PHILLIPS PROCESS CO., Inc. 


Territory now being 
allotted. 

Send for samples and 
agency proposition — 


IT SELLS 





82 ST. PAUL ST., ROCHESTER, N. Y. 


*“DIP-NO-MORE”’ 


Vial Style 


INK 


originated by the mak 
ers of H. A. Ink Eradi 
cators for the conven 
tence of travelers (poc 
ket size Very handy 
as the bent neck of the 
vials prevents overflow 

releasing but one @ 
drop at a time 





H. A. INK ERADICATOR COMPANY 
Cable Address “ERADICATOR” Telephone WEstchester 7-5197 
1707 Zerega Avenue, New York 
Manufacturers of Ink Eradicators for over a quarter of a century. 

















g Tap i TBP Standard 
’ 
ae o Brass: 
N22 - ok 
7 I Pp” PAPER Nickel 
Oo FASTENERS Finish! 
The guide to quality in paper 
clips. Low cost and first quality 
built up a demand. Specify “Tip 
Tops.” Your Jobber can supply 
you. 
TIP TOP MFG. CO., Ine. 
SYRACUSE, N. Y. 


Canadian Agents, Brown Bros., Ltd., Toronto 














MARTENS 





Cleaning type is not the mussy 





Martens Type Cleaner. The pat 
ented applicator does the trick 


quick turnover and repeat profits 
Retail price 50 cents. 





In Every 
Bottle 
FREE INTRO- MARTENS 
DUCTORY OFFER! TYPE CLEANER CO. 
120 E. 28th St., New York, N.Y. 


Write for it and our lib- 
eral discount schedule. 





TYPE CLEANER 


dirty job it used to be—not with 


Typists like its quick, thorough 
cleaning action. You'll like its 











All large 
users should 


buy in bulk 


cans, Grippit’s economy invites you 


to use it wherever you require adhesive that never wrinkles 


paper . . . that keeps work and workers unsoiled . . . that 
holds permanently, yet can be peeled off without damage. Write 
for Free Tube and Profit Story to Harriman-Welts Products Co., 
200 Summer Street, Boston, Massachusetts 


ACME MIDGET 


The stapler for your personal use 
and all office stapling. The lever 
presser action is quiet and velvet- 
like. Note the superior MID- 
GET staple — small, flat. 
Papers fastened with it are 
filed in less than half the 
space. DEALERS: Get the 
MIDGET in stock and on 
display; the demonstration 
convinces. 
Rush your 
trial order. 





TheOutstanding Quality 
Fastener 














oc zs 
The New Midget 


ACME 
STAPLE CO. 


1643 Haddon Ave. 
Camden, N. J. 







Old style staple 
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u-lda- 
Brands 


DUPLICATOR INKS 


Guaranteed quality for use on all stencil 
duplicating machines. Intense color . . . gives 
more opies to the pound and requires but 
minimum flow through the pad, obviating the 
sibility of offset or smudging. Makes sharp 
lean prints no oily outline Used with 
satisfaction by the Army, Navy and other gov 
ernment offices, educational institutions, etc 
Offer a pound to a few of your best customers 
We guarantee the quality 


unham-WcSatson @ 


Ink Specialties 


644 So. Clark St. Chicago 





4iso Manufacturers 
of Multigraph Inks 


LRARRRAAALARARARERAR EEE 











One In a Territory 








DEALERSHIPS being allotted 
NOW—for this Clean, Legible 
Sanitary typewriter key. 


MASTER 
SPEED KEYS 


(non-tubber) 


The TENS OF THOUSANDS 
of sets in use attest to their 
greater satisfaction and econo- 
my of use. 

Get Your Application in To-day 


SPEED KEY MFG. CO., INC. 


294 Columbus Place Brooklyn, N. Y. 


















































AUGUST, 1934 


Sell More Seales ! 


There’s a wide 


There's a Hanson Model for 


every postal need. Send fo 


descriptive literature. 








market 
for shipping scales, as 
well as those designed 
for regular postal and air 
mail use—if you know 
how to reach it! 


Let HANSON Ideas 
Help You 





Hanson Service does not stop at me 

chanical perfection. There's a success- 

ful merchandising plan available to all HANSON SCALE CO. 
Hanson dealers—write for it today. 525 N. Ada St., Chicago 








From A to Z 


Each letter slit to narrow edge 


AIGNER “PATENT CUT” | 


INDEX TABS | 
Easily Separated—No Missing Tabs ' 
Quickly Attached Without Sorting 

A-Z, Months, Numerical, Geographical, 

etc. 


A Better Tab at No Extra Cost 
G. J. AIGNER CO. 


Manufacturers 


Indexes—Desk Pads—Loose Leaf 
503 S. JEFFERSON CHICAGO 

















something 
>t 
aout. 






’ 


BARGAIN BULLETIN 


No. 801 Summer 1934 


CHUCKFULL OF BARGAINS in 


Adding Machines 
Billing-Bookkeeping Machines 


















of America, Inc. 


Long Island City, N. Y. 
Chicago, !Ilinois 








Calculating Machines 


Typewriters 


WRITE OR WIRE FOR YOUR COPY TODAY! 


?eliuble 








TYPEWRITER S ADDING 


MACHINE (Corporation 
303 W. MONROE ST CHICAGO 
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Moore Push-Pin Company’ s 
Products are used in all 
modern, up-to-date offices 
The New 


MOORE 


Aluminum Push Pins 


can be hammered into walls without breaking and will not 
mar woodwork. Moore Thumbtacks, Marking Tacks, Map- 
tacks, Push-less Hangers for framed pictures, are constant 
sellers wherever displayed. 











Write for our new descriptive Price List describing 
our Products and our attractive Counter Displays. 


MOORE PUSH-PIN CO. 
113-125 Berkley St., Philadel phia, Pa. 
Established 1900 














Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 













Stanley R.Bristow 
24 Central Ave.West Orange,N.J. 








STURGIS PosturE CHAIRS 


Easy, quick adjustments 
without tools 

















A complete and out- 
standing line of metal 
posture chairs sold 
exclusively through 
dealers. 

Exclusive ter- 
ritories still 


available. 
Write for STURGIS POSTURE 
particulars CHAIR COMPANY 


STURGIS AAICH. 














your stock of | B. 


Loose Leaf Holders is a convenience 
to your trade and profitable the 
*round 


year 
- For temporary or permanent binding of 
uniform size punched sheets, fitting an 
width of sheet, distance between punch 
centers and providing any convenient 
capacity by means of interchangeable 
posts of various lengths, F. B. is adaptable 
to many requirements. —_ at >. ~ 
per dozen sets list, f. o. b. N v.F ; 
most economical. Simple and —_ 
A line on your letterhead brings sample 
and details. 


F.B.M fg. Co., 1228 Intervale Ave., New York 
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” 


For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field. 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representatioe: S.& D. Loose Leaf Co., 427 N. San 
Pedro St., Los Angeles, Calif. 

















CROWN 


RIBBONS 
AND 
CARBONS 


—Also win the 
second order ! 


Carbon paper and typewriter ribbons are service sup- 
plies. If the service is good, sales grow. CROWN Rib- 
bons and Carbons are growing in use. Salesmen are 
successfully introducing them thes afield. The qual- 


ity of the line and the accurate application to needs 
of the business office combines to make an excellent 
opportunity for qualified salesmen, with whom we are 
always pleased to go into the proposition in detail, on 
request. 


CROWN RIBBON 
& CARBON MFG. CO. 


782-790 St. Paul Street 
Rochester, Pe Ye 


— Making Good Impressions for 
More than a Quarter Century 











IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include ““METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X¢ France 
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Get that extra profit! 


Loose leaf users know the value of gummed 
linen reinforcements—and Protex Stickons are 


the best. Just a suggestion when they buy 
their loose leaf supplies—and there's your 
extra profit. 


Protex Stickons are absolutely uniform and 
satisfactory always—full automatic machinery 
makes them so. 


The price is right. The extra profit is easy. 
Order a supply for the school season nowl 








WARSHAW MFG. CO. Inc. 
1 Main St., Brooklyn, N.Y. 
We will print your own imprint free in orders of 
1,000 carton lots. 
D4 D4 S494 S4+S4+S4+S4+S+S+S+S+S+St+O+o+ 


DEPP t Pt Ot St St G+ S++ G+ G+ S1S+S+S+ S++ S+ Ste 


+@O+O+o+ 


4S 4 S++ S4+S4+S+ S++ S+S+ S++ S+ S++ 


For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Ill. 


¢ DADA Ot Pts 5 O44 G4 G4 G4 S4+S4+S4+ G+ S++ S+S+S+S+ St Stes 
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DEERLESS 
A DRY STENCIL 


A non-nitrocellulose dry stencil that 
withstands any and all atmospheric con- 
ditions. Just think of it! A stencil that 
does not harden in the winter or become 
soft and limp like a rag in summer’s 
humid weather. Its stencil qualities are 
never impaired. It is insoluble to mois- 
ture, in other words it is ‘“‘Air Tight”’ as 
well as ‘‘Moisture Proof.’’ 


Upon request we will submit samples 
and details to meet your approval. 
Representatives desired in all local ter- 
ritories. 


PEERLESS PRODUCTS 
COMPANY 
101 S. Wells St., Chicago 














WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 


cost must be checked by every mailer to prevent 
costly postage waste. 


Over-Under Weight 


indicator at end of beam 
indicates an unmistakable 
hair-line balance 









Airmail No. 1—Capacity 1 Ib. x chart. 
Airmail No. 4—Capacity 4 Ib. x 


Airmail No. 9—Capacity 9 oz. x 


oz. with computing 
oz. with computing chart. 
oz. without computing chart. 


Com puting chart shows all mail and parcels post rates up to full capacity 


Over 20,000 Triner New-Type Scales 


recently installed by the U. S. Postoffice Department 
because a variation of only a FEW GRAINS is now 
permitted between each ounce division—such a fine 
variation is not apparent on any ordinary scale. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Illinois 
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revolutionizes typewriter design 


From every standpoint, the New and Greater Easy-Writing Royal 
is the finest typewriter ever produced. In writing ease, in operating 
speed and in quality of typing, tests prove that it will out-demon- 
strate any other machine on the market. Included are seventeen 
major improvements and more than one hundred refinements. All 
are exclusive with Royal. Advance sales already indicate that this 
latest Royal will completely dominate its field. A postcard will 


bring a handsome descriptive brochure by return mail. Send for it 


today. No obligation. Address: Royal Typewriter Company, Inc., 


2 Park Avenue, New York. Branches and Agencies the World Over. 





THE NEW AND GREATER 











' —<— 
TOUCH CONTROL 
Key action is instantly, 
visibly adjustable to any 
degree of typing touch. 


™~ 






IMPROVED SHIFT 
FREEDOM. Gone is the 
“bobbing carriage’’ from 
shift-key typing. 


Benge. j 


AUTOMATIC PAPER 
LOCK scientifically 
speeds and simplifies the 
handling.of the sheet. 





MUTED ACTION 
“Live” rubber chassis 
cushions virtually absorb 
all noise and vibration. 


i 





KEYS. No projecting 
rims or curbs to trip and 
bruise the finger-tips. 


iz? 


x 


EASY-wriTING XQWGNb rypewritrR & 


——rs 





FOR EVERY PURP¢ 







aoe: 


Retails in U.S.A. 
for Only 


soppy 


COMPLETE 
With Supplies 





LETTERGRAPH 


that any boy or girl can quickly learn to 


@ Here is a practical rotary stencil dupli- 
cator with a multitude of uses. The 
Lettergraph prints perfect copies of any- 
thing written, typed or drawn at a speed 
of 1000 to 1500 copies per hour, in one or 
more colors if desired. Handles from post- 
card to 9x15 inch sheet (Maximum 
printing surface 744 x 11 in.). The run- 
ning cost is extremely low—average cost 
for printing 1000 Lettergraphed copies 
seldom exceeds 25c exclusive of paper! 
And it’s simplicity in itself—there are 
no gears or complicated mechanisms to 


wear or get out of adjustment. So simple 


>. 
Pik 
4 


SUPERGRAPH 


Supplies 
Royal Blue Stencils 


STENCIL DUPLICATORS 
LETTERGRAPH = FLEXOGRAPH 


Cloth Ink Pads 


operate it and print perfect copies. 
The Lettergraph is light and portable. 
Packed complete with supplies for ship- 
mentit weighs but 21 pounds. It is 
durably constructed of die castings and 
stamped metal parts, and attractively 
finished in Walnut. Overall dimensions: 
29 inches long, 14 inches wide and 9144 
inches high. The Lettergraph is a quality 
duplicator selling for less than any simi- 
lar machine, yet its work equals that of 


the highest priced duplicators. 


Supplies 


GELATIN DUPLICATORS 
SUPER-EFFICIENCY, 
EFFICIENCY = IDEAL 

HEKTOGRAPH = KOPYSHEET 








FLEXOGRAPH 

Uhe most inexpensive, quality stencil duplicator made. 
Low in first cost and low in operating cost, yet quality «f 
printing equals that of the most expensive duplicators, 
One inking lasts for 500 copies— hundreds of copies can 
be produced from one stencil. Made in five sizes, from 
posteard to 11 x 19 inches, to retail in U.S.A. for $12.00 
to $35.00. Sold complete with supplies in leatherette 
carrying case. A portable duplicator that is always ready 
for use any time, any place. 





SUPER-EFFICIENCY 

Vhis gelatin roll duplicator, illustrated above, makes 
up to 100 copies in a few minutes at a cost of a few cents. 
Sells in U.S.A. for $39.50 complete with 15-foot roll and 
supplies. Made of stamped metal parts attractively fin- 
ished in Walnut. All bulk and complicated mechanism 
eliminated— weighs only 22 pounds. Makes copies up to 
8%x 15 inches on any paper. Automatic paper feed 
insures perfect registration. Unequaled for apeed, 
economy and service. Durably built for years of service. 


HEYER CORPORATION 


Cable Address: HEYVER 
O11 W. JACKSON BLVD. - - 


Established 190% 


CHICAGO. ILL. U.S.A. 





Responsible 
Distributors 
Wanted 


Write for catalog 
and details of the 
“Heyer Quality” 
line of Duplicators 


Wax Stencils Oiled Paper Covers Hektograph Carbon and Supplies. A 
Paper highly profitable 
line for those who 
can realize its 
possibilities. 


Duplicator Rolls 


Stencil Duplicator Ink Portable Clearoscope Refilling Composition 
Styli Hektograph Pencils 


Duplicator Copy Pape 
. P: aad Hektograph Ink 
Hektograph Ink Remover 


Correction Fluid 
l'ypewriter Type Writing Plates 
Cleaner 











Cartoon Book 






































UNDERWOOD 
ELLIOTT FISHER 


(SEE PAGE 87) 





the organization that in manufac- 

turing its complete lines of type- 

writers, accounting machines and 

adding machines, never forgets 

its obligation to service them. 
* 


UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines... Adding Machines 


Carbon Paper, Ribbons and Other Supplies 
342 Madison Avenue, New York, N. Y. 


Sales and Service Everywhere 











